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For  nearly  a  century  and 


a  half,  the  Chicago  Tri 


bune  has  been  represent¬ 
ed  in  Washington  by 
some  of  the  country's 
most  distinguished  jour¬ 
nalists.  In  1856,  Publisher 
Joseph  Medill  became  the 
first  bureau  chief,  and  the 
tradition  of  excellence 
continues  today  with  the 
award-winning  journal¬ 
ists  currently  on  staff. 

Among  the  awards  held 
by  members  of  the 
Chicago  Tribune's  Wash¬ 


ington  bureau  are  three 


Pulitzer  Prizes,  two  Sig 


ma  Delta  Chi  Society  of 
Professional  Journalists 
Distinguished  Service 
Awards  and  a  Robert  F. 
Kennedy  Journalism 
Award. 

From  before  the  Civil 
War,  through  25  presi¬ 
dencies  and  into  the 
future,  the  Chicago  Tri¬ 
bune  Washington  bureau, 
one  of  the  capital's  oldest 
bureaus,  remains  one  of 
its  finest. 


The  Chicago  Tribune 


salutes  its  most  recent 


award-winners  on  the 
Washington  bureau  staff; 

■  Elaine  Povich,  winner, 
along  with  Chicago  Tri¬ 
bune  reporters  Laurie 
Cohen  and  Carol 
Jouzaitis,  of  the  Women 
in  Communications,  Inc. 
1989  Clarion  Award 

■  Christopher  Drew, 
winner  of  the  White 
House  CorrespHJndents' 
Association  Edgar  A.  Poe 
Award 


Elaine  Povich 


(Thicap  {Tribune 


Christopher  Drew 


At  last.  Free  advice 
from  a  doctor. 


Not  just  any  Doctor.  Doctor  Seuss.  The 
author  of  some  of  the  best-loved  children’s 
books  of  all  time.  And  now  he’s  joined  the 
San  Diego  Tribune  in  the  fight  against  drugs. 

This  cartoon  ran  as  a  full-page  poster  in  the 
Tribune  on  September  25.  Since  then,  w'e’ve 
granted  the  Navv  permission  to  distribute 
8,000  of  them  worldwide,  and  sent  20,000  of 
the  posters  to  schools  and  drug-education 
groups  throughout  San  Diego  County. 


Here’s  where  you  come  in.  CopW  News 
Service  has  distributed  black  and  white  veloxes 
of  this  cartoon  for  editors  to  run  in  their 
newspapers,  free  of  charge. 

If  you  haven’t  receiv’^  yours,  simply  drop 
a  line  to  Dr.  Seuss,  %  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  California,  92112. 

No  strings  attached.  It’s  just  Dr.  Seuss’  contri¬ 
bution  to  a  problem  we’d  all  like  to  see  come 
to  an  end. 


SAN  DIEGO^TRIBUNE 

San  Diego’s  Pulitzer  Prize-winning  Newspaper 


“You  want  as 
much  as  you 
can  have  for 
future 
inserting.” 


I X  iinis  I urim-l 

\r,iiiii '('nil  , 

-  .  I  .f«  u  lu  c  Irihiiih 


fmen  we 
bought  the 
1472s,  we 
bought  the 
future!” 


John  Petrycki 
Production  Manager 
Lawrence  Eagfe-Tnbune 


C^iu'  lit  rvvn  Harris  (impliici  \'ri472s  .\r  rho 


The  Pulitzer  Prize  winning  Lawrence 
Eagle-Tribune  is  known  for  its  wise 
decisions.  Including  those  about  the 
future.  So  when  it  came  time  to  buy 
equipment  to  meet  future  insert 
needs,  the  right  decision  was  critical. 

As  John  Petrycki  emphasizes,  “The 
publisher  wants  the  paper  complete 
when  it  leaves  the  building.  And  in 
five  years . . .  certainly  in  ten . . .  we’ll 
be  required  to  handle  a  500  page 
product.”  The  Eagle-Thbune  also  wants 
to  accommodate  any  and  all  insert 
demands.  As  John  puts  it,  “We  don’t 
want  to  say  we  can’t  do  it.” 

So,  after  almost  a  year  of  researching, 
the  decision  was  made.  Two  Harris 
Graphics  NP1472s— on-line  with  the 
press,  featuring  ICON  zone  control/ 
repair  and  Gripper  Conveyor.  Dennis 
Turmel  explains  why:  “Harris  has  the 
best  machine  for  at  least  the  next 
five  to  ten  years,  and  the  best  way  to 
go  on-line  and  repair.  Also  important 
is  timeliness. . .  being  able  to  meet 
deadlines.”  To  which  John  quickly 
adds,  “There’s  no  question  Harris  is 
superior!  Now  we  have  the  flexibility 
to  react  to  whatever  is  asked  of  us.” 

Be  ready  for  what  the  future  holds! 
Contact  Roger  Miller,  Director 
of  Newspaper  Products,  at 
(513)  278-2651. 


HARRIS 

GRAPHICS 

AND  FORMS  PRESS  DIVISION 

4900  Webster  Street 
Dayton,  Ohio  45414 
(513)  278-2651 
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Editorial  workshop 
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OCTOBER 

21- 25 — NCAMA  Sales  Conference,  Chateau  Frontenac,  Quebec  City. 

22- 25— International  Newspaper  Financial  Executives.  Fall  Meeting,  Fair¬ 

mont  Hotel,  San  Francisco. 

23- 26— American  Association  of  Independent  News  Distributors,  Annua! 

Meeting  &  Conference,  Catamaran  Resort  Hotel.  San  Diego. 
23-28— National  Newspaper  Association,  Convention,  Atlanta. 

25-27 — Catholic  Press  Association,  Midwestern  Regional  Conference, 
Embassy  Suites  Hotel,  Indianapolis. 

25- 28— National  Newspaper  Association,  Annual  Convention  and  Trade 

Show,  Atlanta. 

26- 27— New  England  Newspaper  Advertising  Executives  Association,  Fall 

Convention,  Marriott  Hotel,  Farmington,  Conn. 

26- 28 — Festival  of  Cartoon  Art,  Ohio  State  University,  Columbus. 

27— Massachusetts  Newspaper  Publishers  Association,  Legislative  Lun¬ 
cheon,  Northampton. 

27- 29— Free  Press  Association.  Annual  Media  Conference,  Long  Island 

University,  Brooklyn  Campus. 


NOVEMBER 

1-3 — Catholic  Press  Association,  Southern  Regional  Conference,  The 
Embassy  Suites  Hotel,  Orlando. 

9-11 — NENA,  Minority  Job  Fair,  Providence  Journal  Bulletin,  Providence. 
15-16— Suburban  Newspapers  of  America,  Business  Managers  Roundtable, 
Hyatt  Regency,  Chicago. 

15- 17— Audit  Bureau  of  Circulations,  75th  Annual  Conference,  Waldorf- 

Astoria  Hotel,  New  York  City. 

16- 16— New  England  Society  of  Newspaper  Editors,  Sheraton  Plymouth  Inn, 

Plymouth,  Mass. 

29 — Connecticut  Newspaper  In  Education  Council,  Annual  Newspaper  in 
Education  Conference,  Treadway  Cromwell  Hotel,  Cromwell. 

Seminars/WorkshopsIClinics 

OCTOBER 

23- 27— Gannett  Center  for  Media  Studies,  Technology  Seminar  for  Educa¬ 

tors,  Columbia  University,  New  York  City. 

24- 27— ANPA  Newspaper  in  Education  Training  Seminar,  Leesburg,  Va. 
30-11/1 — ANPA/ASNE/NPRA-Circulation  Managers  Workshop,  Knicker¬ 
bocker  Hotel,  Chicago. 

NOVEMBER 

1-2— NENA,  Copy  Editing  Workshop,  Peabody  Marriott,  Peabody,  Mass., 
and  Quality  Inn,  Bristol,  Conn. 

1-4— The  Poynter  Institute  for  Media  Studies,  Graphics:  Type  Talk,  St. 
Petersburg. 

3-5— Mid  America  Press  Institute,  Lifestyle  and  Living  Pages.  Clarion 
Hotel,  St.  Louis. 

5-8 — SNPA  Foundation  Seminar,  Editorial  Page  Design/Content,  Char¬ 
leston,  W.Va. 

5-10— The  Poynter  Institute  for  Media  Studies.  Graphics:  Designing  with 
Color,  St.  Petersburg. 

5-11 — ^American  Press  Institute,  Classified  Advertising  Managers,  Reston, 
Va. 

8- 10 — ICMA  Circulation  Management  Seminar,  University  of  South  Car¬ 

olina,  Columbia. 

9- 10 — Inland  Press  Foundation/ Association  Inc.,  Circulation  Seminar,  Chi¬ 

cago. 

12- 17— American  Press  Institute,  Editorial  Page  Editors  and  Writers,  Reston, 

Va. 

13- 18 — ANPA/ICMA  —  Management  Development  Workshop,  Omni 

Georgetown  Hotel,  Washington,  D.C. 

15—  NENA,  “Stopbusters"  Workshop,  Marriott  Hotel,  Downtown  Wor¬ 
cester. 

16—  NENA  Workshop  on  Employee  Benefits,  Marriott  Hotel,  Worchester. 
27-28— NENA  Workshop  for  Sports  Editors  and  Sports  Writers,  Mystic  Hilton 

Hotel,  Mystic,  Conn. 
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By  Roy  H.  Copperud 
No.  687 

Tweedledee  and  Tweedledum 

Editors  too  often  seem  determined  to  leave  their  imprint 
on  the  language  by  insisting  on  some  variant  in  spelling.  A 
couple  of  examples;  proved  vs.  proven,  dove  vs.  dived, 
adviser  vs.  advisor.  I  once  attended  a  convention  of  stu¬ 
dent  editors  where  a  faculty  adviser  grew  practically  livid 
at  the  use  of  advisor  instead  of  adviser  for  publication 
advisers. 

Similar  distinctions  have  been  drawn  between  other 
categories  of  advisors.  In  this,  as  in  most  such  cases,  both 
variants  are  given  as  standard  in  dictionaries,  and  any 
editor  who  hopes  to  make  a  name  for  himself  as  a  stylist  by 
prescribing  one  or  the  other  in  a  stylebook  is  hollering 
down  the  rain  barrel. 

To  prevent  a  waste  of  energy,  either  variant  of  a  spelling 
that  is  accepted  by  dictionaries  should  be  considered 
correct,  without  worrying  about  inconsistency  between 
one  story  and  another.  One  stylebook  prescribes  advisor 
as  the  form  for  all  circumstances  but  neglects  to  give  a 
reason.  “Consistency”  would  suffice,  but  in  fact,  advisor 
is  now  predominant. 

As  between  dove  and  dived,  dived  follows  British  pre¬ 
ference,  but  what  of  it?  The  consensus  in  this  country 
favors  full  acceptance  for  dove.  As  for  proved  vs.  proven, 
the  opinions  of  soothsayers  on  usage  are  divided.  Proved, 
once  again,  appears  to  be  the  British  preference.  Debating 
over  such  variants  is  surely  a  waste  of  time. 

Vain  efforts  have  been  made  to  restrict  guest  to  recipi¬ 
ents  of  hospitality,  as  distinguished  from  those  who  pay 
for  their  food,  lodging,  etc.  It  applies  equally  now  to  the 
paying  and  non-paying,  although  one  often  sees  the  quali¬ 
fied  paying  guests,  when  it  is  necessary  to  distinguish. 
Dictionaries  recognize  the  use  of  the  term  for  both  catego¬ 
ries.  An  editor  once  forbade  his  reporters  to  refer  to  people 
staying  at  hotels  as  guests  and  was  paid  off  when  one 
reporter  called  them  inmates. 


Wayward  words 

It  seemed  incredible,  but  there  it  was:  “much  to  do 
about  nothing,”  and  the  same  twisted  version  appeared  in 
the  heading.  Is  it  possible  that  Shakespeare  wrote  Much 
Ado  About  Nothing  for  naught?  And  here  we  thought  the 
expression  had  solidly  established  itself  in  the  language. 

A  New  Yorker  cartoon  caption,  one  woman  to  another: 
“He’s  a  cad,  if  such  creatures  still  exist.”  The  word  is 
likely  to  be  still  recognizable  to  those  who  remember  it 
from  the  pages  of  Victorian  melodramas.  Current  desk 
dictionaries  define  caa  as  “a  person  without  gentlemanly 
instincts.”  Certainly  it  has  vanished  into  the  dustbin  of 
literary  history.  How  would  we  characterize  a  cad  today? 
Boor?  bounder?  (too  British);  churl?  lout?  None  of  them 
completely,  or  even  mostly,  satisfactory.  Perhaps  cads 
themselves  have  vanished  from  the  scene  together  with 
the  word  used  to  describe  them. 

Another  obsolete  term:  masher,  referred  to  in  News¬ 
week  as  an  endangered  species  (“a  man  who  attempts  to 
force  his  affections  upon  a  woman”).  The  example  is  from 
O.  Henry,  unmistakably  dating  the  word. 
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The  Wall  Street  Journal 
wrote,  Buffalo  is 

magazine 
said,  “the  city 
is  booming.” 

University 

Games 

selected 

Buffalo 

for  the  athletic 
competition  in  1993. 
National  attendance 
records  were  recently  set 
by  fans  of  both  football  s 
Buffalo  Bills  and  basebaU  s 
Buffalo  Bisons. 

It  s  the  comeback  story  of 
the  decade.  Buffalo,  New 
York  is  now  one  of  the 
hottest  cities  in  America. 


in  Metro 
Buffalo. 

During  the 

past  year,  new 

housing  starts  were  up  31%. 

It’s  time  to  look  at 
Buffalo  from 
another  angle. 

We’d  like  to  make  a 
believer  out  of  you  with 
more  facts  and 
information.  You  can  get 
thefuU 

H  story  in 
our 

press  kit 
and  free 
award-winning  video, 
“Buffalo  U.S.A.”  Contact: 
Campaign  for  a  Greater 
Buffalo,  107  Delaware 
Ave.,  Buffalo,  New  York 
14202-2801.  Or  call 
1-800- BUFFALO. 


Buffalo  keeps 
making  news. 

The  Free  Trade 
Agreement  between 
X  the  United  States 
and  Canada  is 
making  things 
happen  on 
Buffalo’s  international 
business  scene. 

Over  $2.5 
billion  in  new 
development, 
including  a 
revitaliz^ 
waterfront,  is 
already  in  place 
or  in  progress 


IN  BRIEF 


Hartford  Courant 
marks  225  years 

The  Hartford  Courant  will  cele¬ 
brate  its  225th  anniversary  Oct.  29 
with  an  open  house  for  its  1,700 
employees. 

The  open  house  will  also  be  the 
official  opening  of  a  major  addition  to 
the  newspaper’s  main  offices  at  285 
Broad  Street  in  Hartford. 

The  Hartford,  which  bills  itself  as 
the  nation’s  oldest  continuously  pub¬ 
lished  newspaper,  began  life  as  a 
weekly  on  Oct.  29,  1764. 


The  Connecticut  Courant. 


Reproduction  of  the  original 

Seigenthaler  joins 
board  at  university 

John  Seigenthaler,  USA  Today  edi¬ 
torial  director,  CBS  vice  president 
and  Washington  bureau  chief  Barbara 
Cohen,  and  Washington  public  rela¬ 
tions  counselor  Jeanne  Viner  Bell 
have  accepted  appointments  to  the 
Board  of  Visitors  of  the  College  of 
Journalism  at  the  University  of 
Maryland. 

The  board  of  visitors,  which  meets 
twice  annually,  is  chaired  by  Reg 
Murphy,  publisher  of  the  Baltimore 
Sun.  Other  members  are;  Hodding 
Carter  III,  president  of  MainStreet 
TV  Productions,  Washington,  D.C.; 


Jessica  Catto,  contributing  editor, 
Washington  Journalism  Review, 
Walter  Cronkite,  CBS  special  corre¬ 
spondent,  New  York;  Hal  Donofrio, 
president,  Richardson,  Myers  & 
Donofrio,  Baltimore;  Paul  Duke, 
WETA-TV  moderator  of  “Washing¬ 
ton  Week  in  Review’’;  Donald  Gra¬ 
ham,  publisher,  the  Washington  Post', 
Eleanor  Merrill,  associate  publisher, 
Washingtonian  magazine;  Jack  Nel¬ 
son,  Washington  bureau  chief,  the 
Los  Angeles  Times;  Eugene  Patter¬ 
son,  editor  emeritus,  the  St.  Peters¬ 
burg  Times;  William  Raspberry,  col¬ 
umnist,  the  Washington  Post  ;  Eugene 
Roberts,  president  and  executive  edi¬ 
tor,  the  Philadelphia  Inquirer;  and 
Claude  Sitton,  editorial  director,  the 
Raleigh  (N.C.)  News  &  Observer  tind 
Raleigh  Times. 

Poynter  Institute 
selects  16  fellows 

The  Poynter  Institute  for  Media 
Studies,  St.  Petersburg,  Fla.,  has 
selected  16  print  and  broadcast  jour¬ 
nalists  to  cap  their  graduate  studies 
with  a  10-week  focused  “mini- 
MBA,”  teaching  leadership  skills, 
communication  and  motivation, 
coaching  and  staff  development, 
problem  solving,  market  research  and 
strategic  planning,  as  well  as  financial 
analysis,  media  economics,  legal 
issues,  ethics,  labor  relations  and 
newspaper  design. 

The  Poynter  fellows  are  selected 
from  among  the  top-ranked  graduate 
students  nominated  by  their  universi¬ 
ties.  To  be  nominated,  all  must  have 
professional  media  experience  and  a 
demonstrated  interest  in  manage¬ 
ment. 

The  1989  fellows  are:  Sharon 
Almirall  of  the  University  of  Colora¬ 
do,  Clyde  H.  Bentley  of  the  Univer¬ 
sity  of  Texas  at  Austin,  Andrew  G. 
Clay  of  Indiana  University,  Terrie 
Ann  Clifford  of  the  University  of  Ten¬ 
nessee,  Willie  Colon  of  Stanford  Uni¬ 
versity,  Amy  Falkner  of  Syracuse 
University,  Thomas  B.  Koetting  of 
Ohio  State  University’s  Kiplinger 
pro^am,  Scott  Nystrom  of  Ohio  Uni¬ 
versity  at  Athens,  David  L.  Poole  of 
the  University  of  Nebraska,  Mary 
Jung  of  Marquette  University,  Cheryl 
L.  Segal  of  American  University, 
Thomas  H.  Stanton  of  Michigan  State 
University,  Randall  S.  Sumpter  of  the 
University  of  Florida,  G.  Christine 
Taylor  of  Ohio  University  at  Athens, 
Catherine  L.  Van  Horn  of  the  Univer¬ 
sity  of  Oregon,  and  Magda  Walter  of 
Ohio  State’s  Kiplinger  program. 


N.J.  Focus  debuts 

A  new  weekly  publication.  New 
Jersey  Focus,  recently  debuted  as  a 
Sunday  magazine  supplement  to  nine 
New  Jersey  newspapers,  including 
The  Record  of  Bergen  County,  the 
Asbury  Park  Press  and  The  Press  of 
Atlantic  City. 

Each  week’s  four-color  Focus  fea¬ 
tures  a  different  theme,  such  as  arts 
and  entertainment,  which  was  the 
theme  for  the  first  issue,  business, 
career  opportunities,  science  and 
technology,  shopping,  sports,  dining 
in  and  dining  out,  education,  food  and 
fitness,  good  he^th,  government  and 
civic  aJffairs,  history,  home  decorat¬ 
ing,  home  entertaining,  lifestyles, 
people  and  personalities,  personal 
finance,  travel  and  vacation,  and  real 
estate  and  housing. 

The  magazine  was  started  by  Ber¬ 
nard  “Bay”  Rabinowitz  of  Nutley, 
N.J.,  who  recently  retired  from  the 
New  Jersey  chemical  company 
founded  by  him  and  his  brother  in 
1947. 

Charles  Jacobs  is  editor  of  Focus. 
Jacobs  is  former  president  of 
Alameda  Newspaper  Group  in  the 
San  Francisco  Bay  area.  He  later 
served  as  publisher  of  the  North 
Jersey  Herald  &  News,  as  well  as  the 
Paterson  (N.J.)  News. 


New  Jersey  Focus 

Candidate  names 
reporter  spokesman 

Massachusetts  gubernatorial  can¬ 
didate  Francis  X.  Bellotti  has  named 
Ernie  Corrigan,  a  five-year  reporter 
for  the  Ottaway  News  Service,  to  be 
his  campaign  press  secretary. 

Corrigan  was  previously  with  the 
Standard  Times  in  New  Bedford, 
Mass. 
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Only  one  news  piaures  service- 
Reuters-was  operating  at  full  speed 
in  ftnama,  with  veteran  photographers 
capturing  all  the  angles  of  the  failed 
uprising  against  General  Noriega. 

Reuters  could  do  it  because  we’re 
the  only  news  pictures  service  covering 
every  1^  Central  American  country 
every  day  of  the  year.  And  once  the 


trouble  started,  ftxeign  press  weren’t 
allowed  to  fly  in. 

News  can  happen  anywhere,  so 
Reuters  is  virtually  everywhere,  with 
mere  than  1,200  reporters  and  editers 
in  120  bureaus  around  the  wcrld. 

Look  to  Reuters  far  dramatic  news 
piaures  coverage-now  photographed 
entirely  in  color-fix  responsive, 
customized  service  and  fix  a  fest  and 


reliable  desk-top  editing  terminal:  The 
Reuter  New's  Piaures  Terminal. 
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A  challenge  for  the  hemisphere 

An  editorial  in  0  Estado  de  S.  Paulo,  Brazil,  last  week,  said  “the 
terror  clamped  by  the  drug  cartels  on  the  Colombian  free  press  has  no 
parallel  in  the  history  of  the  continent .  .  .  What  is  at  stake  in  Medel¬ 
lin  at  this  moment  is  not  just  freedom  of  the  press.  It  is  freedom 
itself.” 

The  editorial,  titled  “A  Challenge  for  the  Continent,”  was  pub¬ 
lished  as  members  of  the  Inter  American  Press  Association  were 
meeting  in  Monterrey,  Mexico,  and  were  receiving  news  of  further 
assassinations  of  their  colleagues  in  Colombia  and  the  continuation  of 
bombings  of  their  newspaper  plants.  The  lAPA  board  of  directors 
felt  this  editorial  was  so  pertinent  that  it  distributed  the  text  to  all  its 
members  and  requested  they  reprint  it. 

“The  terrorist  arrogance  of  the  drug  trafficking  cartels  showed 
itself  in  an  especially  brazen  way  last  Tuesday,”  ivrote  the  Brazilian 
daily.  “In  the  space  of  just  a  few  hours,  two  persons  on  the  staff  of  the 
newspaper  El  Espectador  of  Bogotd  were  murdered  by  gunmen  at 
the  service  of  the  drug  cartels.  The  bodies  of  the  victims  were  still 
lying  in  the  streets  when  the  drug  traffickers  delivered  their  threat 
to  assassinate  employees  and  executives  of  El  Espectador  if  it  did  not 
close  its  plant  there  and  withdraw  its  staff  within  72  hours.” 

As  of  this  writing,  we  have  not  heard  of  any  further  attempts 
against  El  Espectador  but  another  newspaper  plant  in  another  Col¬ 
ombian  city  was  bombed  and  lives  were  lost. 

This  is  not  just  a  challenge  for  the  “continent.”  It  is  a  challenge  to 
the  hemisphere  —  and  there  is  evidence  it  is  becoming  a  challenge  to 
the  entire  world. 

Every  journalist  in  Latin  America  knows  that  the  narco-terrorist 
threat  is  not  confined  to  the  press  of  Colombia.  Journalists  have  been 
assassinated  in  recent  months  in  El  Salvador,  Brazil,  Peru,  Ecuador, 
Mexico  and  Guatemala.  We  wonder  if  North  American  journalists 
are  aware  there  is  no  constitutional  guarantee  that  they  may  not 
become  the  victims  of  such  killings  also. 

It  should  be  obvious  that  if  the  drug  cartels  succeed  in  silencing  the 
free  press  of  Colombia  they  will  not  stop-there.  Anything  and  anyone 
that  gets  in  their  way,  including  governments,  will  not  be  secure.  It  is 
a  frightening  picture.  Journalists  in  the  U.S.  should  realize  they 
could  be  next. 

The  bravery  of  the  Colombian  journalists  who  came  to  the  lAPA 
meeting  in  Monterrey  to  tell  how  they  continue  to  publish  under  the 
constant  threats  of  bombings  and  assassination,  and  who  have  re¬ 
turned  home  to  carry  on  their  fight,  deserve  the  support  of  editors 
everywhere  for  what  they  are  doing.  Just  as  the  terrorist  arrogance 
is  unprecedented,  so  is  the  determination  of  these  editors  and  pub¬ 
lishers  not  to  be  intimidated  or  suppressed.  They  are  fighting  for 
their  lives  and  their  country.  They  are  in  the  front  hnes  carrying  on 
the  fight  for  all  of  us. 
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Letters  to  the  Editor 


She  is  not  sorry  for  publishers 


I  am  writing  this  in  response  to  your  | 
recent  article  about  the  billions  of 
dollars  that  the  IRS  may  force  Ameri¬ 
can  publishers  to  pay  in  employee 
benefits.  Excuse  me  if  I  don’t  feel  too 
sorry  for  American  publishers. 

If  anybody  has  willingly  jumped 
from  the  frying  pan  into  the  fire,  it  is 
this  industry.  Aren’t  you  the  same 
companies  that  have  spent  millions  of 
dollars  in  legal  fees  in  an  attempt  to 
prove  that  our  distributorships  were 
not  independent  small  businesses  — 
in  Oregon,  in  Kansas  City,  in  Los 
Angeles,  in  Chicago? 

You  went  to  a  different  branch  of 
the  same  federal  government  to  ask 
the  Justice  Department  to  back  your 
cases  against  independent  distribu¬ 
tors 

You  fought  proprietary  rights  in 
those  same  cities  in  order  to  gain  con¬ 
trol  of  independent  family  businesses 
and  to  gain  control  over  the  subscrip¬ 
tion  price. 

You  were  exercising  your  corpo¬ 
rate  rights  over  the  pricing  of  yoUr 
own  product. 

It  sounds  fair  enough  but,  now  that 
it  may  be  time  to  pay  the  piper,  it 
seems  you  want  to  say,  “Just  kid¬ 
ding!” 

The  federal  government  did  go 
along  with  your  legal  arguments,  at 
least  in  Kansas  City,  and  filed  an  ami¬ 
cus  brief  on  behalf  of  the  Kansas  City 
Star,  helping  to  prove  those  indepen¬ 
dent  family  businesses  were  not  inde¬ 
pendent.  We  then  have  to  wonder  if 
this  branch  of  the  federal  govern¬ 
ment,  awash  in  its  own  red  ink  and 
seeing  a  cash  cow  in  hiding,  slipped  a 
note  to  another  branch,  the  IRS,  “If 
not  independent,  they  must  be 
employees,  and  we  can  make  some 
bucks  here.” 

One  can  only  wonder  who  is  doing 
the  thinking,  the  planning,  for  the 
publishers.  You  continue  spending 
legal  fees  to  eradicate  the  cheapest, 
most  efficient  system  of  delivery,  the 
independent  distributor,  in  return  for 
the  most  expensive  and  least  efficient 
one,  the  employee. 

We  are  certainly  not  happy  with  the 
outcome.  We  didn’t  ask  for  it  —  not 
in  Chicago,  Kansas  City,  or  Oregon. 
We  are  taking  the  risk  of  business 
failure,  without  employee  benefits, 
without  overtime,  without  health 
insurance  or  Social  Security  benefits 
paid  to  get  the  paper  out  seven  days  a 
week. 

Never  mind  what  the  contracts  say. 


By  not  granting  proprietary  rights  in 
this  business,  it  seems  only  one  thing 
is  created  in  the  eyes  of  the  IRS  — 
the  dreaded  employee  and,  boy,  are 
they  getting  expensive.  We  know. 
Independent  distributors  have  had 
them  for  a  long  time. 

And  for  what?  To  lower  the  sub¬ 
scription  price  to  pass  the  savings 
along  to  the  consumer?  I  think  not. 

The  consumer  will  be  the  ultimate 
“payee”  for  all  these  new  employee 
benefits  that  will  be  mandated  by  the 
same  federal  government  that  helped 
publishers  win  court  case  after  court 
case,  tossing  out  the  independent 
business  status.  Maybe  they  had  the 
plan. 

No,  we  are  not  happy  with  the  situ¬ 
ation.  We  liked  it  the  way  it  was.  Pick 
your  poison,  American  Newspaper  Pub- 


lishers  Association,  proprietary 
ri^ts  or  the  IRS.  You  guys  will  be  left 
with  the  hassles  of  employees,  all 
their  paperwork  and  expense,  only  to 
end  up  with  the  much  higher  subscrip¬ 
tion  rates  you  were  trying  to  avoid. 
It  sounds  to  me  like  an  expensively 
cruel  joke  on  the  newspaper  industry. 

It  also  brings  to  mind  the  Godfather 
movies.  We  all  found  out  what  hap¬ 
pens  when  one  asks  a  favor  of  the 
Mob.  You  always  have  to  be  ready 
for  them  to  collect,  and  collect 
they  will  —  W-4’s,  SS-8’s,  FICA, 
SSI.  I  love  a  parade. 

Deborah  S.  Dobbs 


(Dobbs  is  executive  director  of 
American  Association  of  Independent 
News  Distributors.) 


Nonsense 

David  Seidman  (in  a  recent  E&P 
Shop  Talk  article)  charged  that  “dis¬ 
aster  will  loom  over  cartoonists  like  a 
vulture”  when  technology  allows  car¬ 
toonists  to  cut  lead  time  to  days  and 
get  more  topical.  Disaster  will  strike, 
he  says,  when  a  cartoonist  falls 
behind. 

Nonsense!  I’m  sure  the  syndicates, 
let  alone  the  cartoonists,  are  intelli¬ 
gent  enough  to  have  a  backup  series 


ready  to  run  in  the  event  of  disaster. 
Perhaps  they  might  even  send  them  to 
the  newspapers  ahead  of  time  with 
instructions  not  to  unseal  them  except 
in  emergencies. 

At  worst,  I  expect  newspapers 
would  rerun  an  old  strip  as  a 
“classic.”  While  the  papers  mi^t  be 
a  little  hot  under  the  collar,  I  seriously 
doubt  “chaos  will  erupt.” 

Ty  Davis 

(Davis  is  founder  of  The  Newspaper, 
Providence,  R.I.) 
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Here’s 
the  problem 


More  than  10,000  adults  in  the  greater  Harrisburg  area  are  functionally  illiterate. 
They  can’t  read  street  signs  or  job  applications. 


Here’s 

the  solution,  fi, 


Follow  the  advice  of  The  Patriot-News  to  create  a 
^  city  literacy  conunission  and  proclaim 
')  HARRISBURG  READS. 


HARRISBURG  READS. 

^•uphin  County  l.ibr.nry  Syst«ru.  Harrisburg  School  District.  Mayor  s  iommissioo  on  Literacy,  ttyi  PaVtVo\-tl 


City  government,  the  school  district,  Rotary  club  and  county  library  were 
united  by  The  Patriot-News  on  Sept.  8  to  honor  International  Literacy 
Day/National  Newspaper  Literacy  Day. 

Harrisburg  Mayor  Stephen  R.  Reed  at  a  downtown  lunchtime  press  con¬ 
ference  announced  formation  of  the  Mayor’s  Commisssion  on  Literacy  to 
strengthen  the  work  of  more  than  ten  area  literacy  providers. 

Reed  also  proclaimed  Harrisburg  Reads.  Four  downtown  street  banners, 
1800  park  benches,  5000  bumper  stickers,  10,000  balloons  and  26,000  city 
utility  bills  promote  a  goal  of  citywide  literacy. 

The  Patriot-News  soon  starts  a  newspaper  advertising  campaign  featuring 
widely-known  local  people  who  succeed,  who  read  and  who  can  encourage 
others  to  learn  to  read. 

Last  year.  Building  Bridges  to  Literacy  was  The  Patriot-News  literacy  theme. 
It  was  a  call  to  action.  This  year,  it’s  Harrisburg  Reads  as  a  citywide  slogan. 
^That’s  action.  _ 
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Negotiated  rates 

Newspaper  ad  rep  execs  see  it  as  the  wave  of  the 
future,  at  least  in  the  area  of  national  advertising 


By  Andrew  Radolf 

Negotiated  rate,  at  least  for 
national  advertising,  will  become  a 
way  of  life  in  the  1990s,  according  to 
the  heads  of  leading  newspaper 
advertising  sales  firms. 

Speaking  at  a  workshop  session 
during  the  Southern  Newspaper 
Publishers  Association  convention  in 
White  Sulphur  Springs,  W.  Va.,  they 
said  both  declining  newspaper  pene¬ 
tration  and  increased  competitive 
pressure  from  other  media  with  much 
lower  costs-per-thousand  will  dictate 
selling  conditions  for  newspapers  in 
the  coming  decade. 

“The  1990s  may  well  bring  us 
closer  in  the  end  to  rate  negotiation," 
said  C.D.J.  Lafferty,  chairman  of 
Branham  Newspaper  Sales. 

Lafferty  noted  that  a  quarter-page, 
black-and-white  newspaper  ad  has  a 
cpm  [cost  per  thousand]  of  about  $14 
compared  to  a  cpm  of  around  $5  for 
national  spot  television,  $8  for  a  full- 
color  magazine  page  and  $7  for  a  free¬ 
standing  insert. 

“It’s  still  a  struggle  to  get  agencies 
to  recognize  total  audience  efficien¬ 
cies  of  newspapers  instead  of  house¬ 
holds,  which  would  make  us  much 
more  competitive,”  he  said. 

Lafferty  said  another  problem  was 
that  agency  people  viewed  newspa¬ 
pers  as  a  medium  lacking  in  excite¬ 
ment  and  “diminishing”  in  size  as  a 
result  of  declining  readership. 

Lafferty  proposed  that  the  newspa¬ 
per  industry  consider  funding  intern¬ 
ships  for  young  agency  employees  to 
work  for  a  while  at  newspapers  and 
learn  firsthand  about  the  business. 

Lafferty  also  believes  the  1990s  will 
see  more  advertorials  in  newspapers 
in  the  effort  to  bring  in  national 
revenues. 

“It’s  hard  to  justify  rate  increases  — 
which  are  often  bigger  than  the 


[advertiser’s]  budget  increase  — 
when  we  can’t  give  more  penetra¬ 
tion,”  said  Dan  Tomlinson  of  Sawyer 
Ferguson  Walker.  He  said  newspa¬ 
pers  have  to  do  more  research  on 
“creative  pricing”  to  combat  the 
kinds  of  advertising  programs  televi¬ 
sion  is  coming  up  with. 

As  for  selling  off  the  rate  card, 
Tomlinson  remarked,  “We’ve  been 
doing  it  a  long  time  without  doing  it 
openly.  Maybe  it’s  time  we  took  a 
look  at  it  and  did  the  negotiation 
openly  in  a  different  type  of  forum.” 

Tomlinson  noted  that  a  newspa¬ 
per’s  insistence  on  sticking  to  its  rate 
card  has  often  depended  on  how 


A  quarter-page  ad  run  as  part  of  a 
frequency  program  of  six,  13  or  26 
insertions  will  bring  the  cpm  down 
and  be  competitive  with  broadcast,  he 
said. 

S.W.  Papert  III,  vice  president  of 
the  Papert  Companies,  said  the  news¬ 
paper  business  must  continue  to 
examine  its  rationale  for  the  rate 
differential  between  national  and 
retail  advertising. 

“Rate  differentials  are  becoming 
more  of  a  problem,”  he  said.  "Sooner 
or  later  we'll  have  to  address  the  issue 
squarely.” 

Saying  that  the  major  metro  dailies 
“are  the  biggest  culprits”  in  main¬ 


As  for  selling  off  the  rate  card,  Tomlinson 
remarked,  “We've  been  doing  it  a  long  time  without 
doing  it  openly.  Maybe  iVs  time  we  took  a  look  at  it 
and  did  the  negotiation  openly  in  a  different  type  of 
forum.” 


much  advertising  was  involved.  If 
someone  were  offering  to  run  a  half¬ 
million  dollars’  worth  of  ads,  but 
wants  a  deal  on  the  rates  or  he  is  going 
elsewhere,  then  the  newspaper  is 
liable  to  find  a  way  to  accommodate 
him,  Tomlinson  said. 

The  advertiser  will  “keep  squeez¬ 
ing  and  keep  squeezing  until  they  get 
what  they  want,”  agreed  States 
Thompkins  president  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee. 

But  Thompkins  feels  that  rates  are 
not  really  the  issue.  The  problem,  he 
believes,  are  the  young,  “smart- 
alecky”  agency  types  who  “don’t 
want  to  listen”  to  what  the  reps  have 
to  say. 

“We  can  be  competitive  with  tv  on 
a  cpm  basis,”  he  said,  “if  they  look  at 
us  the  same  way.” 


taining  rate  differentials,  Papert  said 
the  metros  must  “take  the  lead”  in 
addressing  the  issue  and  “smaller 
newspapers  have  to  be  willing  to  fol¬ 
low.” 

Papert  also  said  the  smaller  news¬ 
papers  should  “not  leave  to  the  top 
five  or  10  newspapers”  to  do  all  the 
selling  on  national.  There’s  “no 
trickledown”  of  national  dollars,  he 
said,  in  urging  smaller  dailies  to 
strengthen  their  national  selling 
efforts. 

Owen  Landon,  president  of 
Landon  Associates,  predicted  stable 
economic  growth  in  the  1990s,  with 
inflation  averaging  under  5%. 

The  aging  of  the  U.S.  population 
will  create  new  selling  opportunities 
in  the  areas  of  goods  and  services 
(Continued  on  page  58) 
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How  newspapers  handled  Hugo 

Three  South  Carolina  newspapers  give  firsthand  accounts 


The  Item 
Sumter,  S.C. 

By  Bob  Gorman 

As  Hurricane  Hugo  sped  toward 
the  South  Carolina  coast,  our  com¬ 
prehensive  “What  to  do  if  a  hurricane 
strikes”  stories  in  the  Sept.  21,  1989, 
edition  of  The  (Sumter,  S.C.)  Item 
told  our  readers  everything  they 
needed  to  know. 

Our  staff  left  for  home  that  night 
satisfied  that  Sumter  County  resi¬ 
dents,  if  they  read  The  Item,  would  be 
ready  for  anything  as  they  prepared 
for  a  long  night  of  wind  and  rain. 

We  were  wrong. 

A  skylight  was  blown 
off  in  the  storm  and 
water  poured  into  our 
newsroom. 


Nothing  could  prepare  South  Car¬ 
olina  for  the  rampage  that  tore 
through  the  state  during  the  early 
morning  hours  of  Sept.  22.  Hurricane  ! 
Hugo  pounded  Charleston  and  the 
coastline  with  130  mph  winds,  hit 
Sumter  90  miles  inland  with  gusts  up 
to  110  mph,  and  eventually  shocked 
Charlotte,  N.C.,  with  90  mph  winds. 

Hugo’s  $5-billion  destruction  price 
tag  made  it  the  most  costly  hurricane 
in  U.S.  history,  and  more  than  $500 
million  of  that  damage  was  in  Sumter 
County,  near  the  heart  of  South  Car¬ 
olina. 

Residents  here  awoke  to  find  their 
yards  in  shambles.  One  child  was 
dead,  buildings  were  blown  over, 
1,000  families  were  homeless,  thou¬ 
sands  of  trees  were  knocked  over, 
500,000  turkey  and  chickens  were 
lost,  and  all  power  transmission  lines 
into  the  county  were  down.  The  coun¬ 
ty’s  90,000  residents  were  without 
electricity  and  no  public  water  sys¬ 
tems  were  operating. 

(Continued  on  page  ll) 

(Gorman  is  assistant  managing  edi¬ 
tor  of  The  Item,  Sumter,  S.C.) 


News  and  Courier 
Charleston,  S.C. 

By  J.  Douglas  Donehue 

No  matter  how  long  you  have  been 
in  the  newspaper  business,  you  can¬ 
not  fully  comprehend  what  highly 
skilled  professional  men  and  women 
can  do  until  you  ride  out  a  hurricane 
with  them. 

I  had  that  experience  the  night  of 
Sept.  21,  when  Hurricane  Hugo 
struck  Charleston,  S.C.,  with  its  135- 
mile-an-hour  winds. 

The  eye  of  the  hurricane  passed 
directly  over  the  Charleston  penin¬ 
sula.  The  terrifying  winds  blew  part  of 
the  roof  off  our  newsprint  storage 
warehouse  and  we  lost  nearly  200 
rolls  of  newsprint. 

Our  publishing  plant  withstood  the 
worst  the  hurricane  could  offer,  how¬ 
ever,  and  while  the  wind  did  its 
destructive  work  outside,  our  people 
were  busy  putting  out  the  Friday 
morning  edition  of  the  News  and 
Courier. 

Publisher  Ivan  V.  “Andy”  Ander¬ 
son  and  vice  president  and  general 
manager  Joseph  F.  Smoak  were 
everywhere  throughout  that  night¬ 
marish  evening.  They  held  meetings 
thoughout  the  night  with  department 
heads  from  the  newsroom,  circula¬ 
tion,  photocomposition,  pressroom, 
mailroom,  data  processing  and  the 
business  office. 

We  had  three  basic  plans  for  getting 
through  the  hurricane  and  getting  out 
the  Friday  morning  paper.  The  worst- 
case  scenario  called  for  some  of  our 
people,  who  had  been  sent  upstate 
1 10  miles  to  Columbia,  to  produce  a 
drastically  reduced  newspaper  and 
bring  it  back  down  Interstate  High¬ 
way  26  for  limited  distribution. 

Happliy  for  everyone  concerned, 
we  did  not  have  to  call  upon  our 
friends  at  The  State  newspaper  in 
Columbia.  They  stood  by  us  until  the 
very  last  minute,  however,  and  all  of 
us  are  grateful  for  their  efforts  on  our 
behalf  —  even  that  huge  cardboard 
box  full  of  sandwiches  they  sent  to 
our  beleaguered  people  on  Saturday. 

(Continued  on  page  11) 


The  State, 

Columbia,  S.C. 

By  Lisa  King 

When  one  of  the  worst  storms  of 
the  century  hit  South  Carolina  on 
Sept.  21-22,  The  State  newspaper  in 
Columbia  was  ready. 

In  the  aftermath  of  Hurricane 
Hugo,  The  State  has  produced  about 
seven  pages  —  42  columns  —  of 
Hugo-related  information  a  day. 

The  State’s  executive  editor,  Tom 
McLean,  said  Hurricane  Hugo  “is  the 
biggest  economic  news  story  in  South 
Carolina’s  history.  It’s  the  biggest 
feature  story  in  South  Carolina’s  his¬ 
tory.  In  fact,  it  may  be  our  biggest 
news  story,  period.” 


“It’s  the  biggest 
feature  story  in  South 
Carolina’s  history.  In 
fact,  it  may  be  our 
biggest  news  story, 
period.” 

A  special  edition,  an  update  of  the 
morning  paper,  ran  Friday  afternoon 
and  5,000  copies  were  distributed  free 
throughout  the  city  to  shelters, 
hotels,  stores  and  other  locations  for 
those  displaced  by  the  storm. 

For  many  people,  this  was  the  only 
information  available.  The  State  also 
had  special  Hugo  sections  in  the 
paper  on  Sept.  24  and  Oct.  1.  A  tele¬ 
phone  hotline  was  set  up  so  callers 
could  give  new  information,  anec¬ 
dotal  material  and  volunteer  oppor¬ 
tunities.  The  number  was  also  used 
for  updates  on  storm  damage. 

From  the  newsroom,  which  rallied 
(Continued  on  page  II) 

(King  is  a  graduate  student  in  jour¬ 
nalism  at  the  University  of  South  Car¬ 
olina.  She  is  special  assistant  to  the 
executive  editor  at  The  State  and  an 
editor  and  writer  for  the  South  Car¬ 
olina  Press  Association’s  biweekly 
SCPA  Bulletin.) 
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Bob  Gorman  (left),  managing  editor  of  the  Sumter  (S.C.) 
Item,  found  this  light  table  at  the  Sumter  County  Courthouse 
and  used  it  to  lay  out  pages.  AAeanwhile,  Item  reporters 
(above)  Jeff  Owens  and  Steve  Pradarelli  write  stories  at  the 
nearby  Orangeburg,  S.C.,  Times  &  Democrat. 


The  Item 

(Continued  from  page  10) 


News  &  Courier 

(Continued  from  page  10} 


The  State 

(Continued  from  page  10) 


The  Item’s  office  was  not  spared 
either.  Pebbles  from  the  roofs  of 
nearby  offices  were  sprayed  through 
our  plate  glass  windows,  leaving  the 
front  of  our  building  looking  like  some 
Bogota  newspaper  that  had  just  pub¬ 
lished  an  anti-drug  cartel  editorial.  A 
skylight  was  blown  off  in  the  storm 
and  water  poured  into  our  newsroom. 

Almost  all  of  our  staff  members 
suffered  some  damage  to  cars  and 
homes.  With  phone  lines  down  we 
were  unable  to  learn  the  condition  of 
two  bureau  reporters  in  neighboring 
counties  and  a  copy  editor,  who  had 
chosen  to  ride  out  Hugo  at  his  fami¬ 
ly’s  home  just  north  of  Charleston. 
Fallen  trees  left  one  of  our  employees 
homeless. 

For  the  23,000-circulation  Item,  a 
p.m.  daily  started  95  years  ago  by  the 
Osteen  family,  the  options  were  lim¬ 
ited.  Publishing  our  Friday  afternoon 
paper  was  out  of  the  question  as  many 
of  our  employees  could  not  even  get 
out  of  their  driveways  because  of 
downed  trees,  and  the  mad  dash  to 
find  somebody  —  anybody  —  who 
had  the  power  to  print  a  newspaper 
was  well  under  way  in  the  state.  The 
Charleston  News  and  Courier  and  the 
Myrtle  Beach  Sun  News  were  already 
making  plans  to  print  their  Saturday 
editions  at  the  Columbia  State  paper. 
The  Orangeburg  Times  and 
Democrat  —  which  has  helped  us  out 
of  a  couple  of  jams  before  —  had  to 
(Continued  on  page  18) 

EDITOR  &  PUBLISHER  for  October  21,  1989 


As  close  as  I  was  to  the  action,  the 
fact  that  we  were  able  to  meet  our 
publication  schedule  and  not  miss  a 
single  issue  of  either  of  our  newspa¬ 
pers  still  seems  like  a  miracle  to  me. 

We  were  kept  in  business  by  an 
auxiliary  emergency  generator, 
which  was  manufactured  by  the  Cum¬ 
mins  Engine  Co.  of  Columbus,  Ind., 
in  the  late  1960s  and  installed  in  the 
basement  of  our  plant  in  the  early 
1970s. 

Jack  Platt,  our  chief  engineer  and 
his  staff,  did  a  superb  job  of  keeping 
that  generator  running  from  shortly 
after  10  o’clock  on  Thursday  night 
until  around  3  p.m.  the  following 
Monday  when  our  electrical  supply 
from  the  outside  was  restored. 

We  were  so  proud  of  that  generator 
we  had  a  little  ceremony  down  in  the 
basement  room  where  it  sits.  The  gen¬ 
eral  manager  and  the  chief  engineer 
placed  a  blue  ribbon  on  it. 

Our  news  department  knew  they 
were  dealing  with  what  could  be  the 
story  of  the  century.  To  say  they  were 
keyed  up  would  be  one  of  the  under¬ 
statements  of  the  century. 

The  stories  and  pictures  that  we 
published  on  Friday,  Sept.  22,  and  for 
the  next  few  days  as  we  surveyed  the 
damage  throughout  this  costal  com¬ 
munity,  shaking  our  heads  in  disbe¬ 
lief,  tell  the  kind  of  story  that  only  a 
newspaper  can  tell.  It  is  the  kind  of 
story  that  becomes  a  permanent  rec- 
(Continued  on  page  20) 


to  produce  the  most  recent  informa¬ 
tion  available,  to  the  circulation 
department,  which  struggled  in  get¬ 
ting  the  product  on  the  street,  the 
paper’s  employees  had  a  tough  go  of 
it. 

Not  only  did  the  news  staff  have  its 
own  tight  deadlines,  they  willingly 
shared  space,  terminals  and  copy 
with  the  Charleston  News  &  Courier 
and  the  Myrtle  Beach  Sun  News. 
These  two  papers  moved  their  opera¬ 
tions  to  Columbia  on  Sept.  21  in  pre¬ 
paration  for  the  storm. 

Work  stations  were  set  up  at  The 
State’s  facilities  for  both  visiting 
papers,  and  stories  and  photos  were 
shared  among  the  three  papers. 

Although  Charleston  was  able  to 
print  at  its  own  facility,  the  Sun  News 
used  the  State’s  presses  for  its  Satur¬ 
day  paper. 

The  newsroom  was  not  the  only 
area  of  the  paper  involved.  Circula¬ 
tion  faced  a  few  obstacles  in  getting 
out  the  paper.  Places  like  Sumter,  a 
town  about  40  miles  east  of  Columbia, 
were  hard  hit  in  the  storm,  and  circu¬ 
lation  trucks  had  trouble  getting 
through.  It  was  several  days  after  the 
hurricane  that  the  roads,  strewn  with 
trees  and  debris,  were  navigable 
enough  for  delivery  of  newspapers. 

According  to  Tim  Bostick,  assis¬ 
tant  director  of  circulation,  carriers 
were  able  to  deliver  by  the  usual  time 
in  the  areas  not  directly  hit  by  Hugo. 

(Continued  on  page  18) 


Infotech  now  owns  UPl 

Company  which  took  control  of  managing  the  news  agency  19  months 
ago  has  acquired  majority  ownership;  Vazquez  out  of  the  picture 


By  George  Garneau 

Infotechnology  Inc.  has  acquired 
majority  ownership  of  United  Press 
International  19  months  after  taking 
control  of  its  management,  Infotech 
reported. 

Spokesperson  Amber  Gordon  said 
that  in  September  Infotech  “exer¬ 
cised  an  option”  and  now  owns 
nearly  all  the  stock  in  New  UPI  Inc., 
the  company  formed  by  Mexican 
publisher  Mario  Vdzquez  Rana  to  buy 
UPI  from  bankruptcy  in  1986.  Under 
mounting  losses,  Vdzquez  in  early 
1988  turned  over  management  control 
to  an  investor  group  led  by  Infotech 
chairman  Dr.  Earl  Brian. 

The  latest  transaction,  which  took 
place  sometime  in  September,  nearly 
completes  Vdzquez’s  exit  from  the 
financially  troubled  news  service  he 
spent  $40  million  to  buy  and  undis¬ 
closed  millions  to  keep  afloat. 

In  an  interview,  Joseph  Taussig, 
UPI’s  new  vice  chairman  and  head  of 
Infotech’s  information  services 
group,  said  Infotech  now  holds  about 
99%  of  New  UPI,  while  Vdzquez  and 
his  minority  partner,  Texas  developer 
Joe  Russo,  together  retain  less  than 
1%. 


Earl  Brian 

Unavailable  for  comment 


Taussig  did  not  know  if  money 
changed  hands  in  the  transaction. 

“I’ve  got  a  straightforward  mission 
to  worry  about,  and  those  things  don’t 
affect  it,”  he  said. 

Exact  terms  of  the  agreement 
between  Vdquez  and  Infotech  have 
never  been  made  public.  Infotech  did 
say  it  paid  Vazquez  a  “substantial” 
amount  for  sweeping  management 
rights. 

The  deal  was  transacted  through 


WNW  Group  Inc.,  chaired  by  Brian. 
It  included  irrevocable  proxy  rights  to 
manage  UPI  and  options  on  its  stock. 

Brian  told  reporters  at  the  time  that 
Vdzquez  remained  the  majority 
shareholder,  and  there  was  “no 
agreement  or  understanding  to 
acquire”  his  interest  in  UPI.  How¬ 
ever,  he  called  the  deal  “another  way 
to  own  the  company,  ultimately.” 

Last  March,  Infotech  traded  1.5 
million  of  its  shares,  valued  at  $16 
million,  for  100  WNW  shares,  thus 
taking  full  ownership  of  WNW  and  its 
main  assets:  proxy  rights  to  and 
options  on  UPI  stock. 

In  Securities  and  Exchange  Com¬ 
mission  filings,  Infotech  listed  the 
cost  of  the  acquisition  of  WNW  stock 
at  $16.4  million,  and  its  fair  value  at 
$20.4  million  —  an  unrealized  appre¬ 
ciation  of  $4  million. 

A  Dutch-financed  investor  group, 
Avacus  Partners  LP,  later  sued 
Infotech  in  Delaware  Chancery  Court 
for  allegedly  making  phony  stock 
transactions  designed  to  thwart  its 
contemplated  takeover.  Infotech  has 
called  the  suit  baseless. 

WNW  was  dissolved  last  March 
(Continued  on  page  53) 


Early  reports  from  the  California  earthquake  areas 


By  Debra  Gersh 

Following  Tuesday’s  devastating 
earthquake,  news  from  San  Francisco 
and  surrounding  areas  was  sketchy  as 
E&P  went  to  press  this  week,  but 
most  of  the  newspapers  that  could  be 
reached  —  either  directly  or  through 
their  group’s  corporate  offices  — 
were  able  to  publish. 

Information  gathered  by  Los 
Angeles  Daily  News  reporters  shortly 
after  9  p.m.  PDT  Tuesday  said  both 
the  San  Francisco  Chronicle  and  the 
Examiner  had  lost  power. 

The  morning  Chronicle  and  after¬ 
noon  Examiner  each  published  16- 
page  papers  Wednesday,  produced 


on  personal  computers  and  printed  at 
the  San  Francisco  Newspaper  Agen¬ 
cy’s  satellite  plants.  The  same  was 
planned  for  Thursday,  although  oper¬ 
ations  were  reportedly  expected  to  be 
up  and  running  by  Friday. 

Next  week's  issue  of  E&P  will  contain 
a  complete  roundup  of  how  the  news¬ 
papers  fared,  as  well  as  other  related 
stories. 

One  of  the  worst  reports  came  out 
of  Fremont,  where  the  Fremont/New¬ 
ark  paper.  The  Argus,  was  said  to 
have  caught  on  fire  following  a  gas 
leak.  The  building,  which  is  not  a 
printing  site,  was  evacuated  and  no 


injuries  were  reported.  According  to 
the  parent  company  offices,  the  paper 
did  come  out. 

A  lot  of  damage  was  reported  at  the 
McClatchy-owned  Hollister  Free 
Lance,  which  also  is  not  a  print  site, 
while  its  sister  paper,  the  Gilroy  Dis¬ 
patch,  fared  a  little  better.  Both  after¬ 
noon  papers  reportedly  lost  power, 
according  to  McClatchy  corporate 
offices,  but  it  was  restored  in  time  to 
get  the  editions  out. 

The  Santa  Cruz  Sentinel,  located 
near  the  epicenter  of  the  quake,  could 
not  be  reached  by  E&P,  but  a  source 
who  said  he  had  spoken  to  staffers 
there  earlier  Wednesday  morning 
(Continued  on  page  53) 
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Commitment  to  free  expression 

Speaking  to  the  Inter  American  Press  Association’s  general  assembly, 
Mexico’s  president  proposes  to  end  the  state-owned  newsprint  monopoly 


By  Robert  U.  Brown 

Mexico’s  President  Carlos  Salinas 
opened  the  45th  general  assembly  of 
the  Inter  American  Press  Association 
in  Monterrey  last  week  and,  reiterat¬ 
ing  his  commitment  to  freedom  of 
expression,  said  he  proposed  to  “pri¬ 
vatize”  PIPSA  (Productora  e  Impor- 
tadora  de  Papel),  the  state-owned 
newsprint  monopoly. 

He  said  he  awaits  “the  response  of 
publishers  and  journalists  on  this 
company’s  destiny,”  inferring  the 
purchase  would  be  made  by  them. 

To  a  standing  ovation,  he  added 
that  “once  we  sell  PIPSA  we  will 
permit  the  complete  and  free  importa¬ 
tion  of  newsprint  and  therefore  avoid 
that  a  certain  monopoly  or  group 
might  affect  freedom  of  expression 
and  of  the  press.” 

If  this  transpires,  it  will  be  a  victory 
for  lAPA  which  for  years  has  pro¬ 
tested  that  PIPSA  was  being  used  by 
the  government  to  manipulate  the 
press. 

Introducing  the  president,  the 
chairman  of  the  host  committee,  Ale¬ 
jandro  Junco  de  la  Vega,  publisher  of 
El  Norte,  Monterrey,  said  that  in  1974 
when  his  paper  was  critical  of  the 
government  it  had  received  only  17% 
of  its  requirements  from  PIPSA  but 
that  a  new  newspaper  with  an  unlim¬ 
ited  supply  was  authorized  at  the 
same  time.  President  Salinas  said  he 
wanted  to  eliminate  the  possibility 
that  could  happen  again. 

This  state  of  euphoria  produced  at 
the  opening  session  by  a  young  presi¬ 
dent  who  repeatedly  emphasized  his 
commitment  and  respect  for  freedom 
of  expression  was  quickly  brought 
down  to  earth  by  the  reality  of  the 
drug  problem  throughout  the  hemi¬ 
sphere. 

The  assassination  of  Colombian 
and  Salvadoran  journalists  continued 
in  those  countries  while  their  col¬ 
leagues  were  participating  in  lAPA 
discussions  on  the  subject. 

On  Oct.  9,  Luis  Gabriel  Cano,  El 
Espectador,  Bogota,  Enrique  Santos 
Calderon,  El  Tiempo,  Bogota,  and 
Jorge  Hernandez  Restrepo,  El  Col- 
ombiano,  Medellin,  appeared  on  the 
same  panel  and  expressed  determina¬ 
tion  to  fight  on  against  the  drug  cartels 


in  spite  of  bombings  and  assassina¬ 
tions. 

On  Oct.  10,  Martha  Luz  Lopez,  ad 
director  of  El  Espectador  in  Medellin 
was  killed  and  her  mother  wounded. 
The  circulation  director,  Miguel 
Solar,  was  murdered  later  that  day. 

The  Medellin  office  was  warned  by 
“The  Extradictables”  that  all 
employees  would  be  killed  unless  it 
were  closed.  That  same  day  word  was 
received  of  an  attack  on  the  assistant 
news  editor  of  El  Diario  de  Hoy,  El 
Salvador,  in  which  his  wife  was  killed 
although  he  escaped. 

The  three  Colombian  journalists 
acknowledged  the  fear  under  which 
they  and  their  colleagues  operate. 
They  asked  for  the  support  of  news¬ 
papers  and  journalists  around  the 
world. 

“If  this  situation  continues,”  Cano 
said,  “all  of  us  will  succumb  to  cen¬ 
sorship  and  intimidation.” 

In  a  formal  resolution,  lAPA 
declared  the  violence  involved  in  drug 
trafficking  “has  become  the  gravest 
existing  threat  against  freedom  of 
expression  in  the  continent”  and 
called  on  all  governments  in  the  hemi¬ 
sphere  to  act  multinationally  to  com¬ 
bat  it.  lAPA  expressed  “unswerving 
solidarity  with  the  free  press  of 
Colombia  in  its  courageous  fight 
against  the  censorship  of  terror  that 
drug  traffickers  seek  to  impose”  and 
called  on  the  Colombian  government 


Another  Colombian 
paper  firebombed 

On  Oct  16,  another  Colombian 
daily  newspaper  was  bombed  and 
four  of  its  employees  were  killed. 

The  Inter  American  Press  Associa¬ 
tion  reported  that  its  member  paper 
Vanguardia  Liberal  in  Bucaramanga 
was  80%  destroyed  in  the  attack, 
according  to  its  publisher,  Alejandro 
Galvis.  He  said  two  employes  and 
two  vendors  were  killed  and  more 
bodies  might  be  found  in  the  rubble. 

Eight  Colombian  newspaper  per¬ 
sons  have  been  killed  in  six  days, 
lAPA  reported. 


to  protect  newspapers  and  journal¬ 
ists. 

The  lAPA  committee  on  freedom 
of  the  press  concluded  that  “while 
some  advances  are  being  made  in  na¬ 
tions  throughout  the  hemisphere,  the 
(Continued  on  page  58) 

Incoming  lAPA 
president  appeals 
to  journalists 

In  accepting  the  presidency  of  the 
Inter  American  Press  Association  at 
the  closing  session,  Edward  Seaton, 
Seaton  Newspapers,  Manhattan, 
Kan.,  made  an  appeal  for  total  sup¬ 
port  of  lAPA  members  in  the  belea¬ 
guered  countries. 

“If  Colombians  or  Panamanians  or 
Nicaraguans  or  Salvadorans  are  will¬ 
ing  to  go  to  jail  or  die  for  the  principles 
of  democracy,  the  rule  of  law  and 
press  freedom,  the  least  we  other 
journalists  can  do  is  support  them.” 

Seaton  was  elected  president  to 
succeed  Manuel  J.  Jimenez  of  La 
Nacion,  San  Jose,  Costa  Rica. 

Julio  Cesar  Ferreira  de  Mesquita,  O 
Estado  de  S.  Paulo,  Brazil,  was  ele¬ 
vated  to  first  vice  president,  succeed¬ 
ing  Mr.  Seaton. 

James  McClatchy,  McClatchy 
Newspapers,  Sacramento,  Calif., 
was  elected  second  vice-president. 

Roberto  Eisenmann,  Jr.,  La  Pren- 
sa,  Panama  (in  exile),  was  elected 
treasurer  to  succeed  David  Kraslow', 
Cox  Newspapers,  Miami.  Hector 
Davalos,  Novedades,  Mexico  City, 
was  re-elected  secretary. 

Raul  Kraiselburd,  El  Dia,  La  Plata, 
Argentina,  was  re-elected  chairman 
of  the  executive  committee 

A.  Roy  Megarry,  The  Globe  and 
Mail,  Toronto,  was  elected  president 
of  the  lAPA  Scholarship  Fund  Inc., 
succeeding  Charles  E.  Scripps,  chair¬ 
man  of  the  E.W.  Scripps  Co.,  Cincin¬ 
nati. 

Jorge  Hernandez,  El  Colombiano, 
Medellin,  Colombia,  was  elected 
chairman  of  the  lAPA  Technical  Cen¬ 
ter  Inc.,  and  Jorge  E.  Fascetto, 
Diario  Popular,  Buenos  Aires,  was 
re-elected  president. 
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Welcome  to  ‘Scribes  Hill’ 

Football  writers  banned  from  covering  practice  sessions  of  the 
San  Diego  Chargers  are  using  bincoculars  to  monitor  team  practices 


By  MX.  Stein 

Football  writers  need  binoculars 
these  days  to  cover  the  practice  ses¬ 
sions  of  the  San  Diego  Chargers. 

Coach  Dan  Henning  has  barred  the 
press  from  the  field  during  the  scrim¬ 
mages  for  reasons  that  are  not  clear  to 
reporters,  they  say. 

For  the  past  month,  the  writers 
assigned  to  the  Chargers  monitor  the 
team  from  a  hill  on  city-owned  land 
above  the  practice  field.  The  hill 
overlooks  what  San  Diego  Union 
sports  editor  Barry  Lorge  calls 
“Credibility  Gap.”  The  mound, 
which  is  about  30  yards  beyond  a 
chain-link  fence  surrounding  the 
field,  has  been  dubbed  “Scribes  Hill” 
by  the  writers. 

“The  Chargers  prefer  ‘Spyglass 
Ridge,’  ”  wrote  Lorge  in  a  recent  col¬ 
umn.  “In  the  bunker  mentality  of  the 
National  Football  League,  the  media 
as  well  as  the  opponent,  is  the 
enemy,”  he  observed. 

Clark  Judge,  who  has  covered  the 
Chargers  for  the  San  Diego  Tribune 
for  the  past  six  years,  told  E&P:  “We 
have  never  gotten  a  full  explanation  of 
why  Henning  did  this.  When  the  writ¬ 
ers  expressed  their  opposition  he  said 
basicaJly  that  was  the  way  he  wanted 


to  do  it  and  that’s  the  way  he  would  do 
it.” 

According  to  San  Diego  sportswrit- 
ers,  Henning  has  given  different  rea¬ 
sons  for  his  ban. 

Lorge  told  E&P  the  coach  said  he 
closed  off  the  field  so  his  players 
would  not  be  distracted  by  journalis¬ 
tic  interviews. 

Henning  also  has  explained  that  he 
was  following  a  practice  he  estab¬ 
lished  as  coach  of  the  Atlanta  Falcons 
and  that  closure  was  the  rule  set  by 
the  Washington  Redskins  when  he 
was  assistant  coach  there. 

Replied  Judge,  “To  my  knowledge, 
practice  was  never  closed  for  a  month 
in  Washington.” 

Another  sportswriter  said  Henning 
had  restricted  the  press  to  prevent 
leakage  of  strategy  secrets. 

“That’s  pretty  ridiculous,”  com¬ 
mented  David  Little,  who  covers  the 
Chargers  for  the. North  County  Blade 
Citizen  in  Oceanside.  “What  harm 
can  we  do  on  the  field  that  we  can’t  do 
from  the  hill?” 

In  an  interview,  Lorge  described 
Henning  as  “not  a  bad  guy,”  but 
needled  him  all  the  same  in  his  col¬ 
umn. 

“Attracted  by  the  intrigue,”  Lorge 


wrote,  “a  visitor  Windexed  his  opera 
glasses  yesterday  and  ventured  past 
Checkpoint  Charger  for  some  first¬ 
hand  observations. 

“Why  don’t  the  players  wear  num- 
,bers?”  he  asked  a  “Scribe’s  Hill” 
regular. 

“They  don’t  want  us  to  know  who 
these  guys  are,”  the  veteran  war 
correspondent  replied.  “Sometimes 
they  try  to  sneak  somebody  in  for  a 
workout,  or  keep  players  they’ve  cut 
and  tell  us  they’re  not  here.” 

The  visitor  then  asks,  “Which  one 
is  Herr  Henning?” 

“The  strong,  silent  type  over 
there,”  is  the  reply.  “Never  criticizes 
the  players  or  staff  when  we’re  within 
earshot.  You  have  to  watch  closely 
for  telltale  signs.  See  him  sticking  a 
cigarette  in  that  other  fellow’s  eye? 
That’s  Joe  Madden,  the  special  teams 
coach.” 

Henning  has  granted  the  media  one 
concession  to  compensate  for  his 
behind-the-fence  order,  Lorge  noted. 
He  has  allowed  the  locker  rooms  to  be 
open  longer  to  reporters. 

Chargers’  public  relations  director 
Rick  Smith  told  E&P:  “I  know  the 
media  are  unhappy,  but  Coach  Hen¬ 
ning  is  simply  trying  to  create  an  envi¬ 
ronment  where  he  and  his  players  can 
concentrate  on  preparing  for  the 
game.” 

Smith  conceded  that  most  NFL 
teams  open  their  practices,  but  not 
all.  “Closing  them  is  not  unprece¬ 
dented,”  he  said. 

He  contended  that  the  sportswrit- 
ers  have  a  better  view  from  “Scribes 
Hill”  than  they  did  on  the  field. 
Moreover,  he  said,  Henning  meets 
with  the  press  10  to  12  times  a  week 
and  they  can  attend  his  weekly 
“Boosters’  Luncheon.” 

“Still,  I  know  they’re  not  satis¬ 
fied,”  Smith  acknowledged. 

Katharine  Graham 
will  write  memoirs 

The  Washington  (D.C.)  Post 
reported  that  Washington  Post  Co. 
chairman  Katharine  Graham  has 
signed  an  agreement  with  Alfred  A. 
Knopf  Inc.  to  write  her  memoirs. 


tl'UUll 


Confined  to  “Scribes  Hill"  by  San  Diego  Chargers  coach  Dan  Henning,  San 
Diego  Tribune  sportswriter  Clark  Judge  (right)  and  Brian  Hewitt,  Los  Angeles 
Times  (San  Diego  edition)  watch  the  team's  practice  from  afar. 


Photo  by  Low  Morrim 
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Controversial  coupon 

Iowa  daily's  published  coupon  soliciting  the  name  of  drug  users 
or  dealers  draws  praise  of  many,  criticism  from  competitor 


By  Mark  Fitzgerald 

Police  in  the  small  Iowa  town  of 
Clinton  have  received  some  35  tips 
about  suspected  drug  users  or  dealers 
from  coupons  sent  by  Clinton  Herald 
readers. 

The  20,000-circulation  Clinton 
Herald  ran  a  coupon  in  its  Sept.  25 
edition  soliciting  tips  about  local  drug 
trafficking.  Coupons  received  by  the 
Herald  are  then  forwarded  to  the  Clin¬ 
ton  police  chief. 

“We’ve  gotten  some  criticism 
about  it,  that,  well,  you’re  working 
with  the  police.  But  sincerely  the 
effort  was  to  say,  hey,  what  can  we  do 
about  the  drug  problem  here  — which 
is  about  what  you’d  expect  in  a  town 
our  size  [30,000]  —  and  how  can  we 
help,’’  said  Herald  general  manager 
Jack  Dermody. 

“My  God,  if  we  can  save  two  kids 
from  drugs,  well  then  it’s  worth  it,” 
Dermody  added. 

Dermody  compared  the  coupon  to 
a  Neighborhood  Watch  or  Crimestop- 
pers  program. 

The  coupon  ran  opposite  an  edito¬ 
rial  about  drugs. 


[iNOUOHI 


I've  had  enough  of  drugs 
in  my  neighborhood! 


I've  reason  to  believe  that _ , _ 

IS  using/dealing  drugs. 

I'm  suspicious  of  activities  at _ _ 

I've  noticed  the  following  license  plates  on  cars  in  the 
vicinity  of  suspected  drug  activity - 

OPnONAL 

- - My  AMreiK _ IfyFhaMt _ 

I’d  like  to  talk  to  an  affieer _ 

(VCI)  INW 

MaU  to:  “Letters  to  the  Eaitor”  CUatoa  Herald,  P.O.  Box  31, 
CllntoB,lowaS3732. 

Yoar  eaafldeHtiality  will  he  gaarded  — 

If  yaa  eaa  detaU  specific  lafanaatloa,  dates,  tlaies  or  addldoaal 
iaforaiatloa  please  ase  a  separate  sheet  of  paper. 


The  Clinton  Herald's  coupon 


telephone  interview.  “Nobody  else 
sees  them.” 

The  coupon  was  very  well  received 
in  Clinton,  Dermody  says. 

When  the  rival  Quad  Cities  Times 


The  biggest  local  opposition  came  from  one  City 
Council  member  who  said  it  would  encourage 
neighbors  to  turn  in  neighbors  for  petty  grudges. 


“Enough!”  its  large  headline  read. 
“I’ve  had  enough  of  drugs  in  my 
neighborhood!”  Below  readers  could 
fill  out  three  blanks:  “I’ve  reason  to 
believe  that  (Name  if  known)/ 
(Address  if  known)  is  usin^dealing 
drugs;  “I’m  suspicious  of  activities  at 
(address);  “I’ve  noticed  the  following 
license  plates  on  cars  in  the  vicinity  of 
suspected  drug  activity  ...” 

Under  a  section  marked 
“Optional”  readers  could  fill  in  their 
name  and  address  and  ask  to  talk  to  a 
police  officer. 

“Your  confidentiality  will  be 
guarded,”  the  coupon  assured  read¬ 
ers. 

“Coupons  come  in  directly  to  me  or 
two  editors  and  I  hand-carry  them  to 
the  police  chief,”  Dermody  said  in  a 


reproduced  copies  of  the  coupons  as 
part  of  a  story  about  the  coupons,  the 
Clinton  Herald  received  tips  on  six  of 
those  copies. 

The  biggest  local  opposition  came 
from  one  City  Council  member  who 
said  it  would  encourage  neighbors  to 
turn  in  neighbors  for  petty  grudges. 

Those  same  reasons  were  cited  in  a 
largely  negative  Des  .domes  Register 
editorial  which  said  “anything  that 
promotes  grudge  calls,  sending  police 
on  wild  goose  chases  against  people 
who  may  not  fit  somebody’s  defini¬ 
tion  of  acceptable  behavior,  can  only 
diminish  the  level  of  a  community’s 
civility,  undermining  everybody’s 
rights.” 

However,  Clinton  Chief  of  Police 
Gene  Beinke  said  in  a  telephone  inter¬ 


view  that  upward  of  80%  of  the  tips 
were  legitimate. 

“We’ve  had,  and  expected,  some 
crank  coupons.  Those  were  pretty 
easy  to  spot,”  he  said. 

Clinton  police  have  opened  one 
active  investigation  as  a  direct  result 
of  the  coupons,  he  said.  Several 
others  “confirmed  our  own  suspi¬ 
cions”  in  ongoing  cases,  Beinke 
added. 

Using  the  newspaper  as  a  third 
party  has  worked  well  to  overcome 
reluctance  to  contact  police  directly, 
Beinke  said. 

“One  card  said,  ‘Thank  you  for 
giving  me  this  opportunity.’  I  think 
that  says  it  all  there,”  he  said. 

CWA  wins  election 
at  N.H.  newspaper 

Reporters  and  administrative 
workers  at  the  12,000-circulation  £ve- 
ning  Citizen  in  Laconia,  N.H.,  voted 
22-4  to  join  the  Communications 
Workers  of  America. 

The  employees  cited  safety  and  job 
security  concerns  as  the  major  rea¬ 
sons  for  their  voting  to  unionize. 

The  CWA  already  represented 
employees  in  the  press  and  compos¬ 
ing  rooms. 
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Good  ideas  seminar 

One  publisher  tells  how  he  stopped  area  radio  stations  from 
reading  newspaper  stories  over  the  air  without  attribution 


By  MX.  Stein 

There  are  14  radio  stations  in  his 
area  and  Jim  Barnhill,  publisher  of  the 
Yakima  (Wash.)  Herald-Republic  got 
tired  of  hearing  his  newspaper  read 
over  their  airwaves. 

“What  bothered  me  most,”  he 
recalled,  “is  that  they  didn’t  even 
credit  us  for  these  word-for-word  sto¬ 
ries.” 

When  his  complaints  to  the  stations 
did  not  change  their  ways,  Barnhill 
took  a  different  tack,  he  told  members 
of  the  Pacific  Northwest  Newspaper 
Association  (PNNA)  at  its  fall  meet¬ 
ing  in  Seattle. 

On  the  morning  after  an  election, 
circulation  director  Jim  Thomas  fol¬ 
lowed  the  carrier  on  his  route  and 
removed  every  paper  dropped  at  the 
offending  radio  stations. 

“We  know  that  one  woman  called  a 
station  to  complain  that  she  didn’t 
hear  any  election  results  on  the 
radio,”  Barnhill  related.  “Someone 
there  told  her  they  didn’t  get  their 
copy  of  the  Herald-Republic  and  had 
no  news  to  read.” 


Jim  Barnhill 


or  improve  the  product. 

Although  his  project  did  not  fit  that 
format,  it  did  generate  a  slight  profit, 
Barnhill  reported. 

The  woman  who  complained 
about  not  getting  the  election  news. 


“What  bothered  me  most,”  he  recalled,  “Is  that  they 
didn’t  even  credit  us  for  these  word-for-word  stories.” 


The  woman  then  phoned  the  news¬ 
paper  to  lodge  another  complaint 
about  its  missed  delivery,  the 
publisher  continued. 

Then,  convinced  that  some  stations 
still  had  not  gotten  the  message,  Barn¬ 
hill  ordered  another  strike. 

Last  April  1,  he  recounted,  the 
circulation  department  dug  up  copies 
of  the  April  1,  1988  issue  and  deliv¬ 
ered  them  to  the  outlets  still  ripping 
and  reading  the  Herald-Republic. 

More  recently,  the  paper’s  attorney 
has  sent  a  letter  warning  of  legal 
action  to  two  remaining  violators, 
Barnhill  said. 

He  told  the  story  at  a  PNNA  ses¬ 
sion  called  “The  Best  Things  We  Did 
During  the  Past  Year,”  which  usually 
involves  projects  that  increase  profits 


took  out  a  subscription  to  the  paper. 

Dealing  with  AIDS 

Another  departure  from  the  usual 
“best”  listing  came  from  Charles 
Cochrane,  publisher  of  the  Walla 
Walla  (Wash.)  Union-Bulletin. 

He  told  of  a  reporter  who  devel¬ 
oped  AIDS  and  how  the  paper  han¬ 
dled  what  he  called  a  “crisis  situa¬ 
tion.” 

The  reporter  took  sick  leave,  telling 
a  couple  of  newsroom  people  and  the 
personnel  manager  he  had  AIDS, 
Cochrane  said.  He  also  gave  manage¬ 
ment  permission  to  tell  anyone  else  on 
the  paper. 

“We  had  to  deal  with  this  immedi¬ 
ately,”  the  publisher  stated.  “Before 
employee  fears  and  emotions  got  out 
of  control,  it  was  imperative  that  they 


understand  what  this  disease  is  and 
how  it  is  transmitted. 

“Employees  needed  to  confront 
their  fears.  They  need  reassurance 
they  had  nothing  to  worry  about  if 
they  had  used  the  same  desk,  and 
equipment,  telephone,  drinking  foun¬ 
tain  or  rest  room,  or  been  in  his  home. 
If  he  returned  to  work,  they  needn’t 
be  concerned  about  getting  AIDS 
from  him,  but  instead  must  be  con¬ 
cerned  about  exposing  him  to  colds 
and  other  illnesses.” 

For  most  of  the  staff,  Cochrane 
said,  the  reporter  was  the  first  person 
they  personally  knew  who  had  AIDS 
and  was  only  one  of  two  known  cases 
in  the  community. 

“We  let  employees  know  that  we 
understood  they  felt  some  discomfort 
in  this  unfamiliar  situation,  but  we 
also  let  them  know  we  wouldn’t  tol¬ 
erate  any  discriminatory  behavior,” 
the  publisher  added. 

The  Union-Bulletin  also  brought  in 
the  infection  control  nurse  at  a  local 
hospital,  who  also  chairs  the  local 
HIV  resource  network  and  knew  the 
employee. 

The  first  day  she  met  with  the  news¬ 
room  staff,  giving  basic  AIDS  facts 
and  answering  questions,  Cochrane 
recalled.  The  next  day  she  met  in  two 
groups  with  personnel  in  other 
departments. 

According  to  Cochrane,  employees 
talked  openly  with  the  nurse  and 
discussed  how  they  could  best  help 
him. 

“Like  so  many  other  employers, 
we  really  didn’t  believe  this  would 
happen  to  us,  at  least  not  so  soon,”  he 
said.  “We  weren”t  prepared.  News¬ 
paper  people  aren’t  necessarily  better 
educated  than  others  about  such 
things.  The  questions  employees 
asked  the  nurse  indicated  they  needed 
AIDS  education.” 

Cochrane  observed  that  the  com¬ 
pany  overcame  the  crisis  well.  The 
reporter,  he  disclosed,  is  on  long-term 
disability  and  currently  unable  to 
return  to  work. 

“Management  is  gratified  with  the 
care  and  support  employees  continue 
to  show  their  friend  and  former  co¬ 
worker,”  Cochrane  noted.  “We 
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learned  some  positive  things  about 
ourselves  in  the  process.” 

Generating  stories 
In  other  “Best  Things”  reports, 
Seattle  Times  editor  Michael  Fancher 
told  of  “Project  89,”  in  which  edito¬ 
rial  staffers  meet  voluntarily  to  gen¬ 
erate  stories,  not  as  journalists  but  as 
citizens. 

The  idea,  as  explained  by  Fancher, 
is  to  get  deeper  into  issues  by  getting 
reporters  and  editors  to  talk  about 
their  personal  concerns  as  commu¬ 
nity  residents. 

“A  food  writer  will  come  up  with  a 
view  on  the  school  system  or  a  sports- 
writer  tells  us  about  changing  values 
in  the  community,”  Fancher  said. 
“We  feel  we’re  doing  a  lousy  job  of 
reporting  what’s  important  to  our 
readers  so  we’re  getting  staff  mem¬ 
bers  to  react  to  events.” 

Community  input 
Jim  Allen,  publisher  of  the  Klamath 
Falls  (Ore.)  Herald  &  News,  admitted 
that  he  stole  an  idea  from  former  Gan¬ 
nett  chief  A1  Neuharth’s  50-state  trek 
for  USA  Today  in  developing  his 
paper’s  “Touring  the  Territories” 


operation. 

A  team  of  Herald  &  News  manag¬ 
ers  from  the  editorial,  circulation  and 
advertising  departments  covered  22 
communities  in  its  market  area  in  18 
weeks,  holding  coffee  klatches  with 
locals  to  promote  the  paper  and 
answer  questions,  Allen  said. 

Turnouts  were  good,  he  reported. 


Shelledy  said  one 
issue  contained  a 
feature  on  how 
bartenders  can  spot  fake 
i.D.  cards. 

“As  you  can  imagine, 
that  issue  was  a  seiiout,” 
he  said. 


bringing  out  20%  of  the  residents 
in  one  town  with  a  population  of 
300. 

Usually,  Allen  said,  he  would  ask 
the  chamber  of  commerce  to  help  set 
up  the  meetings  at  hotels  or  commu¬ 


nity  centers. 

Targeted  supplements 

Special-interest  supplements  were 
announced  by  Cochrane  and  Jay 
Shelledy,  publisher  of  the  Moscow 
Idahonian. 

Cochrane’s  Walla  Walla  Union- 
Bulletin  puts  out  a  monthly  special 
section  55  Plus  by  direct  mail  to  7,300 
households  with  at  least  one  member 
55  or  older.  Another  U-B  innovation 
is  a  quarterly  with  a  focus  on  agricul¬ 
ture,  he  said. 

Shelledy,  who  also  is  publisher  of 
the  Pullman  (Wash.)  Daily  News, 
reported  the  publication  of  Live, 
aimed  at  the  under-30  crowd. 

He  noted  that  half  of  the  two  cities’ 
50,0(X)  residents  are  college  students. 
The  broadsheet  is  delivered  free  to 
dormitories  at  the  University  of  Idaho 
and  Washington  State  University  and 
inserted  in  the  papers’  Thursday  edi¬ 
tion. 

Shelledy  said  one  issue  contained  a 
feature  on  how  bartenders  can  spot 
fake  I.D.  cards. 

“As  you  can  imagine,  that  issue 
was  a  sellout,”  he  said. 


Helping  readers  write  better  letters 


The  Long  Beach  (Calif.)  Press- 
Telegram,  which  for  years  has  been 
giving  awards  to  the  writers  of  best 
letters  to  the  editor,  decided  to  take 
the  program  one  step  further. 

Recently,  editorial  page  editor  John 
Fried  conducted  a  seminar  to  help 
readers  write  better  letters. 

Of  the  42  readers  who  responded  to 
the  paper’s  invitation  to  join  the  class, 
more  than  half  had  never  written  to 
the  editor  because  they  were  afraid  to 
do  so.  Fried  said. 

-  They  met  in  the  P-T’s  conference 
room,  where  Fried  first  taught  them 
the  basics. 

“The  first  absolute  is  a  signature, 
together  with  an  address  and  phone 
number  for  verification,”  he  stated. 
“Without  these,  the  letter  winds  up  in 
the  round  file.” 

Fried  also  cautioned  the  group 
about  attacking  people  and  to  be  sure 
the  subject  is  topical  and  relates  to 
recent  news. 

“Write  for  the  reader,”  he  advised, 
“not  just  to  get  something  off  your 
chest.” 

He  explained  the  paper’s  role  is  to 
inform  readers  and  that  letters  should 
give  them  a  means  of  examining  facts 
from  a  different  perspective. 

The  editor  also  urged  the  class  to 
write  criticisms  of  the  paper  and  send 
them  directly  to  appropriate  staff 
members. 


“Feedback  helps  a  lot,”  he  con¬ 
tinued.  “You’d  be  surprised  at  how 
much  gets  changed  around  here 
because”  of  what  someone  has  sug¬ 
gested. 

Following  the  preliminary  instruc¬ 
tion,  Fried  asked  each  person  to  pick 
a  story  from  the  newspaper  and  write 
a  letter  based  on  it.  He  then  critiqued 


the  letters,  asking  also  for  input  from 
the  group. 

The  homework  assignment  was  to 
write  a  letter  to  the  paper  and  inform 
Fried  if  it  got  published. 

This,  he  said,  would  help  him  deter¬ 
mine  the  success  of  the  seminar. 

—  M.L.  Stein 


AP  board  approves  4.9%  assessment  hike 


The  board  of  directors  of  the  Asso¬ 
ciated  Press  has  approved  a  1990  gen¬ 
eral  assessment  increase  of  4.9%  for 
newspaper  and  broadcast  members. 

The  increase  takes  effect  Jan.  14, 
1990,  for  the  news  cooperative’s 
1 ,750  newspaper  and  5,800  broadcast 
members. 

William  J.  Keating,  AP  chairman 
and  chairman  of  the  Detroit  Newspa¬ 
per  Agency,  said  that  for  the  fourth 
year  in  a  row  AP’s  assessment 
increase  was  below  the  rate  of  infla¬ 
tion. 

The  increase  was  needed  to  help 
pay  for  new  services,  necessary  staff 
additions  and  election  year  expenses, 
as  well  as  other  new  costs,  Keating 
said. 

“Tight  cost  controls  and  growing 
revenues  fi’om  non-traditional  sources 
enabled  the  board  to  limit  the  in¬ 


crease  and  continue  to  improve  ser¬ 
vice,”  he  said.  “Those  other  sources 
now  contribute  22%  of  our  revenue.” 

AP’s  operating  and  capital  budgets 
provide  for  launching  of  AP’s  high¬ 
speed  photo  delivery  system.  Photo¬ 
stream;  expansion,  installation  and 
training  for  the  new  SelectStocks 
market  services;  and  other  new  prod¬ 
ucts  for  members. 

The  general  assessment  increase 
will  be  combined  with  another  step  in 
the  phase-in  of  the  circulation-based 
newspaper  formula  for  those  mem¬ 
bers  that  have  not  yet  reached  their 
appropriate  assessment  level,  AP 
stated. 

The  1990  assessment  will  also 
reflect  any  circulation  changes  at  the 
member  newspaper. 

Each  member  will  receive  exact 
figures  on  the  assessment  change  by 
Nov.  1. 
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go  to  Aiken  near  the  Georgia  border 
to  keep  publishing. 

The  damage  to  Sumter  County,  to 
The  Item  and  to  our  employees’  per¬ 
sonal  property  was  too  much.  By 
dusk,  as  National  Guardsmen  filled 
an  unlighted  downtown  Sumter  to 
prevent  looting,  it  was  apparent  we 
were  going  to  miss  Saturday  morn¬ 
ing’s  publication  as  well. 

City  editor  Traci  Quinn  Duffy  took 
sheets  of  newsprint  and  wrote  out 
messages  that  were  taped  to  the  front 
door  and  a  newsroom  shelf,  letting 
those  who  came  by  know  that  we 
would  meet  at  noon  on  Saturday  to 
find  out  what  we  were  going  to  do 
about  Sunday’s  edition. 

It  was  a  somber  staff  that  filed  in. 
Our  reporters  had  gotten  little  sleep 
the  previous  two  nights,  preparing  for 
stories  they  were  now  unsure  would 
ever  be  printed.  Duffy,  after  going  to 
the  Civil  Defense  office  to  get  some 
information  Friday  afternoon,  found 
herself  manning  phones  for  the  under¬ 
staffed  agency  and  working  through 
the  night. 

By  then,  publisher  Hubert  Osteen, 
Jr.  had  gotten  through  to  Orangeburg 
publisher  Dean  Livingston,  whose 
paper  had  just  had  its  power  restored. 
The  arrangements  were  announced: 
We  would  take  12  editors,  photogra¬ 
phers,  reporters  and  layout  personnel 
the  65  miles  to  Orangeburg  at  6:30 
a.m.  Sunday  morning  and  publish 
what  we  figured  would  be  America’s 
only  Sunday  afternoon  paper. 

The  next  morning  we  arrived  to  find 
Livingston  and  Orangeburg  editor 
Lee  Harter  waiting  for  us.  We 
planned  a  16-page  paper.  Four  pages 
would  be  state,  national  and  world 
news  lifted  straight  from  the  T«&.D. 
Two  pages  would  be  sports.  The  other 
12  would  be  photos  and  stories  by  our 
staff. 

Ads?  What  ads?  This  was  going  to 
be  a  newipaper. 

The  skeleton  staff  of  Livingston 
and  Harter  was  all  we  needed. 
Livingston  spent  four  hours  in  the 
darkroom  making  all  of  our  halftones, 
while  Harter  answered  our  computer 
questions,  made  headlines  and  ran 
out  copy. 

Harter  in  particular  played  a  signifi¬ 
cant  role.  With  the  nerves  of  a  heli¬ 
copter  pilot  evacuating  the  wounded 
while  under  enemy  fire,  Harter 
juggled  the  varied  demands  of  our 
staff  while  never  losing  his  cool. 

“Lee,  where’s  the  waxer?” 

“It’s  right  here.’’ 


“Lee,  I  need  some  headlines.” 

“All  right.” 

“Lee,  how  do  you  move  para¬ 
graphs?” 

“Just  a  second.” 

“Lee,  where’s  your  2A?” 

“I’ll  get  it  for  you.” 

“Lee,  the  commies  have  just  come 
over  the  hill.” 

“No  problem.” 

I  wrote  the  front-page  headline  in 
72  point,  “We’re  down,  but  not  out,” 
a  statement  of  hope  for  the  commu¬ 
nity,  but  one  that  also  reflected  how 
we  felt  about  the  paper. 

By  3  p.m.  we  were  back  in  Sumter 
County  and  our  carriers  —  who 
heard  through  word  of  mouth  and 
announcements  on  the  radio  that  we 
were  printing  a  paper  —  were  taking 
papers  anywhere  roads  had  been 
cleared. 

Several  staff  members  even  took 
papers  around  town  just  to  hand  out 
to  people,  all  of  whom  saw  The  Item’s 
arrival,  even  at  4  p.m.  on  a  Sunday,  as 
a  sign  that  normalcy  might  be  return¬ 
ing. 

We  still  did  not  have  power  on 
Monday  and  so  we  repeated  the  pro¬ 
cess,  only  with  a  smaller  staff  going  to 
Orangeburg. This  time  we  produced 
an  eight-page  paper,  again  without 
ads  because  no  businesses  were  open 
in  Sumter. 

By  Tuesday  some  power  had  been 
restored  in  Sumter,  including  the 
county  courthouse.  Managing  editor 
Graham  Osteen  then  made  the  bold 
decision  that  we  would  use  a  room  at 
the  courthouse  to  produce  all  of  the 
local  copy  and  take  those  pages  to 
Orangeburg  camera-ready.  To  do  the 
job  we  took  with  us  two  of  our 
“Macs”  used  by  the  advertising 
department,  a  laser  printer  and  a 
waxer. 

While  three  editors  left  for  Orange¬ 
burg  at  9:30  a.m.  to  produce  the 
sports,  state  and  national  pages,  10  of 
us  created  a  “courthouse”  bureau 
and  produced  three  pages.  The  Tues¬ 
day  paper  was  back  up  to  16  pages 
with  advertising,  much  of  which  was 
originally  scheduled  for  our  never- 
produced  Friday  and  Saturday  edi¬ 
tions. 

When  we  got  back  that  afternoon 
with  the  paper,  electrical  power  to 
The  Item  had  just  been  restored. 

In  95  years.  The  Item  has  failed  to 
publish  only  three  times.  The  other 
time  occurred  in  1973  when  a  freak 
snowstorm  crippled  the  state  and  pre¬ 
vented  workers  from  getting  to  the 
office.  Losing  two  in  a  row  was  not  a 
pleasant  experience  for  us,  but  it  was 
made  bearable  by  the  fact  that  no 
employees  were  injured  or  killed  by 
Hurricane  Hugo,  and  that  we 
squeezed  three  newspapers  out  of  a 


dedicated  staff  who  worked  with  no 
semblance  of  routine  for  five  straight 
days. 


The  State 

(Continued  from  page  11) 

In  fact,  carriers  were  out  in  bad  condi¬ 
tions,  some  delivering,  in  the  midst  of 
the  storm. 

One  carrier  discontinued  his  route 
only  after  trees  fell  both  in  front  and 
behind  his  vehicle,  leaving  him 
stranded  until  the  trees  could  be  cut 
away. 

“Our  employees  really  came 
through  for  us.  They  delivered  their 
routes  despite  the  fact  that  they  often 
were  without  power  and  water  them¬ 
selves,”  said  Bostick. 

Downed  power  lines  and  trees 
caused  late  delivery  in  some  remote 
areas  —  up  to  a  day  or  two  —  and 
mailed  copies  ran  behind  schedule. 
Also,  many  of  The  State’s  racks  were 
damaged  by  floods  and  high  winds. 

The  State  could  not  get  a  paper  into 
Charleston  and  some  other  coastal 
areas  until  Tuesday,  Sept.  26,  five 
days  after  the  storm  hit. 

Circulation  figures  show  an 
increase  in  papers  the  week  after  the 
storm,  despite  delivery  restrictions. 
For  instance,  sales  were  up  by  3,000 
on  the  Sunday  following  the  storm, 
but  the  papers  were  still  not  being 
delivered  in  Charleston  and  other 
hard-hit  coastal  towns.  The  State  was 
able  to  reach  readers  it  had  not 
reached  before. 

The  State  did  a  lot  more  than  keep¬ 
ing  the  public  informed  about  Hurri¬ 
cane  Hugo  and  its  devastating  results. 
For  several  days  following  the  storm, 
the  paper  took  shipments  of  rain¬ 
coats,  ice  and  buckets  of  chicken  to 
Charleston.  They  sent  food  to  the 
News  and  Courier  staff,  who  were 
struggling  to  produce  their  paper 
despite  poor  conditions. 

The  State  commissioned  eight 
trucks  and  drivers  to  Charleston  to 
take  supplies  and  assist  in  cleanup 
operations.  Another  eight  trucks  and 
drivers  were  used  in  Columbia  to 
ferry  supplies  to  various  drop-off 
points  for  the  Salvation  Army. 


Conn,  seeks  halt 
to  junk  fax 

Persons  who  send  unsolicited  mes¬ 
sages  over  facsimile  machines  can  be 
sued  for  $200  or  for  actual  damages, 
including  costs  and  attorneys’  fees, 
under  guidelines  of  a  new  Connecti¬ 
cut  law,  effective  Oct.  1. 
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can  never  really 
fight  the  fires . .  .you 
kind  of  wait  till  they 
bum  themselves  out. . . 
then  throw  some 
water  on  the  embers.” 

Photographer  jay  Dickman 
covering  this  summer’s 
forest  fires  m  Idaho. 
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To  capture  this  image  with 
the  greatest  degree  of  clarity 
Jay  Dickman  chose  new  Fuji- 
color  Super  HG  400  film. 

With  the  grain  of  ISO  100 
films  and  unsurpassed  color 
and  sharpness.  Super  HG400 
ensures  resistance  to  high 
heat  and  humidity.  And,  like 
Fujicolor  HRII 1600, Neopan 
400  and  1600  films  come 
conveniently  packaged  for 
press  photographers  in  20- 
roll  Pro  Packs. 

Contact  Customer  Service 
inNewJersey  1-800-526-9030, 
extension  571,  or  in  California 
1-800-241-7695,  extension  202. 


News  &  Courier 

(Continued  from  page  II) 


ord  of  what  happened.  Many  years 
from  now,  readers  of  the  News  and 
Courier  and  the  Evening  Post  will 
haul  out  those  old  newspapers  and 
show  their  children  and  grandchildren 
what  it  was  like  when  Hurricane 
Hugo  roared  upon  us. 

The  Post-Courier  publisher  was 
moved  to  write  a  piece  for  our  paper 
of  Sunday,  Oct.  1,  that  heaped  well- 
deserved  praise  upon  those  Post- 
Courier  employees  who  never  wav¬ 
ered  in  their  efforts  to  get  out  the 
newspapers  on  schedule. 

Wrote  Andy  Anderson: 

“I  worked  with  a  bunch  of  heroes 
last  week  during  the  long  night  of 
Hugo.  Rather,  I  should  say  I  watched 
a  bunch  of  heroes  work  .  .  . 

“Key  employees  who  showed  up 
for  work  that  Thursday  morning  knew 
they  were  there  for  the  duration, 
whatever  that  turned  out  to  be.  They 
trooped  into  the  building  with  cool¬ 
ers,  food,  flashlights  and  other 
assorted  storm  gear  .  .  . 

“In  the  days  that  followed  [the 
hurricane],  many  worked  around  the 
clock  without  fresh  water,  decent 


food  or  sleep,  all  to  keep  the  news 
flowing  to  an  anxious,  news-starved 
city.” 

In  their  186  years  of  existence,  our 
newspapers  have  never  been  in 
greater  demand  than  they  were  on 
Friday  and  Saturday  and  Sunday  after 
the  hurricane  struck.  Most  of  our 
executives  fanned  out  across  the  met¬ 
ropolitan  area  to  join  with  carriers  in 
delivering  copies  of  the  newspapers. 

We  published  our  newspapers  for 
five  straight  days  without  one  inch  of 
paid  advertising.  We  did  publish  a 
house  ad  on  Sunday,  which  read: 
“We  came  through  it  with  you! 

“We’re  hurting  just  as  everyone  is, 
but  we’re  alive  and  that  is  the  most 
important  thing  right  now.  Our  dedi¬ 
cation  to  serving  this  community 
remains  unchanged. 

“Your  newspaper  will  continue  to 
publish  in  this  time  of  crisis  and  we 
will  do  everything  humanly  possible 
to  get  it  t'^  you. 

“Since  Hugo  struck,  we  have  pub¬ 
lished  newspapers  without  paid 
advertising  because  we  consider  our 
commitment  to  keeping  you  informed 
MORE  IMPORTANT  THAN  ANY¬ 
THING  ELSE. 

“Even  so,  there  are  some  of  you 
who  have  a  need  to  have  your  busi- . 
ness  message  distributed  to  the  pub¬ 
lic.  Therefore,  as  of  Monday  morning 


we  will  have  our  advertising  staff 
assembled  to  begin  accepting  classi¬ 
fied  ads,  as  well  as  limited  sizes  of 
display  ads  to  appear  in  the  main  sec¬ 
tion  of  your  newspapers.” 

Of  all  the  headlines  ever  written  for 
the  front  page  of  the  News  and  Cour¬ 
ier,  the  one  that  appeared  on  the  top 
of  the  page  on  Friday  morning.  Sept. 
22,  the  very  next  morning  after  the 
hurricane  struck  on  Thursday  night, 
read:  “Charleston  Is  Ground  Zero.” 

Many  of  us  still  look  at  that  head¬ 
line  and  shudder. 

We  think  of  how  extremely  fortu¬ 
nate  we  were  to  have  had  early 
enough  warning  to  prevent  the  deaths 
of  several  thousands  of  people  who 
were  evacuated  off  the  barrier  islands 
around  Charleston.  We  think  of  the 
15-foot  tidal  surge  that  practically 
wiped  out  the  village  of  McClellan- 
ville,  just  up  the  road  from  Charles¬ 
ton. 

We  think  of  the  looters  being 
rounded  up  by  police  and  South  Car¬ 
olina  National  Guardsmen.  We  think 
of  friends  and  business  associates 
who  lost  their  homes,  automobiles 
and  other  possessions.  We  think  of 
turning  the  dials  on  our  radios  from 
one  end  to  the  other  without  being 
able  to  pick  up  one  single  sound  — 
except  for  eerie  scratching,  howling 
(Continued  on  page  52) 
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fff  Xerox. 

One  is  right  in  the  middle. 

So  as  you  can  see,  our  trademark  is  a  very  valuable 

But  the  really  important  one  is  the  one  you 
probably  never  notice. 

one. 

To  us.  And  to  you,  too. 

It’s  the  little  R  in  a  circle— like  the  one  you  see  at 
the  bottom  of  this  ad— that  tells  you  that  Xerox  is  a 
registered  trademark. 

Because  it  ensures  that  when  you  ask  for 
something  you  can  be  sure  of  what  you’re  going 
to  get. 

And  it  reminds  you  that  our  name— which  is  also 
our  trademark— should  only  be  used  in  connection 
with  the  products  and  services  of  our  corporation. 

Including  everything  from  Xerox  copiers  to 
woikstations  to  laser  printers. 

Of  course,  we  don’t  expect  you  to  use  the  second  R 
every  time  you  use  our  name. 

But  we  do  hope  you’ll  give  it  a  second  thought. 

Team  Xerox.  Mfe  document  the  world. 

XEROX*  is  a  Irademaric  or  XEROX  CORPORATION. 
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Newspaper  exec  helps  in  the  relief  effort 

Scripps  League  exec  provides  one-on-one  assistance  in  Hugo  aftern^ath 


By  Lee  Roderick 
and  Dee  Stimpson 

Hurricane  Hugo  struck  David 
Yowell  as  an  opportunity  to  provide 
one-on-one  assistance  to  fellow 
humans. 

Yowell,  a  corporate  employee  of 


Scripps  League  Newspapers,  left  his 
home  base  in  Florida  provisioned 
with  cleaning  supplies,  canned  goods 
and  even  candy  treats.  He  packed 
shovels,  sledgehammers  and  chain 
saws.  Then  he  came  to  the  ravaged 
South  Carolina  coast  and  went  to  work. 

In  a  light  rain,  Yowell  shifts  his 


truck  into  four-wheel  drive.  It  climbs 
a  ditch  among  fractured  pine  trees 
that  litter  a  one-time  driveway.  A  man 
stares  numbly  at  his  mobile  home, 
now  folded  like  a  jacknife  by  Hugo. 

“Looks  like  you  could  use  some 
help,”  Yowell  says. 

“Anything,”  the  man  replies. 

In  the  yard,  gullied  by  storm 
waters,  a  huge  tree  blocks  critical 
access  to  the  homestead.  In  less  than 
an  hour,  Yowell  cuts  out  the  tree. 
Then  he  hitches  his  truck  to  a  small 
camper  provided  the  man  for  tempo¬ 
rary  housing,  and  tows  it  to  a  hookup 
site. 

“I  don’t  know  what  to  say,”  the 
property  owner  tells  him.  “Listen,  it 
just  needed  doing,”  Yowell  answers. 

His  moves  through  devastated 
Charleston  and  Berkley  counties 
have  been  unassuming  —  diapers 
and  baby  powder  left  here  for  a  work¬ 
ing  mother;  dry  milk,  black-eyed 
peas,  flour  and  coffee  for  a  forgotten 
family  on  a  backroad;  or  uprooted 
oaks,  cut  and  stacked  for  a  lowland 
dweller  with  a  bad  back.  The  food  and 
supplies  distributed  by  Yowell  are 
being  donated  by  Scripps  League 
Newspapers. 

“The  important  things  here  are 
effort  and  results,”  says  Yowell,  a 
quiet,  powerfully  built  man.  He 
watches  people  swarm  his  truck, 
emptying  it  of  rakes,  detergents, 
bleach  and  brooms.  By  dusk,  he  has 
single-handedly  unearthed  and 
uprighted  a  natural  gas  tank,  felled  a 
dozen  trees,  and  thrown  a  football 
with  a  small,  lonely  boy. 

“Finally,”  Yowell  explains,  “I’m 
not  comfortable  with  talk  about  this. 
People  here  are  desperate.  If  I  can 
come  and  give  some  assistance, 
what’s  to  talk  about?” 

Yowell  symbolizes  the  hundreds  of 
volunteers  who  have  poured  into  this 
region  since  Hugo  roared  ashore 
Sept.  21,  packing  winds  of  135  miles 
per  hour  and  walls  of  water  that 
shoved  homes  from  their  founda¬ 
tions,  turned  millions  of  trees  into 
matchsticks,  and  tossed  large  and 
small  boats  alike  far  onto  land. 

Volunteer  loggers  came  all  the  way 
from  Montana’s  Bitterroot  Valley  to 
clear  pathways  to  smashed  homes 
buried  under  trees.  Electricians  came 
from  surrounding  states  to  hasten  the 
(Continued  on  page  58) 


Instant  Background 
From  More 

U.S.  Newspapers 

When  reporters  need  background  for  news  and  feature 
stories,  sources  to  contact,  story  ideas,  or  verification  of  facts-they 
use  VU/TEXT.  With  VU/TEXT  they  can  look  inside  over  40 
newspapers  (the  largest  U.S.  newspaper  databank)  for  the  local 
story  from  yesterday’s  edition  or  years  of  past  issues.  So  give  your 
reporters  what  thev  need.  Give  them  VU/TEXT. 

Call  us  today.' 1-800-323-2940.  In  PA.  (215)  574-4400. 

VU/TEXT 

A  KntghMHddw  Company 

325  Chestnut  Street,  Suite  1300 
Philadelphia,  PA  19106 
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*500“ 


Its  yours.  Just  write  a  brief  article  for  FineLine,  the  Newsletter  on 
Journalism  Ethics,  telling  about  an  ethical  dilemma  you’ve  faced 
in  your  career  as  a  journalist. 

If  we  accept  what  you’ve  written,  we’ll  write  you  a  check  for  $500. 
R)r  more  information  on  how  you  can  be  a  contributor: 


CALL  TOLL-FREE  1-800-736-0897 
Ask  for  Robin  Hughes 


The  Newsletter  On  .kmrnalism  Ethics 


600  E.  Main  Street,  Louisville,  Kentueky  40202  •  502/5S4-8182  •  Robin  Hughes,  Editor  •  Barry  Bingham,  .Jr,  Publisher 


UNESCO  general  conference  to 
consider  communications  issues 


2001: 

A  Communications  Vision 

A  Glimpse  into  the  Future: 

with 

A1  Neuharth,  Founder,  USA  TODAY 
Robert  Wright,  President,  NBC 
James  Robles,  President,  Cox  Cable 
Patricia  Diaz  Dennis, 

Former  Member,  FCC 
Herb  Klein,  Editor-in-Chief, 

Copley  Newspapers 
Julius  Bamathan, 

V.P.,  Capital  Cities/ABC  Inc. 

Ronald  Stowe, 

V.P.,  Pacific  Telesis,  Washington 
Everette  Dennis, 

Director,  Inst,  for  Media  Studies 
and  other 

distinguished  communications  specialists 
will  explore  the  future  of  the  industries 
as  they  adjust  to 

the  inuxxluction  ai  new  technologies. 

Will  there  be  tension 
or  cooperation? 

Join  them! 

November  16-17, 1989 
La  Jolla  Marriott  Hotel 
San  Diego,  CA 

Call  (619)  594-6900 


A  San  Diego 

Communications  Council 
Conference 


By  Andrew  Radoif 

The  general  conference  of 
UNESCO,  which  began  meeting  in 
Paris  Oct.  17  to  consider  the  organiza¬ 
tion’s  “medium  term  plan”  for  1990- 
95,  will  consider  communications 
issues  Nov.  6-7. 

The  communications  program  put 
forth  by  Director-General  Federico 
Mayor  advocated  a  number  of  free 
press  principles  that  had  long  been 
sought  by  U.S.  media  rights  groups. 

Proposed  changes  in  the  draft  by 
the  50-nation  executive  board  have 
raised  concerns  that  UNESCO  is 
backing  away  from  the  Mayor  docu¬ 
ment. 

However,  UNESCO’s  critics  agree 
that  the  proposed  changes  still  do  not 
contain  any  of  the  more  controversial 
ideas  of  the  past  that  Western  nations, 
including  the  United  States  when  it 
was  a  member,  had  fought  hard  to 
defeat. 

“The  worst  things  they  don’t  even 
touch  now,”  said  Leonard  Sussman 
of  Freedom  House.  He  said  there  is 
nothing  in  the  current  document 
about  licensing  or  international  codes 
of  conduct  for  journalists  which  in  the 
past  had  caused  alarm  among  West¬ 
ern  media  organizations.  There  also  is 
no  longer  any  language  talking  about 
the  duties  and  responsibilities  of  the 
media,  which  also  had  been  a  subject 
of  bitter  debate  within  the  organiza¬ 
tion. 

Sussman  noted  that  the  Mayor 
draft  “is  still  the  fundamental  docu¬ 
ment.  They’re  recommended  changes 
up  to  this  point.” 

Even  if  the  changes  are  adopted, 
the  communications  program  would 
be  “a  good  many  stages  up  in  the 
sunlight  from  where  it  was  years 
ago,”  he  said. 

Sussman  added  that  some  of  the 
things  the  executive  board  calls  on  the 
news  media  to  do,  such  as  be  advo¬ 
cates  of  “peace  and  security”  and 
against  war  and  “racialism,”  are 
really  “a  lot  of  pure  rhetoric”  that  will 
never  “become  an  operational  prob¬ 
lem.  It  will  never  be  translated  into  a 
program.” 

Dana  Bullen,  executive  director  of 
the  World  Press  Freedom  Commit¬ 
tee,  agreed  that  some  of  the  more 
objectionable  proposals  of  the  past 
are  not  in  the  current  documents. 
However,  Bullen  said  that  while  May¬ 
or’s  document  had  warranted  sup¬ 
port,  the  executive  board’s  recom¬ 


mended  changes  “risk  bringing  back 
to  the  fore  many  of  the  bad  proposals 
of  the  past.” 

The  Mayor  document  showed 
“UNESCO  can  produce  a  program 
supporting  press  freedoms,”  Bullen 
said.  “Mayor  is  trying  to  restore  some 
of  the  better  approaches,  but  it’s 
going  to  be  an  uphill  fight.” 

He  said  the  “thrust”  of  the  recom¬ 
mendations  is  to  view  the  press  “as  a 
threat  to  governments  that  needs  to 
be  tamed.” 

The  proposals  still  call  for  the 
establishment  of  a  “new  world  infor¬ 
mation  and  communication  order” 
but  with  the  qualifier,  advocated  by 
Western  nations,  that  such  a  new 
order  must  be  an  “evolving  and  con¬ 
tinuing  process”  rather  than  some¬ 
thing  established  by  decree. 

The  executive  board  recommenda¬ 
tions  keep  in  the  preamble  the  state¬ 
ment  that  UNESCO  “reaffirms  its 
adherence  to  the  principles  of  plural¬ 
ism  and  the  freedom  of  the  press.” 

There  are  also  several  references  in 
both  the  Mayor  document  and  the 
board’s  recommended  changes  to 
UNESCO’s  commitment  to  the  “free 
flow  of  information,”  but  the  execu¬ 
tive  board  also  wants  the  insertion  of 
phrases  calling  for  “a  better  balance 
of  information.” 

The  board’s  recommendations  also 
call  for  substituting  a  Mayor  proposal 
that  UNESCO  seek  to  monitor  prog¬ 
ress  toward  “media  freedom”  with 
language  calling  for  the  organization 
to  work  “toward  improving  the  flow 
of  information  between  developing 
and  industrialized  countries  with  a 
view  to  correcting  existing  imbal¬ 
ances.” 

“Free  flow  of  news  and  a  balanced 
flow  of  news  are  opposites,”  Bullen 
said.  “What  it  means  is  we  have  a 
right  to  have  our  news  told  by  us  in 
your  newspapers.” 

The  proposal  that  UNESCO  should 
monitor  progress  toward  press  free¬ 
dom  “would’ve  been  a  good  thing,” 
Sussman  said,  but  it  was  probably  an 
“unworkable  idea.  I  can’t  see  160 
countries  agreeing  on  what  is  press 
freedom.  First,  they’d  have  to  decide 
on  criteria.” 

Sussman  added  that  ail  of  the 
executive  board  proposals  calling  for 
a  “balanced  flow”  of  news  should  be 
taken  “with  a  grain  of  salt.  There’s  no 
effort  to  enforce  any  of  these  things, 
or  even  to  have  programs  that  would 
suggest  enforcing  them.” 
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THE  MULTI-CELL  STACKER 

.  For  30  years,  FERAG  has'teen  the  innovator  m 
advanced  technology  production  and  support  for 
publishing's  automated  processing  systems. 

Today  FERAG  stands  alone  for  maximum  longevity, 
minimum  maintenance,  and  optimum  profitability. 
The  Multi-Cell  Stacker  is  one  more  reason  why 
FERAG  is  the  proven  leader  worldwide  — 
FROM  FOLDER  TO  TRUCK. 

Stacking  when  and  where  you  need  it. 

Decentralized  stacking  puts  product  where  you  want 
it  for  a  more  efficient  mailroom  operation.  At 
last:  accurate,  compact  oundles  in  the  right  place 

at  the  right  time! 

Advanced  engineering  reduces  wear  and  tear. 

No  belts,  no  dil/erters  mean  years  of 
trouble-free  service. 


Designed  to  fit.  The  number  and  configuration  of  - 
stacking  units  match  your  space  and  needs  and 
adapt  to  any  paper  and  bundle  size. 

Processes  any  copy  count.  Programmable  copy 
distribution  allows  a  chosen  count  to  each'unit. 
down  to  a  single  copy.  ,  . 

Avoids  bottlenecks.  Splits  up  bulky  copies 
among  several  units  lor  non-stop,  state-of-the-art 
productivity. 

Superior  packaging.  The  only  stacking  system 
that  actually  presses  bundles  for  tighter  packaging, 
greater  stability,  and  improved  quality.  Your  product 
looks  —  and  sells  —  better. 

FERAG.  The  Moving  Force  in  Automated 
Processing  Systems. 


FBRAG 

FEflAG.  Inc..  Conveying  and  Processing  S.yslems.  ,  1' 
Keystone  Industrial  Park.  190  Rittenhouse  Circle.  Bristol.  Pa  19007 
Telephone  12151  788-0892.  Telex  83  4  7  43.  Fax  (215)  788-7597 


Parade  adds  Miami  Heraid 

Montgomery,  Ala.  papers,  Las  Vegas  Review-Journal 
will  also  distribute  the  Sunday  magazine 


Effective  with  the  Nov.  5  issue, 
Parade  magazine  will  again  be  distrib¬ 
uted  by  the  Miami  (Fla.)  Herald. 

The  Hereild  had  been  a  Parade  dis¬ 
tributor  for  more  than  nine  years 
when  it  stopped  carrying  the  maga¬ 
zine  in  1967  to  begin  its  own  locally 
edited  magazine,  Tropic,  which  it  will 
continue  to  publish. 

The  Herald  has  a  Sunday  circula¬ 
tion  of  552,(XK),  which  will  increase 
Parade’s  weekly  circulation  to  an  all- 


time  high  of 33,906,000  in  a  record  322 
newspapers. 

With  its  Jan.  7, 1990  issue.  Parade’s 
circulation  will  increase  to  34,246,000 
with  the  addition  of  the  Montgomery 
(Ala.)  Advertiser  and  thr  Alabama 
Journal,  which  discontinued  to  carry 
Parade  a  year  ago,  and  the  Las  Vegas 
Review- Journal. 

At  the  same  time,  distribution  by 
the  Las  Vegas  Sun  and  the  Browns¬ 
ville  (Texas)  Herald  is  being  discon¬ 
tinued. 


Ingersoll  makes  exec  changes 


Key  executive  changes  have  been 
announced  at  Ingersoll  Publications, 
Princeton,  N.J. 

Ralph  Ingersoll  II,  chairman  and 
chief  executive  officer  of  the  publish¬ 
ing  organization,  will  take  on  the  addi¬ 
tional  responsibility  of  editor  in  chief 


If  you  want  to  talk  about 
Hong  Kong, 

talk  to  the  Hong  Kong  people  in 
New  York  or  San  Francisco 


Hong  Kong  Economic 
&  Trade  Offices 
Jimmie  Marshall 
Ian  Brett 
Teresa  Chiu 
680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 
or 

Melinda  Parsons 
180  Sutter  Street 
San  Francisco,  CA  94104 
(415)  397-2215 


of  the  company. 

Robert  M.  Jelenic,  39,  previously 
executive  vice  president  for  opera¬ 
tions,  was  named  president  and  chief 
operating  officer  of  the  company, 
while  Jean  B.  Clifton,  28,  former 
executive  financial  assistant  to  the 
chairman,  was  elected  executive  vice 
president,  treasurer  and  chief  finan¬ 
cial  officer. 

With  the  company’s  operations  and 
finances  in  the  hands  of  Jelenic  and 
Clifton,  respectively,  Ingersoll  said 
he  plans  to  devote  most  of  his  time  in 
the  next  decade  to  “developing  new 
editions  and  relaunching  old  ones.’’ 


UPl  is  on  TV 

United  Press  International  is  on 
television. 

It  began  the  afternoon  of  Oct.  5 
with  “Financing  Your  Future,”  a  30- 
minute  live  talk  show  on  Financial 
News  Network,  a  cable  television 
programmer  led  by  UPI’s  parent  com¬ 
pany,  Infotechnology  Inc. 

The  show  featuring  former  Social 
Security  Commissioner  Dorcas 
Hardy,  has  no  sponsor  yet.  If  it 
becomes  profitable,  and  there  are  no 
such  projections,  after-cost  revenues 
of  the  co-venture  would  be  split 
between  FNN  and  UPI,  acording  to 
UPI  executive  vice  president  Mark 
Estren. 

Estren  also  edits  UPI  copy  into 
“UPI  Environmental  Minutes,”  60- 
second  talking  head  or  voice-over 
spots  he  anchors  five  days  a  week  on 
FNN. 

Other  television  projects  are  in  the 
works,  Estren  said. 


Book  reviews 


He  wrote 
world’s  most 
popular  article 

My  Life  in  Writing:  Memoirs  of  a 
Maverick.  J.C.  Furnas.  (New  York: 
Morrow.)  396  pages. 

Despite  his  basic  humility,  J.  C. 
Furnas  in  this  autobiography  boasts 
about  authoring  the  best-circulated 
article  ever.  His  “  —  And  Sudden 
Death,”  “a  no-holds-barred  account 
of  blood  and  bones,  lethal  mutilations 
and  screaming  agonies”  on  the  high¬ 
ways,  appeared  in  Reader’s  Digest  in 
1935,  went  through  reprints,  was  fea¬ 
tured  on  March  of  Time,  and  even 
ended  up  in  comic  strips.  He  got  $2(X) 
for  the  article  and  “never  got  a  dime 
from  the  sale  of  those  millions  of 
reprints.” 

Now  in  his  80s,  Furnas  looks  back 
over  60  years  of  free-lance  writing  for 
the  nation’s  leading  publications.  He 
is  fun  as  he  recalls  shuttling  around 
the  world  on  steamers  to  produce  his 
travel  pieces.  He  tells  of  the  great 
ones  —  Eleanor  Roosevelt,  who 
stepped  on  his  foot,  William  Faulkner 
as  a  dinner  guest  and  the  extraordin¬ 
ary  measures  to  keep  the  great  author 
sober. 

Furnas  wrote  articles  on  medically 
related  topics,  among  them,  “unscru¬ 
pulous  undertakers,”  autopsies  in 
New  York  City,  and  a  freewheeling 
radio  faith  healer. 

*  *  * 

News  Reporters  and  News  Sources: 
Accomplices  in  Shaping  and  Misshap¬ 
ing  the  News.  Second  Edition.  Her¬ 
bert  Strenz.  (Ames:  Iowa  State  Uni¬ 
versity.)  190  pages. 

Drake  professor  Strenz  covers  the 
changes  in  definitions  of  news  and 
ground  rules  for  relationships 
between  reporter  and  sources.  The 
confidentiality  discussion  is  thin  and 
not  up  to  date. 

*  *  * 

Biographical  Dictionary  of  Ameri¬ 
can  Journalism.  Joseph  P.  McKerns, 
editor.  (Westport,  Conn.:  Green¬ 
wood  Press)  834  pages. 

Some  500  personalities  merit  a  page 
or  two.  Included  are  a  president  (War¬ 
ren  Harding,  publisher  of  the  Star  in 
Marion,  Ohio)  and  literary  greats  who 
were  reporters  (Ernest  Hemingway, 
Stephen  Crane,  Theodore  Dreiser). 
Even  some  of  the  “forgotten”  jour¬ 
nalists  are  interesting.  Consider  Anna 
Catherine  Zenger.  A  case  is  made 
here  that  she  was  the  main  editor  and 
writer  of  the  Journal  that  got  her  hus¬ 
band  John  tried  in  1735. 

—  Hiley  Ward 
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Noriega  Out 

Noriega  Overthrown 

Noriega  toppled 
in  coup 


he  headlines  were  dramatic.  Unfortunately  for  their 
readers — they  were  inaccurate... misleading... flat  wrong. 

How  could  this  happen  to  conscientious,  serious-minded 
news  organizations?  Most  likely  because  editors  were  captive  to 
a  single  source  on  a  major,  inaccessible,  fast-breaking  news  story. 

Throughout  the  day  on  Tuesday,  October  3,  United  Press 
International  moved  up-to-the-minute — accurate — information 
on  the  unfolding  events  in  Panama.  It  never  fed  its  customers 
unconfirmed  reports. 

On  any  given  story,  on  any  given  day,  the  most  professional 
of  news  organizations  can  make  a  mistake.  WeVe  made  some  in 
our  time.  That’s  why  one  of  the  cardinal  rules  of  journalism  calls 
for  at  least  two  reliable  sources  in  reporting  significant  news 
events.  Maybe  it’s  time  to  reinstate  that  rule. 

For  a  fast,  accurate  and  reliable  news  source, 
call  John  Kady  at  United  Press  International, 

1-800-282-1076. 


Labor  problems  at  Sacramento  Union 

New  owners  to  take  over  by  the  end  of  November; 
they  insist  the  newspaper  wiii  continue  to  operate 


By  MX.  Stein 

The  Sacramento  (Calif.)  Union  is 
scheduled  to  change  hands  on  or 
about  Nov.  30,  but  complex  labor 
problems  remain  for  the  old  and  new 
owners,  it  was  reported. 

The  Union  recently  sent  letters  to 
employees,  union  representatives 
and  public  officials  notifying  them 
that  Sierra  Publishing  Co.,  the 
Union’s  owner,  would  go  out  of  busi¬ 
ness  on  Nov.  30. 

On  that  day,  a  new  company,  the 
Sacramento  Union  Publishing  Co., 
will  take  over  the  paper,  which  will 
continue  publication  during  the 
switch,  general  manager  Jack  Bates 
said. 

Sierra  is  currently  owned  by 
Richard  Mellon  Scaife,  an  heir  to  the 
Mellon  banking  family  in  Pennsylva¬ 
nia.  He  has  sold  the  money-losing 
Union  to  two  Sacramento  develop¬ 
ers,  Danny  Benvenuti  and  David  Kas- 
sis  for  an  undisclosed  price. 

The  transaction  is  an  assets  sale, 
which  means  all  contracts  made  by 
the  dissolved  company  are  canceled. 
Thus,  all  Union  employees  will  be 
formdly  terminated  by  the  new  own¬ 
ers,  who  will  decide  on  rehiring  them, 
according  to  Bates. 

There  were  initial  reports  that  Ben¬ 
venuti  and  Kassis,  who  have  no  previ¬ 
ous  newspaper  experience,  were 
interested  in  buying  the  Union  only 
for  the  real  estate  value  of  its  building, 
which  is  on  a  choice  downtown  site. 


TOUGH  YEAR  TO 
MEET  PROFIT  GOALS? 
WE  CAN  HELP  WITH 
EFFECTIVE  COST 
MANAGEMENT. 


Call  Chuck  Berky 

C.  Berky  &  Associates  Inc. 
Consultants  •  Appraisers  •  Brokers 
900  N.  Federal  Hwy  •  Suite  160 
Boca  Raton,  FL  33432 
Phone  (407)  368-4352 


But  Benvenuti  told  E&P  that  he 
and  Kassis  not  only  intend  to  con¬ 
tinue  publishing  the  Union  but  intend 
to  “run  a  first-class  operation”  and 
are  ready  to  put  money  into  the  news¬ 
paper. 

The  developer  said  the  new  mange- 
ment  will  soon  begin  taking  applica¬ 
tions  from  the  current  staff  and  any¬ 
one  else  interested  in  working  for  the 
paper. 

“We  plan  to  hire  the  best  people  we 
can  get,”  he  added. 


about  this  lately,”  he  added. 

Kassis  explained  the  issue  by  say¬ 
ing  that  the  sale  will  not  close  “unless 
the  seller  satisfies  the  purchaser  that 
the  seller  is  responsible  for  all  liabil¬ 
ity”  involving  the  Sierra  Co.  This 
includes  union  grievances,  he  added. 

“We  are  proceeding  with  the  idea 
that  everything  will  be  wrapped  up, 
but  we  don’t  know,”  he  continued. 
“We  hope  it  will  be.” 

Saucerman  said  that  Scaife ’s  rep¬ 
resentatives  have  held  two  or  three 


There  were  initial  reports  that  Benvenuti  and  Kassis, 
who  have  no  previous  newspaper  experience,  were 
interested  in  buying  the  Union  only  for  the  real  estate 
value  of  its  building,  which  is  on  a  choice  downtown 
site. 


Union  general  manager  Jack  Bates 
supported  the  statement,  saying,  “I 
think  they  first  got  into  this  as  deve¬ 
lopers,  but  I  believe  they’ve  really 
been  turned  on  to  the  newspaper  busi¬ 
ness.” 

The  Northern  California  Guild  is 
less  certain  about  the  buyers’  inten¬ 
tions  and  is  concerned  about  its  rela¬ 
tions  with  the  newspaper.  Bob 
Saucerman,  a  Guild  spokesman  said 
in  an  interview. 

He  noted  that  Union  employees 
have  been  working  under  company- 
posted  conditions  since  Aug.  4,  1986, 
when  contract  negotiations  broke 
down.  The  company  had  announced  a 
15%  wage  cut  and  eliminated  cost-of- 
living  raises. 

The  Guild  and  the  ITU  filed  unfair 
labor  practices  suits  with  the  National 
Labor  Relations  Board,  which  issued 
a  complaint  against  the  Union. 

The  NLRB  action  is  currently 
under  appeal  to  the  9th  U.S.  Circuit 
Court  of  Appeals.  Meanwhile,  spo¬ 
radic  negotiations  have  resumed 
between  the  Guild  and  management. 

Saucerman  said  the  Guild  had  been 
informed  several  months  ago  by  Ben¬ 
venuti  that  no  sale  would  ^  effected 
until  Scaife  “cleared  all  pending  liti¬ 
gation”  involving  the  Union. 

“But  we  haven’t  heard  anything 


meetings  with  the  Guild  in  an  effort  to 
settle  the  labor  dispute  between  them 
prior  to  the  change  in  ownership. 

“At  this  time  there  is  nothing  spe¬ 
cific  on  the  table,”  the  Guild  spokes¬ 
man  noted  in  the  Oct.  10  interview. 

Doug  Cuthbertson,  executive  offi¬ 
cer  of  the  Northern  California  Guild, 
was  quoted  in  the  Sacramento  Bee  as 
saying  the  layoff  notices  came  as  no 
surprise  to  Union  staffers.  He  said  the 
notices  were  a  legal  obligation  under 
federal  law  to  inform  workers  their 
old  company  would  be  dissolved  and 
a  new  one  formed. 

“It  basically  closes  down  every¬ 
thing  and  starts  everything  from 
scratch,”  he  stated.  “We  told  our 
members  .  .  .  that  if  the  plant  was 
going  to  be  closed  through  the 
acquisition  of  an  asset  sale,  notice 
[laws]  would  apply.” 

Bates  said  he  believed  the  Union 
staff  is  taking  the  sale  well  but 
observed,  “Right  now  there  are  more 
questions  [from  employees]  than  we 
have  answers  for:  who  will  be  hired, 
what  will  happen  to  vacations,  pen¬ 
sion  plans  and  so  forth?” 

Bates  said  the  new  owners  have 
indicated  most  of  the  newspaper  staff 
will  be  rehired. 

“We’re  running  a  lean  operation 
(Continued  on  page  58) 
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"The  DaUy  Camera  decided  to  offer  a  variety  (ff  iitformation^m-demami 
programs  to  sotUtify  our  rote  as  the  dominant  informatUm  provider  tn 
Boulder  County.  Tltis  innovative  approach  for  formation  has  proven 
verypopular.  Ourrequestsforinformationcontinuetogroweadimonth.  ” 

OaigD.  WeUs,  raoi)(x;iioNDaBcroi,  Ztot^CbiiMra,  Colorado 


i 


i 


Newsp^KR  are  constantly  seeking  ways  to  better  serve  thdr  customers. 
CITYLINE  he^H  them  do  just  that.  CITYLINE  is  the  new  interactive  voice 
infonnation  customer  service  from  Brite  Voice  Systems.  With  CITYLINE  your 
news|Mg)er  provides  iq>-to-the-minute  news,  weather,  sports  and  financial 
infonnation,  throu^  the  use  (rf  a  touch-bme  phcMie,  at  no  cost  to  the  caller. 
Your  readers  have  access  to  stock  quotes  and  financial  news  updated  every 
half  hour  from  Associated  Press  and  Dow  Jones.  Weather  and  sports  updated 
anytime.  Instant,  accurate  reader  surveys,  polling  capabilities  and  more. 
Atmut  as  many  customer  sovices  as  you  can  dream  iq>.  All  available  24  hours 
a  day,  from  your  newspiq)ar. 

isn’t  it  time  you  got  die  whde  st(»y  on  CITYLINE?  To  find  out  how,  use  your 
toudi-time  phone  and  call  us  at  314-M7*4444. 


BRITE  VOICE  SYSTEMS  •  555  N.  WOODLAWN  •  BLDG  #1  •  SUITE  209  •  WICHITA,  KS  67208 


Ethical  dilemma 

Publisher  defends  her  newspaper’s  coverage  of  her  husband’s 
council  campaign;  opponents  say  he  gets  free  advertising  space 


By  M.L.  Stein 

The  Natomas  (Calif.)  Journal  is  a 
mom-and-pop  newspaper  and  Mom 
has  been  catching  flack  for  allegedly 
giving  Pop  an  unfair  share  of  space  in 
his  run  for  the  Sacramento  City  Coun¬ 
cil. 

Mom,  Judy  Tretheway,  publisher 
of  the  community  tabloid,  denies  giv¬ 
ing  husband  Ray  any  news  or  adver¬ 
tising  breaks  (well,  maybe  one  ad 
break)  but  in  her  editorial  page  col¬ 
umn  makes  no  bones  about  the  fact 
that  she  is  for  his  candidacy  100%. 

Recently,  several  council  candi¬ 
dates  for  District  1  —  the  Natomas 
section  of  Sacramento  —  and  their 
supporters  accused  Judy  Tretheway, 
37,  of  boosting  Ray  in  the  monthly 
paper  to  their  disadvantage. 

“You  have  used  .  .  .  this  periodi¬ 
cal  to  promote  your  own  self-inter¬ 
ests,  namely  the  candidacy  of  your 
husband,  Ray  Tretheway,  for  City 
Council,”  wrote  one  irate  reader, 
Kellie  M.  Smith. 

Judy  Tretheway  published  the  let¬ 
ter,  but  replied  below  that  her  bias 
was  expressed  only  in  her  column  and 
that  she  had  hired  an  outside  writer  to 
handle  campaign  stories. 

Candidate  Mark  Murray  was 
quoted  in  the  Sacramento  Bee  as  say¬ 
ing  about  the  Journal’s  coverage  of 
the  Council  contest,  “There’s  clearly 
a  bias  and  it  will  hurt  the  Journal’s 
credibility  as  a  viable  newspaper.” 

Another  candidate,  Kate  Karpi- 
low,  commented,  “You’d  think  a 
publisher  would  bend  over  backward 
to  be  fair.  It’s  not  fair  if  not  everyone 
is  playing  by  the  same  rules.” 

The  Journal’s  advertising  policy 
during  the  campaign  has  aroused  par¬ 
ticular  ire  from  Ray  Tretheway’s 
opponents.  They  have  to  pay  for 
political  ads  in  advance  while  he  is 
given  credit. 

“I  usually  get  cash  up  front  on 
political  ads,  but  I  know  where  Ray 
is,”  his  wife  told  E&P.  “He  is  part 
owner  of  the  paper  and,  technically,  1 
didn’t  have  to  charge  him  anything, 
but  I  wanted  this  to  be  totally  above 
board,  so  he  will  pay.” 

She  explained  that  payment  for  his 
ads  will  eventually  come  from  cam- 


Judy  and  Ray  Tretheway  with  their 
children.  As  publisher  of  a  community 
tabloid,  Judy  has  defended  her  news¬ 
paper's  coverage  of  her  husband's 
council  campaign.  He  is  part-owner  of 
the  newspaper,  but  is  not  involved  in 
the  day-to-day  operations. 

paign  funds  furnished  by  his  support¬ 
ers. 

A  full-page  ad  in  a  recent  Journal 
issue  featured  a  photo  of  the  Trethe- 
ways  and  their  two  children,  10  and 
12,  in  a  smiling  family  pose. 

The  head  on  the  ad  reads,  “The 
City  only  built  half  of  our 
community  .  .  .  Elect  me  and  I’ll  fin¬ 
ish  the  job  the  way  it  should  be  done.” 

Tretheway,  42,  a  long-time  commu¬ 
nity  activist,  works  as  a  coordinator 
for  the  non-profit  Sacramento  Tree 
Foundation.  He  takes  no  direct  part  in 
the  newspaper’s  operation,  Judy 
Tretheway  said. 

The  husband-candidate  conceded 
that  he  is  getting  special  treatment  in 
advertising,  but  noted,  “She  knows 
where  to  find  me.  She  is  doing  this 
fairly.  She  could  have  underwritten 
all  the  ads,  but  she  didn’t.” 

Judy  Tretheway  said  she  believed 
she  had  defused  a  lot  of  criticism  with 
her  September  issue,  which  gave 
equal  editorial  coverage  to  each  can¬ 
didate. 

Presented  are  their  answers  to  a 
questionnaire  on  community  issues 
and  a  quarter-page  profile  of  each  one 
with  a  picture. 

“I’ve  had  three  council  candidates 
call  me  with  compliments  on  the 


issue,”  she  disclosed. 

However,  in  her  “Publisher’s 
Comment”  column,  Tretheway 
stated:  “I  am  asking  you  to  vote  for 
my  husband  Ray  because  he  is  the 
candidate  who  can  put  together  solu¬ 
tions  to  our  problems.  He  works  well 
with  all  kinds  of  people  —  city  offi¬ 
cials,  developers  and  neighborhood 
groups  ...  1  know  the  depth  of  his 
commitment  to  the  betterment  of  our 
community  ...  I  know  the  patience 
and  persistence  that  has  kept  him 
going  through  endless  meetings  ...  I 
know  because  I’ve  been  there  beside 
him.  I’ve  listened  to  the  tales  after  the 
long  meetings.  And  I’ve  gotten  the 
inside  scoop  for  s  J  many  of  my  stories 
from  him.” 

Nevertheless,  the  publisher 
expressed  concern  over  the  com¬ 
plaints  of  her  critics. 

“1  want  him  to  win,”  she  said,  “but 
I  don’t  want  to  sacrifice  my  business, 
where  our  future  lies.  Whether  he 
wins  or  not,  the  paper  will  go  on.” 

El  Diario  closes 
in  Los  Angeles 

El  Diario  de  Los  Angeles,  one  of 
the  city’s  three  Spanish-language 
daily  newspapers,  has  folded  after 
losing  a  2 '/2-year  fight  to  win  support 
from  readers  and  advertisers. 

Attorney  Jose  Mariano  Castillo, 
who  represents  the  paper’s  Mexican 
owners,  told  the  Los  Angeles  Times 
that  efforts  to  find  new  investors  will 
continue,  but  he  indicated  there  was 
little  chance  of  finding  the  money. 

El  Diario  published  its  last  issue 
Oct.  7  and  laid  off  24  employees. 

The  paper’s  owners  reportedly 
invested  about  $3  million  to  launch  El 
Diario.  It  competed  with  La  Opinion, 
Los  Angeles’  oldest  and  largest 
Spanish-language  daily,  and  Noticias 
del  Mundo,  owned  by  a  company  con¬ 
trolled  by  the  Rev.  Sun  Myung 
Moon’s  Unification  Church. 

El  Diario  had  a  circulation  of  30,000 
when  it  closed.  The  paper  filed  for 
bankruptcy  earlier  this  year  and  was 
losing  about  $60,000  a  month,  execu¬ 
tives  told  the  Times. 
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Certainly  Parade  plays  a  part  m  our  Sunday  readership 


advantage.  In  fact,  a  recent  Belden  study  shows  that  nearly 


all  of  our  readers  read  Parade  magazine. . .  telling  us  that  Parade 


is  an  accepted  part,  a  desired  part  of  our  Sunday  product. 


Editorially,  Parade  has  broad  appeal.  There’s  a  national  feel 


to  it.  It  offers  a  good  variety,  issue  after  issue,  year  after 


year.  And  certainly  Personality  Parade  has  got  to  be  one  reason 


people  read  the  magazine 


“Also,  we  are  happy  with  the  ‘Young  Columbus’  youth  incentive 


program  that  Parade  offers. 


So  for  more  reasons  than  one.  Parade  is  an  important  part  of 


our  Sunday  product. 


Featured  in  over 300 newspapers 
every  Sunday. 


Source:  ABC  KAS-KAX  Report.  March  ;J1. 1989. 


Publishers  on  Parade 

^^P^irade  plays  a  part  in  our  Sund^ 
re^ership  advantage.” 


“Sunday  is  where  the  battle  is  in  Denver.  The  latest  ABC  FAS-FAX  shows  the  News 
capturing  the  Sunday  circulation  lead  with  411,023,  or  9,180  more  than  the  Denver  Post. 
And  at  365,493  the  rest  of  the  week,  the  News  holds  a  huge  daily  margin  of  124,107  more 
than  the  Post.  As  would  be  expected,  Simmons  and  Scarborough  both  show  that  our  Sunday 
readership  is  higher. 


NEWSPEOPLE  IN  THE  NEWS 


Mary  Kay  Blake  has  been  named 
director  of  recruiting/placement  in  the 
Newspaper  Division  of  Gannett  Co. 
Inc.  She  previously  held  a  similar 
position  in  the  News  Division. 

Blake  will  work  with  the  metro  and 
community  newspapers  in  recruiting 
and  hiring  professional  staff  mem¬ 
bers. 

She  joined  Gannett  in  1974  as  an 
editor  at  the  Pacific  Daily  News, 
Guam. 

*  *  * 

New  advertising  managers  have 
been  appointed  at  the  Fort  Lauder¬ 
dale  Sun-Sentinel. 

Ed  Frisco  was  named  display 
advertising  account  executive,  and 
replaced  ^sco  as  classified  adver¬ 
tising  manager. 

Frisco,  with  the  newspaper  since 
1979,  has  served  in  a  number  of  adver¬ 
tising  posts,  including  real  estate 
advertising  account  executive,  and 
telephone  sales  manager  for  classi¬ 
fied. 

Daley  also  joined  the  Sun-Sentinel 
in  1979.  He  has  held  various  posts 
including  automotive  advertising 
sales  manager  and  most  recently 
retail  display  advertising  sales  man¬ 
ager  for  Palm  Beach  County. 

*  *  * 

Thomas  V.  Scarritt  has  the  newly 
created  post  of  executive  editor  of  the 
Birmingham  (Ala.)  News,  and 
Ronald  B.  Casey  succeeds  him  as  the 
newspaper’s  editorial  page  editor. 

Scarritt,  a  Phi  Beta  Kappa  graduate 
of  the  University  of  North  Carolina, 
has  worked  for  the  News  since  1975  in 
a  variety  of  reporting  posts,  including 
Washington  correspondent  and  news 
editor. 

Casey,  a  graduate  of  the  University 
of  Alabama  and  a  native  of  Birming¬ 
ham,  was  an  assistant  city  editor 
before  joining  the  editorial  page  staff 
as  a  writer  in  1981. 


Dr.  Dennis  Hale,  professor  of 
journalism  at  Bowling  Green  (Ohio) 
State  University,  has  been  appointed 
director  of  the  School  of  Mass  Com¬ 
munication. 

Since  moving  to  Bowling  Green  in 
1980,  he  has  headed  the  news-edito¬ 
rial  sequence  in  journalism  and 
chaired  the  board  of  student  publica¬ 
tions  and  the  past  year  was  acting 
chair  of  the  journalism  department. 

His  earlier  career  posts  included 
the  Bellevue  (Wash.)  American,  the 
Idaho  Falls  Post-Register  and  the 
Gresham  (Ore.)  Outlook.  Hale 
received  his  undergraduate  degree 
from  the  University  of  Puget  Sound,  a 
master’s  from  the  University  of  Ore¬ 
gon,  and  a  doctorate  from  Southern 
Illinois  University. 

*  *  « 

A.N.  (“Al”)  Romm,  vice  presi¬ 
dent/news  of  Ottaway  Newspapers 
Inc.,  has  been  elected  to  a  one-year 
term  on  the  board  of  directors  of  the 
23-newspaper  group.  He  succeeds 
Stephen  W.  Ryder,  also  a  vice  presi¬ 
dent,  who  served  terms  totaling  six 
years  on  the  board. 

*  *  * 

James  E.  Jerow,  former  advertis¬ 
ing  director  of  the  Knoxville  (Tenn.) 
News  Sentinel,  will  move  to  the 
newly  created  position  of  executive 
vice  president  of  the  Asheville  Citi¬ 
zen-Times  on  Nov.  1,  reporting  to 
publisher  Jay  Banks. 

Jerow  began  his  career  in  1%1  at 
the  Cincinnati  Enquirer  and  rose 
through  advertising  posts  to  vice 
president  of  sales  for  advertising  and 
circulation  in  1980.  He  was  named 
vice  president  of  advertising  at  the 
Minneapolis  Star  Tribune  in  1983, 
remaining  there  three  years  before 
returning  to  the  South  as  advertising 
director  of  the  Knoxville  News  Sen¬ 
tinel. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 

More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-991’6900. 


INVERNESS,  ILLINOIS  60067 


Marc  Lerner,  former  Manila 
bureau  chief  of  the  Washington 
Times,  has  returned  to  Washington  as 
foreign  editor,  succeeding  Walter 
Taylor,  who  joined  the  Miami-based 
security  firm  of  Ackerman  & 
Palumbo  as  director  of  risk  analysis. 

Lerner  recently  completed  a  two- 
year  assignment  in  Manila,  covering 
the  Philippines  and  Southeast  Asia. 
He  joined  the  Times  in  1983,  and  was 
business  editor  and  national  editor. 

He  holds  a  master’s  degree  in  jour¬ 
nalism  from  the  University  of  Colo¬ 
rado  and  worked  as  a  reporter  for  the 
Denver  Post  and  the  Associated 


Barbara  Jones,  government  and 
politics  editor  at  the  Los  Angeles 
Daily  News,  has  been  named  regional 
editor  in  charge  of  suburban  editions. 
She  joined  the  Daily  News  in  1987  as 
an  assistant  city  editor. 

A  graduate  of  the  University  of  Col¬ 
orado,  Jones  previously  worked  at 
the  Denver  Post  and  several  other 
papers  in  Colorado. 

*  *  * 

Patricia  Thompson,  a.m.  state 
editor  of  the  San  Jose  Mercury  News 
since  1988,  is  now  suburban  editor. 
She  previously  had  been  an  assistant 
city  editor  for  the  Oakland  Tribune 
and  prior  to  that  worked  for  the  Marin 
Independent  Journal,  the  Washing¬ 
ton  Post  and  was  an  assistant  profes¬ 
sor  at  the  Medill  School  of  Journal¬ 
ism,  Northwestern  University. 

*  *  * 

Margaret  R.  Simonson  has  joined 
the  Chicago  Tribune  as  director  of 
employee  relations,  moving  from  The 
Daily  Press  Inc.,  Newport  News, 
Va.,  where  she  was  human  resources 
director. 

She  previously  held  human 
resources  positions  for  Tribune  Com¬ 
munity  Publications  in  Chicago,  the 
Sunbelt  Publishing  Co.  in  Altamonte 
Springs,  Fla.,  and  the  Orlando  Sen¬ 
tinel,  all  Tribune  Company  subsidiar¬ 
ies. 

*  *  * 

Patricia  Myers,  former  senior 
staff  writer  and  dining/entertainment 
columnist  at  Phoenix  magazine,  is 
now  food  editor  at  Phoenix  Newspa¬ 
pers  Inc.,  publisher  of  the  Arizona 
Republic  and  the  Phoenix  Gazette. 

Myers  has  served  as  an  editor  and 
writer  with  Cox  Arizona  Newspapers 
and  the  Scottsdale  Progress  and  was 
a  faculty  associate  in  the  mass  com¬ 
munications  department  of  Arizona 
State  University  and  Mesa  Commu¬ 
nity  College. 
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CLAIRE  KAY  LAROSA,  an  advertising 
sales  executive  with  the  New  York 
Tinoes,  has  been  promoted  to  tri-state 
group  director  for  the  newspaper. 

Currently  classified  advertising 
director,  LaRosa  will  direct  advertising 
in  the  greater  New  York  area,  includ¬ 
ing  retail,  classified  and  suburban 
sales  operations. 

She  joined  the  Times  as  a  sales  rep¬ 
resentative  for  cosmetics,  toiletries 
and  fragrances  in  1976  and  became 
group  manager  in  1980  and  also  has 
served  as  classified  advertising  man¬ 
ager  and  group  manger  for  depart¬ 
ment  and  specialty  stores. 


Jeffrey  S.  Klein  now  holds  the 
new  position  of  assistant  to  the 
publisher  of  the  Los  Angeles  Times, 
David  Laventhol. 

He  has  served  as  assistant  to 
Laventhol,  who  is  also  president  of 
Times  Mirror,  since  January  1988  and 
retains  that  title. 

Klein  joined  Times  Mirror  in  1983 
as  a  staff  counsel  after  practicing  law 
in  the  entertainment  industry,  and 
was  promoted  to  senior  staff  counsel 
in  1985. 

A  graduate  of  Claremont  McKenna 
College  in  California,  he  also  holds  a 
master’s  from  Columbia  University’s 
Graduate  School  of  Journalism  as 
well  as  a  law  degree  from  Stanford 
University. 

*  *  * 

John  F.  Ryan,  who  has  worked  for 
various  New  Jersey  newspapers  in 
advertising  positions  during  his  16- 
year  career,  has  assumed  the  position 
of  national  advertising  director  for 
North  Jersey  Newpapers  Inc.,  a 
group  of  suburban  dailies  owned  by 
Garden  State  Media’s  William  Dean 
Singleton. 

*  *  * 

In  a  realignment  of  circulation  man¬ 
agement  positions  at  the  San  Fran¬ 
cisco  Newspaper  Agency,  Richard 
Randles  was  named  metro  circula¬ 
tion  manager  with  responsibility  for 
both  the  San  Francisco  Chronicle  and 
San  Francisco  Examiner  circulation. 
He  moved  from  the  Marin  Indepen¬ 
dent  Journal,  where  he  was  circula¬ 
tion  director. 

Also,  Richard  Jenkins  was  named 
suburban  circulation  manager, 
responsible  for  suburban  and  county 
circulation.  He  has  held  several  cir¬ 
culation  management  posts  for  the 
agency. 

Tom  Reilly,  consumer  service 
manager,  is  now  circulation  man¬ 
ager/consumer  sales. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

Jersey  area  where  his  responsibilities 
include  advertising  sales  management 
and  marketing  development  for  the 
firm  which  sells  and  manages  busi¬ 
ness  and  industrial  ads,  supported  by 
advertorial  matter  for  dailies. 

*  *  * 

Peter  Mattiace,  Pittsburgh  corre¬ 
spondent  for  the  Associated  Press 
since  1982,  is  now  chief  of  bureau  in 
Charleston,  W.Va.,  directing  opera¬ 
tions  in  West  Virginia.  He  succeeds 
Terry  Kinney,  who  will  take  a  new 
assignment. 


At  the  Dallas  Times  Herald,  Jo 
Miller  was  named  director  of 
research  and  marketing  and  J. 
Michael  Walls,  director  of  classi¬ 
fied  advertising. 

Miller  joined  the  Times  Herald 
marketing  department  in  1974  follow¬ 
ing  two  years  teaching  at  the  univer¬ 
sity  level  and  became  research  man¬ 
ager  in  1982  and  research  director  in 
1986.  She  holds  a  bachelor’s  and  mas¬ 
ter’s  degree  from  Texas  Tech  Univer¬ 
sity. 

Wall  began  his  career  as  a  major 
account  executive  with  the  Everett 
(Wash.)  Herald,  a  Washington  Post- 
owned  daily,  and  advanced  to  retail 
advertising  sales  manager  in  1983. 
Prior  to  the  Times  Herald,  he  was 
with  Cox  Arizona  Publications, 
Mesa,  and  later  advertising  director 
of  the  Mesa  Tribune. 

*  *  * 

Frank  J.  Savino  has  been 
appointed  vice  president  of  sales  and 
development  at  Briggs  Bros.,  Cleve¬ 
land. 

Savino  most  recently  was  vice 
president,  marketing  for  The  Record, 
Hackensack,  N.J.  He  now  will  be 
headquartered  in  the  New  York-New 


*  *  * 

Richard  Steier  joined  the  New 
York  Post  as  a  reporter,  specializing 
in  labor  and  municipal  unions.  He  was 
with  the  Chief-Leader,  New  York,  for 
nine  years,  most  recently  as  associate 
editor. 

*  *  * 

Ron  Vodenichar,  former 
publisher  and  general  manager  of  the 
Ada  (Okla.)  News,  has  been  named 
assistant  general  manager  of  the  But¬ 
ler  (Pa.)  Eagle. 

Vodenichar  has  been  with  Thom¬ 
son  Newspapers  since  1978  and  prior 
to  Ada,  was  a  consultant  and  circula¬ 
tion  manager  for  Thomson. 

*  *  * 

Roger  Saunders  has  been  named 
vice  president  of  display  advertising 
sales  for  the  Chicago  Sun-Times. 

Saunders  was  with  the  Chicago  Tri¬ 
bune  for  12  years  in  sales  and  market¬ 
ing  departments  and  then  became  co¬ 
owner  of  Ralsasa  Foods  Inc.,  a  New 
Orleans-based  restaurant  group,  in 
1983-87.  He  moved  to  the  Sun-Times 
after  two  years  as  co-owner  of  Profes¬ 
sional  Bags  Inc.,  a  Nashville-based 
manufacturer  and  marketer  of  sports 
luggage. 


LEE  DIRKS  &  ASSOCIATES 


Owen  Van  Essen  Norm  McMuliin 

We  specialize  in  assisting  owners  in  exploring  and  negotiating 
the  sale  of  their  daily  newspapers  or  non-daily  newspaper  groups. 

180  Oakland,  Suite  210,  Birmingham,  MI  48009 
313-646-4230 


EDITOR  &  PUBLISHER  for  October  21, 1989 


33 


OBITUARIES 


Lyndon  Ray  Boyd,  81,  a  retired 
president  of  Ottaway  Newspapers 
Inc.,  died  Sept.  24  of  a  massive  heart 
attack,  just  seven  days  after  celebrat¬ 
ing  his  birthday. 

A  prime  mover  in  creating  the  Otta¬ 
way  organization,  then  known  as 
Ottaway  Newspapers-Radio  Inc., 
Boyd  served  as  its  president  from 
May  1%7  until  it  merged  with  Dow 
Jones  &  Company  Inc.  in  1970. 

He  began  his  newspaper  career  on 
the  display  advertising  staff  of  the 
Schenectady  Union-Star  and  subse¬ 
quently  worked  for  the  Albany  Eve¬ 
ning  News  and  then  returned  to  the 
Union-Star  as  assistant  advertising 
manager.  He  later  joined  Ottaway’s 
Oneonta  (N.Y.)  Star  where  he 
became  business  manager.  In  1953, 
Boyd  was  promoted  to  assistant  to  the 
president  of  Ottaway  Newspapers- 
Radio  and  rose  to  executive  vice 
president  and  then  president. 

*  *  * 

Thomas  Brown,  67,  retired  23- 
year  Boston  Globe  proofreader,  died 
Sept.  25  of  heart  failure  at  Quincy 
(Mass.)  City  Hospital.  Prior  to  the 
Globe,  he  was  with  the  Boston  Herald 
and  the  Boston  Post. 

*  *  * 

Jerry  Crenshaw  Sr.,  56,  publisher 
and  general  manager  of  the  Denison 
(Texas)  Herald,  died  Oct.  5  in  a  local 
hospitd  after  a  short  illness. 

He  began  his  career  delivering  the 
Herald  on  horseback  as  a  youngster 
and  joined  the  paper  as  sports  editor 
in  1957.  He  subsequently  was  news 
editor  and  wire  editor  and  in  1972 
moved  to  the  Greenville  Herald  Ban¬ 
ner  as  editor. 

In  Greenville,  he  headed  the  Harte- 
Hanks  editorial  training  program  for 
new  reporters  and  after  two-and-a- 
half  years,  returned  to  Denison  as 
publisher. 


He  had  entered  the  Navy  at  the 
outset  of  the  Korean  War  and  served 
in  the  Far  East,  Middle  East  and 
European  Theaters  before  returning 
to  Denison  and  graduating  from 
Southeastern  Oklahoma  State  Col¬ 
lege,  Durant. 

*  *  * 

Leonard  S.  Davidow,  89,  retired 
president  and  publisher  of  Family 
Weekly  and  Suburbia  Today,  Sunday 
supplements,  died  Oct.  10  at  High¬ 
land  Park  (Ill.)  Hospital  after  a  brief 
illness. 

He  was  president  of  the  Berkshire 
News  Company  of  Reading,  Pa.,  in 
1922-38  and  moved  to  Chicago  where 
he  became  president  and  publisher  of 
Consolidated  Book  Publishers  and 
was  chairman  and  president  of  Bible 
bookbinding  and  printing  companies 
before  founding  the  supplements. 

*  *  * 

CoL.  T.E.  Forman  Hardy,  who 
had  retired  Aug.  30  as  chairman  of  T. 
Bailey  Forman  Limited,  publishers  of 
the  Nottingham  Evening  Post  in  the 
United  Kingdom,  and  turned  chair¬ 
manship  of  the  company  over  to  his 
son  Nicholas,  died  Sept.  14  after  a 
short  illness. 

He  had  completed  50  years  of  ser¬ 
vice  as  a  director,  27  of  them  as  chair¬ 
man  and  was  to  have  maintained  his 
association  with  the  company  as 
president. 

In  1976,  the  Evening  Post  was  the 
first  newspaper  in  the  U.K.  to  be  pro¬ 
duced  by  journalists  using  direct  input 
computer  technology,  leading  the 
way  in  use  of  methods  adopted  by 
both  national  and  provincial  newspa¬ 
pers  all  over  Britain. 

Col.  Forman  Hardy  had  a  distin¬ 
guished  military  career  and  was  a 
holder  of  the  Military  Cross  and  was 
created  a  Commander  of  the  British 
Empire  in  1966. 


Richard  Lindsley,  68,  a  former 
Ogden  (Utah)  Standard-Examiner 
managing  editor,  died  Oct.  9  of  a 
blood  infection  stemming  from  an 
infected  heart  valve. 

*  *  * 

Gerson  H.  (Lefty)  Lush,  77,  a 
retired  State  Department  official  who 
earlier  in  his  career  spent  17  years 
with  the  Philadelphia  Inquirer,  died 
Sept.  26  at  Sibley  Memorial  Hospital, 
Washington,  D.C. 

A  native  of  Philadelphia,  he  began 
his  career  as  a  cub  reporter  and  subse¬ 
quently  was  a  feature  writer  and  then 
Harrisburg  correspondent  in  1940-50. 
He  moved  to  administrative  assistant 
to  former  U.S.  Sen.  James  H.  Duff,  a 
former  Pennsylvania  governor,  in 
1951.  When  the  senator’s  term  ex¬ 
pired  in  1957,  Lush  became  direc¬ 
tor  of  the  Washington  office  of  the 
Brussels  World  Fair  and  then  joined 
the  State  Department  and  was  pro¬ 
moted  to  director  of  policy  and  infor¬ 
mation  affairs  in  1%5.  He  retired  in 
1977. 

*  *  * 

Walter  A.  O’Meara,  92,  chief  of 
planning  for  the  Office  of  Strategic 
Services  during  World  War  II,  who 
left  an  advertising  career  in  the  ’50s  to 
write  novels  and  fiction,  died  Sept.  29 
at  his  home  in  Cohasset,  Mass. 

He  handled  press  relations  for 
Adlai  Stevenson’s  losing  1952  pres¬ 
idential  campaign. 

O’Meara  was  graduated  Phi  Beta 
Kappa  from  the  University  of  Wis¬ 
consin  with  a  journalism  degree  in 
1920.  He  worked  for  the  Duluth  News 
Tribune  several  years  before  joining 
the  J.  Walter  Thompson  advertising 
agency  in  Chicago  and  later  was  with 
Benton  and  Bowles  in  New  York 
City. 

In  World  War  II,  O’Meara  also 
oversaw  planning  for  the  OSS,  pre¬ 
decessor  of  the  CIA,  and  headed  the 
information  department  of  the  Office 
of  Price  Administration. 

«  *  * 

James  H.  Porterfield,  79,  a  for¬ 
mer  writer  and  editor  for  the  Asso¬ 
ciated  Press  and  a  retired  public  rela¬ 
tions  executive,  died  of  cancer  Sept. 
24  at  his  home  in  Fort  Myers,  Fla. 

He  began  his  career  as  a  reporter 
for  the  Morgantown  (W.Va.)  Post 
and  then  was  city  editor  and  managing 
editor  of  the  Morgantown  Dominion- 
News  before  joining  AP  in  Philadel¬ 
phia  as  a  state  editor. 

He  later  was  an  executive  vice 
president  of  Carl  Byoir  &  Associates 
in  New  York  and  director  of  public 
relations  for  Honeywell  Inc.,  Minne¬ 
apolis. 
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What  indifference? 

Newsprint  industry  representatives  defend  themseives  against 
charges  that  they  are  indifferent  to  waste  disposai  probiems 


Masked  college  students  who  'invaded'  a  waste  disposal  panel  discussion 
held  by  the  Pacific  Northwest  Newspaper  Association  in  Seattle.  It  turned  out 
the  incident  was  a  gag,  but  the  students  asked  the  panelists  some  tough 
questions. 


By  MX.  Stein 

Newsprint  industry  representa¬ 
tives  used  a  panel  arranged  by 
publishers  to  defend  themselves 
against  criticism  that  they  are  indiffer¬ 
ent  to  America’s  waste  disposal 
problem. 

Lincoln  Loehr,  environmental 
analyst  for  the  Northwest  Pulp  and 
Paper  Association,  asserted  the  paper 
industry  is  playing  a  major  role  in 
recycling  and  said  it  must  continue 
that  role  as  the  source  of  separated 
waste  paper  increases. 

“I  am  angered  by  the  public  per¬ 
ception  that  we  aren’t  doing  any¬ 
thing,”  he  said  during  the  panel  dis- 
cu3sion  at  the  fall  meeting  of  the 
Pacific  Northwest  Newspaper  Asso¬ 
ciation  on  Sept.  29. 

Loehr  said  he  also  rejected  the  idea 
that  recycled  fiber  content  is  the  “all- 
important  parameter  to  be  judged 
by.” 

He  explained  that  timber  industry 
wood  wastes,  once  burned  or  dumped 
in  waste  landfills,  now  form  the  bulk 
of  the  raw  material  for  fiber  and 
energy  in  Pacific  Northwest  mills. 

Loehr  estimated  that  more  than  IS 
million  tons  per  year  of  wood  wastes 
are  utilized  by  the  region’s  pulp  and 
paper  industries  and  that  over  75%  of 
the  total  fiber  produced  comes  from 
wood  wastes. 

He  said  that  among  Northwest  tim¬ 
ber  companies,  management  strate¬ 
gies  consider  solid-state  waste  reduc¬ 
tion  as  the  number  one  goal  and  recy¬ 
cling  second. 

“Whether  you  call  utilization  of 
wood  wastes  a  waste  reduction 
strategy,  a  recycling  strategy,  or  a 
waste  minimization  strategy,  I  don’t 
care,”  the  panelist  declared.  “The 
point  is  that  such  utilization  makes 
sense,  is  good  practice,  and  it  fits 
within  the  broader  goals  of  solid 
waste  management.” 

Another  industry  spokesman, 
James  R.  Tisdale,  sales  and  marketing 
vice  president  for  Smurfit  Newsprint 
Corp.  of  Oregon  City,  Ore.,  claimed 
that  “every  newsprint  company  in 
America  is  studying  the  secondary 
use  of  fibers.” 


(The  American  Newspaper 
Publishers  Association  recently 
urged  newspapers  to  use  more 
recycled  newsprint  and  newsprint 
producers  to  use  as  much  recycled 
fiber  as  possible). 

Last  year,  Tisdale  continued,  24% 
of  total  fibers  used  for  newsprint  in 
the  U.S.  consisted  of  old  newspapers, 
while  27%  of  all  materials  recycled 
from  municipal  solid  waste  was  from 
used  papers. 

Smurfit  is  one  of  the  American 
firms  producing  recycled  newsprint. 
Noting  that  newspapers  will  not 
accept  “low-quality  paper,”  Tisdale 
said  plants  that  manufacture  recycled 
paper  must  compete  with  those  pro¬ 
ducing  newsprint  from  1(X)%  virgin 
timber. 

Both  Tisdale  and  Loehr  opposed 
legislation  mandating  use  of  recycled 
paper. 

“Such  laws  would  punish  us,” 
Loehr  contended. 


Photo  by  Evonne  Agnello 


On  the  other  side  of  the  panel,  Ray 
Hoffman,  executive  director  of 
Washington  Citizens  for  Recycling, 
pointed  out  that  four  states,  which  he 
described  as  being  on  the  “cutting 
edge,”  either  have  recycling  bills  in 
the  legislative  hopper  or  have  passed 
them.  They  are  California,  Connecti¬ 
cut,  Wisconsin  and  Florida. 

Hoffman  said  that  each  ton  of 
recovered  old  newspapers  saves  3.3 
cubic  yards  of  landfill  space  and  that 
recycling  old  papers  into  new  news¬ 
print  saves  about  50%  of  the  energy 
needed  to  make  newsprint  from  virgin 
sources. 

The  panelist  predicted  that  by  next 
year,  50  million  people  in  the  country 
will  be  receiving  curbside  recycling, 
compared  with  less  than  five  million 
in  1985. 

However,  Hoffman  expressed  con¬ 
cern  about  “serious,  short-term  bot¬ 
tlenecks”  in  the  capacity  to  reprocess 
(Continued  on  page  38) 
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THE  PAGE  COUNT 
CHALLENGE 


In  our  opinion,  many  of  today's  daily  new^spapers  will 
face  significant  financial  trauma  during  the  19^.  Why? 

The  sluggish  growth  in  the  number  of  households 
buying  newspapers. 

The  continued  loss  of  advertising  market  share  to 
competitive  media,  like  television. 

Recent  analyses  of  circulation  and  advertising  statistics 
bear  this  out.  According  to  Forbes  magazine  (Feb.  20, 

1 989),  newspaper  circulation  is  growing  much  more  slowly 
than  the  number  of  households:  Since  1 970,  total  U.S.  daily 
newspaper  circulation  has  inaeased  from  62.1  million  to 
63.1  million.  During  that  same  period,  the  number  of 
households  in  the  U.S.  has  increa^  by  44  million. 

The  Newspaper  Advertising  Bureau  (NAB)  says  that 
advertising  market  share  for  1 988  was  down  to  26.4  per¬ 
cent  from  a  post-war  high  of  36.7  percent  in  1949.  NAB 
expects  the  trend  to  continue. 

Where  has  the  market  share  gone? 

Declining  daily  newspaper  marked  share  is  the  direct 
result  of  the  lack  of  real  circulation  growth.  This  has  led 
to  anxiety  among  advertisers,  who  fear  they  may  not  be 
reaching  their  target  audiences  through  newspaper 
advertising. 

Some  local  advertisers,  unable  or  unwilling  to  pay 
full-run  newspaper  rates,  are  turning  to  suburban  week¬ 
lies,  catalogs,  free  sheets  and  other  forms  of  direct  mail, 
local  radio,  and  cable  television. 

Declining  market  share  is  arguably  the  most  critical 
issue  facing  metros  today.  We  believe  this  is  the  single 
greatest  challenge  facing  newspapers  and  their  systems 
vendors.  To  combat  the  situation,  many  newspapers  are 
creating  new  products  —  special  pages,  special  sections, 
and  special  editions  —  to  provide  more  attractive  vehicles 
for  advertisers. 

These  new  products  have  led  to  a  dramatic  increase 
in  page  count,  which  burdens  the  newspapers'  manufac¬ 
turing  operations  with  a  formidable  set  of  production 
problems. 

How  can  page  count  be  increased  arxl 
production  costs  simultaneously  maintained 
or  reduced? 


Newspaper  manufacturing  systems  must  be  flexible 
enough  to  handle  significant  page  growth,  manage  work 
flow,  and  control  production  costs.  Without  pre-press  sys¬ 
tems  carefully  matched  to  the  competitive  needs  of  news¬ 
papers,  matched  to  each  newspaper's  strategic  plan  for 
growth  and  change,  the  production  costs  of  increasing 
page  count  will  be  prohibitive. 

Newspapers  also  must  be  capable  of  managing  a  new 
manufacturing  process  in  which  complex  zoning  schemes 
are  required  to  meet  readers'  and  advertisers'  needs.  The 
implications  of  this  trend  are  sobering. 

Today's  efforts  in  zoning  by  a  handful  of  metropolitan 
daily  newspapers  represent  the  industry's  first  steps  to  re¬ 
claim  its  dwindling  advertising  share. 

Two  pioneering  newspapers  in  the  field  of  zoning  are 
Newsday  and  The  Philadelphia  Inquirer. 

These  newspapers  are  counteracting  slow  circulation 
growth  through  local  community  coverage.  They  offer  cost- 
effective,  hi^ly-targeted  alternatives  to  advertisers  who 
now  find  these  newspapers  competitive  with  other  media. 

Confronted  by  competition  from  a  ring  of  suburban 
dailies.  The  Inquirer  answers  the  challenge  by  offering 
weekly  zoned  advertising  and  news  editions  called  the 
'Neighbors'  sections.  These  sections,  published  two  or 
three  times  each  week,  are  so  successful  that  The  Inquirer 
has  recently  expanded  their  numbers. 

Newsday,  which  faces  intense  competition  from  free 
sheets  throu^out  its  Long  Island  circulation  area,  currently 
delivers  10  ^itorial  and  12  advertising  zoned  editions  to 
its  readers  as  part  of  its  Sunday  regional  sections. 

For  the  first  time,  the  newspaper  industry  is  experi¬ 
encing  a  major  explosion  of  pages.  These  two  newspa¬ 
pers,  and  others  like  them,  manage  this  development 
while  controlling  production  and  labor  costs. 

In  our  opinion,  the  publishing  industry  must  put  its 
vendors  on  notice  to  discuss  alternatives  and  deliver  sys¬ 
tems  that  address  the  key  manufacturing  and  marketing 
challenges  of  the  1990s  and  beyond. 

At  Atex,  we  welcome  that  discussion 
and  intend  to  use  this  space  over  the  com¬ 
ing  months  to  expand  upon  these  issues. 
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Recycling 

(Continued  from  page  36) 


old  newsprint  and  in  the  demand  for 
it. 

He  told  publishers  in  the  audience: 
“Part  of  the  reason  I  am  here  today  is 
to  encourage  all  of  you  to  take  an 
activ  e  part  in  reducing  our  solid  waste 
crisis  by  using  recycled  newsprint  in 
your  publications.” 

Another  panelist,  King  County 
Councilman  Paul  Barden,  urged  that 
recycling  newspapers  become  a 
national  priority. 

“We,  as  a  nation,  have  to  create  the 
demand  for  recycled  newsprint  and 
the  newspapers’  role  is  to  lead  us 
toward  that  goal,”  he  stated. 

There  was  agreement  from 
Washington  State  Representative 
Arthur  C.  Sprenkle,  who  called  for 
“intensive  recycling”  and  said 
publishers  should  “play  a  signifi¬ 
cant  role”  in  achieving  that  object¬ 
ive. 

An  earlier  panel  on  waste  disposal 
took  a  dramatic  turn  when  five  per¬ 
sons  wearing  green-bag  masks  sud¬ 
denly  burst  into  the  room  and  began 
firing  tough  environmental  questions 
at  the  newspaper  panelists. 

One  of  the  group,  a  young  woman, 
held  up  a  full-page  ad  from  the  Wall 
Street  Journal  containing  a  total  of  10 
words. 

She  asked  Ann  Reed,  retail  adver¬ 
tising  manager  of  the  Everett  (Wash.' 
Herald,  “How  can  you  justify  all  the 
space  that  ad  will  take  up  in  the  land¬ 
fills  of  the  nation,  much  less  the  trees 
that  had  to  be  cut  down?  Why  must 
advertisers  use  so  much  space  to  say 
so  little?” 

Reed  allowed  the  ad  could  be 
“more  creative  in  its  approach,”  but 
said  it  would  be  welcomed  at  her 
paper. 

“But  if  1  had  a  green  bag  over  my 


head.  I’d  be  upset,  too,”  she  added. 

Another  questioner  wanted  to 
know  how  newspapers  justify  using 
heavy  metals  in  colored  inks,  which 
he  termed  a  “dangerous  material,” 
contributing  to  ground  pollution  at 
dumping  sites. 

Lew  Williams  Jr.,  publisher  of  the 
Ketchikan  (Alaska)  Daily  News, 


a  “public  relations  advantage”  in 
finding  a  solution  to  long-term  dis¬ 
posal. 

Panelist  J.D.  Alexander,  executive 
editor  of  the  Seattle  Post-Intel¬ 
ligencer,  said  newspapers  are  aware 
of  the  public  relations  value  of  recy¬ 
cling  but  observed  that  waste  disposal 
“is  not  exactly  an  exact  science  and 


“IVe,  as  a  nation,  have  to  create  the  demand  for 
recycied  newsprint  and  the  newspapers’  roie  is  to 
iead  us  toward  that  goai,”  he  stated. 


replied  that  most  newspapers  are 
moving  away  from  heavy  metals  and 
returning  bad  batches  of  ink  to  sup¬ 
pliers. 

Shaun  Higgins,  marketing  director 
of  the  Spokesman-Review  and  Spo¬ 
kane  Chronicle,  took  on  the  challenge 
of  another  masked  visitor,  who 
asked,  “How  about  all  that  plastic 
stuff  you  use  —  strapping  like  I  find 
laying  around  the  places  where  car¬ 
riers  pick  up  their  bundles,  and  the 
bags  some  newspapers  come  in? 
Whatever  happened  to  twine?” 

Higgins  retorted  that  newspapers 
contribute  a  “minute”  amount  of 
plastic  garbage  compared  with  the 
fast-food  industry.  He  also  pointed  out 
that  “There’s  a  difference  between 
litter  and  environmental  damage,” 
but  conceded  newspapers  can  realize 


has  a  track  record  slightly  short  of 
organized  crime.” 

So  it  went  until  the  newspaper 
panel  was  told  that  it  had  been  set  up. 
The  masked  “intruders”  actually  had 
been  invited  by  PNNA  executive 
director  Paul  Conrad  and  his  succes¬ 
sor,  Jeff  Marshall,  as  a  convention 
surprise. 

The  five  turned  out  to  be  staff  mem¬ 
bers  of  the  campus  newspaper,  the 
Mooring  Mast,  at  Pacific  Lutheran 
University  in  Tacoma  —  not  Earth 
First!  members  as  some  in  the  audi¬ 
ence  believed. 

All,  however,  expressed  environ¬ 
mental  concerns. 

“This  involves  the  future  of  our 
children,”  said  Lynn  Holbrook,  one 
of  the  group. 


TECHNICAL  BRIEFS 


Dynatech  Newstar 
gives  $200,000  gift 

Dynatech  Newstar  Inc.,  a  supplier 
of  broadcast  newsroom  automation 
systems  in  the  United  States,  has 
given  $200,000  to  the  School  of  Jour¬ 
nalism  at  the  University  of  Missouri- 
Columbia. 

The  university’s  National  Public 
Radio  station  KBIA-FM  and  its  NBC 
television  affiliate  KOMU-TV  will 
use  the  Newstar  system  in  all  aspects 
of  production  of  their  newscasts.  It  is 
expected  to  be  installed  in  early  1990. 

Hasselblad  installs 
200th  Dixel  2000 

Hasselblad  and  U.S.  distributor 
Sinclair  Communications  Inc. 
announced  installation  of  the  200th 
Dixel  2000  negative/positive  scanner 
since  the  first  models  were  delivered 
to  Agence  France-Presse  and  two 
European  newspapers  in  early  1986. 


The  Dixel  transmits  black-and-white 
and  color  images  in  either  analog  or 
digital  form  from  remote  location  to  a 
photo  receiver  or  electronic  picture 
desk. 

Recent  orders  came  from  AFP  (90 
units),  Britain’s  Mirror  Group  and 
Japan’s  Asahi  Shimbun. 

Jim  Goss 
named  a  NPSI 
sales  manager 

Networked  Picture  Systems  Inc., 
which  makes  and  markets  the  Page 
Express  386-based  desktop  color 
electronic  prepress  workstation, 
announced  the  appointment  of  Jim 
Goss  as  its  Western  regional  sales 
manager  reporting  to  sales  vice  presi¬ 
dent  Henry  Lasch. 

Most  recently  with  Hell  Graphic 
Systems,  Goss  brings  more  than 
seven  years  experience  in  electronic 
color  prepress  sales  to  his  position  at 
NPS. 
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Doctor  offers  advice  to  VDT  users 

Says  a  wrist  splint  and  employer  attention  to  workplace  design  can 
help  prevent  computer  users  from  developing  repetitive  strain  injury 


By  M.L.  Stein 

A  $2.50  wrist  splint  and  employer 
attention  to  workplace  design  can 
help  prevent  computer  users  from 
developing  a  repetitive  stress  injury 
that  could  lead  to  $100,000  in  individ¬ 
ual  medical  bills,  a  neurologist  told  a 
Los  Angeles  media  group. 

Dr.  Ronald  M.  Lawrence  termed 
ergonomics  a  “wonderful  science 
that  should  be  encouraged”  to  reduce 
the  incidence  of  what  physicians  call 
carpal-tunnel  syndrome  (CTS),  a 
wrist  and  finger  ailment  identified 
with  the  computer  age  and  sometimes 
called  the  “journalists’  disease.” 

He  appeared  with  an  ergonomics 
specialist  and  a  CTS  victim  on  a  panel 
sponsored  by  the  local  chapter  of  the 
Society  of  Professional  Journalists. 

The  position  of  a  desk  and  chair, 
the  angle  of  the  typist’s  wrists  and  the 
use  of  proper  lighting,  Lawrence  said, 
can  make  the  difference  between  con¬ 
tinued  employee  production  or  a  pain¬ 
ful  and  costly  medical  leave. 

“Doctor  shopping,”  possible 
surgery  for  CTS,  hospitalization  and 
other  medical  costs  can  total  $100,000 
for  an  inv^lid  worker,  Lawrence  said. 
“Employers  may  prevent  this  with  a 
$2.50  wrist  splint  and  by  paying  atten¬ 
tion  to  the  workplace,”  he  continued. 

Ideally,  he  said,  the  computer 
screen  should  be  at  eye  level,  the 
user’s  wrists  in  a  level  position  and  he 
or  she  should  be  sitting  in  a  comfort¬ 
able  chair  under  proper  lighting. 

The  knees,  he  went  on,  should  be 
slightly  elevated  “even  if  you  have  to 
put  a  couple  of  phone  books  under 
your  feet.”  Management,  however, 
should  provide  footrests,  he  said. 

Not  only  will  this  arrangement  help 
stave  off  CTS,  the  doctor  noted,  but 
also  will  prevent  back  injuries,  an 
even  more  common  industrial  prob¬ 
lem. 

Dr.  Lawrence,  who,  in  addition  to 
his  M.D.,  holds  a  doctorate  in  psy¬ 
chology,  said  he  has  treated  thou¬ 
sands  of  workmen’s  compensation 
cases,  including  carpal-tunnel  syn¬ 
drome. 

“One  thing  I’ve  learned  is  that 
when  a  worker  develops  a  problem, 
management  doesn’t  listen,  so  the 
worker  seeks  an  attorney,”  the 


speaker  said.  “He  has  become  alien¬ 
ated.  Management  is  totally  and 
absolutely  falling  down  in  this  area.” 


Lawrence  termed  CTS  a  physical, 
not  an  emotional  problem,  but 
(Continued  on  page  40) 
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Advice 

(Continued  from  page  39) 


warned  that  it  can  lead  to  depression. 

“When  you  have  pain,  you  get 
depressed,”  said  Lawrence,  whose 
books  include  Goodbye  Pain,  and 
who  served  on  former  Resident  Rea¬ 
gan’s  Council  on  Physical  Fitness.  He 
explained  that  the  carpal  tunnel  is  in 
the  wrist  and  that  people  with  small 
wrists  are  more  likely  to  suffer  from 
CTS. 


the  scanner  counter.  Others  prone  to 
CTS  are  carpenters  and  pianists,  he 
said. 

CTS  begins  in  the  wrist,  the  neu¬ 
rologist  explained  but,  “under  partic¬ 
ular  stress,”  the  pain  often  shoots 
along  the  median  nerve  in  the  arm  and 
into  the  neck,  since  the  nerve  controls 
certain  movements  of  the  muscles. 
Computers  should  be  arranged  so  the 
user  is  not  forced  into  frequent  neck 
turns,  he  said. 

The  physician  also  noted  that  CTS 
sometimes  is  an  early  symptom  of 
diabetes  and  suggested  that  anyone 


"One  thing  I’ve  learned  is  that  when  a  worker 
develops  a  problem,  management  doesn’t  listen,  so 
the  worker  seeks  an  attorney,”  the  speaker  said. 


On  the  other  hand,  he  noted,  some 
persons,  regardless  of  how  long  they 
have  worked  at  a  repetitive  job,  show 
no  sign  of  CTS. 

“If  you  haven’t  gotten  it  in  10 
years,  you’ll  probably  never  get  it,” 
^wrence  suggested. 

His  observation  was  supported  by 
Kathi  Barr,  editorial  ergonomist  for 
the  Los  Angeles  Times,  who  said 
some  staffers,  who  have  been  jour¬ 
nalists  for  up  to  35  years,  showed  no 
CTS  symptoms  while  one  employee 
developed  it  after  two  months  at  the 
keyboard. 

Despite  the  current  concern  over 
CTS,  Lawrence  said,  the  ailment  has 
a  long  history  that  began  with  the 
invention  of  the  typewriter. 

“Thirty  or  40  years  ago,  the  prob¬ 
lem  was  with  typists,”  he  com¬ 
mented.  Today,  he  said,  most  of  his 
CTS  patients  are  supermarket  check¬ 
ers.  However,  he  pointed  out,  super¬ 
market  management  has  alleviated 
the  problem  considerably  by  raising 


with  the  syndrome  be  tested  for  that 
disease. 

According  to  Lawrence,  40%  of 
operations  for  CTS  fail. 

Barr  admitted  that  “We  don”t 
know  what  causes  repetitive  stress 
injury  and  we  don’t  know  how  to  pre¬ 
vent  it.”  However,  she  continued, 
observation  at  the  Times  has  revealed 
“certain  things  that  aggravate  it,” 
such  as  note-taking  during  long  tele¬ 
phone  interviews  and  “feeding  the 
computer  hour  after  hour.” 

Barr  said  she  also  would  like  to 
eliminate  intraofHce  electronic  mes¬ 
sages  because  they  add  to  desk-bound 
time,  a  comment  which  drew  agree¬ 
ment  from  the  audience. 

“I  hate  them,”  one  newswoman 
said.  “They  depersonalize  the  news¬ 
room,  and  it’s  always  easier  for  an 
editor  to  say  something  snotty  to  you 
on  the  computer  than  to  your  face.” 

SPJ  chapter  president  Bill 
Boyarsky,  Los  Angeles  Times  city- 
county  editor,  said  he  avoids  elec¬ 
tronic  communication  with  his  staff. 

“It’s  a  terrible  way  to  communicate 
with  people,”  he  remarked.  “You 
could  lose  your  temper  and  say  some¬ 
thing  that  could  destroy  your  career.” 

“The  Times  is  talking  about  putting 
the  library  into  the  computer  sys¬ 
tem,”  she  said.  “That’s  really  sad 
because  if  you  didn’t  have  to  go  to  the 
bathroom  you  would  never  get  up.” 

Both  Barr  and  Lawrence  strongly 
recommended  that  computer  jour¬ 
nalists  get  up  periodically,  walk 
around  and  stretch  their  muscles. 

Barr  also  stressed  ergonomically 
sound  workstations,  noting  that  the 
Times  recently  purchased  1,100 
adjustable  tables  and  300  chairs. 

“We  let  each  person  try  out  each 
chair  to  find  out  which  one  fits  best,” 


she  said,  explaining  that  “basically, 
my  job  is  putting  out  fires.  When 
someone  is  having  trouble,  I  watch 
them  work  to  see  if  they’re  doing  any¬ 
thing  wrong.  Usually  they  aren’t.” 

The  third  panelist,  Suzanne  Roth- 
lisberger,  who  is  recovering  from  an 
operation  for  CTS,  was  chief  copy 
editor  of  the  Long  Beach,  Calif., 
Press-Telegram  when  she  was 
stricken  by  the  syndrome. 

She  said  the  operation  considerably 
improved  her  condition  ^  “I  can  now 
drive  a  car,  floss  my  teeth,  tie  my 
shoes  and  pick  up  a  child,”  but  the  35- 
year-old  woman  added,  “I  don’t 
know  if  I’ll  ever  go  back  to  work  or 
ever  type  again  or  write  a  headline.” 

She  has  l^en  on  sick  leave  for  five 
months  and  said  she  still  has  some 
numbness  and  lack  of  sensation  in  her 
arm  but  no  pain. 

Rothlisberger  said  she  had  worked 
with  computers  for  17  years. 

“Sometimes  I  was  working  two  or 
three  computers  at  a  time,  doing  the 
same  task  over  and  over,”  she 
recalled.  CTS  not  only  brought  on 
pain,  it  also  resulted  in  loss  of  self¬ 
esteem,  she  said.  “I  thought  I  was  an 
inferior  person  and  1  went  through  a 
period  of  anger. 

“If  you  think  you  know  someone 
who  has  CTS,  show  compassion.  You 
think  you’re  losing  your  mind.” 


State  orders 
safer  workplace 
for  Fresno 

California’s  Department  of  Occu¬ 
pational  Safety  and  Health  told  the 
Fresno  Bee  that  by  next  February  it 
must  provide  adjustable  furniture, 
hourly  breaks  and  training  to  reduce 
risk  of  repetitive  strain  injury  (RSI)  to 
those  of  its  employees  who  work  on 
video  display  terminals. 

On  May  16,  the  Northern  California 
Newspaper  Guild  filed  a  complaint 
with  the  state  alleging  the  Bee’s  fail¬ 
ure  to  improve  work  conditions  asso¬ 
ciated  with  RSI  problems  (E&P,  June 
10). 

The  Bee  said  it  will  appeal  the  Sept. 
13  order  because  it  restated  its  own 
plans  to  purchase  equipment,  as  well 
as  the  work  break  and  training  poli¬ 
cies  now  in  effect. 

“We  don’t  have  a  problem  with  the 
specifics  of  the  order.  We  don’t  see  a 
need  for  the  order  when  we  are,  in 
effect,  in  voluntary  compliance,”  Bee 
personnel  director  George  Randol 
told  the  Associated  Press,  which 
reported  that  Randol  acknowledged 
(Continued  on  page  58) 
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ALLINTOWN,  ^A. 

Colt-m 

ROP  Local . 

48,804 
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1,344 

Preprint  Local . 

21,432 
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21,447 

ROP  Notional 

5,748 
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89 
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44,524 

98,656 

92,677 

Journal  &  Constitution-sot 

ROP  Local . 

2U13 

1,237 

21,444 

1,049 

ROP  Notionol . 

3,197 

1,494 

45 

Finoncioi . 

34 

33 

9 

Clossified . 

19,307 

2,374 

24,104 

2,448 

Totol . 

43,853 

3,444 

49,075 

3,542 

GRAND  TOTAL . 

458,119 

247,339 

447,472 

297,544 

YEAR  TO  DATE . 

3,585,191 

1,902,589 

3,783,899 

1,955,008 

BALTIRAORI,  MO. 

Sun-m 


ROP  Local . 

44,353 

3,444 

42,570 

3,395 

Preprint  Locol . 

3,918 

28,424 

3,241 

24,449 

ROP  Notional . 

17,052 

1,986 

21,490 

1,941 

Finoncioi . 

2,800 

104 

3,233 

50 

Clossified 

37,909 

2,834 

37,998 

1,239 

Total.. 

124,032 

37,214 

128,752 

33,274 

Sun-e 

ROP  Locol . 

42,517 

3,711 

40,575 

3,398 

Preprint  Locol . 

4,477 

28,585 

3,241 

26,641 

ROP  Notionol . 

14,359 

1,947 

14,191 

1,944 

Finoncioi 

2,842 

104 

3,174 

50 

Clossified 

29,587 

2,821 

29337 

1,239 

Total.. 

113,982 

37,188 

113,038 

33,272 

Sun-S 

ROP  Locol . 

31,730 

11,948 

35359 

13,702 

Preprint  Local . 

34,109 

21,534 

34,805 

21,279 

ROP  Notionat . 

11,333 

4,091 

13,389 

4,155 

Preprint  Notionol . 

11,884 

91 

11,193 

Financial 

2,030 

832 

1,520 

1,107 

ClossHied 

43,241 

2,905 

44,264 

1,375 

Totol . 

134,347 

43,423 

142,530 

41,418 

GRAND  TOTAL . 

374J41 

117,827 

384,320 

108,144 

YEAR  TO  DATE . 

..  3,089,380 

801,254 

3,041,347 

442,443 

BIIIOtN  COUNTY,  NJ. 


Record-e 

ROP  Local .  43,542  5,245  47,515  7,907 

Preprint  Local .  3,932  4,725  4,492  8,441 

ROP  Notional  8,510  454  9,345  397 

Finonciol  4,137  444  4,775  1,814 

Classified .  45,499  _  42,484  _ 

Total .  125,820  10,912  150,813  18,759 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Record-S 

ROP  Local . 

31,440 

4,385 

35,445 

9,377 

Preprint  Locol . 

18,948 

48,784 

20,800 

49,008 

ROP  NotiOTAil . 

7,001 

209 

9,081 

312 

Preprint  Notional . 

12,090 

11,945 

2,258 

Finonciot 

3,782 

359 

3,490 

887 

Clossified 

32,830 

47,996 

Total 

104,111 

55,739 

128,977 

41,842 

GRAND  TOTAL.  .. 

231,931 

44,451  ' 

279,790 

80,401 

YEAR  TO  DATE... 

..  2,020,028 

557,717 

2,341,902 

547,509 

BOSTON, 

MASS. 

Globe-m 

ROP  Local . 

54,130 

414 

50,787 

1,074 

Preprint  Locol . 

4,121 

9,843 

ROP  Notional . 

12,974 

10,293 

Financial . 

2,495 

104 

3,025 

111 

Classified . 

45,415 

71,454 

Total . 

137,014 

4,843 

135,759 

11,048 

Globe-S 

ROP  Local . 

35,244 

4,304 

34,381 

4,145 

Preprint  Local . 

14,811 

30,457 

21,443 

31,935 

ROP  Notionol . 

13,205 

2,444 

10,493 

3,002 

Preprint  Notional . 

11,584 

11,459 

Finoncioi . 

1,514 

514 

1,033 

1,312 

Clossified . 

71,444 

250 

84,848 

405 

Totol . 

...  149,824 

37,971 

143,897 

40,819 

GRAND  TOTAL... 

...  284,840 

42,814 

299,454 

51,847 

YEAR  TO  DATE.. 

...  2,347,839 

374,125 

2,410,217 

407,774 

Heroid-ni 

ROP  Local . 

30,454 

21,950 

ROP  Notional . 

4,840 

20,425 

Financial . 

944 

1,217 

Clossified 

42,134 

50,351 

Totol 

100,394 

94,143 

Herold-S 

ROP  Local . 

5,494 

534 

4,413 

1,094 

Preprint  Locol . 

103 

28,710 

504 

28,790 

ROP  Notional . 

5,038 

138 

4,050 

74 

Preprint  Notional . 

10,045 

Finoncioi . 

257 

30 

154 

Classified . 

12,549 

13,050 

Totol . 

23,443 

39,457 

22,373 

29,958 

GRAND  TOTAL.. 

...  124,059 

39,457 

114,514 

29,958 

YEAR  TO  DATE. 

...  994,148 

304,217 

929,742 

245,041 

CAMDEN,  NJ. 

Courier  Post-e 

ROP  Locol . 

33,491 

7,324 

41,140 

3,884 

Preprint  Local . 

20,759 

13,189 

27,944 

5,042 

ROP  Notional . 

3,478 

331 

5,977 

351 

Finoncioi . 

2,090 

129 

2,424 

Clossified . 

54,198 

2,007 

58,572 

2,451 

Totol . 

...  114,214 

22,980 

134,077 

11,748 

Courier  Post-S 

ROP  Local . 

14,747 

14,485 

Preprint  Locol . 

4,133 

33,688 

9,210 

34,312 

ROP  Notional . 

5,193 

4,430 

Preprint  Notional 

10,774 

10,404 

Finoncioi . 

755 

958 

Classified . 

18,701 

18,444 

Total . 

54,323 

33,488 

40,535 

34,312 

GRAND  TOTAL... 

...  148,539 

54,448 

194,412 

48,040 

YEAR  TO  DATE.. 

...  1,404,031 

384,843 

1,524,705 

303,389 

CINCINNATI,  OHIO. 

Enquirer*m 

ROP  Local . 

59,047 

1,996 

55,378 

Preprint  Locol . 

17,543 

8,931 

13,140 

15,584 

ROP  Notional . 

8,034 

98 

7,579 

Preprint  Notionol . 

527 

351 

171 

FmoncKii . 

3,484 

231 

4,189 

Clossifiad . 

41,232 

49,049 

Total 

149,380 

11,783 

149,704 

15,755 

(Continued  on  page  44) 
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A 


Barton  A.  Weitz,  Pb.D 
}.C  Penney  Eminent  Scholar  Qtair 

Director,  Center JorRetaitingEducation  and  Research,  University  of  Florida 
( One  of  the  nation’s  t(^  four  retaU  institutes ) 


When  Professor  Weitz  looked  at  how  we  gather  consumer 
information,  he  found  that  we  really  do  our  homework. 

MA'Rn  Impact  Resources’  from  5,000  to  18,000  per  insist  into  complicated  accurate  measurement  of 

unsurpassed  market  measure-  market,  MA'RT  provides  a  retailing  issues.  Because  the  consumer  behavior  available, 

ment  system  is  one  of  the  wide  range  of  information  on  sample  size  is  so  large,  we  Call  1-800-733-MART  today 

most  vduable  ways  Dr.  Weitz,  consumers,  including  lifestyle,  know  we’re  always  getting  an  to  learn  more  about  MA*RT 

author  of  two  college  text-  hobbies,  shopping  patterns,  accurate  picture  of  the  mar-  and  Impact  Resources, 

books  and  over  30  academic  and  media  habits.  ket.  And  I  know  they’re  better 

p^rs  on  marketing  strate-  “We  use  the  MA*RT  data  prepared  for  the  complex 

gies,  has  found  to  prepare  his  for  Atlanta,  tidiich  includes  retail  challenges  feeing  them.”  — 

retailing  students.  It  is  also  responses  from  7000  active  And  you’ll  be  better  ore- 

one  of  the  most  valuable  ways  consumers,”  Dr.  Weitz  says.  pared  for  the  retail  challenges  IMI^CT 

for  any  company  w  business  “By  using  MA»RT,  my  feeing  you  today— because  ^  resources 

to  learn  about  their  customers,  colleagues  and  students  are  MA*Rr  provides  you  with  the  i25DiiimontDri\’e 

With  a  sample  size  ranging  better  able  to  solve  or  gain  largest  sample  and  most  Columbus,  Ohio  43235 


i. . 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Post-« 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional  .. 

Finonciol 

ClottifM. 

Tolol . 


13,912 

4,924 

1,411 

24,628 

13,243 

16,119 

4,200 

1,138 

22,787 

20,304 

171 

82,559 

13,243 

79,116 

20,475 

34,630 

34,634 

44,729 

7,731 

46,672 

10,900 

5,405 

6,331 

11,577 

783 

1M73 

1,609 

1,722 

28,527 

31,336 

126,477 

8,514 

'32,168 

10,900 

358,416 

33,540 

360,990 

47,130 

Enquirer-S 

ROPLocol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Finonciol 
CkissifM 
Totol.... 


GRAND  TOTAL .  358,416  33,540  360,990  47,130 

YEAR  TO  DATE .  2,779,368  235,503  2,770,183  315,688 


Ploln  Deoler-m 

ROPLocol . 

Pteprint  Local . 

ROP  Notional . 

Preprint  Notionol ... 
Finonciol 
Clouified 
Totol... 

Ploln  Deoler-S 

ROPLocol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional. . 

FinorKiot . 

Clossified 

Total... 


GRAND  TOTAL .  238,941 

YEAR  TO  DATE 1,885,856 


News-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Finonciol . 

CkissifM. . 

Total . 


CLIVEIAND,  OHIO. 

61,586  11,168  59,426 

12,029  19,249  13,548 

8,416  1,960  6,893 

...  '  2,745  438  3,766 

...  48,319  4,923  54,801 

133,095  37,738  138,434 


1,655  22,294 

4,062  37,113 

9  4.385 

275  12,081 


News-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Finonciol 

Clossified . 

Total. 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Times  HeroldHi/d 

ROPLocol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Financial . 

ClossifM . 

Total . 


Times  Herald-S 

ROPLocol . 

Preprint  Locol . 

ROP  Notional... . 

Preprint  Notionol.. 

Financial _ 

Classified . 


6,115 

108,217 

10,642 

43,853 

246,651 

51,893 

343,727 

1,94U76 

369,256 

nxAS 

9,715 

100,923 

7,142 

20,561 

49,903 

9,952 

982 

9,577 

1.412 

1,223 

396 

4,208 

166 

3,637 

111,609 

1,067 

35,291 

276,220 

20,962 

910 

36,518 

739 

17,115 

39,513 

13,226 

1,336 

6,774 

992 

11,661 

2,281 

52 

2,934 

36 

1,185 

57,575 

663 

20,598 

154,975 

17,937 

55,889 

431,195 

38,899 

308,826 

3,348,081 

262,708 

6,106 

65,648 

8,094 

3,705 

30,109 

4,470 

981 

5,457 

1,042 

920 

128 

2,510 

300 

10,827 

85,223 

7,773 

22,667 

188,947 

21,679 

25,922 

1,580 

11,709 

36,480 

11,326 

6,497 

22 

10,627 

127 

1,643 

22,074 

11,709 

103,243 

13,055 

34,376 

292,190 

34,734 

225,698 

2,293,657 

267,700 

ROP  Local . 

56,069 

667 

62,431 

1,020 

Preprint  Local . 

14,440 

30,186 

15,952 

48,254 

ROP  Notional . 

17,798 

9 

15,551 

Preprint  Notional . 

146 

87 

Financial . 

2,705 

4,313 

Classified 

89,159 

92,934 

Total. 

180,317 

30,862 

191,181 

49,361 

Post-S 

ROP  Locol . 

23,138 

821 

23,290 

203 

Preprint  Locol . 

9,559 

28,967 

9,984 

24,518 

ROP  Notional . 

9,683 

1,364 

9,045 

1,005 

Preprint  Notional . 

6,931 

4,011 

5,050 

5,745 

Finonciol . . 

1,341 

52 

1,053 

36 

ClossifM . 

36,192 

38,842 

Totol . 

86,844 

35,215 

87,264 

31,507 

GRAND  TOTAL . 

267,161 

66,077 

278,445 

80,868 

YEAR  TO  DATE . 

2,094,865 

459,288 

2,120,416 

575,757 

Rocky  Mountain  News*m 

ROP  Local . 

84,835 

5,032 

84,086 

3,965 

Preprint  Locol . 

13,069 

33,586 

23,377 

40,018 

ROP  Notionol . 

13,699 

57 

11,767 

47 

Preprint  Notional . 

146 

Finonciol . 

2,387 

9 

3,695 

8 

Classified . 

128,570 

120,317 

Totol . 

242,706 

38,684 

243,242 

44,038 

Rocky  Mountain  News-S 

ROP  Local . 

17,716 

18,071 

P^int  Local . 

16,239 

19,455 

16,051 

18,421 

ROP  Notionol . 

6,542 

271 

5,550 

Preprint  Notionol . 

11,505 

11,421 

352 

Finonciol . 

1,161 

1,010 

Classified . 

24,334 

23,212 

Total . 

77,497 

19,726 

75,315 

18,773 

GRAND  TOTAL . 

320,203 

58,410 

318,557 

62,811 

YEAR  TO  DATE . 

2,504,441 

378,904 

2,498,985 

437,225 

FAIRFAX,  VAe 

Joumol-nn 

ROP  Local . 

23,949 

21,348 

Preprint  Local . 

6,047 

8,306 

10,919 

1,849 

ROP  Notional . 

5,998 

7,346 

Preprint  Notional . 

1,239 

168 

2,236 

Finonciol . 

2,303 

1,887 

39 

Classified . 

26,999 

29,500 

GRAND  TOTAL . 

66,535 

8,474 

73,236 

1,888 

YEAR  TO  DATE . 

526,782 

53,526 

557,388 

19,413 

ROPLocol . 

10,991 

N/A 

Preprint  Local . 

14,461 

N/A 

ROP  Notional . 

4,662 

N/A 

Preprint  Notional . 

9,573 

N/A 

Finonciol . 

555 

N/A 

ClossifM . 

N/A 

Totol . 

40,242 

N/A 

GRAND  TOTAL..., 

73,580 

N/A 

YEAR  TO  DATE... 

....  665,486 

N/A 

GREENWICH 

,  CONN 

Time-e 

ROP  Local . 

22,060 

19,262 

Preprint  Local . 

13,577 

3,825 

8,160 

ROP  Notional . 

3,578 

3,471 

Finonciol . 

1.928 

3,473 

23,116 

26,935 

Totol . 

64,259 

3,825 

61,301 

Time-S 

ROP  Local . 

9,172 

6,807 

Preprint  Locol . 

27,724 

3,51.9 

19,540 

ROP  Notional 

3,557 

3,413 

Preprint  Notionol . 

11,288 

13,025 

Finonciol . 

923 

1,046 

ClossifM 

10,761 

12,487 

Total 

63,425 

3,519 

56,318 

GRAND  TOTAL... 

....  127,684 

7,344 

117,619 

YEAR  TO  DATE., 

.  972,991 

152,352 

1,027,714 

HARTTORD,  CONN 


Cogront-m 

ROP  Local . 

50,989 

19,412 

49,117 

Preprint  Locol . 

84 

19,405 

6,537 

ROP  Notional 

12,392 

3,421 

11,539 

Preprint  Notional . 

567 

Finonciol . 

3,536 

627 

3,190 

ClossifM.... 

51,890 

2,704 

64,128 

Total . 

118,891 

46,136 

134,511 

Couront-S 

ROPLocol . 

18,998 

4,602 

24,570 

Preprint  Locol 

4,296 

148,927 

3,964 

ROP  Notional 

8,191 

991 

7,733 

Preprint  Notional . 

11,544 

11,220 

Financial 

1,432 

537 

1,670 

Clossified 

24,570 

28,976 

Total 

69,031 

155,057 

78,133 

GRAND  TOTAL . 

187,922 

201,193 

212,644 

YEAR  TO  DATE . 

..  1,605,867 

1,536,583 

1,823,402 

FORT  LAUDERDALE,  FLA. 


Sun  Sentinel-m 

ROP  Local . 

ROP  Notional .... 
Financial 

ClossifM . 

Totol . 


HOFtOLULU,  HI 


News  &  Sun  Sentinel-S 

ROPl  Ml . 

ROP  Notional . 

Preprint  Notional . 

Financial . 

ClossifM . 

Total . 


GRAND  TOTAL .  36,715 

YEAR  TO  DATE .  339,722 


Totol .  108,007 

GRAND  TOTAL .  285 j65 

YEAR  TO  DATE ......  2,217,075 


*lndicates  newspapers  reporting  figures  in 
lines. 


FRAMIfM>HAM,AAASS. 


News^e 

ROP  Locol . 

Preprim  Locol .. 
ROP  Notional ... 

Financial . 

ClossifM . 


ROP  Local . 

51,365 

46,624 

Preprint  Loi  ol 

8,048 

18,668 

ROP  Notional 

7,061 

8,925 

Preprint  Notional . 

994 

1,045 

Financial.... 

2,969 

3,621 

49,456 

45,473 

Total . 

119393 

124,356 

Stor  Bulletin-e 

ROP  Local . 

47,899 

45,770 

Preprim  Local 

9,047 

19,446 

ROP  Notional 

7,154 

8,117 

Preprint  Notional . 

994 

1,054 

Finonciol.... 

2,944 

3,582 

ClossifM... 

41,805 

39,549 

Totol . 

109,843 

117,518 

Star  Bulletin  &  Advertiser-S 

ROP  Local . 

31,269 

31,446 

Preprint  Local . 

11,796 

15,357 

ROP  Nmionol 

8,122 

8,175 

Preprint  Notional . 

7,864 

4,283 

Finonciol... 

2,599 

2,113 

ClossifM.. 

22,154 

19,648 

Total . 

83,804 

81,022 

GRAND  TOTAL . 

313,540 

322396 

YEAR  TO  DATE . 

.,  2,439,860 

2,504,914 

EDITOR  &  PUBLISHER  for  October  21, 1989 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

HOUSTON 

Ip  TEXAS 

Posl-m 

R0f>  Locol . 

77,690 

216 

70,075 

Preprint  Local . 

6,215 

25,744 

9,034 

26,283 

ROP  Notional . 

6,792 

5,963 

Preprint  Notionol . 

1,537 

76 

Financiol . 

1,809 

2,001 

Cknsifiod 

69,692 

6,688 

58,513 

4,820 

Totol . 

...  162,198 

34,185 

145,586 

31,179 

Post-S 

ROPLocol . 

26,385 

581 

22,500 

Preprint  Local . 

8,731 

33,399 

16,444 

26,588 

ROP  Notionol . 

7,726 

1,359 

5,567 

991 

Preprint  Notional . 

11,027 

2,281 

8,230 

Financial . 

1,365 

52 

1,120 

36 

Classified . 

22,505 

2,849 

19,279- 

Totol . 

66,712 

49,267 

67,191 

35,845 

GRAND  TOTAL . 

...  228,910 

83,452 

212,777 

67,024 

YEAR  TO  DATE.... 

..  1,767,286 

577,233 

1,709,582 

465,549 

Herald  Examlner-m 

ROPLocol . 

Preprint  Local . 

ROP  Notional . . 

Preprint  Notional . 

Financiol . 

Cknsifnd. . 

Total . 

Herald  Exominer-S 

ROPLocol . 

Preprint  Local . 

ROP  Notional . 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

LOS  APWIIIS,  CALIP. 


_  31,490 

8,498  67,320 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

News-m 

ROPLocol - -  59,929  14,246  61,033  2,186 

Preprint  Local -  29,668  12,988  34370  21,868 

ROP  Notional -  14,883  1,688  7,389  138 

Preprint  Notional _  852  508 

Financial .  4,798  133  3312  16 

Clossjfled .  101,170  _ 3  78,124  _ 

Total .  210,448  29,910  184,728  24,716 


29,668  12,91 

14,883  1,61 


5385 

rrint  Local .  1,866  956  5,550  ROP  Notional .  9,536  242  6,537 

'  Notional .  4,754  4,427  1,053  Preprint  Notionol .  10,850  108  13,192  560 

erciol . . .  130  137  financial .  158  64  376 

sified .  8,563  _  6,079  _  ClossiFlod .  41397  _  34,216  _ 

il .  18,977  16,884  6,603  Total .  105,893  9,727  93377  11,913 

GRAND  TOTAL .  89,557  8,498  84,404  16,328  GRAND  TOTAL .  316341  39337  278,405  36329 

YEAR  TO  DATE .  724,595  68,921  656,091  120,686  YEAR  TO  DATE .....  2351,742  226,676  2,087,643  411,780 


News-S 

ROPLocol _ 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol. 

financiol . 

CkssiFled . 


13321  4302  15,856 

30,731  5,011  23,500  11353 


LAWKINCIVILLI,  OA. 

Gwinnett  County  News-m 

ROPLocol .  46,995 

Preprint  Local .  13,970 

ROP  Nolionol  2,791 

Financial  1,773 

Classified.  44,833  _ 

Total .  110,362 


News-S 

ROPLocol . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional  .. 
Financial 
Classified 
Total . 


35,783 

9,625  2,941 

7,070 

1,591 

47,427  _ 

101,496  2,941 


GRAND  TOTAL .  167,980  _  174,512  4,576 

YEAR  TO  DATE .  1317,069  1,026  825,437  20,215 


LONG  ISLAND,  N.Y. 


ROP  Local . 

41,179 

57,922 

43,088 

52,724 

Preprint  Local . 

7,876 

11,028 

12,278 

ROP  National . 

12,866 

10,522 

13,028 

13,877 

Preprint  Notional . 

416 

Financiol 

5,450 

2,459 

6,453 

5,497 

Clossified 

38,128 

47,093 

43,526 

44,457 

Total . 

.  105,499 

129,440 

106,095 

128,833 

Newsday*S 

ROP  Local . 

14,294 

34,329 

17,478 

22,344 

Preprint  Locol . 

20,896 

56,698 

17,483 

56,728 

ROP  Notional . 

5,782 

2,998 

8,424 

2,562 

Preprint  Notionol . 

11,880 

316 

9,751 

5,176 

Financial . 

352 

289 

288 

215 

Clossified 

15,261 

9,812 

17,971 

8,407 

Total 

68,465 

104,442 

71,400 

95,432 

GRAND  TOTAL.. 

.  173,964 

233,882 

177,495 

224,265 

YEAR  TO  DATE. 

.  1,462,627 

4,441,427 

1,479,674 

1,814,503 

LA  LONG  BEACH,  CALIF. 

Press  Telegrom-m 

ROP  Local . 

N/A 

N/A 

ROP  National . 

6,302 

5,500 

112 

Preprint  Notionol . 

4,164 

168 

Financial 

3,665 

3,283 

98 

Clossjfiid 

N/A 

N/A 

N/A 

Total . 

9,967 

12,947 

378 

Press  &  Telegram-S 

ROPLocol . 

N/A 

N/A 

ROP  Notionol . 

3,397 

3,569 

1,083 

Preprint  Notionol . 

10,080 

10,583 

2,258 

Financiol 

250 

243 

Closslfnd 

N/A 

N/A 

Totol . 

13,727 

14,395 

3,341 

GRAND  TOTAL.. 

23,694 

27,342 

3,719 

YEAR  TO  DATE. 

.....  204,697 

235,195 

13,047 

Some  ideas  perfonn  better  than  others. 

Ad-Builder*  makes  retail  ad  services 
Lperform  more  professionally.  It 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Ad-Builder*  makes  retail  ad  services 
Lperform  more  professionally.  It 
produces  more  retail  advertising  for  you 
because  it  produces  more  results  for  your 
advertisers. 

That  effectiveness  comes  from  complete 
campaign  ideas.  Ideas  that  bring  retailers'  ad 
budgets  under  your  control  because  they  put 
all  the  best  ad  ideas  in  yoar  hands. 

Complete  ideas.  Productive  ads. 

Ad-Builder  makes  the  advertiser's  business 
and  your  department  hum  with  productivity. 
Retailers  get  advertising  they  can  extend  to 
all  media.  Comprehensive  campaigns  and 
better  results  for  them  mean  increased  linage 
for  you.  And  Ad-Builder’s  ideas  are  organized 
to  save  you  time  and  money  on  production. 

Ideas  that  perfonn— and  a  FREE 
cordless  telephone! 

Score  more  linage  and  prodnctivity  with 
your  ideas.  Subscribe  to  Ad-Bnilder  and 
score  a  FREE  cordless  phone  yon  can  use 
as  an  incentive  to  boost  performance 
intemaUy.  Pick  np  yoar  phone  and  score 
right  now. 

CALL  NOW!  1-800-447-1950 


A  OtvWM  GflMlf-M  SwkM,  1 
1730  W.  DMvtMcr  Drtv* 

Norta.  0. 
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1988 


1989 


1988 


1989 


1988 


1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Tnms-in 

ROP  Local _  152^7  87J41  142,027  69,707 

Praprint  Locol .  15,788  88,457  27,143  99,742 

ROP  Notional.... .  22,438  11,474  20,431  8,749 

Pnprim  Notionol .  2,172  2,888 

Finiiciol .  8,926  2,510  10,675  2,389 

ClostifM .  87,019  118,122  83,887  69,866 


Total .  287,068  310,096  284,163  253,341 

fltlMS-S 

ROP  Locol .  44,648  19,632  43,882  21,597 

Preprint  Locol.. .  17,166  27,147  19,980  28,855 

ROP  Notional .  19,381  2,304  18,847  2,020 

Preprint  Notionat .  11,868  2,379  11,730  3,057 

Finaiciol .  1,677  1,041  1,645  729 

ClossifM .  55356  69,224  56,513  48,009 


Tolol .  150,296  121,727  152,597  104,267 


GRAND  TOTAL .  437364  431323  436,760  357,608 

YEAR  TO  DATE ......  3306352  3,048379  3337,920  2,873,259 


lA/TOtRANCE,  CAIIF. 


Breue-« 

ROP  Locol .  N/A  N/A 

ROP  Notionol . .  6328  4,898 

Fiinciol . . 3330  2,159 

Clos'ifitd... .  NM  NM 

Totol .  9358  7,057 

Braeze-S 

ROP  Local . . .  N/A  N/A 

ROP  Notional .  2,913  3,777 

Praprint  Notional .  10379  8,711 

Financiol  268  531 

CkmifiKl  NM  NM 

Totol...  13,560  13,019 


GRAND  TOTAL .  23,118  20,076 

YEAR  TO  DATE _  190359  167,177 


MILWAUKIi,  WIS. 

Sentine|.|ii 

ROP  Local .  N/A  N/A 

ROP  Notional  18,943  11,880 

Financial . . N/A  N/A 

Clottifiod  NM  NM 

Totol .  18,943  11380 

Joumol-c 

ROP  Locol .  N/A  N/A 

ROP  Notionol .  870  8,709 

Financiol . . .  N/A  N/A 

CksilfM. .  NM  IW 

Totol .  870  8,709 

Joumol-S 

ROP  Local .  N/A  N/A 

ROP  Notional  7,991  7311 

Preprint  Notionol .  11,405  13,142 

FInonclol  N/A  N/A 

CkssIM  NM  NM 

Totol...  19396  20,953 


GRAND  TOTAL .  39309  41,542 

YEAR  TO  DATE 279,828  257313 


MINNIAPOLIS,  MINN. 

Slar-Tribune.fn 

ROP  Local .  45,989  16,477  44,668  14,467 

Praprint  Locol  7,493  11,039  15,543  16,571 

ROP  Notional  7,181  8,066  9,913  2,914 

Preprint  Notional .  462  291 

Fnonclol  3,762  104  3,422  453 

ClossiM  34,179  1362  40,414  67 

ToM...  98,604  37,048  114,422  34,763 

Stor-Trifauno-S 

ROP  Locol .  24,010  23,238 

Preprint  Locol _  48,596  18,839  55,252  2,453 

ROP  Notionol _  4386  4337 

Preprint  Notional .  12367  11,433  1,015 

Fmowlol .  972  1,121 

ClossifM. .  43341  46,540  _ 

Total .  134372  18339  141321  3,468 


‘Indicates  newspapers  reporting  figures  in 
lines. 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Stor-Tribune-sot 

ROP  Locol .  9,859  10,153 

ROP  Notional .  1375  1,881 

Flnonciol  235  255 

ClossifM  .  10,718  14,750 

Total  22,087  27,039 


GRAND  TOTAL .  255363  55,887  283,282  38,231 

YEAR  TO  DATE .  2,040,900  401,462  2310,991  265,810 


NIW  IRUNSWICK,  NJ, 

Home  News-e 

ROP  Local . 

36,859 

37,713 

Preprint  Local . 

.  12,859 

1,055 

4.088 

5,576 

ROP  Notional . 

4,325 

7,018 

Preprint  Notionol... 

85 

Financial . 

1,143 

1,125 

ClossifM . 

.  28,753 

39,262 

Total . . . 

83,939 

1,055 

89,291 

5,576 

Home  News-S 


ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Financial . 

ClossifM . 

14,749 

36,204 

4,281 

1,087 

13,671 

3,623 

14,152 

37,499 

4,804 

807 

19,694 

12,204 

Totol . 

69,992 

3,623 

76,956 

12,204 

GRAND  TOTAL . 

153,931 

4,678 

166,247 

17,780 

YEAR  TO  DATE . 

.  1,203,370 

86,332 

1,237,741 

122,054 

News-m 

ROP  Local . 

ROP  Notional . 

FinancKil . 

Clossified 

NEW  YORK,  N.Y. 

36,452  53,370 

17,487  16,739 

2,059  2,976 

14,184  13,971 

36,687 

16,171 

1,709 

18,492 

49,879 

21,118 

3,663 

14,314 

Total 

70,182 

87,056 

73,059 

88,974 

News-S 

ROP  Local . 

11,004 

22,124 

12,722 

25,081 

Preprint  Local . 

1,597 

46,299 

765 

53,803 

ROP  Notional . 

9,422 

3,209 

10,682 

2,483 

Preprint  Notionol . 

9,831 

951 

10,352 

904 

Financial . 

53 

438 

19 

985 

Clossified 

4,954 

2,984 

5,429 

3,681 

Total 

36,861 

76,005 

39,969 

86,937 

GRAND  TOTAL... 

...  107043 

163,061 

113,028 

175,911 

YEAR  TO  DATE .. 

...  857,244 

1,337,662 

931,264 

1,350,921 

Post-o/d 

ROP  Local . 

24,511 

26,703 

ROP  National . 

16,072 

16,211 

Fincmciol . 

837 

1,243 

Classified . 

4,689 

6,256 

Totol . 

46,109 

50,413 

Post-S 

ROP  Local . 

3,143 

N.P. 

ROP  Notionol . 

2,451 

N.P. 

Finonckii . 

39 

N.P. 

Clossified . 

526 

N.P 

Total . 

6,159 

N.P. 

GRAND  TOTAL. 

52,268 

50,413 

YEAR  TO  DATE. 

...  462,463 

425,928 

Times-m 

ROP  Local . 

61,522 

14,302 

65,912 

11,314 

ROP  Notional . 

24,995 

4,678 

21,524 

2,993 

Financioi . 

6,599 

7,017 

10,623 

4,947 

Closarfiod 

37,198 

1,512 

41,716 

2,832 

Total 

130,314 

27,509 

139,775 

22,086 

Times-S 

ROP  Local . 

42,120 

31,848 

46,806 

36,553 

Preprint  Local . 

25,827 

23,588 

ROP  Notional . 

31,680 

7,396 

36,366 

10,505 

Preprint  National . 

12,903 

11,833 

Financiol . 

4,194 

2,682 

3,739 

2,155 

Classified 

56,216 

8,726 

63,171 

8,938 

Totol 

134,210 

89,382 

150,082 

93,572 

GRAND  TOTAL.. 

...  264,524 

116,891 

289,857 

115,658 

YEAR  TO  DATE. 

...  2,466,802 

995,358 

2,684,542 

1,068,847 

FULL  RUN 

>ART  RUN 

FULL  RUN 

PART  RUN 

NEWARK 

,  NJ. 

Stor-Ledger-m 

ROP  Local . 

85,605 

4,837 

93,960 

4,797 

ROP  Notionol . 

10,974 

141 

13,729 

312 

Financial . 

3,897 

802 

5,525 

775 

CkssifM 

83,028 

98,617 

70 

Total 

183,504 

5,780 

211,831 

5,954 

Star  Ledger-S 

ROP  Local . 

49,808 

1,708 

56,597 

Preprint  Local 

29,364 

34,268 

35,024 

36,386 

ROP  Notionol 

12,463 

291 

13,685 

Preprint  Notionol . 

12,560 

658 

12,115 

826 

Finoncial . 

3,561 

129 

4,558 

ClossifM... . 

59,294 

75,591 

Totol . 

167,050 

37,054 

197,570 

37,212 

GRAND  TOTAL.... 

350,554 

42,830 

409,401 

43,166 

YEAR  TO  DATE... 

.,  3,020,703 

373,856 

3,380,934 

321,626 

OAKLAND 

CALIF. 

Tribone-m 

ROP  Local . 

26,878 

6,829 

27,157 

7,675 

Preprint  Locol 

15,064 

84,651 

15,656 

99,672 

ROP  Notional . 

4,241 

814 

4,611 

325 

Preprint  National . 

895 

1,772 

Finonciol . 

2,408 

550 

2,293 

389 

Classified . 

35,419 

32,338 

Totol . 

84,010 

93,7.39 

82,055 

109,833 

Tribune-S 

ROP  Local . 

5,590 

8,601 

Preprint  Locol . 

1,912 

58,970 

972 

63,095 

ROP  Notional 

3,960 

1,300 

3,757 

1,086 

Preprint  Notional . 

10,931 

10,365 

1,078 

Finonckii . 

240 

104 

360 

Classified . 

12,204 

12,435 

Total . 

34,837 

60,374 

36,490 

65,259 

GRAND  TOTAL... 

118,847 

1H113 

118,545 

175,092 

YEAR  TO  DATE.. 

890,044 

1,125,774 

976,932 

1,115,065 

ORANGE  COUNTY,  CALIF. 

Register-o/d 

ROP  Local . 

151,811 

28,728 

132,714 

20,359 

Preprint  Local . 

31,858 

32,268 

33,562 

32,577 

ROP  Notional 

18,090 

13,638 

Preprint  Notional . 

394 

6,142 

288 

Financial . 

6,036 

6,064 

Classified . 

142,056 

141,845 

Total . 

349,851 

61,390 

333,965 

53,224 

Register-S 

ROP  Locol . 

35,387 

28,698 

Preprint  Local 

32,501 

2,409 

35,782 

2,458 

ROP  Notional 

9,091 

8,159 

Preprint  Notionol . 

11,190 

10,937 

2,221 

Finoncial . 

439 

512 

Clossified . 

51,467 

48,793 

Total . 

140,075 

2,409 

132,881 

4,679 

GRAND  TOTAL... 

489,926 

63,799 

466,846 

57,903 

YEAR  TO  DATE.. 

..  3,805,637 

449,749 

3,758,540 

475,084 

PHILADELPHIA,  PA. 

Inquirer-m 

ROP  Local . 

64,443 

60,293 

Preprint  Local . 

6,299 

4,300 

3,378 

ROP  Notional . 

10,969 

8,950 

Financiol . 

4,042 

4,026 

Classified . 

46,085 

54,758 

Totol 

...  131,838 

4,000 

131,405 

News-e 

ROP  Local .. 

37,299 

33,059 

Preprint  Locol . 

4,847 

3,519 

2,006 

ROP  Notionol 

5,548 

5,762 

Finonciol... . 

796 

1,297 

Classified . 

23,499 

27,939 

Total . 

71,989 

3,519 

70,063 

Inquirer-S 

ROP  Local . 

29,821 

27,011 

Preprint  Local . 

11,291 

13,384 

8,026 

ROP  Notional . 

11,965 

11,542 

Preprint  National . 

11,755 

11,473 

Finoncial . 

1,684 

1,062 

Classified . 

46,232 

51,068 

Totol 

112,748 

13,384 

110,182 

GRAND  TOTAL.. 

...  316.575 

20,903 

311,650 

YEAR  TO  DATE.. 

...  2,615,095 

127,238 

2,628,085 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


mmuROH,  PA. 


ROP  local . 

N/A 

N/A 

ROP  Notionol . 

5,684 

7,602 

Preprint  Notional . 

155 

Financlol. 

1,082 

3,414 

Clossified 

N/A 

N/A 

Totol _ 

6,766 

11,171 

Press-TelegronM 

ROP  Loco! . 

N/A 

N/A 

ROP  Notional . 

5,713 

6,634 

Finonod . 

1,199 

3,236 

aoMlfled- 

N/A 

N/A 

Total 

6,912 

9,870 

ROP  locol . 

N/A 

N/A 

ROP  Notional . 

6,717 

7,464 

Preprint  Notional . 

12,131 

13,424 

Finonciol.. 

540 

1,034 

Clossified 

N/A 

N/A 

Total . 

19,388 

21,922 

GRAND  TOTAl . 

33,066 

42,963 

YEAR  TO  DATE . 

289,544 

248,134 

SAN  FRANCISCO,  CAilP. 


ROP  locol . 

49,962 

19,616 

52,094 

13,618 

Preprint  Local . 

58,094 

64,493 

ROP  Notional . 

11,474 

1,940 

7,145 

798 

Financial.. 

4,943 

977 

6,102 

644 

Clossifjed 

64,167 

61,795 

Totol . 

130,546 

80,627 

127,136 

79,553 

Exominer-e 

ROP  Local . 

41,279 

18J22 

47,574 

13,351 

Preprint  local . 

55,382 

66,575 

ROPNotionol 

11,322 

1,583 

6,743 

970 

Finonciol.. 

4,957 

704 

6,058 

622 

Classified. 

63,991 

60,244 

Totol . 

121,549 

75,991 

120,619 

81,518 

Examiner  &  Chronicle-S 

ROP  local . 

22,017 

4,172 

24,187 

1,675 

Preprint  Local . 

1,847 

42,988 

1,333 

49,410 

ROP  Notionol . 

7,441 

440 

8,458 

320 

Preprint  Notionol . 

11,614 

11,044 

Financial . 

1,109 

25 

1,454 

18 

Classified . 

24,388 

23,083 

Mercury  News-o/d 

ROP  local .  82,101 

Preprint  local .  50,732 

ROPNotionol .  15,147 

Finonciol .  6,197 

CkBsifitd. .  132,030 

Tolol .  286,207 


SAN  JOSI,  CALIF. 


Mercury  News-S 

ROP  locol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional.... 


Advocote-S 

ROP  local . 

Preprint  locol . 

ROP  Notional _ 

Preprint  Notional . 


FUllRUN  PART  RUN  FUll  RUN  PART  RUN 


9.027 

5,003  20,959 


Total. . . . 

62,972 

5,003 

60,041 

GRAND  TOTAl . 

143.430 

21206 

147,038 

YEAR  TO  0AT..„. 

..  1,144,706 

191217 

1212,821 

TOIIDO, 

OHIO. 

Blode-e 

ROP  locol . 

N/A 

N/A 

ROP  Notional . 

5,642 

7,432 

Financial . 

N/A 

N/A 

Clossified . 

N/A 

N/A 

Total . 

5,642 

7,432 

Blode-S 

ROP  local . 

N/A 

N/A 

ROP  Notional . 

2,531 

2,536 

Preprint  Notionol . 

10,966 

12,467 

Finonciol 

N/A 

N/A 

Classified 

N/A 

N/A 

Total . 

13,497 

15,003 

GRAND  TOTAl . 

19,139 

22,435 

YEAR  TO  DATE..... 

142,598 

135,482 

Times-m 

ROP  local . 

ROPNotionol . 

Financial 
Classified 
Tolol . 

Times-S 

ROP  local . 

ROP  Notional . 

Preprint  Notional.. 

Finonciol . 

Clossified . 

Tolol . 


GRAND  TOTAl .  320,511  204,243  317,314  212,494 

YEAR  TO  DATE .  2,616,008  1,500,809  2,582,663  1,259,537 


GRAND  TOTAL 

16,664 

22.106 

YEAR  TO  DATE 

.  144,323 

127271 

WALNUT  CRIIK, 

CALIF. 

Times-m 

ROP  locol . 

41,905 

43,012 

Preprint  local . 

44,182 

53,856 

ROP  Notionol . 

5,986 

5210 

Preprint  Notionol . 

1,072 

Finonciol 

4212 

4,719 

Clossified 

48,908 

44,546 

Total . 

145,293 

152,515 

Times-S 

ROP  locol . 

13,402 

16,457 

Preprint  Locol . 

59,112 

55276 

ROP  Notional . 

4293 

3,477 

Preprint  Notional . 

10,932 

10,173 

Fmonciol . 

918 

1241 

Classified . 

21,997 

16.847 

1otol 

110,954 

103,471 

GRAND  TOTAL. 

.  256247 

255,986 

YEAR  TO  DATE. 

_...  1,946278 

2,023,451 

Financiol... 

746 

607 

Clossified. 

43,918 

42,320 

Total . 

162,281 

160,706 

Preprint  Local . 

GRAND  TOTAL... 

...  448.488 

451,721 

YEAR  TO  DATE... 

....  3,427,159 

3,494,382 

Preprint  Notionol.. 

Financiol. 

ClossifM 

STAFAFOAD, 

CONN. 

Trtol . 

Advocote-e 

ROP  local . 

32,075 

29,100 

Post-S 

15448 

ROP  Notional . 

is95 

3,533 

Preprint  local . 

Preprint  Notionol . 

1,958 

74 

ROP  Notionol . 

Financial.... 

2,925 

2,889 

Preprint  Notnnol.. 

ClossiFiid. 

26215 

33,012 

Financiol. 

Total . 

80,458 

16203 

86,997 

23,915 

Clossifiad 

WASHINOTON,  D.C. 


7J91  27,540 

15,112  2,067 


2,067  12,471 

1,747 


7,682  940  8.904 

83,206  _ 580  96,164 

246,568  42,257  252,019 


31,066  38,510  29,123 
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WttrCHItnRAOCKLAND,  N.Y.. 

Reporter-Dispatch-e 


ROPlocal _  _ 

40204 

37275 

258 

Preprint  local.  .  „„ 

11,996 

6,914 

9,789 

8,953 

ROP  Notional . 

10276 

10,109 

Preprint  Notional . 

259 

2275 

323 

Ftnancwl 

3,991 

56 

5214 

S3 

Classified 

3121S 

29.844 

Tolol. 

99244 

9245 

92,031 

9287 

Reporte.-'Dispoldi-S 

ROP  load . 

17226 

15238 

Preprint  locol . . 

43,196 

8,448 

38266 

17,995 

ROP  Notional _  _ 

4,000 

4,906 

Preprint  Notionol . 

11,113 

14279 

Financial . 

1,496 

2,491 

Classified . 

12,003 

14,967 

Total . 

89,634 

8,448 

90249 

17,995 

GRAND  TOTAl . 

189,178 

17293 

182.880 

27.582 

YEAR  TO  DATE _ 

1,554,098 

173,793 

1,455,786 

215261 

ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


Times-Union-m 

ROP  locol . 

28,415 

Preprint  Local . 

35,440 

ROP  Notionol . 

4,514 

Clossified 

34,572 

Times-Union>S 

ROP  local . 

19,803 

Preprint  Ixol . 

55,953 

ROP  Notional . 

2,420 

Preprint  Notionol . 

13,420 

Clossified 

20,838 

112,434 

GRAND  TOTAL . 

215,375 

YEAR  TO  DATE..-.. 

.  1,809,493 

ANTIGO, 

Doily  Joumol-e 

ROP  locol . 

16283 

Preprint  Locol . 

17207 

46 

Clossified . 

2.669 

GRAND  TOTAL . 

36.205 

YEAR  TO  DATE  ...... 

229,816 

ASHLAND, 

Times-Gozette-e 

ROPlocal . 

19,085 

Preprint  Local . 

9,325 

114 

Clossified . 

13,418 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Kennebec  Joumol-r 

ROP  local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Classified . 


AUGUSTA,  MAINI 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


673,140  17,465 


•ANOOR,  MAINI 


165  476 

25,813  _ 

90,375  2,904 

711,343  17,012 


*lndicates  newspapers  reporting  figures  in 
fines. 
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iTRANO  TOTAl... 
YEAR  TO  DATE.. 


1,462 

uwry 

ROP  Local . 

21,119 

7,928 

20,081 

8213 

61,107 

Preprint  Locol . 

17,712 

15.082 

29263 

23,499 

38,799 

142203 

41,029 

ROP  Notional . 

1,914 

989 

Preprint  Notionol . 

324 

324 

81.056 

394222 

106.858 

Classified 

19,078 

909 

19,405 

1.418 

683253 

3225,092 

685,401 

Total... 

60,147 

23.919 

70,062 

33,430 

r'^l 


1989 


1988 


1989 


1989 


1988 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Daily  News-S 

ROP  Local .  7,767  1,215  7,500  1,317 

Preprint  Local .  2,592  7,126  2,997  3,268 

ROP  National .  305  726 

Preprint  Notional .  10,733  9,396  ; 

Classified .  12  664  8,341  13,509  _ 

Total .  34,061  16,682  34,128  4,585 


GRAND  TOTAL .  94,208  40,601  104,190  38,015 

YEAR  TO  DATE .  722,144  259,403  780,097  241,197 

BEATRICI,  NEB. 

Doily  Sun-e 

ROP  Local .  12,272  1,549  13,698  2,047 

Preprint  Locol .  18,189  12,513  23,736  9,933 

ROP  Notional  1,513  1,452 

Preprint  Notionol .  387  129 

Clossified .  4,911  855  5,690  m 

GRAND  TOTAL .  37,272  14,917  44,705  12,585 

YEAR  TO  DATE .  290,032  87,172  305,289  83,455 

BENNINGTON,  VT. 

8anner-m 

ROP  Local .  10,970  12,432 

Preprint  Local .  1,835  2,555 

ROP  Notional .  801  375 

Preprint  Notional .  68  72 

Classified .  14,319  13,858 

GRAND  TOTAL .  27,993  29,292 

YEAR  TO  DATE:  N/A 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 

ROP  Locol .  33,290  37,663 

Preprint  Locol .  14,050  7,038  14,363  4,803 

ROP  Notional .  996  1,146 

Preprint  National .  72 

Classified .  22,858  _  24,528  _ 

Total .  71,194  7,038  77,772  4,803 

Press  &  Sun  Oulletin-S 

ROP  Locol .  19,393  20.532 

Preprint  Local .  33,740  9,873  35,858  12,559 

ROP  Notionol .  562  392 

Preprint  Notional .  9,988  9,275  178 

Classified .  8,418  8,648  _ 

Total .  72,101  9,873  74,700  12,737 


GRAND  TOTAL .  143,295  16,911  152,472  17,540 

YEAR  TO  DATE: .  1,142,196  124,313  1,218,009  131,782 

BIRMINGHAM,  ALA. 

Post-Herald-m 

ROP  Local .  33,832  31,210 

Preprint  Locol .  2,463  2,044 

ROP  National  2,952  3,087 

Classified  46,028  46,162 

Total...  85,275  82,503 

News-e 

ROP  Local . . .  46,875  41,397 

Prepiint  Local .  10,612  10,285 

ROP  Notionol  3,367  3,094 

Preprint  Notional .  25 

Classified  59,705  57,450 

Total..  120,584  112,226 

News-S 

ROP  Locol .  29,868  32,244 

Preprint  Local .  12,411  13,673 

ROP  Notional  3,963  3,917 

Preprint  Notionol .  3,935  4,042 

Clossified  29,129  30,918 

Totol...  79,306  84,794 

GRAND  TOTAL .  285,165  279,523 

YEAR  TO  DATE .  2,109,996  2,182,419 

BLOOMINGTON,  IND. 

Herald  Times-mS 

ROP  Locol .  45,078  44,820 

Preprint  Local .  60,256  62,376 

ROP  Notional  1,285  1,231 

Preprint  Notional .  3,516  3,576 

Classified  35,353  44,215 

GRAND  TOTAL.  145,488  156,218 

YEAR  TO  DATE .  1,058,395  1,055,055 


*lndicates  newspapers  reporting  figures  in 
lines. 
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tUFFALO 

,  N.Y. 

News-o/d 

ROP  Local . 

37,302 

36,132 

Preprint  Local . 

2,040 

6,816 

2,721 

7,176 

ROP  Notional . 

5,460 

6,986 

Preprint  Notional . 

316 

334 

Classified . 

41,247 

44,074 

Totol . 

86,365 

6,816 

90,247 

7,176 

News-S 

ROP  Local . 

22,605 

20,131 

Preprint  Locol . 

3,741 

7,343 

3,692 

9,006 

ROP  Notional . 

2,459 

2,314 

Preprint  Notional . 

3,265 

418 

3,522 

Classified . 

12,148 

13,387 

Total . 

40,953 

10,608 

40,005 

12,528 

GRAND  TOTAL . 

127,318 

17,424 

130,252 

19,704 

YEAR  TO  DATE: ... 

..  1,021,764 

125,091 

1,037,918 

132,114 

CHAMPAIGN 

,  ILL. 

News-Gazette-eS 

ROP  Local . 

44,182 

329 

46,527 

Preprint  Local . . . 

96,621 

24,252 

92,880 

20,253 

ROP  Notional . 

777 

2,400 

Preprint  Notionol . 

16,512 

15,738 

Classified . 

42,022 

41.026 

GRAND  TOTAL.... 

200,114 

24,581 

198,571 

20,253 

YEAR  TO  DATE  ... 

..  1,514,681 

51,501 

1,458,458 

44,505 

CHARLOTTE,  N.C. 

Observer-mS 

ROP  Local . 

74,665 

96,387 

81,966 

94,328 

Preprint  Locol . 

5,319 

55,380 

3,651 

67,686 

ROP  Notionol . 

6,514 

647 

6,168 

588 

Preprint  Notionol . 

8,544 

815 

8,677 

407 

Classified . 

120,024 

46,157 

127,584 

41,825 

GRAND  TOTAL.  .. 

215,066 

199,386 

228,046 

204,834 

YEAR  TO  DATt... 

..  1,685,457 

1,558,978 

1,809,427 

1,324,408 

CHICAGO, 

y  ILL. 

Daily  Herald-tn 

ROP  Local . 

47,243 

41,560 

67,500 

20,620 

Preprint  Locol . 

2,375 

68,131 

10,545 

66,194 

ROP  Notional . 

448 

394 

861 

263 

Classified . 

57,701 

60,598 

GRAND  TOTAL . 

107,767 

110,085 

139,524 

87,077 

YEAR  TO  DATE . 

800,869 

848,695 

961,583 

572,793 

Tribune-o/d 

ROP  Local . 

61,342 

99,270 

59,499 

91,232 

Preprint  Locol . 

10,060 

22,285 

10,955 

22,853 

ROP  Notional . 

10,593 

4,204 

10,846 

4,224 

Preprint  National . 

1,350 

225 

2,995 

Clossified . 

49,278 

191,910 

48,687 

184,529 

Total . 

131,273 

319,019 

130,212 

305,833 

Tribune-S 

ROP  Local . 

34,332 

36,437 

33,971 

36,678 

Preprint  Locol . 

■  20,628 

60,285 

11,853 

57,139 

ROP  Notional . 

8,735 

851 

8,140 

1,868 

Preprint  Notional . 

17,325 

15,750 

553 

Classified . 

84,020 

23,189 

85,186 

19,212 

Total . 

165,040 

120,762 

154,900 

115,450 

GRAND  TOTAL . 

296,313 

439,781 

285,112 

421,283 

YEAR  TO  DATE:  N/A 

CONWAY,  ARK. 

Log  Cabin-Democrat-e 


ROP  Local .  18,522  16,677 

Preprint  Local .  20,124  18,262 

R  JP  Notional .  245  203 

Classified .  8,329  9,349 

GRAND  TOTAL .  47,220  44,491 

YEAR  TO  DATE .  338,310  352,839 

DHROIT,  MICH. 

Free  Press-m 

ROP  Local .  53,355  12,010  49,494  17,952 

Preprint  Locol .  31,721  45,736 

ROP  Notionol .  6,466  622  6,437  89 

Preprint  Notionol .  91 

Classified .  41,527  4,749  46,393  8,642 

Total .  101,348  49,193  102,324  72,419 
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Free  Press-S 


ROP  Local .. 

16,847 

1,476 

17,660 

1,809 

Preprint  Local 

802 

48,776 

1,270 

37,926 

ROP  Notional . 

2,469 

106 

2,341 

143 

Preprint  Notional . 

91 

Classified.... 

28,674 

12,937 

25,848 

10,130 

Total . . 

48,883 

63,295 

47,119 

50,008 

GRAND  TOTAL... 

...  150,231 

112,488 

149,443 

122,427 

YEAR  TO  DATE .. 

...  1,218,482 

844,494 

1,221,587 

951,071 

News-a/d 

ROP  Local . 

71,549 

16,117 

71,936 

18,064 

Preprint  Local . 

7,055 

19,751 

6,694 

30,278 

ROP  Notional . 

4,932 

509 

5,884 

174 

Preprint  National . 

92 

Classified.... 

56,072 

54,626 

Totol . 

132,645 

36,377 

132,446 

48,516 

News-S 

ROP  Local . 

24,512 

580 

27,313 

1,070 

Preprint  Local 

15,920 

29,908 

15,078 

20,186 

ROP  National . 

4,064 

3,874 

84 

Preprint  Notional . 

10,879 

11,091 

1,878 

Classified.... 

39,512 

35,861 

Totol . 

94,887 

30,488 

93,217 

23,218 

GRAND  TOTAL... 

227,532 

66,865 

225,663 

71,734 

YEAR  TO  DATE .. 

..  1,931,434 

510,125 

1,910,989 

579,038 

DUBUQUE, 

IOWA. 

Telegraph  Herald-e 

ROP  Local . 

26,937 

27,169 

Preprint  Local . 

9,077 

10,364 

ROP  Notional . 

1,293 

1,871 

Preprint  Notionol . 

164 

80 

Classified... 

21,338 

20,591 

GRAND  TOTAL.. 

58,809 

60,075 

YEAR  TO  DATE. 

....  498,581 

506,578 

EAU  CLAIRE 

WI5. 

Leader-Telegram-eS 

ROP  Local . 

30,310 

33,153 

Preprint  Local . 

40,561 

34,160 

39,532 

32,768 

ROP  Natfonal 

1,714 

2,051 

Preprint  Notionol . 

10,604 

10,824 

Classified . 

32,917 

29,108 

GRAND  TOTAL.... 

116,106 

34,160 

114,668 

32,768 

YEAR  TO  DATE... 

867,377 

226,815 

925,971 

207,499 

EDMONTON 

,  ALTA. 

Journal-mS* 

ROP  Local . 

.,..  908,137 

951,471 

Preprint  Local . 

1,191,753 

1,274,519 

ROP  Notional . 

225,511 

235,186 

Preprint  National . 

19,120 

20,667 

Classified... 

788,500 

823,129 

GRAND  TOTAL.. 

...  3,133,021 

3,304,972 

YEAR  TO  DATE. 

...  24,222,777 

25,428,796 

Note:  Figures  given  in  modular  agate  lines 

Sun-mS* 

ROP  Local . 

45,083 

52,113 

Preprint  Locol . 

6,954 

0,408 

ROP  Notionol . - 

5,853 

7,286 

Preprint  National . 

665 

74 

Classified... 

33,103 

34,875 

GRAND  TOTAL.. 

91,658 

100,756 

YEAR  TO  DATE. 

....  824,915 

823,064 

Note;  Figures  given  ir 

modular  agote  lines 

EL  DORADO,  ARK. 

News-Times-m 

ROP  Local . 

17,042 

18,158 

Preprint  Locol . 

40,041 

42,570 

ROP  National . 

391 

570 

Preprint  National . 

234 

Classified... 

11,937 

13,843 

GRAND  TOTAL.. 

69,645 

75,141 

YEAR  TO  DATE . 

....  457,475 

473,746 

EUGENE, 

ORE. 

Register-Guard-mS 

ROP  Local . 

64,458 

66,554 

ROP  Notionol . 

2,537 

1,788 

Clossified . 

39,030 

34,627 

GRAND  TOTAL. 

....  106,025 

102,969 

YEAR  TO  DATE:  N/A  | 
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1989 


1988 


1989 


1988 


1989 
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parmington,  n.m. 


Daily  Times-eS 

ROPLocol .  25,148  25,426 

Preprint  Local  11,260  12,368 

ROP  Notional  726  465 

Preprint  Notional .  192  222 

Clossified .  5,061  4,789 

GRAND  TOTAL .  42,387  43,270 

YEAR  TO  DATE .  293,016  315,281 

Note:  Figures  given  in  modulor  agate  lines 

FORT  WORTH,  TIXAS. 

Stor-Telegrom-m 

ROPLocol .  72,065  36,297  70,562  27,399 

ROP  Notional  5,140  4,772 

Classified  158,281  159,936  _ 

Totol .  235,486  36,297  235,270  27,399 

Stor-Telegrom-e 

ROPLocol .  57,715  36,297  54,483  27,399 

ROP  Notional .  5,131  4,702 

Clossilied .  124,174  _  123,277  _ 

Totol .  62,846  36,297  182,462  27,399 

Stor-Telegrom-S 

ROPLocol .  32,724  35,071  32,417  29,896 

ROP  Notional .  3,039  1,526 

Classified .  65,019  64,851  _ 

Total .  100,782  35,071  98,794  29,896 

GRAND  TOTAL .  399,114  107,665  516,526  84,694 

YEAR  TO  DATE .  3,867,204  752,155  3,933,670  624,720 

FRIDERICK,  MD. 

Post-m 

ROPLocol .  39,735  40,052 

Preprint  Local .  91,638  74,883 

ROP  Notionol .  1,803  1,761 

Classified  44,865  67,175 

Total .  178,041  183,871 

News-e 

ROPLocol .  39,735  41,739 

Preprint  Local .  91,008  75,261 

ROP  Notional  1,803  1,832 

Clossified  44,865  67,175 

Totol .  177,411  186,007 

GRAND  TOTAL .  355,452  369,878 

YEAR  TO  DATE .  2,470,340  2,597,354 

GREENSBURO,  PA. 

Tribune-Review-m 

ROPLocol .  26,468  25,090 

Preprint  Local  15,840  9,731  20,230  6,489 

ROP  Notional  1,005  1,264 

Preprint  Notional 

Clossified .  33,490  _  32,715  _ 

Totol .  76,803  9,731  79,299  6,489 

Tribune-Review-S 

ROP  Local .  25,938  27,485 

Preprint  Locol  27,916  9,731  28,692  26,448 

ROP  Notional .  486  637 

Preprint  Notionol .  17,030  15,990 

Classified  20,742  18,126  _ 

Totol .  92,112  9,731  90,930  26,448 

GRAND  TOTAL .  168,915  19,462  170,229  32,937 

YEAR  TO  DATE .  1,284,782  284,229  1,359,842  260,903 

HAAAMOND,  IND. 

Times.eS 

ROPLocol .  46,082  4,885  43,753  4,494 

Preprint  Local .  43,077  24,492  46,934  17,636 

ROP  Notional  1,248  2,158 

Preprint  Notional .  12,144  10,672 

Clossified.  34,269  32,595  _ 

GRAND  TOTAL .  136,820  29,377  136,112  22,130 

YEAR  TO  DATE .  1,066,176  191,979  1,012,248  161,267 

HOUSTON,  TEXAS. 

ChronicleHi/dS 

ROPLocol .  103,225  13,404  99,346  8,707 

Preprint  LmoI .  16,050  55,621  20,153  59,759 

ROP  Notionol .  24,886  1,183  23,399  2,332 

Preprint  Notional .  9,758  567  9,787 

Classified .  242,287  12,258  243,901  3,775 

GRAND  TOTAL .  396,206  83,033  396,586  74,573 

YEAR  TO  DATE .  2,920,691  484,410  2,869,552  480,050 


*lndicates  newspapers  reporting  figures  in 
lines. _ 
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HUTCHINSON,  KAN. 

lOUISVIUI,  KY. 

News-mS 

Courier  Joumol-o/d 

ROPLocol . 

24,495 

25,190 

ROP  Local . 

41,972  22,708 

45857 

26,984 

Preprint  Local . 

18,469 

39,775 

18,458 

86,591 

Preprint  Locol . 

59,061 

39,620 

ROP  Motioool . 

2,135 

1,987 

ROP  Notionol . 

1,878 

2,092 

Preprint  National . 

Clossitied. 

32,252  5.033 

29,985 

4,966 

Classified . 

21,570 

14,380 

76,102  .  86,802 

77,934 

71870 

GRAND  TOTAL... 

66,669 

39,775 

60,015 

86,591 

YEAR  TO  DATE .. 

66,669 

39,775 

400,097 

334,056 

ROP  Locol . . . 

37,526  193 

40,646 

221 

Preprint  Locol . 

54,500 

50,036 

ROP  Notioral . . . 

885 

889 

137 

INDIANAPOLIS.  IND. 

Preprint  Notionol . 

11,251 

10827 

Clossifiod . 

17,867 

15,561 

ROP  Local 

51,653 

1,366 

54,280 

1,436 

Totol . 

56J78  65,944 

57,096 

61821 

Preprint  locol . 

2,399 

3,700 

_ 

ROP  Notionol . 

3,091 

3,237 

GRAND  TOTAL . 

132,380  152,746 

135,030 

132,791 

Preprint  Notional . 

155 

125 

YEAR  TO  DATE  ... 

1,084,016  1,003,178 

1,088,526 

995,280 

Clossified . 

61,809 

69,467 

Total . 

116,553 

3,920 

126,984 

5,261 

News-e 

ROP  Local 

37,837 

1,366 

39,189 

1,436 

MANCHESTER,  N.H. 

Preprint  Locol . 

2,399 

3,700 

Union  Leoder-m 

ROP  Notional . 

2,996 

3,038 

ROP  Local 

45,042 

41,151 

Preprint  Notional . 

155 

125 

ROP  Notional . 

1,289 

1,961 

59,501 

67,495 

CksiiM . 

40,849 

57,127 

Totol 

87,180 

100,239 

N.H.  Sjndoy  News-S 

ROP  Locol 

21,588 

25,349 

ROP  Local . . 

19,611 

21,174 

Preprint  Locol . 

1,374 

9,216 

717 

8,498 

ROP  Notional . 

502 

605 

ROP  Notional . 

1,894 

1,892 

ClossifM. 

.  22,207 

29,403 

Preprint  Notionol . 

2,995 

3,423 

Total 

42,320 

51,182 

Classified 

51,400 

51,188 

79,251 

9,216 

82,569 

8,498 

GRAND  TOTAL.  .. 

129,500 

151,421 

GRAND  TOTAL... 

296,138 

17,056 

319,275 

19,020 

YEAR  TO  DATE... 

.  1,057,625 

1,196873 

YEAR  TO  DATE.. 

...  2,568,785 

131,259 

2,591,353 

131,615 

LAKELAND^PLA. 

Ledger-m 

MIDDLETOWN.  N.Y. 

ROP  Locol . 

55,200 

11,600 

61,800 

7,700 

Preprint  Locol . 

17,400 

17,600 

ROP  Locol . 

99.246 

98,243 

ROP  Notiooai . 

1,800 

1,500 

45,852  120,948 

49,746 

77,559 

Preprint  Notional . 

2,500 

2,500 

1,567 

1,117 

Clossified . 

37,400 

3,800 

36,800 

3,400 

GRAND  TOTAL. 

....  114,300 

15,400 

120,200 

11,100 

Classified . 

94,692 

107!o28 

YEAR  TO  DATE 

....  932,900 

126,200 

927,100 

95,000 

GRAND  TOTAL. ... 

263,677  '  20,948 

276,558 

77,559 

YEAR  TO  DATE: 

N/A 

LAMAR, 

COLO. 

Doily  News-e 

ROPLocol . 

7,492 

8,946 

MONTREAL,  QUE. 

Preprint  Local . 

8,185 

12,574 

Gozette-mS* 

ROP  Notional . 

567 

328 

ROPLocol . 

...  825,717 

840,864 

Preprint  Notional . 

158 

86 

Preprint  Locol . 

...  1,038,508 

1,198,728 

Classified . 

2,692 

3,209 

ROP  Notionol . 

...  288,284 

285821 

GRAND  TOTAL 

10,751 

8,343 

12,483 

12,660 

Preprint  Notionol . 

14,706 

67,564 

YEAR  TO  DATE 

82,338 

59,779 

96,324 

90,990 

GRAND  TOTAL.. 

...  3,091,067 

3,282,401 

YEAR  TO  DATE:  N/A 

LINCOLN.  NER. 

Joumol-Stor-meS 

Note:  Figures  given  in 

modubr  agate  lines 

ROP  Local . 

49,333 

45,996 

Preprint  Locol . 

63,027 

75,731 

ROP  Notional . 

2,453 

1,599 

Preprint  Notional . 

11,396 

10,984 

MUNCIE,  IND. 

Clossified . 

44,990 

42,553 

Stor-m 

GRAND  TOTAL. 

....  171.199 

176,863 

ROPLocol . 

18,390 

18,912 

2,094 

2,336 

YEAR  TO  DATE 

....  1,254,150 

1,244,459 

ROP  National . 

855 

930 

Classified . 

14,505 

13856 

Totol . 

35,844 

35,434 

LIVINGSTON,  MONT. 

Enterprise-e 

Evening  Pres$-e 

ROP  Local . 

10,575 

10,421 

ROPLocol . 

24,961 

25827 

Preprint  Locol . 

32,680 

32,680 

Preprint  Locol . . 

6,372 

6,502 

ROP  Notionol . 

58 

58 

ROP  Notionol . 

729 

920 

3,556 

4,645 

Clossified . 

16,678 

15,028 

GRAND  TOTAL.. 

46,869 

47,804 

Totol 

48,740 

47,777 

YEAR  TO  DATE. 

....  309,689 

328,920 

Stor-S 

ROP  Local . 

7,246 

6,881 

Preprint  Locol . 

6,066 

5,851 

LOS  ANGELES,  CAIIP 

ROP  Notional . 

311 

316 

Lo  Opinion-mS 

Preprint  Notionol . 

464 

559 

ROP  Locol . 

45,670 

44,975 

Clossified . 

4,520 

4,290 

ROP  Notional . 

2,385 

3,440 

Total . 

18,607 

17897 

82,544 

75,740 

GR.AND  TOTAL. 

....  130,599 

124,155 

GRAND  TOTAL.. 

..  103,191 

101,108 

YEAR  TO  DATE 

....  993,485 

1,053,584 

YEAR  TO  DATE. 

...  858,702 

808827 
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fULLRUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULLRUN  PART  RUN 


Register-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional  .. 

Clossified . 

Total . 


NIW  HAVtN,  CONN. 

43,840  13,295  52,832 

13,041  18,837  13,608 

6,039  42  5,407 

252  504 

.  39,028  _  47,082 

.  102,200  32,678  118,929 


Register-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

ClossiFied . 

Total,, 


27,108  33.436 

45,360  20,790  42,336 

1,299  1,661 

17,136  16,317 

19,917  _  25,199 

110,820  20,790  118,949 


POtTlAND,  RRAINE. 

Press  Herold-m 

13,841  ROP  Locol .  29,443 

18,018  Preprint  Local .  17,305 

48  ROP  Notional .  2,147 

504  Preprint  Notionol .  179 

_  Classified .  24,017 

32,411  Totol .  73,091 


Express^e 

ROP  Local . 

42,840  Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

_  ClossiOed . 

42,840  Total . 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Eogle-S 

25,195 

26,635 

Preprint  Local . 

14,885 

9,945 

13,545 

ROP  Motional . 

2,922 

2,989 

Preprint  Notional . . 

11,250 

10,160 

23,320 

22,141 

Total . 

77,572 

18,015 

71,870 

13,545 

GRAND  TOTAL . 

199,806 

18,015 

190,650 

13,545 

YEAR  TO  DATE . 

.  1,461,032 

145,905 

1,518,639 

115,750 

GRAND  TOTAL .  213,020  53,468  237,878 

YEAR  TO  DATE .  1,715,912  517,765  1,853,637 

NOltTHAMPTON,  RAASS. 


Doily  Honnpshire  Gozette-e 

ROP  Local . 

43,255 

45,879 

Preprint  Local . 

23,478 

12,771 

26,703 

ROP  National . 

947 

821 

Preprint  Notional . 

129 

129 

ClossiM. . 

22,920 

25,732 

GRAND  TOTAL . 

90,729 

12,771 

99,264 

YEAR  TO  DATE.... 

680,230 

169,635 

675,333 

ONTARIO, 

ORE. 

Argus  Observer-eS 

ROP  Local . 

19,557 

18,210 

Preprint  Local . 

53,342 

40,119 

ROP  Notionol . 

747 

244 

8,619 

7,356 

GRAND  TOTAL..., 

82,265 

65,929 

YEAR  TO  DATE... 

487,508 

414,451 

OTTAWA 

III. 

Doily  Tlmes^ 

ROP  Local . 

15,278 

14,087 

Preprint  Locol . 

36,263 

1,126 

35,868 

ROP  Notional . 

967 

494 

Preprint  Notionol . 

330 

192 

7,995 

8,119 

GRAND  TOTAL.... 

60,833 

1,126 

58,760 

YEAR  TO  DATE... 

458,419 

10,543 

422,437 

PANAMA  CITY,  FIA. 

News  Herold-mS 

ROP  Local . 

59,518 

62,383 

Preprint  Locol . 

45.777 

48,853 

ROP  Notionol . 

1,604 

1,839 

Preprint  Notional . 

180 

88 

42,581 

50,850 

GRAND  TOTAL... 

...  149,660 

164,013 

YEAR  TO  DATE. 

...  1,177,550 

1,334,514 

PHOENIX 

ARIZ. 

Arizono  Republic-m 

ROP  Locol . 

67,603 

2,474 

74,917 

Preprint  Local . 

45,513 

24,061 

45,662 

ROP  National . 

4,821 

3,905 

Preprint  National . 

260 

Closstfied . 

82,453 

1,499 

93,779 

Total . 

200,390 

28,034 

218,523 

Gozette-e 

ROP  Locol . 

65,484 

2,675 

65,959 

Preprint  Local . 

45,513 

24,061 

45,662 

ROP  Notional . 

5,262 

4,159 

Preprint  Notional . 

260 

Clossified . 

82,226 

1,643 

93,510 

Total . 

198,485 

28,379 

209,550 

Arizona  Reputilic-S 

ROP  Local . 

34,033 

38,294 

Preprint  Locol . 

41,746 

36,320 

ROP  Notionol . 

177 

2,526 

Preprint  Nottonol . 

11,326 

10,958 

Classified . 

50,766 

54,570 

Total . 

138,048 

142,668 

GRAND  TOTAL.. 

...  536,923 

56,413 

570,741 

YEAR  TO  DATE. 

..,  4,728,743 

328,649 

5,123,492 

75,251  Telegroin-S 

566,199  ROP  Locol . 

Preprint  Locol . 

ROP  Notional 
Preprint  Notionol.. 

Classified . 

27,219  Total . 


GRAND  TOTAL .  214,524 

YEAR  TO  DATE 1,725,115 


PROVIDENCE,  R.l. 


Preprint  Locol . 

8,066 

170,534 

6^251 

87,774 

ROP  Notionol . 

3,929 

4,985 

Preprint  Notionol . 

8,292 

6,610 

Classified . 

40,944 

1,831 

40,105 

1,629 

Total . 

94,250 

194,856 

93,369 

110,799 

Bulletin-e 

ROP  Local . 

38,379 

14,199 

39,065 

14,786 

Preprint  Locol 

8,066 

170,534 

6,251 

87,774 

ROP  Notional 

3,606 

4,732 

Preprint  Notional . 

8,292 

6,610 

Classified . 

28,192 

1,831 

30,752 

1,629 

Totol . 

78,244 

194,856 

80,799 

110,799 

Joumol-S 

ROP  Local . 

28,913 

6,164 

29,095 

Preprint  Locol . 

47,461 

83,532 

43,458 

72,426 

ROP  Notional . 

3,093 

1,890 

Preprint  Notionol . 

11,940 

10,330 

Classified . 

20,472 

23,568 

Total . 

111,879 

89,696 

108,340 

72,426 

GRAND  TOTAL . 

284,373 

479,408 

282,508 

294,024 

YEAR  TO  DATE . 

2,458,907 

2,325,538 

2,461,243 

2,447,680 

RALEIGH 

,  N.C. 

News  &  Observer-mS 

ROP  Locol . 

78,997 

38 

72,752 

Preprint  Local . 

2,366 

12,729 

1,277 

11,342 

ROP  Notional 

8,028 

6,906 

Preprint  Notional . 

17,810 

50 

15,905 

14 

Classified . 

129,051 

148,541 

Total . 

236,252 

12,817 

245,381 

11,356 

Times-e 

ROP  Local . 

43,105 

39,684 

Preprint  Local 

5,044 

1,288 

6,007 

1,062 

ROP  Notional 

4,015 

4,068 

Preprint  National . 

260 

260 

Classified.... 

64,134 

75,364 

Gozette-ioumal-m 

RENO,  NEV. 

ROP  Local . 

61,427 

57,699 

Preprint  Local . 

115,774 

121,105 

ROP  Notional 

2,306 

1,405 

Preprint  Notionol . 

10,824 

10,253 

66,978 

67,765 

GRAND  TOTAL . 

257,309 

258,227 

YEAR  TO  DATE . 

.  2,126,926 

2,114,661 

RICHMOND,  VA. 

46,335  4,246  42,392 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


352,810  14,105  370,764 

2,759,894  120,135  3,007,235 


^Indicates  newspapers  reporting  figures  in 
lines. 


Eogle-Times-e 
ROP  Locol .. 
Preprint  Local.... 

ROP  Notional . 

Clossified.... 

Total . 


Preprint  Local . 

2ll567 

24,971 

ROP  Notional . 

5,418 

36 

3,839 

41 

Reprint  Notional . 

3,645 

4,684 

Clossified.. 

38,039 

40,332 

Total . . . 

111,359 

7,927 

111,533 

7,368 

News  Leoder-e 

ROP  Local . 

32,345 

4,246 

31,556 

3,988 

Preprint  Local 

21,463 

25,669 

ROP  Notional 

5,046 

3,762 

Preprint  National . 

3,086 

3,907 

36,160 

37,501 

Totol . . . 

95,014 

7,332 

98,488 

7,895 

Times-Dispotch-S 

ROP  Local . 

29,633 

27,772 

Preprint  Local . 

24,474 

24,294 

ROP  Notionol . 

2,675 

1,441 

Preprint  Notional . 

10,533 

44 

8,801 

101 

Classified.. 

27,461 

27,433 

■■■ 

94,776 

44 

89,741 

101 

GRAND  TOTAL . 

301,149 

15,303 

299,762 

15,364 

YEAR  TO  DATE.... 

2,293,482 

115,256 

2,369,001 

64,570 

RIVERSIDE 

CALIF. 

Press-Enterprise-mS 

ROP  Local . 

62,311 

20,080 

62,133 

17,063 

Preprint  Local . 

132,415 

134,220 

ROP  Notionol . 

6,119 

7,383 

Preprint  Notionol . 

16,884 

15,750 

Clossified. 

91,056 

424 

85,346 

101 

GRAND  TOTAL . 

308,785 

20,504 

304,832 

17,170 

YEAR  TO  DATE.... 

.  2,342,883 

159,057 

2,325,085 

138,379 

SACRAMENTO,  CALIF 

Bee-mS 

ROP  Local . 

95,221 

18,450 

88,419 

20,532 

Preprint  Local . 

113,802 

24,004 

121,858 

20,008 

ROP  Notional . 

17,191 

15,111 

Preprint  Notional . 

18,590 

17,290 

Classified 

232,161 

1,995 

211,265 

1,496 

GRAND  TOTAL  ... 

476,965 

44,559 

453,943 

42,036 

YEAR  TO  DATE... 

.  3,644,694 

276,418 

3,575,118 

252,420 

ST.  JOHNSBURY,  VT. 

Caledonion-Record-e 

ROP  Local . 

17,845 

17,112 

Preprint  Local . 

13,622 

14,938 

ROP  Notional 

278 

144 

6,408 

7,133 

GRAND  TOTAL.  .. 

38,153 

39,327 

YEAR  TO  DATE... 

268,790 

254,784 

ST.LOUIS,  MO. 

Post-Dispotch-m 

ROP  Local . 

49,241 

27,041 

47,598 

21,474 

Preprint  Local . 

4,047 

3,992 

ROP  Notional . 

21,069 

465 

14,185 

640 

Preprint  Notional . 

101 

107 

Classified 

66,658 

63,992 
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1989 

1988 

1989 

1988 

1989 

1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

Post-Dispotch-S 

ROP  Locol . 

27^76 

29,475 

2,839 

40,950 

14,248 

43,297 

Times/Post-Intelligencer-S 

20,484 

38,944 

4,048 

11,401 

34,939 

Post-Stondord*m 

SYBACUSI 

,  N.Y. 

Preprint  Locd . . 

ROP  Notional . 

2,772 

34^ 

Preprint  Local . 

40'415 

484 

3,331 

ROP  local . . 

Preprint  local . 

40,154 

59,998 

14,432 

38593 

41,944 

13,920 

ROP  Notionol . 

2,414 

2,594 

24,143 

Clouifted . 

41754 

Classified . 

42’230 

Clossified . 

23,442 

Totol . 

....  119,515 

131,009 

Totd . 

121,804 

484 

111,818 

3,331 

Totol . 

124,028 

14,432 

128,994 

13,920 

GRAND  TOTAL. 

....  240,431 

27,504 

240,883 

22,114 

GRAND  TOTAL . 

385,481 

111,021 

340,411 

128,438 

Herald  Joumol-e 

YEAR  TO  DATE 

....  2,058,407 

211,024 

2,039,815 

188,441 

YEAR  TO  DATE.... 

2,911,354 

730,081 

2,558,875 

894,042 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Clossified . 

45,373 

47,242 

2,220 

24,325 

7,429 

38,110 

70597 

2,441 

24.498 

8,454 

SAN  URNARDINO,  CALIP. 

Sun-mS 

ROPLomI  M\97 

News-Stor-mS 

ROP  Local . 

SHAWNEE 

39,722 

«  OKLA. 

31,977 

795 

11,244 

Total . 

Herald  American-S 

139,180 

7,429 

137.444 

8,454 

Preprint  loco) . 

57,183 

5,017 

10,532 

53,089 

4,007 

10,227 

ROP  Notional . 

1,070 

10,450 

ROP  locol . 

Preprint  Locol . 

22,473 

41,325 

444 

21512 

38,035 

330 

Preprint  Nottonol . 

51,242 

44,038 

ROP  Notional . 

1,674 

1.043 

Ckiuifwd 

83,841 

78,347 

Preprint  Notionol . 

12,133 

13,031 

Clossified . 

20,759 

19.429 

YEAR  TO  DATE 

N/A 

YEAR  TO  DATE.... 

405,135 

384,347 

Total . 

98,344 

664 

92,970 

330 

GRAND  TOTAL . 

343,572 

22,525 

359,430 

22,704 

Union-Tribune-m,eS 

SAN  DllOO 

CAIII. 

215,125 

93,444 

40,891 

11,050 

214,441 

577,151 

19,053 

40,244 

1,429 

4,348 

Times-mS 

ROP  Locol . 

SHREVEN>RT,  LA. 

49606 

50,828 

YEAR  TO  DATE.... 

.  2,782,142  162,351 

TITUSVILLE,  PA. 

2,588,499 

147.929 

27,947 

49,017 

1,401 

Preprint  local . 

ROP  Notionai 

18,017 

2,048 

17,141 

17,225 

Reprint  Local . 

44,040 

25,275 

1,739 

ROP  local . 

Preprint  Locol . 

15,154 

17,017 

14,559 

18,442 

Preprint  National . 

9,974 

9,432 

ROP  Notional . 

324 

423 

224*178 

8.720 

Classified . 

.  31,491 

29,442 

Classified . 

4,323 

7,100 

GRAND  TOTAL. 

....  557,740 

88,145 

45,314 

Total.. 

111,338 

17,141 

116,916 

17,225 

GRAND  TOTAL... 

38,820 

40,524 

YEAR  TO  DATE 

....  4,440,540 

450,398 

4,857,331 

483,557 

Joumol-e 

YEAR  TO  DATE:  N/A. 

ROP  Local . 

32.103 

33,505 

8,258 

434 

24,344 

SAN  MATIOp  CALIF. 

Preprint  Locol . 

ROP  Notionol . 

ClassHied 

4,019 

1,240 

24,348 

7,883 

5,482 

Blode-e 

TOLEDO, 

OHIO. 

Times-e 

7,883 

48,745 

5,482 

Preprint  Locol . 

ROP  Notional . 

40,/43 

31,414 

3,587 

24,545 

45,205 

33530 

2,019 

22,954 

ROP  Local . 

24,380 

26,369 

Preprint  Local . 

84.853 

77,013 

5.445 

9,417 

24,778 

GRAND  TOTAL . 

175,048 

25,024 

185,441 

22,707 

Preprint  Notional . 

Clouified 

9^945 

28,715 

YEAR  TO  DATE.... 

.  1,508,774 

178,419 

1,541,439 

201,342 

Totol . 

...  100,489 

103,510 

GRAND  TOTAL. 

.  153,280 

145,242 

Blode-S 

18,0/3 

47,254 

1,330 

17,424 

17,274 

18,985 

43.492 

1.110 

14.894 

14,748 

YEAR  TO  DATE 

Outlook-e 

ROP  Local . 

Preprint  locol . 

.  1,154.776 

SANTA  MONICA,  CALIF 

1,106,479 

Tribune-e 

ROP  Local . 

Preprint  Locol . 

SOUTH  BIND,  IND. 

32,987  2,441 

10,790  31,070 

34,891 

5,330 

3,409 

30,550 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol _ 

Clouified . 

31,285 

10,254 

27,793 

8,454 

ROP  Notionai . 

Preprint  National . 

2,556 

35,885 

520 

2,731 

42,352 

240 

Total . 

...  101,359 

97,431 

ROP  Notional . 

Clflssrfied . 

5,717 

40,442 

4,954 

41,303 

Total . 

82,218 

34,251 

85.304 

34,219 

GRAND  TOTAL.. 

YEAR  TO  DATE. 

201,848 

...  1,525,802 

200,941 

1,535,142 

GRAND  TOTAL.. 

87,898 

82,508 

Tribvni  S 

YEAR  TO  DATE. 

....  443,344 

430,714 

ROP  Local . 

Preprint  Local . 

ROP  National . 

13,044 

23,440 

1,808 

5,453 

37,830 

520 

14,792 

19,240 

1,234 

15,470 

14,052 

2,274 

34,140 

Copitol-Journol-m 
ROP  Locol . 

TOPIKA, 

57,325 

KAN. 

55,417 

Stor-HeraW-mS 

ROP  locol . 

sconseiurr,  nib. 

Clossified . 

14J20 

Preprint  Locd . 

14,741 

44,948 

25,741 

59,949 

22,797 

24,149 

10,253 

Totol . 

70,382 

44,003 

44.788 

38,414 

ROP  National . 

Preprint  Notional . 

2,045 

1,926 

81 

Preprint  Locol . 

8,091 

22,446 

32,434 

29,877 

GRAND  TOTAL . 

152,400 

78,254 

150,092 

72,435 

Classified . 

ROP  Notional . 

2,148 

1,871 

GRAND  TOTAL... 

104,028 

78,054 

87,972 

49,321 

1,147,221 

Classified . 

11,477 

10,031 

^  ' 

'  ■ 

YEAR  TO  DATE.. 

...  811,981 

539,198 

794,188 

481,774 

GRAND  TOTAL 

44,925 

22,578 

48,543 

32,524 

YEAR  TO  DATE 

...  350,403 

172,808 

347,747 

223,449 

Spokesmon-Review-m 

SIK3KANE. 

WASH. 

27,954 

7,212 

2.948 

33 

28.194 

Doily  Breeze-eS 

ROP  Local . 

Preprint  Locd . 

ROP  Notional . 

Preprint  Nationd ........ 

TOBBANCI 

59,372 

73,358- 

5,854 

14,120 

92,175 

CALIF. 

59,405 

81553 

5,344 

14,120 

88,471 

Po$Mntelligencer-m 
ROP  Local 

SEATTLI,  WASH. 

37,437 

33,853 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

Classified . 

A494 

4,532 

29,244 

Preprint  Local . 

51,577 

10,367 

52,579 

57,953 

Totol . 

47,813 

44,345 

GRAND  TOTAL... 

...  244,879 

250,815 

Preprint  Notionol . 

Clourfied 

42,047 

103 

107 

CKronkle-e 

YEAR  TO  DATE.. 

...  1,901,593 

1,860,824 

115,583 

51,480 

94,799 

58,040 

Preprint  Local . 

ROPNotonal 

Clossified 

^4»I 

^f  ^ 

Times-e 

4,532 

29,193 

2,948 

27,804 

World'-m 

TUISA,  OKLA. 

42570  3.087 

44,822 

1524 

Preprint  Local . 

ROP  Notional . 

56,393 

16,526 

58,024 

10,819 

47,002 

Totol . 

44,317 

43,311 

Preprint  Locol . 

2,871 

1,830 

2,054 

6,193 

1,007 

1,139 

731 

102 

233 

12 

Spokesmon-Review-S 

ClossifM— . 

34,175 

34,741 

Clossified . 

....  75,173 

47,433 

ROP  Local . 

8,144 

10,281 

Total . 

83,444 

5,143 

84,783 

2,443 

Total . 

....  148,092 

58,857 

131,994 

47,247 

Preprint  Local . 

ROP  National . 

6,065 

790 

1,272 

842 

1,422 

Tribune-e 

ROP  Local . . 

Preprint  Locd.. . . 

ROP  NotionaL.. . 

43,025 

3,149 

1,499 

34581 

3,087 

2,144 

44.240 

4.388 

1,021 

34522 

2,917 

1599 

Classified . 

17,547 

14,317 

*lndicates  newsootrers 

reDortina  fiaures  in 

Totol . 

33,838 

34,974 

lines. 

GRAND  TOTAL . 

145,948 

144,430 

84,254 

5551 

87,871 

4514 

YEAR  TO  DATE.... 

.  1,251,511 

1,259,901 
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1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Worid-S 

ROPLocd .  24,525  24,905 

Preprint  Local .  5,654  6,599 

ROPNotionol .  1,201  1,398 

Preprint  Notional .  3,122  3,744 

Classified .  22,985  22,698 

Totol.  57,489  _  59,346  _ 

GRAND  TOTAL .  225,189  10,394  234,000  6,679 

YtARTODATE 1,734,072  69,208  1,841,195  52,413 


TWIN  PAUS,  IDAHO. 


Times  News-mS 

ROPLocol .  31,963  32,245 

Preprini  Local .  51,433  22,043  43,112  18,477 

ROP  Notional .  482  1,249 

Preprint  Notional . . .  100 

Classified .  20,015  21,135  _ 

GRAND  TOTAL .  103,893  22,043  97,841  18,477 

YtARTODATE .  649,120  134,733  484,010  126,694 


WASHINGTON,  PA. 

Observer-Reporter^n 

ROPLocol .  25,874  22,293 

Preprint  Locol .  33,626  33,497 

ROP  Notunol  1,109  1,483 

Classified  33,764  29,975 

Total.  94,373  87,248 

Obsetver-Reporter-S 

ROPLocol .  8,156  8,520 

Preprint  Local .  31,089  24,123 

ROP  Notional .  78  160 

Preprint  Notionol .  129 

Clouified .  6,632  6,338 

Total .  45,955  39,270 

GRAND  TOTAL .  140,328  126,518 

YtARTODATE .  940,255  930,102 


WIST  PLAINS,  MO. 

Doily  QuilU 

ROPLocol .  12,514  13,601 

ROP  Notional  839  404 

Ckissified  2,928  2,853 

GRAND  TOTAL .  16,281  16,858 

YtARTODATE .  123,377  125,530 


WINDSOI,  ONT. 

Stor^* 

ROP  Local .  664,274  614,714 

Preprint  Locol .  1,067,468  1,006,047 

ROPNotionol .  126,990  144,190 

Preprint  Notional .  19,598  38,506 

Clossified .  378,765  389,167 

GRAND  TOTAL .  2,259,095  2,194,624 

YtARTODATE .  17,197,888  17,176,556 


WINSTON  SALEM,  N.C. 


Journal -m 

ROPLocol .  46,817  21,694  48,152  19,576 

Preprint  Locol .  9,672  24,029  3,965  37,665 

ROPNotionol .  3,827  2,586 

Preprint  Notionol .  176  1,330  488  1,024 

CloniM.  50,977  48,548  _ 

Total.  111,469  47,053  103,739  58,265 

Joumol-S 

ROPLocol .  19,582  21,512 

Preprint  Locol .  10,169  12,805  5,063  20,030 

ROPNotionol .  1,483  1,383 

Preprint  Notional .  12,416  10,560 

Classified .  15,823  16,587  _ 

Totol .  59,473  12,805  55,105  20,030 

GRAND  TOTAL .  171,142  59,858  158,844  78,295 

YtARTODATE .  1,341,560  416,252  1,292,278  494,414 


‘Indicates  newspapers  reporting  figures  in 
lines. 


News  &  Courier 

(Continued  from  page  20) 

sounds  that  seemed  somehow 
unearthly. 

We  think  of  Jack  Platt  and  his  engi¬ 
neering  staff  switching  the  electrical 
distribution  circuits  in  a  frantic  rush 
to  direct  all  of  the  electricity  from  our 
auxiliary  generator  to  our  Goss  Met- 
roliner  Press  when  it  was  time  to  print 
the  Friday  morning  News  and  Courier 
just  after  4:30  a.m.  And  we  think  of 
Platt’s  guys  crawling  about  above  our 
plant’s  main  electrical  switchboard  as 
they  put  plastic  blankets  over  win¬ 
dows  where  rain  was  being  forced  in 
by  the  pressure  of  the  killer  winds 
outside. 

We  think  of  circulation  director 
Tom  Eddins  and  the  look  on  his  face 
as  he  contemplated  the  unimaginable 
problems  of  trying  to  deliver  newspa¬ 
pers  to  the  people  of  this  devastated 
community. 

Charleston,  S.C.,  has  been  ravaged 
by  civil  war,  earthquake,  fire,  previ¬ 
ous  hurricanes  and  the  hardships  of 
economic  depression.  Nothing  ever 
did  the  kind  of  damage  that  we  saw 
when  we  walked  out  into  the  sunlit 
streets  around  our  publishing  plant 
Friday  morning  after  the  hurricane. 
Everyone  spoke  in  quiet  tones  or 
whispers.  As  we  took  it  all  in  — 
buildings  blown  apart,  great  semi- 
tractor-trailers  overturned  and 
smashed,  bricks  and  tin  roofs 
everywhere  —  we  were  stunned. 

Executive  editor  Larry  Tarleton 
was  on  the  other  side  of  the  Atlantic 
Ocean  when  the  hurricane  hit.  In  his 
absence,  executive  news  editor  Tom 
Nielson  took  command  of  the  news¬ 
room.  It  seems  safe  to  say  that  no 
newspaper  staff  anywhere  in  the 
United  States  ever  faced  a  greater 
challenge,  or  worked  under  more  dif¬ 
ficult  conditions. 

Nobody  gave  a  thought  to  how  bad 
things  were.  Every  department 
worked  in  harmony  and  with  the  kind 
of  determination  that  would  be  grat¬ 
ifying  to  even  the  most  jaded  reporter 
or  editor. 

Backing  up  Nielson  were  assistant 
executive  editor  Evan  Z.  Bussey, 
metropolitan  editor  Howard  Mac- 
Dougall  and  copy  editor  Grace 
Kutkus. 

They  all  knew  that  this  could  very 
well  be  the  highlight  of  their  individ¬ 
ual  and  collective  careers  in  journal¬ 
ism.  Only  time  will  tell  whether  it  was 
or  not.  One  thing  is  certain,  however, 
and  that  is  that  Hurricane  Hugo  left  an 
indelible  mark  on  every  member  of 
the  Post-Courier  newspaper  family. 


Upon  his  return  to  Charleston, 
Tarleton  was  unstinting  in  his  praise 
of  everyone  in  the  newsroom.  He 
gathered  them  together  and  told  them 
how  badly  he  felt  about  not  being 
there  to  “help  cover  the  story  of  the 
century.”  He  told  them  their  work  in 
covering  the  hurricane  was  truly  their 
finest  hour  and  that  he  was  genuinely 
proud  of  every  one  of  them. 

There  has  been  no  letup  in  the 
demanding  pace  that  was  set  for  all 
Post-Courier  employees  in  the  after- 
math  of  the  hurricane.  The  recovery 
period  is  expected  to  last  six  months 
to  a  year,  meaning  it  will  take  that 
long  just  to  clean  up  the  debris. 

There  are  more  stories  to  be  told 
than  our  newspapers  can  possibly 
ever  tell,  but  we  are  giving  it  our  best 
effort  and  our  people  do  not  have  to 
try  to  imagine  what  it  is  like  for  their 
fellow  citizens  who  lost  homes,  cars 
and  valuable  possessions.  The  same 
thing  happened  to  our  own  people'. 

Typical  is  Michael  Bonafield,  asso¬ 
ciate  editor  of  the  News  and  Courier. 
Having  moved  to  Charleston  only 
recently  from  California,  Mike  lost 
everything  he  had  except  the  clothes 
he  was  wearing  when  his  condomi¬ 
nium  at  Folly  Beach  was  destroyed. 

We  look  at  each  other  and  wonder 
what  it  would  have  been  like  in  our 
publishing  plant  the  night  the  hurri¬ 
cane  struck  if  the  full  weight  of  the 
tidal  surge,  which  destroyed  McClel- 
lanville,  just  a  few  miles  north  of 
Charleston,  had  swept  in  over  this 
city.  We  don’t  doubt  that  our  building 
would  have  withstood  the  wind  and 
water,  but  we  would  all  have  been 
forced  to  take  refuge  on  the  second 
floor. 

That  would  have  meant  a  flooded 
and  ruined  pressroom,  data  process¬ 
ing  room,  circulation  department  with 
all  its  records,  engineering  and  main¬ 
tenance  shops  and  God  knows  what 
else. 

There  is  just  no  telling  how  long  we 
would  have  been  unable  to  publish 
our  newspapers  in  our  plant  at  the 
intersection  of  King  and  Columbus 
streets  in  America’s  Most  Historic 
City.  We  don’t  like  to  think  about 
that. 

Donehue  is  director  of  corporate 
communications,  Evening  Post  Pub¬ 
lishing  Co.,  and  former  managing  edi¬ 
tor  of  the  News  and  Courier. 


Globe  grants 

The  Boston  Globe  Foundation  in 
September  awarded  45  charitable 
grants  totaling  $820,000  to  Greater 
Boston  nonprofit  agencies. 
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and  its  assets  distributed  to 
shareholders,  including  Infotech, 
according  to  its  September  SEC  fil¬ 
ing. 

Earlier  this  year,  Brian  said  (E&P, 
Aug.  13,  1988,  P.  13)  he  was  raising 
capital  by  selling  $15  million  of  con¬ 
vertible  preferred  stock  —  100,000 
shares  —  mostly  to  European  and 
U.S.  institutional  investors  whom  he 
declined  to  name. 

Those  investors  all  have  converted 
their  shares  into  Infotech  stock,  Taus¬ 
sig  said. 


Brian,  who  is  also  chairman  of  UPI 
and  Financial  News  Network,  could 
not  be  reached  for  comment. 

When  V^quez  took  over  UPI,  he 
signed  an  agreement  giving  the  Wire 
Service  Guild  first  refusal  rights  on 
the  sale  of  the  company.  Those  terms 
became  moot  under  a  subsequent 
union  contract. 

A  New  York-based  business  devel¬ 
opment  company  holding  interest  in 
or  control  of  eight  information  and 
biotechnology  companies,  Infotech 
has  stated  its  intention  to  become  an 
operating  company  and,  as  such, 
subject  to  less  regulation. 

In  fiscal  1989  SEC  filings,  Infotech 
estimated  the  fair  market  value  of  its 
investment  in  UPI  at  “approximately 


$30  million  compared  to  a  cost  basis 
of  approximately  $26  million.” 

Costs  included  “a  management  fee 
of  approximately  $2  million”  relating 
to  the  acquisition  and  management.  It 
listed  $5.8  million  in  “bridge  financ¬ 
ing”  to  UPI  at  1  \%  interest. 

Infotech  said  it  invested  $33  million 
during  fiscal  1989  from  stock 
issuances  and  cr-?dit  lines. 

Infotech  “derives  a  significant  por¬ 
tion”  of  its  operating  revenue  from 
management  fees  and  from  interest 
charges  from  its  component  compa¬ 
nies.  Management  fees  in  1989  rose  to 
$3.2  million,  up  from  $0.9  million  last 
fiscal  year.  Interest  rose  to  $1.1  mil¬ 
lion,  up  from  $0.8  million  a  year  ear¬ 
lier. 


Quake 


(Continued  from  page  12) 

reported  that  the  power  was  out.  A  pa¬ 
per  was  eventually  published. 

The  L.A.  Daily  News  also  said  the 
San  Jose  Mercury  News  reportedly 
lost  power  after  the  quake,  but  it  was 
restored  about  an  hour  later. 

Other  newspapers  E&P  was  able  to 
reach  (directly  and  through  their 
parent  companies)  that  reportedly 


were  able  to  publish  were:  the  Contra 
Costa  Times  of  Walnut  Creek,  the 
Hayward  Daily  Review,  the  Alameda 
Times-Star,  the  Sacramento  Bee  (and 
presumably  the  Sacramento  Union, 
since  the  Bee  said  the  quake  had  little 
effect  there),  the  Stockton  Record, 
the  Oakland  Tribune,  the  Fresno  Bee, 
the  Bakersfield  Californian  (which 
came  out  late,  reportedly  due  to 
pushed  back  deadlines),  the  Pleasan¬ 
ton  Valley  Times,  the  Antioch  Daily 
Ledger  and  the  Santa  Rosa  Press 
Democrat. 


Obviously,  newspapers  in  the  hard¬ 
est-hit  areas  were  those  that  could  not 
be  reached  for  information  the  day 
after  the  earthquake,  in  time  for 
E&P’s  deadline. 


New  ANA  chairman 

Charles  H.  Wheeler  of  Heublein 
Inc.  has  become  chairman  of  the  Print 
Advertising  Committee  of  the  Associ¬ 
ation  of  National  Advertisers. 


Response  team  will 
help  papers  in  need 
following  the  quake 

The  American  Newspaper 
Publishers  Association  has  formed  a 
Newspaper  Assistance  Earthquake 
Response  Team  to  work  with  Califor¬ 
nia  newspapers  as  a  clearinghouse  in 
helping  to  identify  and  channel  any 
help  newspapers  in  the  quake  area 
may  need. 

Cooperating  in  the  effort  are  the 
National  Newspaper  Association,  the 
California  Newspaper  Publishers 
Association  and  the  Newspaper 
Association  Managers. 

Steven  Palmedo,  ANPA  director  of 
industry  affairs,  is  the  Response 
Team  coordinator  in  Reston,  Va.  He 
can  be  reached  at  (703)  648-1 123;  fax 
(703)  620-4557. 

The  Response  Team  will  assist 
newspapers  in  the  quake  area, 
CNPA,  NNA  and  NAM  in  obtaining 
assistance  from  other  newspapers, 
vendor  companies,  newsprint  compa¬ 
nies  and  others  to  those  newspapers 
in  need  of  technical  assistance, 
repairs,  replacement  equipment, 
troubleshooting,  etc. 


Las  Vegas  daily  adopts 
‘Quick  Read’  format 


The  Las  Vegas  Review-Journal  has 
adopted  a  new,  “Quick  Read”  format 
and  gave  readers  an  eight-page,  full- 
color  tabloid  detailing  the  fastest  and 
most  efficient  way  to  get  through  the 
paper. 

The  Donrey  Media  Group’s  flag¬ 
ship  newspaper  used  a  1988  Belden 
continuing  market  study  along  with 
focus  groups  to  develop  the  new  prod¬ 
uct. 

Its  main  elements  are  an  “Inside” 
digest  column  in  the  left  column  of 
major  section  fronts,  summary  decks 
under  headlines  on  Page  One  and 
Page  Two  stories  and  two  new  Mon¬ 
day  features. 

The  summary  deck  is  in  news-story 
form.  For  example,  under  a  recent 
head:  “Accord  near  on  standards  for 
education,”  the  summary,  in  larger 
type  than  the  story,  read:  “The  edu¬ 
cation  summit  is  winding  up  with 
Bush  calling  for  higher  goals  for  the 
nation’s  schools.” 

One  Monday  feature,  “Update,” 
offers  readers  an  opportunity  to  catch 


up  on  stories  no  longer  running  in  the 
news  columns.  The  other  Monday 
innovation  is  a  column  that  informs 
motorists  of  road  construction  to 
“give  them  a  fighting  chance  at  nego¬ 
tiating  the  week’s  driving  chal¬ 
lenges,”  according  to  Review-Jour¬ 
nal  editor  Sherman  R.  Frederick. 

The  tabloid  provided  a  color-coded 
chart  on  how  to  get  through  the  paper 
“at  any  speed,”  phone  numbers  for 
various  editorial  departnents  and  a 
“Reader’s  Line,”  for  comments  on 
the  newspaper  or  the  community.  Cir¬ 
culation  and  classified  ad  department 
numbers  also  were  given. 

Frederick  stated  in  his  editorial  that 
the  new  format  did  not  mean  a 
“dumbing  down”  of  the  newspaper  to 
change  to  shorter  stories,  more 
photos,  less  news  and  more  entertain¬ 
ment. 

“Lack  of  time  does  not  mean  lack 
of  interest,”  he  explained.  “With  that 
in  mind,  we’ve  tried  to  make  the  R-J 
easier  to  read  and  better  organized 
but  not  at  the  expense  of  the  news  of 
the  day.” 
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Features  war  is  hot  topic  of  discussion 

The  controversial  transfer  of  Universal  features  from  one  Dallas  daily 
to  another  is  addressed  by  an  AASFE  panel  and  NFC  attendees 


Patel  Walker  Keane 


By  David  Astor 

The  meeting  was  in  Dallas,  where 
controversy  erupted  this  summer 
over  Universal  Press  Syndicate's 
transfer  of  features  from  the  Times 
Herald  to  the  Morning  News. 

Holding  the  October  II  meeting 
was  the  Newspaper  Features  Coun¬ 
cil,  whose  president  —  John  P. 
McMeel  —  also  happens  to  be  presi¬ 
dent  of  Universal. 

Consequently,  a  number  of  NFC 
board  members  felt  the  features  trans¬ 
fer  matter  should  have  been  the  sub¬ 
ject  of  a  panel  discussion  at  the  Texas 
gathering.  But  this  was  voted  down 
by  a  narrow  margin  several  days 
before  the  NFC  meeting. 

That,  however,  didn’t  mean  that 
the  controversy  was  ignored  in  Dal¬ 
las.  The  Times  Herald  published 
material  criticizing  McMeel  and  Uni¬ 
versal  for  pulling  the  features  and 
keeping  the  matter  off  the  NFC 
agenda.  A  number  of  informal  com¬ 
ments  were  made  at  an  October  10 
“Cartoonists  for  Literacy’’  event  and 
at  the  October  11  meeting.  Finally, 
the  American  Association  of  Sunday 
and  Feature  Editors  (AASFE)  — 
whose  convention  followed  the  NFC 
gathering  at  the  Adolphus  Hotel  — 
decided  to  hold  an  October  12  panel 
discussion  about  feature  transfers. 

The  annual  NFC  meeting  had  been 
scheduled  for  Dallas  long  before  Uni¬ 
versal  announced  its  intention  to 
transfer  26  features  —  including 
“Doonesbury”  by  Garry  Trudeau, 
“The  Far  Side”  by  Gary  Larson, 
“Dear  Abby”  by  Abigail  Van  Buren, 
and  “Erma  Bombeck”  —  from  the 
Times  Herald  to  the  Morning  News 
(see  E&P,  August  12).  Universal  and 
Morning  News  owner  A.H.  Belo  Cor¬ 


poration  said  the  transfer  was  a  sec¬ 
ondary  aspect  of  a  joint  venture  to 
develop  television  programming 
based  on  the  features,  while  the 
Times  Herald  contended  that  the  deal 
was  “nothing  more  than  a  sham  to 
cover  Belo’s  real  agenda,  the  elimina¬ 
tion  of  its  only  competitor  in  the  Dal¬ 
las  newspaper  market.” 

The  Times  Herald  filed  suit  in  state 
court  in  Houston,  but  the  Morning 
News  eventually  won  the  right  to  run 
the  Universal  features  while  the  case 
is  being  decided  (see  E&P,  Septem¬ 
ber  23). 

This  month,  the  Times  Herald  also 
asked  the  Federal  Communications 
Commission  to  revoke  the  license  of 
the  Belo-owned  WFAA-TV  in  Dallas. 
The  Times  Herald  stated  that  “Belo 
has  used  its  newspaper-television 
combination  to  engage  in  conduct  that 
severely  undermines  comoetition 
between  the  Dallas  Morning  News 
and  the  Dallas  Times  Herald.” 

FCC  cross-ownership  rules 
adopted  in  1975  prohibit  a  company 
from  owning  both  a  newspaper  and 
broadcast  property  in  the  same  mar¬ 
ket.  The  Times  Herald  said  it  is  not 
challenging  this  FCC  policy  or  a 


“grandfather”  provision  that  permits 
Belo  to  own  the  Morning  News  and 
WFAA,  but  added  that  Belo’s  deal 
with  Universal  “is  an  anticompetitive 
abuse  of  cross-ownership  of  the  most 
naked  and  unjustifiable  sort.” 

When  asked  for  comment  on  the 
Times  Herald’s  FCC  action,  a  Belo 
spokesperson  October  16  released  a 
statement  by  Belo  senior  vice  presi¬ 
dent/general  counsel  Michael  J. 
McCarthy.  It  read:  “This  proceeding 
is  now  pending  in  court  in  Houston 
and  we  fully  expect  to  be  vindicated  in 
trial.  It  would  be  inappropriate  to 
comment  further  at  this  time.” 

As  the  October  11  meeting  drew 
closer,  cartoonists,  columnists,  syn¬ 
dicate  executives,  newspaper  editors, 
and  others  on  the  NFC  board  were 
polled  to  see  if  the  features  transfer 
issue  should  be  placed  on  the  agenda. 
NFC  meeting  chairman/Los  Angeles 
Times  Syndicate  chairman  Willard 
Colston  wanted  the  matter  discussed, 
and  he  said  board  members  agreed  by 
a  16-10  margin. 

Then  McMeel  sent  a  letter  to  board 
members  stating  that  he  would  be 
willing  to  have  such  a  panel  discus¬ 
sion  eventually  but  didn’t  want  it 
October  1 1  because  of  current  litiga¬ 
tion.  McMeel  won  this  vote  13-12, 
with  one  board  member  not  reach¬ 
able. 

That  was  the  scenario  when  NFC 
members  arrived  at  the  Adolphus 
Hotel  October  10.  In  that  day’s  Times 
Herald  was  a  Page  2  column  by  Helen 
Bryant  stating  that  Colston  “thought 
it  would  be  interesting  and  timely  to 
have  a  discussion  on  The  Issue  in  the 
industry;  the  moving  of  features  en 
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At  the  literacy  event  were  Keane  (in 
checkered  jacket),  'Momma'/'Miss 
Peach'  cartoonist  AAell  Lazarus  of  Cre¬ 
ators  (in  dark  jacket),  and  Walker. 

masse  by  a  syndicate  from  one  news¬ 
paper  to  another,  as  Universal  Press 
Syndicate  has  done  (for  the  moment, 
anyway)  in  Dallas  ....  However, 
one  person  who  did  not  think  such  a 
discussion  would  be  at  all  interesting 
or  timely  was  the  president  of  the 
features  council,  John  McMeel,  who 
also  happens  to  be  president  of 
Universal .  .  .  .” 

The  Times  Herald  also  published 
an  October  10-13  wraparound  for  dis¬ 
tribution  to  NFC  and  AASFE  atten¬ 
dees  at  the  Adolphus.  The  front  page 
was  illustrated  with  color  cartoon 
characters  and  headlined,  “We  salute 
our  loyal  syndicates  and  creators.” 
Underneath  was  a  list  —  with  Univer¬ 
sal  and  its  features  conspicuously 
absent.  The  inside  pages  explained 
why  the  Times  Herald  was  no  longer 
able  to  use  Universal’s  features,  and 
included  a  letter  from  Times  Herald 
editor  Roy  E.  Bode,  reprints  of  two 
Times  Herald  articles,  and  more.  The 
back  page  said  the  paper’s  Sunday 
circulation  had  increased  during  the 
past  year. 

Universal  vice  president/editorial 
director  Lee  Salem,  one  of  the  syndi¬ 
cate’s  executives  at  the  NFC  meet¬ 
ing,  declined  to  comment  on  the 
wraparound. 

There  were  also  remarks  about  the 
transfer  controversy  at  the  October 
10  literacy  event,  which  featured 
appearances  by  cartoonists  as  well  as 
remarks  by  Bode,  Morning  News 
president/editor  Burl  Osborne,  and 
others. 

Bode  joked  to  the  J.  Erik  Jonsson 
Central  Library  audience  that  the 
event’s  organizers  “deserved  the 
Nobel  Prize  for  getting  the  Morning 
News  and  Times  Herald  on  the  same 
platform  today.” 

Ron  Chapman,  a  local  radio  per¬ 
sonality  who  emceed  the  gathering, 
noted  that  the  Times  Herald  and 
Morning  News  agreed  to  jointly  spon¬ 
sor  the  event  with  the  Dallas  Public 
Library  system  “a  long-g-g-g-g-g 
time  ago”  —  well  before  the  Univer- 
sal/Belo  deal. 


'Curtis'  cartoonist  Ray  Billingsley  of 
King  (right)  does  autographed  draw¬ 
ings  for  kids  after  the  literacy  event. 

After  the  literacy  event,  the  Times 
Herald  hosted  a  luncheon  for  NFC 
attendees.  Not  surprisingly,  no  Uni¬ 
versal  executives  were  in  attendance. 

The  October  11  NFC  meeting 
began  with  McMeel  introducing  Bode 
and  Osborne  (in  alphabetical  order)  to 
the  audience  and  deadpanning  that 
the  two  were  “individuals  I  have 
come  to  know  quite  well  in  the  past 
couple  of  months.” 

Bode  observed,  “It’s  so  nice  to  see 
you  out  of  a  courtroom  for  a  change.” 
Then,  referring  to  his  paper’s  loss  of 
Universal  comics.  Bode  added  that 
there  would  have  been  more  Times 
Herald  reporters  in  attendance  but 
they  were  “all  back  in  the  office 
learning  to  draw”  via  matchbook- 
advertised  art  classes. 

Osborne  thanked  attendees  for 
their  syndicated  features  that  “enrich 
our  newspapers  —  and,  more 
recently,  enrich  our  lawyers!” 

Later  in  the  afternoon,  one  NFC 
panelist  —  “The  Family  Circus”  cre¬ 
ator  Bil  Keane  of  King  Features  Syn¬ 
dicate  —  quipped:  “I’m  glad  we’re 
still  in  the  Adolphus.  I  was  afraid  John 
McMeel  was  going  to  move  us  to 
another  hotel!” 

Then,  when  “hagar  the  Horrible” 
cartoonist  Chris  Browne  of  King  was 
doing  a  “chalk  talk,”  audience  mem¬ 
ber  Heloise  of  King  said  that  —  given 
“what’s  going  on  in  Dallas”  —  she’d 
like  to  see  Browne  draw  his  comic’s 
“Koyer  the  Lawyer”  character. 

“If  Koyer  the  Lawyer  can’t  solve 
the  problem  in  Dallas,  no  one  can!” 
replied  Browne,  who  put  “legal 
briefs”  (polka-dot  underpants)  on  the 
cartoon  attorney. 

The  AASFE  discussion  on  feature 
transfers  was  held  the  next  day  in 
front  of  a  large  crowd.  E&P  could  not 
attend,  but  four  of  the  panelists  were 
interviewed  about  their  October  12 
remarks  —  including  Keane,  Creators 
Syndicate  president  Richard  S.  New- 
combe.  Tribune  Media  Services  vice 
P'^esident/editor  Michael  Argirion, 
and  Philadelphia  Inquirer  associate 
managing  editor/features  Ron  Patel. 


Washington  Post  executive  editor 
Ben  Bradlee  was  also  on  the  panel, 
and  he  criticized  the  Universal/Belo 
deal  harshly.  “We’re  talking  about 
ethics,  and  I  think  it  sucks,”  he 
declared,  according  to  a  tape. 

Keane  noted  that  syndicates 
couldn’t  exist  without  cartoonists  and 
writers,  but  that  creators  are  virtually 
“never  consulted”  if  their  syndicate 
is  sold  or  if  a  block  of  features  is 
transferred. 

Newcombe  said  “the  basic  premise 
Universal  operated  under  is  that  the 
institution  is  greater  than  the  talent,” 
and  that  he  disagreed  with  this.  He 
added  that  he  was  troubled  with  the 
“secrecy”  of  some  aspects  of  the 
Universal/Belo  deal,  and  wondered  ‘ 
how  much  of  the  approximately  $1 
million  Belo  is  paying  the  syndicate 
over  the  next  five  years  will  be  “ear¬ 
marked  for  current  [Universal] 
talent.” 

There  are  some  circumstances, 
said  Keane  and  Newcombe,  where  it 
is  OK  for  a  syndicate  to  pull  a  single 
feature  and  transfer  it  to  the  compet¬ 
ing  paper.  “But  I  don’t  believe  in  the 
wholesale  pullout  [of  numerous 
features],  especially  when  it  endan¬ 
gers  the  life  of  a  weaker  paper  in  a 
two-paper  market,”  declared  Keane, 
(Continued  on  page  56) 
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who  said  he  thinks  it’s  important  to  be 
loyal  to  a  paper  which  helped  build  a 
feature. 

Newcombe  was  president  of  News 
America  Syndicate  (now  North 
America  Syndicate)  when  it  pulled  fea- 
tures  from  the  Boston  Globe  and 
placed  them  in  the  Boston  Herald  sev¬ 
eral  years  ago.  But  Newcombe  said 
he  opposed  the  transfer  —  which  was 
ordered  by  then-NAS  owner  Rupert 
Murdoch  —  and  that  it  involved  fea¬ 
tures  moving  from  the  biggest  paper 
in  the  market  to  the  “underdog.” 

Argirion  said  whether  or  not  to 
transfer  features  “basically  comes 
down  to  a  business  decision”  predi¬ 
cated  on  numerous  factors  —  includ¬ 
ing  the  particular  market,  the  amount 
of  money  involved,  what’s  best  for 
the  syndicate  and  creator,  etc.  He 
also  emphasized  that  just  as  newspa¬ 
pers  have  the  right  to  cancel  a  feature 
contract,  syndicates  do  as  well. 

Patel  said  that  if  a  newspaper 
reporter  needs  a  raise  and  doesn’t  get 
it,  he  or  she  might  move  to  the  com¬ 
peting  paper.  “Is  it  so  bad?”  he 
asked,  for  a  syndicate  to  do  some¬ 
thing  similar  —  i.e.,  ask  a  paper  to 
increase  its  payment  for  a  feature  and 
then  move  it  to  a  competing  paper  if 
the  increase  is  not  forthcoming. 

An  October  17  Wall  Street  Journal 
article  indicated  that  some  number 
two  newspapers  are  worried,  after  the 
Universal/Belo  deal,  that  they  could 
also  lose  their  syndicated  features  to 
larger  and  wealthier  rivals.  These 
papers,  according  to  the  story,  might 
seek  longer-term  contracts  from  syn¬ 
dicates  to  protect  their  features. 

Patel  also  observed  that  “comics 
are  a  very  important  part  of  the 
paper.”  He  noted  that  during  a  Phila¬ 
delphia  newspaper  strike  several 
years  ago,  comics  tied  for  second 
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‘America’s  Line’ 


A  sports  betting  feature  is  being 
distributed  by  Universal  Press  Syndi¬ 
cate. 

“America’s  Line,”  offered  seven 
days  a  week  via  high-speed  wire  only, 
provides  odds  on  baseball,  basket¬ 
ball,  boxing,  football,  hockey,  and  a 
variety  of  other  sports  contests. 
Included  is  information  on  weather 
conditions,  key  injuries,  and  more. 
The  feature,  said  Universal,  “blends 
computer  technology  with  personal 
research.” 

“America’s  Line”  is  by  Michael 
“Roxy”  Roxborough,  whose  Las 
Vegas  Sports  Consultants  firm  pro¬ 
vides  odds  to  over  25  Nevada  casinos 
and  sports  books. 

A  former  political  science  major  at 
Washington,  D.C.’s  American  Uni¬ 
versity,  Roxborough  switched  to 


feature  launched 


Michael  Roxborough 


study  probability  theory  and  behav- 
iorial  psychology  at  the  University  of 
Nevada-Las  Vegas. 

His  clients  include  the  Denver 
Post,  Houston  Post,  Minneapolis 
Star  Tribune,  Sacramento  Bee,  and 
San  Francisco  Chronicle. 


A  new  version  of  the  ‘BONG  Bull’ 


Dayton  (Ohio)  Daily  News  copy 
editor  Charles  Stough  is  self-syndi¬ 
cating  a  “civilian”  version  of  his 
weekly  “BONG  Bull”  feature. 

The  “Burned-Out  Newspapercrea- 
tures  Guild”  humor  column  (E&P, 
February  11)  writes  approvingly  of 
crusty,  eccentric,  old-style  journal¬ 
ism  while  tweaking  yuppie  editors 
and  newsrooms  that  are  “too  civil¬ 
ized.”  It  is  part  of  the  New  York  Times 


when  readers  were  asked  what  they 
missed  most  from  about  50  catego¬ 
ries. 

The  overflow  crowd  of  over  300 
kids  and  adults  at  the  October  10  liter¬ 
acy  event  illustrated  the  popularity  of 
cartooning.  Appearing  were  over  a 
dozen  syndicated  comic  cartoonists 
(see  E&P,  October  7  for  their  names) 
as  well  as  Morning  News/Universal 
editorial  cartoonist  Bill  DeOre  and 
Times  Herald  editorial  cartoonist  Dan 
Foote. 

The  artists  drew  cartoons  without 
captions  (to  show  what  it’s  like  not  to 
be  able  to  read)  and  then  filled  in  the 
gags.  Keane’s,  for  instance,  said: 
“Reading  turns  on  pictures  in  your 
head!” 

Keane  observed  that  he  got  a  taste 
of  what  it  was  like  not  to  be  able  to 
read  when  visiting  Japan.  “The  only 
English  words  I  saw,”  he  said,  “were 
Yamaha,  Sony,  and  Mitsubishi!” 

Also,  the  Times  Herald  ran  an  edi- 


News  Service  advisory,  which  is 
meant  for  editors  to  read  but  not  print 
in  their  papers. 

Stough  said  the  weekly  “In  Other 
News”  —  which  started  September 
17  —  will  feature  “spontaneous  ad 
hoc  committees  much  like  BONG, 
including  things  like  Mall  Survival, 
Block  Party  Etiquette,  Repel  Rela¬ 
tives,”  and  the  “National  Organiza¬ 
tion  of  Refrigerator  Magneteers.”  It 
will  also  include  an  “artless”  all-text 
comics  section  (like  BONG’s  “Speed 
Graphic  and  Typo  the  Wonder  Pig”) 
and  more. 

Stough  is  based  at  2517  Rugby  Rd., 
Dayton,  Ohio  45406-2133. 


torial  and  articles  on  literacy  — 
including  the  phone  numbers  of  vari¬ 
ous  reading  programs  —  on  October 
10  and  11. 

Prior  to  leaving  the  hotel  for  the 
literacy  event — which  was  organized 
by  “Beetle  Bailey”/“Hi  and  Lois” 
creator  Mort  Walker  of  King  —  the 
participating  cartoonists  saw  a  mov¬ 
ing  videotape  about  the  reading  pro¬ 
gram  at  the  Los  Angeles  Times. 

The  “Cartoonists  for  Literacy” 
drawings  will  also  appear  in  other 
locales,  including  New  York  City’s 
Lever  House  next  October. 

Coverage  of  the  Newspaper  Fea¬ 
tures  Council  meeting  will  continue 
next  week. 
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the  spokesmen  for  the  Moral  Majority 
of  His  time,  a  brood  of  vipers. 

The  irritation  of  some  editors  and 
reporters  with  that  drawing,  it  turned 
out,  was  more  practical  than  theologi¬ 
cal:  Falwell  was  their  primary  source 
for  the  dirt  they  were  getting  on 
Bakker  —  sex  rumors,  hush  money 
and  homosexuality.  My  cartoon  had 
alienated  their  source. 

Then  Jim  assumed  the  fetal  position 
under  his  lawyer’s  couch  and  was 
carted  off  to  the  funny  farm  while 
Tammy  wept.  So  what’s  new? 

Jim  Bakker  has  always  assumed  the 
fetal  position  —  the  position  of  the 
fetus,  totally  helpless  and  dependent. 
Whether  he’s  under  his  attorney’s 
sofa  or  on  top  of  the  world,  he  has 
always  played  the  helpless  little  boy 
in  trouble.  He  is  perpetually  in  over 
his  head,  and  has  always  counted  on 
Daddy  to  bail  him  out,  whether  Dad 
was  a  new  accountant,  a  new  lawyer, 
a  Jerry  Falwell  or  Yahweh  Himself. 

Meanwhile,  Tammy  weeps. 

So  little  has  changed  over  the 
years;  so  little  has  been  learned.  Jim  is 
still  Jim  and  Tammy  is  still  Tammy  — 
America’s  problem  children  manipu¬ 
lating  us  and  pulling  our  strings  like 
the  puppeteers  they  were  at  the  begin¬ 
ning  of  their  careers. 

But  you’ve  got  to  hand  it  to  them. 
What  shelf  life!  What  staying  power! 
In  a  culture  that  devours  celebrities 
every  15  minutes  (Remember  Erik 
Estrada?),  Jim  and  Tammy  have  held 
the  public  eye  for  longer  than  a  nano¬ 
second.  “What’s  the  difference 
between  Jim  and  Tammy  and  the 
common  cold?”  one  joke  asks. 
“Sooner  or  later,  a  cold  goes  away.” 

I  believe  the  Bakkers  were  pio¬ 
neers.  They  were  among  the  first  to 
get  rich  beaming  their  personal  prob¬ 
lems  off  a  satellite  and  into  the  homes 
of  millions. 

Their  problems  —  marital  strife, 
infidelities,  bounced  checks,  insuffi¬ 
cient  funds,  trouble  with  the  law  — 
were  the  problems  that  used  to  be 
only  sung  about  in  country  music  lyr¬ 
ics  and  gossiped  about  in  the  beauty 
parlors,  honky-tonks  and  trailer  parks 
of  the  Bible  Belt  where  I  grew  up.  But 
back  then,  people  took  pride  in  keep¬ 
ing  those  afflictions  to  themselves. 

Today,  they  take  pride  in  putting 
those  problems  on  display  just  like 
Jim  and  Tammy.  Now,  disgraced 
politicians,  convicted  felons,  rapists 
and  wife-beaters  get  rich  peddling 
their  traumas,  disgraces  and  victimi¬ 
zations  from  talk  show  to  talk  show. 


People  used  to  be  celebrated  for 
running  the  fastest  mile,  painting  the 
greatest  painting,  climbing  the  highest 
mountain.  Now  they  compete  to  see 
who  can  have  the  biggest  drug  habit  or 
the  longest  prison  sentence. 

It  becomes  clearer  that  Bakker’s 
religion  all  along  had  less  to  do  with 


devotion  to  God  or  Abraham,  Isaac 
and  Jacob  and  more  to  do  with  the  cult 
of  Me,  Myself  and  Mine.  Jim  and 
Tammy,  it  turns  out,  are  prophets, 
role  models  and  martyrs  to  the  one 
and  true  religion  of  this  age,  the  Cult 
of  Narcissus. 


Drifter  sentenced  for  murder  of  intern 


A  drifter  convicted  of  beating  to 
death  a  female  intern  at  the  Belle¬ 
ville  (Ill.)  News-Democrat  was  sen¬ 
tenced  to  45  years  in  prison. 

Rodney  Woidtke,  28,  was  found 
guilty  in  August  of  the  killing  of 


Audrey  Cardenas,  24. 

Cardenas  had  been  working  at  the 
newspaper  only  for  1 1  days  when  she 
disappeared  June  19,  1988.  Her  nude 
body  was  found  in  a  dry  creek  bed  a 
week  later. 
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lAPA 

(Continued  from  page  13) 

state  of  press  freedom  in  the  Ameri¬ 
cas  still  must  be  regarded  as  grim  as 
long  as  journalists  and  their  families 
are  subject  to  the  crudest  form  of 
censorship:  death  by  assassination.” 

The  committee  reported  that  every 
independent  newspaper,  radio  and 
television  station  in  Panama  has  been 
closed  by  the  “world’s  first  narco¬ 
military  goverment.” 

Besides  Colombia  and  El  Salvador, 
the  democratic  states  of  Brazil,  Peru, 
Ecuador  and  Guatemala  have  seen 
the  assassination  of  journalists  in 
recent  months. 

lAPA,  noting  that  the  U.S.  govern¬ 
ment  under  the  1952  McCarran  Act 
denied  visas  to  seven  Cuban  journal¬ 
ists  to  cover  the  intercontinental  cup 
amateur  baseball  tournament  in 
Puerto  Rico,  and  that  similar  rules 
apply  to  Nicaraguan  journalists, 
asked  the  U.S.  government  to  make 
exceptions  when  journalists  are  on 
journalistic  assignments. 

lAPA  noted  with  “satisfaction” 
the  decision  of  the  Dominican 
Republic  Supreme  Court  annulling 
the  law  making  it  mandatory  for  jour¬ 
nalists  to  register  with  the  College  of 
Journalists  as  a  condition  to  practice 
their  profession. 

It  also  noted  that  the  Costa  Rican 
courts  have  sentenced  the  fourth  jour¬ 
nalist  for  the  alleged  illegal  practice  of 
journalism  under  a  similar  licensing 
law  which  lAPA  sees  as  another  set¬ 
back  for  press  freedom  in  democratic 
Costa  Rica. 

The  case  is  being  appealed  and  may 
be  taken  to  the  Inter-American 
Human  Rights  Court  which  upheld  a 
similar  appeal  by  lAPA. 


College  enriched 
by  CNI  stock  sale 

Franklin  College  in  Indiana  earned 
about  $25.6  million  from  selling  most 
of  its  stock  in  Central  New'spapers 
Inc.,  the  Pulliam  family-controlled 
company  which  recently  had  its  first 
public  stock  offering. 

CNI  had  received  7,600  Class  A 
shares  from  CNI  founder  Eugene  C. 
Pulliam.  The  company’s  recapitaliza¬ 
tion  plan  last  July  increased  Frank¬ 
lin’s  holdings  to  1.52  million  Class  A 
shares,  and  the  college  sold  a  little 
more  than  1.3  million  to  underwriters 
for  $21  a  share  on  Sept.  20,  the  day 
before  the  stock  began  trading  pub¬ 
licly  on  the  New  York  Stock 
Exchange. 


Next  lAPA  meeting 
to  be  held 
in  Nicaragua 

The  board  of  directors  of  the  Inter 
American  Press  Association  on  Oct. 
1 1  endorsed  (38  to  18)  the  decision  of 
its  executive  committee  to  hold  its 
next  midyear  meeting  in  Managua, 
Nicaragua,  March  5-7,  1990. 

The  meeting  will  be  held  at  the 
Intercontinental  Hotel  two  weeks 
after  the  national  elections  in  which 
lAPA  member  Violeta  Chamorro  is  a 
presidential  candidate. 

The  1990  general  assembly  meeting 
will  be  held  in  Kansas  City  in 
October.  The  1991  general  assembly 
meeting  will  be  held  in  Sao  Paulo, 
Brazil,  Oct.  14-16. 

The  board  accepted  an  invitation 
from  the  newspaper  association  in 
Spain  to  hold  its  1992  general 
assembly  in  either  Madrid  or  Seville 
to  celebrate  the  500th  anniversary  of 
Columbus’  discovery  of  the  New 
World. 


Labor 

(Continued  from  page  28) 


now  and  we  certainly  need  good 
people,”  the  general  manager  de¬ 
clared. 

A  Union  reporter,  who  requested 
anonymity,  told  E&P  he  and  his  col¬ 
leagues  are  not  fully  convinced  Ben- 
venuti  and  Kassis  will  continue  to 
publish  the  paper. 

“We’re  keeping  our  fingers 
crossed,”  he  said.  “Of  course,  Ben- 
venuti  and  Kassis  are  local  people  and 
they  would  have  to  answer  to  the 
community  if  they  closed  it.  The 
Republican  Party,  especially,  would 
be  considerably  upset  since  they 
consider  the  Union  their  voice 
here.” 

The  Union’s  daily  circulation  is 
about  89,000,  compared  with  about 
234,00  for  the  rival,  McClatchy- 
owned  Bee. 


Rates 

(Continued  from  page  9) 


targeted  for  “older,  affluent”  Ameri¬ 
cans. 

Landon  also  believes  there  will  be  a 
“resurgence”  of  “smaller,  regional 
communities”  in  the  40,000-popula¬ 
tion  range. 

Although  these  communities  will 
not  challenge  the  supremacy  of  the 
major  metro  markets,  they  will  offer 
lots  of  new  marketing  potential,  he 
said. 


Relief 

(Continued  from  page  22) 


day  —  and  still  well  into  the  future  — 
when  power  will  be  restored  to  all 
remaining  area  homes.  And  there  has 
been  an  avalanche  of  food,  clothing, 
cleaning  supplies  and  other 
emergency  items  pouring  into  South 
Carolina  from  individual  donors, 
churches  and  companies. 


Roderick  and  Stimpson  are  with 
Scripps  League  Newspapers. 


Safe 

(Continued  from  page  40) 


“a  significant  number  of  people”  suf¬ 
fer  from  RSI  at  the  paper. 

Speaking  for  the  Ciuild,  Larkie  Gil- 
dersleeve  expressed  satisfaction  with 
the  order  and  confidence  other  papers 
would  take  notice  of  their  own  injury 
rates.  “I’m  sure  it  sets  a  precedent,” 
Gildersleeve  told  the  AP. 

Randol  reported  concern  that  the 
order  might  set  standards  already 
rejected  by  a  standards  board.  Appeal 
will  give  the  Bee  time  to  examine 
documents  used  to  support  the  agen¬ 
cy’s  order. 

Simons,  Jameson 
join  Kansas  Editor’s 
Hall  of  Fame 

Dolph  Simons  Sr.  of  the  Lawrence 
Daily  Journal-World  and  Henry  B. 
Jameson  of  the  Abilene  Reflector- 
Chronicle  were  named  to  the  Kansas 
Editors’  Hall  of  Fame. 

Editors  are  named  posthumously  to 
the  hall  by  the  Kansas  Press  Associa¬ 
tion.  Jameson  died  in  1986.  Simons 
died  in  1988,  but  the  usual  three-year 
waiting  period  was  waived  by  an 
overwhelming  vote  of  KPA  members. 

The  editors  were  named  to  the  hall 
as  part  of  the  Editors’  Day  ceremo¬ 
nies  at  the  William  Allen  White 
School  of  Journalism  and  Mass  Com¬ 
munications  at  the  University  of  Kan¬ 
sas. 

Back  to  school 

The  Ford  Motor  Co.  will  spend 
about  $120,000  over  the  next  two 
years  to  send  six  midlevel  managers 
back  to  school  at  Ohio  University’s 
E.W.  Scripps  School  of  Journalism. 
The  master’s  degree  program  focuses 
on  public  relations. 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  1 988) 

1989  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  May,  1989) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1989  Edition  $70  per  copy  □  Buik  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ _ 

Address _ Ste./Apt. _ _ 

City _ State _ Zip _ _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 
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New  York  State  residents  add  applicable  sales  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


Classlfled  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


Spice  up  your  op-ed  page  with  eloqu¬ 
ence  and  wit.  Weekly  750  -  word 
column  on  politics  and  public  affairs. 
For  rates,  samples  contact  Marc 
Desmond.  419  16th  St.,  Brooklyn,  NY 
(718)  788-8350. 


HUMOR 


HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


PUZZLES 


PUZZLE 

FEATURES 

SYNDICATE 

24515  California  Ave.  #12 
Hemet,  CA  92343 
Phone:  (714)  926-4843 
Daily  and  Sunday  Crossword  Puzzles 
Now  Camera-Ready 


SENIOR  HEALTH 


AMERICA'S  ONLY  GERIATRIC 
HEALTH  COLUMN.  Tenth  year.  Weekly, 
600  words.  Info:  Frank  Macinnis,  MD., 
Box  307,  Edmonton,  Canada  T5J  2J7. 
(403)  472-5555. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall.  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
_ (904)  234-1117 _ 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


EDITOR  &  PUBLISHER  for  October  21, 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
B  rokers- Appra  i  sers-Consu  Ita  nts 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City.  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove.  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


NEWSPAPER  BROKERS 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


October  3,  1 989 

This  announcement  is  to  congratulate 

TERRY  GOGERTY  and 
JOHN  WALKER 

of 

FORT  COLLINS,  COLORADO 

on  the  sale  of 


paid  weekly  ciiculation  9,600 
to 

GREELEY  PUBLISHING  COMPANY  of 
GREELEY,  COLORADO 

WE  ARE  PLEASED  TO  HAVE  REPRESENTED 
THE  SELLERS  IN  THIS  TRANSACTION. 


Webster  & 
Associates 

PUBLICATION  BROKERS 


812  S.  GOLIAD,  P.O.  BOX  850,  ROCKWALL,  TX  75087 
(214)  722-3030  FAX  (214)  722-3131 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  1 50  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-71% 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr..  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &CO..  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
(Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas.  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


3  MILLION  GROSS 

Profitable  western  direct  mail  shopper 
in  fast  growing  market.  Managers  will¬ 
ing  to  stay.  Below  gross.  Cash  sale. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


COUNTY  SEAT  WEEKLY.  No  competi¬ 
tion.  Ad  sales  could  be  promoted  in 
nearby  city.  Owner  wants  to  retire.  Write 
for  details.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.,  1801  Exposi¬ 
tion  Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


Consumer  real  estat?,  tor  sale  by  owner, 
monthly.  Long  Island,  NY.  $75,00C. 
Mr.  Morrone  (516)  681-1626. 


Highly-leveraged  weekly  group  owner 
sits  on  potential  gold  mine  in  Midwest 
playground.  Will  sacrifice  equity  for 
expertise,  cash,  or  sell  all.  Box  4206. 
Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Kansas  weekly  2,300  paid  $150,000 

gross.  Publisher  retiring.  Priced  at 

5ross.  Terms  available, 
im  Webster  (214)  722-3030. 


Than  self-restraint  there  is 
nothing  better. 

LAO-TZU 


Missouri.  Tabloid,  news  magazine 
format.  Largest  independent  in  fastest 
growing  county  in  state,  adjacent  to  St. 
Louis.  Free  home  circulation  of  10,000 
to  area’s  most  affluent  readers.  Great 
potential.  Published  bi-weekly.  16,000 
readers  see  us.  Asking  mid  -  $70’s. 
(314)  625-2111. 


NEWSPAPER  BUYERS: 

Consider  buying  a  free  paper  business. 
Profits  can  be  excellent  and  values  are 
consistently  going  up. 

WEST:  Free  paper,  very  profitable, 
$600,000,  terms. 

NORTH  CENTRAL:  Free  paper,  very 
profitable,  $275,000,  terms. 

NORTH  CENTRAL:  Free  paper,  very 
profitable,  $600,000,  terms. 
NORTHEAST:  Free  paper,  very  profit¬ 
able,  $300,000,  terms. 

CRIBB  MEDIA,  John  T.  Cribb,  Box 
1220,  Townsend.  MT  59644. 


Popular  monthly  publication  for  sale. 
So.  CA  area.  Now  grossing  $75K.  Sell 
for  gross.  $15K  down.  Easy  to  operate 
Vertical  market.  Lots  of  room  for 
growth.  Ideal  husband/wife  business. 
Box  4171,  Editor  &  Publisher. 


Publishers  are  invited  to  purchase  the 
trade  name  and  goodwill  of  the  San 
Francisco  Progress  and  resume  publish¬ 
ing  this  66-year-old  newspaper.  Call 
Jim  Martin.  (614)  889-9747. 


Southern  California  weekly  direct  mail 
shopper.  Profitable.  $4,000,000 
revenues.  No  other  competition  of  this 
type  in  this  stand  alone  market  near 
metropolitan  area.  Willow  Bend 
Communications  Inc.  (214)  612-0842. 


South  Florida  suburban  weekly.  High 
demos.  Gross  $1M-f.  Circulation 
30,000  +  .  Call  Mr.  Wilson  (305) 
258-8888. 


SUPER  OPPORTUNITY 


Newspaper  service  industry.  Some 
manuracturing.  Profitable  and  growing 
fast.  Management  and  staff  in  place. 
Revenues:  $4,750,000.  Cash  flow  with 
officer’s  salaries:  $650,000.  Price: 
$5,200,000.  Call  or  write:  Jim  Hall 
Media  Senrices,  PO  Box  1008,  Troy,  AL 
36081.  (205)  566-7198. 


TE)(AS  IS  ON  THE  MOVE!  Tax  reports 
show  that  Texas  business  is  improving. 
Some  good  newspapers  are  on  the 
market,  most  because  publishers  want 
to  retire  and  are  looking  for  capable 
successors.  Or  you  can  pick  up  the 
pieces  on  one  exclusive  county  seat 
weekly  where  there’s  been  a  divorce  in 
the  family.  Write  for  our  new  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
1801  Exposition  Blvd.,  Austin,  T)( 
7B703.  (512)  476-3950. 


ANNOUNCEMENTS 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  WANTED 

CAMERA  &  DARKROOM 

Well-known  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium-sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  4191,  Editor  & 
Publisher. 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 

COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

MAILROOM 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 

•  24-P.  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

PERSONALS 

Ex-Daily  Californian  (Berkeley)  staffers: 

If  you  are  interested  in  joining  our 
newly-formed  alumni  association  (or 
know  of  anybody  who  might  be)  please 
contact  our  office  at  (415)  548-8300. 

PUBUCATIONS  FOR  SALE 

FOR  SALE: 

Signode  ML  II  automatic  bundle  strap¬ 
pers.  Good  condition.  Immediately 
available  for  best  offer.  Call  Steve 
Donnelly  (301)  268-5000. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

ATTENTION  CHAINS 

1  have  a  package  buy  at  a  low  price  in 
return  for  cash  buyout.  4  publications 
for  one  price.  Making  money  now. 
Potential  outstanding.  By  owner,  call 
(512)  631-2390. 

SANTA  FE  -  Profitable  business  month¬ 
ly.  (505)  982-9792. 

INDUSTRY 

SERVICES 

One  labeler,  Avery  gum  label  head  and 
Stepper  base  with  Stepper  collator  quar¬ 
ter  folded  in  good  condition.  $7,000. 
Call  Clint  (406)  523-5279. 

TYPACK  USA 

Exclusive  North  American  Agent  for 
“Hit”  tying  machines.  Several  models 
available  for  all  newspaper  mailroom 
applications.  We  stock  parts  for  all 
makes  of  tying  machines!  Buy-Sell- 
Trade.  GREAT  prices  on  quality  twine 
and  poly-tape  shipped  from  our  ware¬ 
houses  nationwide.  Call  TOLL-FREE 
l-(800)  545-5408. 

CIRCULATION  SERVICES 

America’s  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 

A  newspaper  deserves 

THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 

COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 

MISCELLANEOUS 

STACKER  CRANE 

Two  each  late  model  Conco  overhead 
stacker  bridge  cranes.  86ft  span.  Cab 
operated.  Full  magnetic  controls,  5  step 
on  all  motions.  Cutler  Hammer  control, 
mounted  in  NEMA  lA  enclosures.  Re¬ 
volving  trolly  with  telescoping  colume 
and  Vac-U-Lift  attachment.  Cranes  are 
in  excellent  condition.  Armstrong  Crane 
Service  (612)  636-8129. 

J.  BLENKARN  HOLDINGS 
Canada’s  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 

Jeff  Blenkarn  (514)  227-6478. 

NEWSPRINT  FOR  SALE 

KEVIN  S.  PAPPERT 
(313)  673-9533 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 

485  E.  17th  St.,  Suite  400 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts” 
daily  and  weekly  newspapers 

Call  Today:  (609)  783-6070. 

PHOTOTYPESETTING 

VER-A-FAST  CORPORATION 

LASERCOMP  by  Monotype,  100  Pica 
with  600  hours,  $22,500;  also  70  Pica 

EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


TEGRA  Photo/Plain  Paper  with  Genesis 
RIP,  20  MB,  includes  Duplexer  and 
Graphics  Option,  30  Fonts,  installed 
but  never  used,  $52,500. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


PRESSES 


5  Unit  Goss  Community  press  with 
community  folder  (22  3/4^’)  -  1973,  for 
sale  by  owner.  Excellent  condition.  Can 
be  seen  in  operation.  Phone  Jim  Huckle 
(616)  929-3571  or  Fax  (616) 
929-1251. 


CARY  PASTERS 

6  used,  priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


DAILY-KING,  10  units,  1976-1980, 
KJ-8  folder  2:1  draw  type. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


FOR  SALE 
BEST  OFFER 

5  unit  Thatcher  press  with  folder.  May 
be  seen  in  operation.  For  information 
please  call  (Community  Newspapers. 
(803)  585-3678. 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 
1  160-page  double  3:2  folder 
12-Fully  automatic  45”  reeis 
New  GE  drives  in  1984 
ONE  GOSS  MK  II  PRESS  22  3/4” 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
TWO  GOSS  MK  II  23  9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 
1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050Fax#  (913)  492-6217 


GOSS 

3- Unit  Community,  1967  oil,  wkly. 
available  now 

1- Unit  Community,  grease  high  lub  - 
recond. 

Add-on  SSC  Community  units  “as  is”  or 
recond. 

8-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 

2- Unit  Signature  with  folder,  22-3/4” 

2-Unit  Signature  with  folder,  23-9/16” 

HARRIS/COTTRELL 

6- Unit  V-15  A  1967  w/JF7,  good  condi¬ 
tion  and  available  now 

6-Unit  Harris  V-15A  1974  w/JF7 

JF7  folders  and  add-on  units 
KING 

4-Unit  News  King  w/KJ6,  available  now 

Add-on  units,  folders  and  upper  formers 


COUNTY  SEAT  WEEKLY,  exclusive  in 
county.  Moutainous  area,  great  scenery. 
Paper  grosses  more  than  asking  price. 
$10K  down.  Write  for  details.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


WEEKLY,  only  newspaper  in  county.  In 
existence  80  years.  Nets  $25-$30K 
annually.  Owner  financing  w/balance  on 
long  term.  Write  for  details.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition  Blvd.,  Austin,  T)( 
78703.  (512)  476-3950. 
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1-800-327-8463 


EQUIPMENT 
&  SUPPLIES 


CAMERA  a  DARKROOM 

Half-Tone  Camera.  NuArc  VV-1418.  For 
stats  and  veeloxes.  Used.  Best  offer. 
Call  Erica  or  Josh.  (212)  280-4771. 


with  1900  hours,  $17,500.  Both  Like 
New! 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. _ 

Linotron  101  with  Composer,  Graphic 
Tablet  $1000;  Polychrone  Poly-Quick 
24  Rapid  Access  Processor  with  spare 
parts  $2000;  Kenro  vertical  ’241’ 
camera  with  extra  lense  -  25%  to  400% 
$2000.  Call  Joe  Munch  at  (516) 
751-1550. 


SAVE  ON  PARTS,  BOARDS,  AND  BACK 
UP  TYPESETTING  MACHINES.  Most 
models  of  COMPUGRAPHIC  equipment 
available.  Call  or  fax  GRAPH-X: 


MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  press  drives, 
ink  pumps,  gluers  and  more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa.  Kansas 

(913)492-9050  fax  (913)  492-6217 


METRO,  22-3/4,  available  immediate¬ 
ly.  8  mono  units  and  2  half  decks.  Addi¬ 
tional  units  can  be  supplied.  ONE, 


PHONE:  (215)  797-5515 
FAX:  (215)  797-8740. 


Atlanta.  Call  (404)  458-9351. 
(404)  458-5836. 


Fax 
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EQUIPMENT  &  SUPPLIES 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1 500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


NEWSPAPER  PRESS 

REF:  N114  -  Harris  V-15A,  5  units, 
JF-7  Folder 

REF:  N115  -  Harris  V-15A,  8  units. 
Double  Ender 

REF:  N116  -  Harris  V-25,  8  units, 
JF-10  folder 

REF:  N117  -  Harris  V-25,  9  units,  2 
JF-25  folders 

REF:  N 1 18  -  Harris  N-845,  4  units  RH, 
RBC-2  folder  w/upperformer 
REF:  N119  -  V-15A  Add  on  units, 
rebuilt,  ductor  style 
REF:  N120  -  V-25  Add  on  units, 
rebuilt  or  as  is 

REF:  N121  -  Custom  built  300,  3  Knife 
trimmer 

REF:  N122  -  Fairchild  (Newsking)  2 
units,  1  folder 

REF:  N123  -  Color  King,  7  units,  1 
folder 

REF:  N124  -  Fairchild  (Color  King), 
heatset,  5  units. 

These  press  systems  and  components 
are  owned  by  EGS  Americas,  Inc.  and 
are  available  “AS  IS"  or  completely 
rebuilt. 

EGS  AMERICAS  Inc. 

90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


NEW  LISTINGS 

21- 1/2”  cutoff: 

Goss  C150,  4-High  (2) 

22”  cutoff: 

Goss  Urbanite,  7  units 

Goss  SSC  folder,  balloon 

Super  Gazette,  4  units  &  satellite 

22- 3/4"  cutoff 

Goss  Metro,  8  units,  2  decks 
Goss  Urbanite,  7  units,  3-color, 
1976 

Goss  Urbanite,  4  units,  1964 

Goss  SSC,  4  units 

Goss  SC,  8  units,  2  folders 

Harris  845,  8  units 

Harris  V25,  8  units,  two  JF25 

Harris  V25,  6  units,  JF25 

Daily  King,  10  units,  KJ8 

M.A.N.  UniMan  2/2,  4  units  2  decks 

TKS  double  width,  5  ur>its,  1  deck 

Miscellaneous: 

MEG  D200  splicer  (2) 

Custom-Bilt  trimmers,  TK300  (3) 
Upper  formers  for  Community,  SC, 
SSC,  and  Urbanite  folders 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


EQUIPMENT  &  SUPPLIES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  METROLINER  22  3/4" 

15  -  Mono  units 
3  -  Half  decks 
1  -  Regent  2:1  folder 
9  -  45"  RTP’s 

Installed  new  1980/84  &  can  be  seens 
in  operation.  Offered  as  complete  press 
of  on  component  basis. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  fax  (913)  492-6217 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon -Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP's  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


SAVE  MONEY  ON  TRADE-IN  PRESSES 

4  -  Unit  Goss  Ctomm.  w/Comm.  folder 
from  wkly.  Wl  paper 

1  -  Goss  Community  oil  bath  unit 
1  -  Quadra  -  Color  unit  (1981) 

3  -  1979  Web  Leader  printing  units 

5  -  Unit  Web  Leader  with  8  web  folder, 
1/2  &  1/4  pg 

1  -  1967  Goss  SC  folder,  1/2  &  1/4  pg 
7  -  Unit  News  King  W/KJ6  folder  (197()) 

4  -  Unit  Harris  V15A  W/JF7  folder 
JF7  folder  w/20  hp  press  drive 
News  King  add-on  units  (1970-74) 

KJ6  News  King  folders  with  20  or  30  hp 

drives 

All  equipment  offered  "as  is"  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  373-8892 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact:  Terry  Morton 

WEB  OFFSET  PRESSES 
8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  style  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 
Harris  JF-4  combination  folder  with  1/2 
&  1/4  and  double  parallel  22-3/4” 
c.o. 

Harris  upper  former  for  V  series  folders 
Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4”  by  36”  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 

215  Coastline  Road 
Sanford,  FL  32771 

(407)  321-3505  Fax  (407)  330-7556 


EQUIPMENT  &  SUPPLIES 


W  &  H  FLEXO 

WILL  CONSIDER  ALL  OFFERS 
4-Unit  1984  Windmoeller  Hoelscher 
press  with  3  half  decks,  double  3:2 
folder  &  RTPs.  Cut-off  is  23-9/16”  but 
can  be  reduced  to  22”.  Available  for 
immediate  removal.  , 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 


U.O.P.  3-color  for  Goss  Community, 
1982,  lever  key  fountains.  Available  30 
days.  ONE,  Atlanta.  Call  (404) 
458-9351.  Fax  (404)  458-5836. 


SCANNING  EQUIPMENT 


Royal  Zenith  200S  Color  Scanner  On¬ 
line  color  video  previewer,  color  selec¬ 
tive  USM,  four-up  productivity,  automa¬ 
tic  grain  deduction.  Affordable,  fast  and 
easy  to  operate.  Ideal  for  newspaper 
color.  Graphtek  (412)  341-2448. 


WANTED  TO  BUY 


If  you  have  a  quality  press,  Goss  Harris 
or  King  to  sell:  Please  call  Frank  (201) 
492-8877.  No  dealers  please. 


HELP 

WANTED 


ACADEMIC 


HELP  WANTED 


ASSISTANT/ASSOCIATE  PROFESSOR 
Anticipated  position.  Assistant/ 
Associate  Professor  of  journalism/mass 
communication  with  specialty  in  mass 
media  research  methods.  Successful 
candidate  will  teach  graduate  and 
undergraduate  courses  in  research 
methods,  survey  research,  public  opin¬ 
ion,  media  campaigns.  Applied  experi¬ 
ence  with  audience  research  in  broad¬ 
cast  and  print  journalism  highly  desir¬ 
able,  plus  ability  to  work  as  a  principal 
investigator  on  grants.  Ph.D.  and 
evidence  of  scholarship  is  required. 
Closing  date  January  31,  1990.  Posi¬ 
tion  to  be  filled  no  later  than  September 
1,  1990.  Send  resume,  letter  of  inter¬ 
est,  and  names,  addresses,  and  phone 
numbers  of  at  least  three  professional 
references  to  Professor  Scott  Chisholm, 
Chair  Search  Committee,  Department 
of  Communication,  Utah  State  Univer¬ 
sity,  Logan,  UT  84322-4605. 

USU  IS  AN  AA'EO 
AND  IRCA  EMPLOYER 


Fax  your  ad 
to  E&P! 
(212)  929>1259 


JOURNALISM:  George  Washington 
University  has  tenure-track  assistant  or 
associate  professor  vacancy  for  mass 
communication,  reporting,  free-lance 
features  in  undergrad  B.A.  news- 
editorial  program.  Salary  based  on 
professional  academic  experience, 
M.A.  required.  Start  Aug.  1990, 
academic  year.  Application  with  refer¬ 
ences,  any  samples  by  Dec.  1, 1989,  to 
Prof.  Phil  Robbins,  Journalism,  George 
Washington  University,  Washington, 
DC,  2CI052.  AA/EEO  Employer. 


DISTINGUISHED  PROFESSOR  OF  COMMUNICATION 
SCHOOL  OF  COMMUNICATION 
UNIVERSITY  OF  MIAMI 

The  University  of  Miami  seeks  applications  from  out¬ 
standing  professionals  to  fill  an  endowed  chair  in  its 
School  of  Communication.  The  term  of  appointment  is 
nine  months,  beginning  in  August,  1990. 

Candidates  should  present  an  outstanding  record  of 
professional  achievement  in  the  field  of  broadcast  jour¬ 
nalism. 

The  University  of  Miami  is  a  private,  nonsectarian, 
university  with  an  enrollment  of  approximately  13,700 
students.  The  main  campus  is  located  in  Coral  Gables, 
a  beautiful  suburb  of  Miami. 

Letter  of  application,  names  of  three  references,  and  a 
current  resume  should  be  mailed  to: 

Edward  J.  Pfister,  Dean 
School  of  Communication 
Box  248127 
University  of  Miami 
Coral  Gables,  FL  33124 

Review  of  applicants  begins  January  1,  1990. 

AN  EQUAL  OPPORTUNITY/AFFIRMATIVE  ACTION 
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HELP  WANTED 


ACADEMIC 


Three  anticipated  assistant  professor, 
tenure  track  positions  available:  1) 
Broadcasting/Telecommunications 
Theory  and  Policy.  Emphasis  on  impact 
of  broadcasting  on  society,  comparative 
information  systems,  technology  and 
international  communication.  2) 
Research  Methods.  Emphasis  on  quan¬ 
titative  research;  behavioral  survey, 
content  analysis,  and  experimental. 
Secondary  emphasis  on  specialty 
reporting,  in  such  areas  as  science  and 
technology,  and  the  environment.  3) 
Government/Mass  Media.  Emphasis  on 
political  campaigns,  political  economy 
of  mass  media,  public  policy  analysis, 
and  mass  media  and  political  institu¬ 
tions.  Ph.D.  or  near  completion,  strong 
interest  in  research  required.  Teaching 
and  professional  experience  highly 
desirable.  Application  letter,  vita  and  3 
letters  of  reference  to:  Prof.  Richard 
Hixson,  Chair,  Search  Committee, 
Dept,  of  Journalism  &  Mass  Media, 
Rutgers  Univ.,  4  Huntinrton  St.,  New 
Brunswick,  NJ  08903.  December  31, 
1989  deadline.  Rutgers  is  an  affirma¬ 
tive  action/equal'  opportunity  employer. 


Heads  are  wisest  when  they 
are  cool,  and  hearts  are 
strongest  when  they  beat  in 
response  to  noble  ideals. 

RALPH  BUNCHE' 


HELP  WANTED 


ACADEMIC 


The  Department  of  Journalism  at  Cali¬ 
fornia  State  University,  Chico, 
announces  two  openings  beginning 
September,  1990;  (1)  Chairperson  for 
department  seeking  initial  AEJMC 
accreditation.  Ph.D.  required  in  jour¬ 
nalism,  mass  communication,  or 
related  field.  Candidate  must  possess  a 
strong  commitment  to  teaching  and 
research;  proven  leadership  and  admi¬ 
nistrative  ability;  and  recognized 
professionql  and  academic  achieve¬ 
ment.  (2)  Lecturer  to  advise  weekly 
campus  newspaper  and  teach  two  jour¬ 
nalism  courses  per  semester.  Master’s 
degree  r^uired  in  journalism  or  mass 
communication.  Recent  experience  in 
print  journalism  or  college  media  advis¬ 
ing  also  required.  Review  of  candidates 
for  both  positions  will  begin  November 
15,  1989  and  continue  until  positions 
are  filled.  Send  vitae,  evidence  of 
professional  and  academic  achieve¬ 
ment,  and  three  letters  of  recommenda¬ 
tion  to  Chair,  Search  Committee, 
Department  of  Journalism,  College  of 
Communication,  California  State 
University,  Chico,  Chico,  CA 
95929-0600. 


UNIVERSITY  OF  ALABAMA.  Master’s 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write;  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


JAMES  L  KNIGHT 
PROFESSOR  OF  COMMUNICATION 
THE  UNIVERSITY  OF  MIAMI 
CORAL  GABLES,  FLORIDA 

The  University  of  Miami’s  School  of  Communication 
seeks  applications  from  outstanding  scholars  to  fill  the 
James  L.  Knight  Chair  in  Communication.  The  term  of 
appointment  is  nine  months,  beginning  in  August, 
1990. 

Candidates  should  present  an  outstanding  record  of 
scholarly  achievement.  The  field  of  print  journalism  is 
preferred.  The  James  L.  Knight  Professor  will  be 
expected  to  work  with  students  and  faculty,  lecture, 
and  teach  in  his  or  her  area  of  expertise. 

The  University  of  Miami  is  a  private,  nonsectarian, 
university  with  an  enrollment  of  approximately  13,700 
students.  The  main  campus  is  located  in  Coral  Gables, 
a  beautiful  suburb  of  Miami. 

Letter  of  application,  names  of  three  references,  and  a 
current  resume  should  be  mailed  to: 

Edward  J.  Pfister,  Dean 
School  of  Communication 
Box  248127 
University  of  Miami 
Coral  Gables,  FL  33124 

Review  of  applicants  begins  January  1,  1990. 

AN  EQUAL  OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER 


HELP  WANTED 


ACADEMIC 


COMMUNICATION  DEPARTMENT 
JOURNALISM,  tenure  track  position 
anticipated  for  an  Assistant  or  Associate 
Professor  for  September  1990.  Teach 
undergraduate  and  graduate  writing  and 
editing  courses.  Ph.D.,  scholarly 
research  and  professional  journalism 
experience  required.  Research  interests 
should  not  duplicate  current  depart¬ 
mental  strengths  in  media  history  and 
law.  Salary  commensurate  with  qualifi¬ 
cations.  to  apply  send  application, 
resume  and  three  letters  of  recommen¬ 
dation  by  Dec.  1  to;  Prof.  Carol  Liebler, 
Search  (Committee  Chairperson,  Depart¬ 
ment  of  Commmunication,  GSU, 
University  Plaza,  Atlanta,  GA  30303. 
GSU,  a  unit  of  the  University  System  of 
Georgia  is  an  Equal  Opportunity 
Employer. 


University  of  Florida  College  of 
Journalism  &  Communications 

Photojournalism  position,  assistant  or 
associate  professor,  at  the  University  of 
Florida.  Master’s  degree  and  minimum 
five  years  experience  preferred.  Nine- 
month,  tenure-track  position  with  possi¬ 
bility  of  summer  employment.  Mini¬ 
mum  salary  $32,000  and  competitive 
depending  on  qualifications.  Starting 
date  August  1990.  Persons  especially 
Interested  in  new  photojournalism  tech¬ 
nologies  are  urged  to  apply.  College 
offers  excellent  racilities.  Applications 
must  be  postmarked  by  Dec.  1,  1989. 
Send  letter  of  application,  vita  and 
three  professional  or  academic  refer¬ 
ences  to  Dr.  Jon  Roosenraad, 
Chair, Department  of  Journalism, 
University  of  Florida,  Gainesville,  FL 
i32611.  (An  AA/EEO  Employer).  Photo¬ 
graphs  and  portfolio  materials  will  not 
be  returned  unless  accompanied  by  a 
postage-paid  envelope. 


ADMINISTRATIVE 


ADMINISTRATIVE  PERSONNEL  -  See 
our  ad  under  "Editorial."  The  Sacra¬ 
mento  Union  Publishing  Company. 


ASSISTANT  TO  COMPANY  PRESIDENT 
Management  training  position  for 
minority  journalist  with  minimum  3 
years  newsroom  experience  and 
commitment  to  career  in  newspaper 
management.  Trainee  will  serve  for  one 
year  as  hands-on  assistant  to  company 
president  in  all  aspects  of  managing 
small  newspaper  group.  Begins 
Summer/Fall  1990.  Salary  commensu¬ 
rate  with  experience.  Relocation  allow¬ 
ance.  Application  deadline  Feb.  2, 
1990.  Please  send  resume,  two  letters 
of  recommendation  and  500-word 
essay  describing  reasons  for  interest  in 
position  to: 

Mr.  Loren  F.  Ghiglione,  President, 
Worcester  County  NewpaMrs,  25  Elm 
Street,  Southbridge,  MA  01550. 


EMPLOYMENT  MANAGER 
The  Washington  Times  has  an  oppor¬ 
tunity  for  a  professional,  results- 
oriented  team  player.  We  are  seeking  an 
individual  experienced  in  recruitment 
and  selection,  employment  relations 
and  training  and  development.  Strong 
leadership  and  communication  skills 
are  required.  Competitive  salary  and 
benefits.  Send  resume  in  confidence  to 
Director  of  Human  Resources,  The 
Washington  Times,  3400  New  York 
Ave.  NE,  Washington,  DC  20002. 

EOE 

GENERAL  MANAGER 
Sales  or  financial  background 
preferred.  Strong  skills  needed  to  run 
million  dollar  plus  and  growing  county 
seat  twice-weekly  with  companion 
publications  near  metro  area  in  Zone  5. 
The  right  combination  of  ambition,  skill 
and  experience  will  get  this  job. 
Compensation  commensurate  with  what 
you  bring  to  job.  Reply  to;  Box  4183, 
Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER 
MediaNews  Group  is  seeking  to  fill  this 
top  staff  pqsition  with  a  uniquely  quali¬ 
fied  individual.  The  ideal  candidate 
should  possess  the  skills  and  experi¬ 
ence  to  manage  a  staff  of  13  providing 
legal,  tax,  accounting  and  financial 
services  to  approximately  18  daily 
newspapers  and  many  other  weekly 
newspapers  throughout  the  United 
States.  MediaNews  Group  is  privately 
owned  with  6,000  employees  and 
revenues  of  $4()0  million. 

Desired  background  includes  strengths 
in  accounting  and  finance  with  expo¬ 
sure  to  tax  and  legal.  Must  be  at  ease 
working  with  lawyers,  bankers  and 
insurance  company  lenders.  MBA/CPA 
is  preferred  as  is  acquisition  experi¬ 
ence.  Proven  integrity  is  a  must. 

Salary  as  required  with  excellent  bene¬ 
fits.  Equity  participation  is  available 
after  one  year. 

Contact:  Jim  Janiga 
Human  Resources  Director 
The  Houston  Post  Company 
PO  Box  4747 
Houston,  TX  77210-4747 
(713)  840-5622  Office 
(713)  840-6997  Telefax 


GENERAL  MANAGER 
Of  commercial  printing  division  of  a 
small,  daily  newspaper.  Must  be  a  lead¬ 
er  for  approximately  10  employees. 
Must  have  experience  in  both  sales  and 
production.  Located  in  Zone  2.  Send 
resume,  and  salary  requirements  to  Box 
4177,  Editor  &  Publisher. 


WANTED:  A  take-charge  man  or  woman 
familiar  with  small-town  operation  for 
small  monthly  publication  in  English 
Caribbean.  Must  be  able  to  do  it  all, 
with  little  supervision-write,  edit  corres¬ 
pondents’  copy,  and  handle  business 
operations.  Modest  salary  to  start,  but 
bonus  or  equity  guaranteed.  Wonderful 
opportunity  for  hard-working  and  ambi¬ 
tious.  Send  non-returnable  resume  and 
samples  to  Box  4174,  Editor  & 
Publisher. 


ADVERTISING 


AD  MANAGER  with  desire  to  move  up 
the  ladder  in  one  of  the  fastest  growth 
areas.  Top  salary  and  benefit  package. 
Live,  work  and  play  on  the  Colorado 
River.  Booming  Laughlin,  NV.  Send 
resume  to  Hal  Paradis,  Publisher,  Box 
1209,  Bullhead,  AZ  86442. 


ADVERTISING  MANAGER 
We  are  seeking  that  unique  individual 
who  is  able  to  motivate  and  develop  an 
advertising  staff  that  will  aggressively 
sell  advertising  to'area  merchants.  The 
person  able  to  accomplish  this  feat  will 
open  up  a  very  successful  future  for 
himself/herself.  The  daily  newspaper 
requesting  this  individual  is  of  medium 
size  and  is  located  in  Zone  2.  Send 
resume  to  Box  4179,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
for  fast  growing  13,500  daily  in  Griffin, 
GA.  Persons  interested  must  be  exper¬ 
ienced  in  all  areas  of  retail,  classified 
and  national  advertising.  Must  be  able 
to  train  and  motivate  sales  staff  and  not 
afraid  of  competition.  Candidates 
should  be  able  to  create  and  implement 
ways  to  expand  market  share  while 
handling  details  of  a  small  daily  news¬ 
paper.  Griffin,  GA  is  a  beautiful  city  of 
55,000  located  forty  miles  south  of 
Atlanta.  Good  company  benefits  and 
starting  salary  coupled  with  excellent 
advancement  possibilities  make  this  an 
excellent  opportunity.  Please  mail 
resume  with  salary  history  to  Publisher, 
Griffin  Daily  News,  PO  Drawer  M,  Grif¬ 
fin,  GA  30224. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING 

ACCOUNT  REPRESENTATIVE 
Fast  growing  Manhattan  weekly  publi¬ 
cation  seeks  aggressive  motivated  sales 
dynamo.  Ad  sales  experience  required. 
Excellent  salary,  bonus  and  benefit 
package  to  the  right  sales  professional 
who  can  (MAKE  IT  HAPPEN).  Send 
resume  to; 

VP  Marketing,  Access  Press 
363  7th  Ave. 

New  York,  NY  10001. 


ADVERTISING  DIRECTOR 
for  12  year-old,  25,000  news  and  arts 
weekly  in  vibrant,  beautiful  lakeside 
community.  Competitive  pay,  benefits, 
incentives  -  mcluding  possible  substan¬ 
tial  equity  position.  Write: 

Nat  Winthrop,  Publisher 
Vanguard  Press,  PO  Box  928 
Burlington,  VT  05402 


ADVERTISING  DIRECTOR  -  The 
Bismarck  Tribune  is  a  fast-growing 
30,000  daily  with  modern  facilities  in  a 
prosperous  state  capital  in  one  of  Am¬ 
erica's  last  frontiers  ~  clean,  crime- 
free,  rich  in  resources,  outdoor  recrea¬ 
tion  and  business  opportunity.  We  need 
an  ad  director  who  can  set  and  achieve 
goals  and  has  the  track  record  to  prove 
It.  Write:  Paula  Redmann,  Human 
Resources  Manager,  Box  1498, 
Bismarck,  ND  58502. 


ADVERTISING  PERSONNEL  -  See  our 
ad  under  “Editorial."  The  Sacramento 
Union  Publishing  Company. 


Ad  sales  representative  needed  byi 
Columbus,  OH  weekly.  Turn  your  sales* 
skills  into  dollars,  one  person  sales 
operation.  Send  resume  to  Sales  Rep, 
PO  Box  339,  Columbus,  OH  43123. 


HELP  WANTED 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 
The  Northampton  Daily  Hampshire 
Gazette,  an  independent  paper  of 
21,000  circulation  in  the  lovely 
Connecticut  River  Valley  of  Massa¬ 
chusetts,  is  seeking  a  Display  Advertis¬ 
ing  Manager  to  supervise  and  train  a 
staff  of  15. 

The  ideal  candidate  will  have  had  exper¬ 
ience  across  a  variety  of  selling  situa¬ 
tions,  be  able  to  identify  opportunities 
and  problems  and  development  and 
implement  effective  responses,  and  be 
committed  to  a  philosophy  that  places  a 
premium  on  quality  service  and 
community  newspapering. 

An  attractive  compensation  package, 
the  opportunity  for  advancement,  and 
challenges  certain  to  maximize  personal 
and  professional  growth  will  be  offered 
in  return.  Please  send  a  letter  explain¬ 
ing  your  reasons  for  applying  together 
with  a  resume  and  salary  history  to- 
Don  Nunes 

Director  of  Advertising  And  Marketing 
The  Daily  Hampshire  Gazette 
115  Conz  St.  PO  Box  299 
Northampton,  MA  01060 
All  responses  will  be  held  in  confi¬ 
dence.  We  are  an  Equal  Opportunity 
Employer. 


Leading  San  Francisco  news  and  enter¬ 
tainment  weekly  seeks  experienced 
sales  manager  to  sell  and  manage  and 
motivate  expanding  sales  staff.  Send 
resume  to  S.F.  Weekly,  230  Ritch, 
S.F.,  CA  94107.  Attn;  DSP. 


CLASSIFIED/TELEMARKETING 
SALES  SUPERVISOR 

The  Loveland  Daily  Reporter-Herald  is 
seeking  a  Classiried/Telemarketing 
Sales  Supervisor  to  manage  two  class! 
fied  phone  representatives  and  two  tele 
marketers. 

Responsibilities  include  sales  direction, 
training  and  development  through 
application  of  creative  ideas  and  an 
enthusiastic  approach. 

Position  requires  thorough  sytem  exper¬ 
ience,  a  supervisory  background  and 
proven  phone  sales  ability.  Candidate 
must  be  energetic,  self-motivated  and 
organized. 

We  offer  a  competitive  compensation 
and  benefit  package,  progressive  work¬ 
ing  environment  and  a  quality  of  life 
found  only  in  beautiful  northern 
Colorado. 

Send  resume  and  salary  history  tO: 
Personnel  Department,  Loveland  Daily 
Reporter-Herald,  PO  Box  59,  Loveland, 
CO  80539. 


I  like  Paris.  They  don’t  talk 
so  much  of  money,  but 
more  of  sex. 

VERA  STRAVINSKY 


CLASSIFIED  ADVERTISING  MANAGER 
The  Times-Union,  one  of  Florida’s 
maior  metropolitan  newspapers,  is 
seeking  a  highly  experienced  individual 
to  restructure  its  classified  advertising 
department.  The  ideal  candidate  should 
be  an  excellent  manager  of  people  and 
have  the  ability  to  develop  effective 
pricing  strategies,  contemporary  classi¬ 
fied  formats  and  to  develop  a  top-notch 
sales  organization.  The  Times-Union 
offers  a  highly  competitive  salary  and 
incentive  program.  Please  respond  with 
letter  and  resume  to  Paul  M.  Cohen, 
Corporate  Director  of  Marketing,  Morris 
Communications  Corporation,  PO  Box 
1949,  Jacksonville,  FI  32231. 


ARTIEDITORIAL 


DESIGNER 

Imagination,  energy  and  the  skills  to 
execute  are  the  prerequisites  for  this 
position.  Plus  illustration  ability.  Mac 
facility  a  plus.  Applicants  should  have  a 
mastery  of  typography  and  color,  and 
ability  to  contribute  to  an  all- 
encompassing  redesign  project.  Job  is 
in  growing  art  department  of  160,00() 
circulation  daily  in  booming  southern 
California.  Send  resume,  tearsheets  to 
Sally  Ann  Maas,  The  Press-Enterprise, 
PO  Box  792,  Riverside,  CA 
92502-0792. 


ARTIGRAPHICS 


GRAPHIC  ARTIST/DESIGNER 
Graphics  person  with  expertise  in  maps, 
charts,  graphics,  and  color,  plus  famil¬ 
iarity  with  Mac  needed  by  progressive 
18,000  afternoon  daily  in  beautiful 
southern  Oregon.  A  strong  sense  of 
graphic  design  and  Mac  experience 
could  lead  you  to  a  very  bright  future 
with  this  young-thinking  company. 
Must  be  able  to  work  under  deadline 
pressure.  No  tempermental  artists  need 
apply.  We  offer  Oregon’s  quality  of  life, 
excellent  benefits  package,  and  compe¬ 
titive  wage.  Please  send  letter  of  appli¬ 
cation,  resume,  references,  salary 
history,  and  samples  of  your  work  to: 
Dennis  Mack,  General  Manager,  Grants 
Pass  Daily  Courier,  409  SE  7th  St.,  PO 
Box  1468.  Grants  Pass.  OR  97526. 


E&P  Employment 
Zone  Chart 
on  page  67. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Gavilan  Newspapers,  located  south  of 
San  Jose,  California,  is  looking  for  a 
Circulation  Director.  Excellent  oppor¬ 
tunity  in  a  growing  market.  If  you  are 
highly  motivated,  up  for  a  challenge, 
service-oriented,  and  have  the  know¬ 
ledge  to  increase  circulation  through 
home  delivery,  this  may  be  your  oppor¬ 
tunity.  Send  your  resume  to: 

Publisher 

Gavilan  Newspapers,  Inc. 

PO  Box  22365 

Gilroy,  CA  95021-2365 
E.O.E. 


HELP  WANTED 


aRCULATION 


ASSISTANT  STATE 
CIRCULATION  MANAGER 
The  Roanoke  Times  &  World-News  is  a 
125,000  all  day  paper  located  in  the 
beautiful  Roanoke  Valley  of  Virgina.  We 
have  an  opening  for  an  assistant  state 
circulation  manager  to  train  new  district 
managers,  help  collect  delinquent 
accounts,  give  excellent  customer 
'service  and  direct  home  delivery  and 
single  copy  promotions.  This  manager 
also  will  provide  ideas  for  district  and 
route  reorganizations  and  assist  in  goal¬ 
setting  and  planning.  Two  years  of 
supervisory  or  related  circulation  experi¬ 
ence  preferred.  A  company  car  will  be 
provided.  There  is  also  a  monthly  bonus 
plan.  Send  resume  and  salary  require¬ 
ments  to  Chuck  Hatfield,  State  Circula¬ 
tion  Manager,  Roanoke  Times  &  World- 
News,  PO  Box- 2491,  Roanoke,  VA 
24010.  EOE. 


Assistant  Circulation  Director  with 
metropolitan  newspaper.  Circulation  of 
approximately  116  000  daily  and 
131,000  Sunday  serving  a  12-county 
area  in  the  southeast.  In  addition  to 
newspaper,  the  company  publishes  a 
network  of  tabloid  zoned  editions  and 
total  market  coverage  publications.  The 
circulation  department  also  operates  an 
alternate  delivery  service  both  within 
and  beyond  the  circulation  areas  of  the 
newspaper. 

The  successful  candidate  will  assist  the 
Circulation  Director  in  managing  a 
department  with  66  full-time  employ¬ 
ees  and  an  annual  operating  budget  of 
over  $4  million.  Candidates  should  be 
willing  to  work  flexible  hours.  In  addi¬ 
tion,  applicants  should  possess  an 
express^  desire  to  achieve  goals  within 
the  circulation  department.  Candidates 
should  have  several  years  of  circulation 
management  experience  with  a  daily 
newspaper  and  proven  record  of  market¬ 
ing  and  administrative  performance. 
Write  Box  4175,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

17,000  PM  daily  in  highly  competitive 
Los  Angeles  market  needs  an  exper¬ 
ienced  manager  to  direct  primarily 
youth  carrier  force  to  new  heights.  The 
ideal  candidate  must  have  a  well  round¬ 
ed  background  and  proven  track  record 
in  promotion,  sales  and  customer 
service.  Send  resume  to  Chuck  Rath- 
burn,  Director  of  Sales  and  Marketing, 
PO  Box  1259,  Covina,  CA  91722. 


CIRCULATION  SALES  MANAGER 
Looking  for  qualified  person  with  3-5 
years  proven  circulation  sales  experi¬ 
ence  including  some  in  management  to 
be  responsible  for  all  areas  of  daily  sales 
operation.  Requires  excellent  manage¬ 
ment,  communication,  planning,  and 
motivational  skills,  plus  experience  with 
computer  system.  Good  people  skills  a 
must.  Degree  preferred.  Reports  to 
circulation  director. 

If  you  possess  excellent  professional 
and  organizational  skills  and  seek  a 
rewarding  challenge  in  a  very  competi¬ 
tive,  fast  paced  environment,  we  offer 
attractive  salary,  benefits,  and  excellent 
working  conditions.  Send  resume  and 
salary  nistory  to  Box  4165,  Editor  & 
Publisher. 

EOE 

CIRCULATION  SALES  MANAGER 
Spanish  language  daily  with  75,000 
distribution  seelu  aggressive,  bilingual 
sales  manager  with  minimum  3  years 
experience  in  the  New  York  metro  mark¬ 
et.  Requirements  include  drivers 
license,  car,  experience  in  dealing  with 
wholesalers  and  NMDU,  bulk  sales, 
sales  promos,  sales  development  plans 
in  a  fragmented  market.  Goal  oriented 
and  willing  to  make  money.  Please  send 
your  resume  to  C.  D.  Rose,  PO  Box  526, 
village  Station,  New  York,  NY  10014. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  PERSONNEL  -  See  our 
ad  under  “Editorial.”  The  Sacramento 
Union  Publishing  Company. 


CIRCULATION  PROMOTION 
MANAGER 

Orange  County’s  number  one  daily 
seeks  a  highly  motivated  individual  to 
manage  a  rapidly  expanding  circulation 
promotion  department.  The  ideal  candi¬ 
date  should  be  experienced  in  youth 
and  adult  carrier  promotions,  as  well  as 
telemarketing  and  outside  crew  promo¬ 
tions.  Must  possess  strong  written  and 
oral  communication  skills.  Creative 
thinking  and  the  ability  to  generate 
excitement  is  a  must.  You  will  supervise 
an  aggressive  staff  which  anxiously 
awaits  strong  leadership.  College 
degree  with  competitive  market  experi¬ 
ence  is  a  real  plus.  Send  your  resume 
and  salary  requirements  to:  Robert 
Wolfe,  The  Orange  County  Register, 
625  North  Grand  Avenue,  Santa  Ana, 
CA  92701,  or  call  (714)  664-5094. 


Circulation  management  candidate 
needed  for  upper  midwest,  70,000 
circ.  daily  in  university  town.  Staff 
currently  solid  but  we  are  seeking  a 
qualified  candidate  who  may  develop 
into  our  next  circulation  manager  within 
1-3  years.  The  successful  candidate 
could  be  circulation  manager  of  a  small¬ 
er  paper  or  have  circulation  experience 
at  a  larger  paper.  Send  resume  and  brief 
letter  stating  career  goals  to  Box  4201, 
Editor  &  Publisher. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write; 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


SALES  MANAGER 

Suburban  Chicago’s  fastest  growing 
newspaper  is  seeking  a  hands-on  mana¬ 
ger  for  our  growth-oriented  circulation 
sales  department.  Experience  in  tele¬ 
marketing,  crew  sales  and  promotion 
are  a  must.  We  offer  an  excellent 
compensation  package  and  benefits.  If 
interested  please  send  resume  with 
salary  requirements  to  the  Daily  Herald, 
PO  Box  280,  Arlington  Heights,  IL 
60006.  Attn:  Human  Resources 
Department. 


SINGLE  COPY  MANAGER 
Need  experienced  manager  to  oversee 
single  copy  department.  The  successful 
candidate  must  be  innovative,  sales 
minded  and  high  energy.  We  are  a  major 
publication  in  New  Jersey.  Send  resume 
and  salary  history  to  Box  4202,  Editor  & 
Publisher. 


SINGLE  COPY  MANAGER 
Investor’s  Daily,  America’s  Business 
Newspaper,  has  a  new  postion  available 
for  single  copy  manager/west  coast 
region.  Position  entails  overseeing 
single  copy  sales/senrice,  working  with 
area  supervisors  and  wholesalers,  sales 
gross  and  bulk  sales.  Travel  involved. 
Prior  newspaper  experience  required. 
Send  resume  to  Doug  Stone,  Investors 
Daily,  1941  Armacost  Avenue,  Los 
Angeles,  CA  90025. 

ZONE  MANAGER 

We’re  one  of  New  England’s  most  prog¬ 
ressive  daily  newspapers. 

Applicants  should  be  well  organized,  a 
problem  solver,  and  a  good  communica¬ 
tor.  Candidates  must  have  a  solid  back¬ 
ground  in  circulation  experience  and 
have  exhibited  high  performance  stan¬ 
dards  in  sales  service  and  collections. 
Send  resume  to  Andy  Cline,  Circulation 
Director,  Journal  Inquirer,  306  Progress 
Drive,  Manchester,  CT  06040. 
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HELP  WANTED 


ORCULATION 


Zone  9  fast  growing  corporation  seeks 
sales  motivated  circulation  people  to 
help  us  gain  new  customers  for  our 
newspapers  clients.  Directing  youth 
crews  door  to  door.  Management  posi¬ 
tions  available  in  many  markets  includ¬ 
ing  southern  CA  with  our  LA  Times  oper¬ 
ation.  You  must  have  a  large  insured 
vehicle  and  a  burning  desire  to 
succeed.  We  provide  training, 
guidance,  guaranteed  income  to  start 
and  opportunity  to  make  $50,000  to 
$100,000  plus.  Call  l-(800) 
274-3042  or  write  Personnel  Director, 
M  W  Ives  Co.,  Inc.,  9142  El  Cerro 
Drive,  Lakeside,  CA  92040-5113. 


COMPUTER  TECHNOLOGY 


MANAGER,  PUBLISHING  SYSTEMS 
The  New  York  Post  seeks  systems 
manager  for  80-terminal  XyWrite-based 
CText  editorial  and  classified  systems 
using  Novell  and  Unix.  Responsible  for 
daily  system  managment,  user  training/ 
assistance  and  complete  administrative 
duties  and  staff  management  as  well  as 
coordinating  systems  integration  with 
other  department  heads.  CText,  Novell 
and  Unix  experience  important. 
Resumes  only  to  Lucy  Lambert,  New 
York  Post,  210  South  St.,  New  York,  NY 
10002. 


DATA  PROCESSING 


SENIOR  PROGRAMMER  ANALYST 
The  Baltimore  Sun  is  seeking  an  indivi¬ 
dual  to  support  all  newsroom-related 
design  systems  as  part  of  a  large  project 
which  will  encompass  multiple  func¬ 
tional  areas  within  the  newspaper.  The 
individual  selected  will  understand  how 
newrooms  function,  including  work 
flows  and  deadlines.  In  addition,  this 
position  requires  knowledge  of  VMS,  C 
and  DEC  sjretems  architecture,  as  well 
as  knowledge  of  the  desktop  publishing 
industry  and  its  direction  and  network¬ 
ing  methods  The  incumbent  will  need 
g(^  problem  solving  skills  and  be  able 
to  function  during  high  stress  and  dead¬ 
line  periods,  as  well  as  experience  work¬ 
ing  with  members  of  multiple  user 
departments. 

Interested  applicants  should  submit  a 
resume,  including  salary  requirements, 
tO: 

Sonja  K.  Hunn 

Employee  Relations  Administrator 
The  Baltimore  Sun 
PO  Box  1377 
Baltimore,  MD  21278 


SYSTEM  ANALYST 

Must  have  1  year  experience  on  SI  I 
System  55  or  System  25  with  know¬ 
ledge  of  classified  and  editorial  applica¬ 
tions.  Thorough  understanding  of  Sll 
and  Tandem  utilities.  Strong  system 
management  experience  required. 
STYL  knowledge  helpful.  Knowledge  of 
PCs,  MACS  or  DEC  Microvax  a  plus. 
Send  resume  to:  Human  Resources 
Dept.,  Copley  Los  Angeles  Newspapers, 
5215  Torrance  Blvd.,  Torrance,  CA 
90509. 


USER  SUPPORT  SPECIALIST 
The  Columbus  Dispatch  has  two  open¬ 
ings  tor  Atex  sytems  editors  who  know 
format-writing,  systems  operations, 
Macintosh  and  have  a  flair  for  dealing 
with  users  in  deadline  situations. 
Successful  applicants  should  have 
bachelors  degree  in  journalism,  compu¬ 
ter  science  or  equivalent  experience. 
We  also  have  an  Atex-built  PC  network 
so  IBM/MSDOS  knowledge  also  a  plus. 
Salary  and  benefits  commensurate  with 
experience.  Interested  candidates 
should  send  resume  to:  The  Columbus 
Dispatch,  The  Department  of  Employee 
and  Labor  Relations,  34  South  Third 
St.,  Columbus,  OH  43215. 

An  Equal  Opportunity  Employer.  M/F 


HELP  WANTED 


AGRI-BUSINESS  REPORTER 

The  Casa  Grande  Dispatch,  a  9,000, 
6-day  daily  in  southern  Arizona,  has  an 
opening  for  an  agri-business  reporter  to 
cover  a  diversified  manufacturing  and 
agricultural  community.  University 
research  farm  nearby,  growing  indust¬ 
rial  base.  Send  cover  Tetter,  resume, 
work  samples  and  references  to  Don 
Kramer  Senior,  Publisher  &  Editor,  The 
Dispatch,  Box  C-3,  Casa  Grande,  AZ 


ALASKAN  WEEKLY  seeks  experienced 
journalist  to  provide  news  &  photo 
coverage  in  this  beautiful  fishing 
community  of  3,400.  If  you  eat,  sleep  & 
breathe  news  and  take  your  Wheaties 
with  ink  -  reply  with  non-returnable 
clips,  resume  &  letter  to:  Ron  Loesch, 
Publisher,  Box  930,  Petersburg,  AK 
99833.  (907)  772-9393. 


70,000  circulation  daily  seeks  versatile 
feature  writer.  Send  cover  letter, 
resume,  non-returnable  clips  to  Alissa 
Wolf,  Features  Editor,  The  Trentonian, 
600  Perry  St.,  Trenton,  NJ  08602.  No 
phone  calls,  please. 


AM-daily  newspaper  in  central  Connec¬ 
ticut  seeks  a  general  assignment  repor¬ 
ter  to  cover  urban  issues  in  a  city  with  a 
large  Hispanic  community.  Fluency  in 
Spanish  is  a  must  and  knowledge  of  and 
insight  into  the  Hispanic  culture  help¬ 
ful.  College  degree  and  experience  are 
also  preferred.  EOE.  Box  4193,  Editor 
&  Publisher. 


ASSISTANT  MANAGING  EDITOR  for 
independent,  apressive  northern  Cali¬ 
fornia  daily,  14CL000  circulation.  Hard 
news  background,  strong  and  responsi¬ 
ble  news  judgment  a  must.  Looking  for 
creative,  idea  person  with  a  graphic 
sense.  People  skills  and  newsroom 
leadership  experience  required.  In  our 
market  we  need  an  editor  who  thrives  on 
beating  the  competition,  being  the  first 
and  the  best.  Excellent  salary,  benefits. 
EOE.  Send  resume  to  Box  4164,  Editor 
&  Publisher. 


ASSISTANT  CITY  EDITOR 
We  are  considering  outside  applications 
for  Assistant  City  Editor  at  the  San 
Diego  Tribune.  If  you  want  to  join  an 
aggressive  PM  news  team  that  has  won 
more  than  its  share  of  awards  including 
two  Pulitzers,  send  resume  and  clips  to 
Barbara  Herrera,  Assistant  Managing 
Editor,  The  Tribune,  PO  Box  191,  San 
Diego,  CA  92112. 


BUSINESS  WRITER  for  growing 
Knight-Ridder  newspaper.  Reply  to 
Business  Editor,  The  News,  PO  Box 
580,  Boca  Raton,  FL  33429. 


BUSINESS  REPORTER  sought  by 
award-winning  weekly.  Business-news 
experience  required;  banking/finance 
background  preferred.  Send  resume, 
clips  to  Dept.  E,  Rochester  Business 
Journal,  1  Mt.  Hope  Avenue,  Roches¬ 
ter,  NY  14620. 


BUSINESS  EDITOR 
The  News-Sentinel,  a  57,000  Knight- 
Ridder  PM  in  Fort  Wayne,  IN,  needs  a 
business  editor  who  can  handle  break¬ 
ing  news  on  deadline  and  oversee  in- 
depth  projects  on  trends  and  develop¬ 
ments  in  our  diversified  market  of  more 
than  360,000.  The  News-Sentinel’s 
four-person  business  staff  produces  the 
daily  business  pages  and  a  weekly  Busi¬ 
ness  Monday  tabloid.  We  share  a  photo¬ 
graphy  department  and  Macintosh- 
equipped  design  department.  Send 
resume  and  non-returnable  clips  to  Jim 
Strauss,  Assistant  Managing  Editor, 
The  News-Sentinel,  PO  Box  102,  Fort 
Wayne,  IN  46801. 

An  Equal  Opportunity  Employer. 


HELP  WANTED 


BUSINESS  EDITOR 

The  Roanoke  Times  and  World-News, 
125,000  circulation  AM/PM  paper  in 
southwestern  Virginia,  seeks  a  proven 
business  journalist  to  lead  a  6-reporter 
staff.  The  assistant  city  editor/executive 
business  editor  is  resppnsible  for  super¬ 
vising  business  reporting  for  the  news 
pages  as  well  as  for  our  daily  and 
Sunday  business  pages.  Key  areas  of 
business  coverage  includes  railroads, 
insurance,  coaT,  consumer  issues, 
investing,  financial  planning  and 
economic  development.  We’re  working 
to  give  our  readers  the  best,  most 
aggressive  newspaper  possible.  (We 
won  George  Polk  and  Headliner  awards 
this  year  and  were  a  finalist  for  a  Pulit¬ 
zer.)  Send  resume,  clips,  two  page 
autobiography  and  cover  letter  explain¬ 
ing  what  you  could  contribute  to 
WiTliam  K.  Warren,  Managing  Editor, 
PO  Box  2491,  Roanoke,  VA 
24010-2491.  Application  Deadline: 
Nov.  9th.  An  Equal  Opportunity 
Employer. 


BUSINESS  WRITER 
Toledo  Blade  has  an  immediate  opening 
for  an  experienced  business  writer. 
Knowledge  of  the  automotive  industry 
helpful.  Prior  experience  desired.  Top 
minimum  weekly  salary  of  $813.40  for 
experienced  business  writer.  Send 
resume  to  Jo  K.  Yarborough,  541 
Superior  St.,  Toledo,  OH  43660. 


COPY  EDITOR 

Strong  on  the  language  and  AP  style? 
Want  an  opportunity  to  grow  with  a 
small  daily  and  help  us  get  better?  Have 
an  eye  for  page  design?  This  is  an  ideal 
position  for  a  reporter  looking  to  move  to 
an  editing  slot,  or  a  copy  editor  looking 
to  move  to  a  19,000  circulation  paper. 
Send  a  cover  letter,  resume,  salary 
requirements  and  sample  of  your  work 
to  Bill  Blocher,  Managing  Editor,  The 
Ocean  County  Observer,  Toms  River,  NJ 
08754.  Northeast  applicants  only. 


COPY  EDITORS 

Immediate  openings  for  copy  editors. 
You’ll  need  solid  skills  in  copy  editing, 
headwriting,  page  design.  Mac  training 
a  plus.  Be  part  of  a  progressive  news 
operation  at  Zone  5,  70,000  PM  daily 
in  metro  area.  All  new  facilities.  Good 
pay  and  benefits.  Resume,  references, 
to  Box  4180,  Editor  &  Publisher. 


COPY  EDITOR 

Looking  for  copy  editor  experienced  in 
headline  writing  and  monitoring  wires 
for  daily  San  Francisco  legal  newspap¬ 
er. 

Send  resume  to: 

Managing  Editor 
PO  Box  11296 
San  Francisco,  CA  94101 


COPY  EDITOR 

The  Palm  Beach  Post,  the  fastest  grow¬ 
ing  daily  newspaper  in  the  country,  is 
looking  for  feature  copy  editors  with  two 
to  five  years  experience.  We  offer  the 
sun  and  the  sea  as  well  as  a  creative 
opportunity  in  a  competitive  market.  If 
interested  send  resume  and  clips  to  Jan 
Tuckwood,  Assistant  Managing  Editor 
Features,  The  Palm  Beach  Post,  PO  Box 
24700,  West  Palm  Beach,  FL  33416. 

COPY  EDITOR,  capable  of  imaginative 
layout,  who  wields  a  scalpel  not  an  ax, 
who  feels  equally  comfortable  with  wire 
or  local  copy.  We’re  looking  for  someone 
with  experience  who’s  willing  to  make  a 
good  broduct  even  better.  As  a 
lOO.OOO  daily,  we’re  a  major  force  in 
East-Central  Florida.  It  you  can  contri¬ 
bute,  write  Steve  Pappas,  News- 
Journal,  Box  2831,  Daytona  Beach,  FL 
32115-2831. 


HELP  WANTED 


COPY  EDITOR 

Exciting  opportunity  to  join  our  award¬ 
winning  desk  staff.  Progressive  18,000 
afternoon  daily  in  beautiful  southern 
Oregon  seeks  a  copy  editor  with  a  mini¬ 
mum  of  one  year  desk  experience  and 
excellent  skills  in  headline  writing  and 
editing.  A  strong  sense  of  graphic 
design  and  Mac  experience  could  lead 
you  to  a  very  bright  future  with  this 
young-thinking  company.  We  offer 
Oregon’s  quality  of  life,  excellent  bene¬ 
fits  package,  and  competitive  wage. 
Please  send  letter  of  application, 
resume,  references,  salary  histoiy,  and 
samples  of  your  work  to:  Jim  Mitchell, 
News  Editor,  Grants  Pass  Daily  Courier, 
409  SE  7th  St.,  PO  Box  1468,  Grants 
Pass,  OR  97526. 


COPY  EDITOR 

80,000-circulation,  New  York  Times- 
owned  daily  seeks  a  quality-conscious 
copy  editor/layout  person  for  news  desk. 
Duty  rotation  includes  A-section  slot 
and  local  section  layout.  Send  resume 
and  tearsheets  to:  Barry  Friedman, 
News  Editor,  The  Ledger,  PO  Box  408, 
Lakeland,  FL  33802. 

FAX:  (813)  687-7016. 


COPY  EDITOR 

The  State,  Southern  California’s  largest 
newspaper,  has  an  opening  on  its 
universal  desk  for  a  night  copy  editor 
who  is  interested  in  advancing  to  a  slot 
position.  We’re  looking  for  someone 
who  edits  concisely  and  precisely  and 
has  an  excellent  command  of  style  and 
grammar.  If  you  can  edit  with  speed  and 
write  clear,  crisp  headlines  under  dead¬ 
line  pressure  -  without  compromising 
quality  -  send  latter  and  resume  to: 
Assistant  Managing  Editor,  Bunny 
Richardson,  The  State,  14C)1  Shop 
Road,  Columbia,  SC  29201. 


DAY  EDITOR 

Small  New  Jersey  daily  seeks  meticul¬ 
ous  well  organized  editor  for  varied  day 
side  job  (6AM-3PM)  that  includes 
deadline  work  in  shop,  supervision  of 
day  side  reporters  and  responsibility  for 
special  sections.  Salary  commensurate 
with  experience.  Send  resume,  work 
samples  to  New  Jersey  Herald,  PO  Box 
10,  Newton,  NJ  07860. 


Daily  News  of  Lebanon,  PA,  seeks  copy 
editor  for  five-person  news  desk.  Some 
writing  duties.  Some  experience 
preferred.  Send  resume  and  salary 
requirements  to  Jim  Burchik,  Managing 
Editor,  718  Poplar  St,  Lebanon,  PA 
17042. 


EDITOR,  2  POSITIONS 

With  national  weekly  book-trade  maga¬ 
zine  based  in  Garfield,  NJ.  1)  Exper¬ 
ienced  journalist,  skilled  news  &  feature 
writer  and  editor.  2)  Apprentice  journal¬ 
ist,  to  be  trained  in  news  and  feature  writ¬ 
ing  &  reporting  assignments.  Some  know¬ 
ledge  or  books  and^/or  history  desirable 
in  either  case,  and  both  positions 
require  careful,  detail-oriented  persons. 
Both  are  excellent  opportunities.  Send 
resume  with  salary  history  to  Box  4184, 
Editor  &  Publisher. 

EDITORIAL 

Are  you  a  senior  editor  with  manage¬ 
ment  experience  looking  for  an  exciting 
career  opportunity?  We’re  a  dynamic 
publishing  company  in  need  of  a  leader 
for  our  editorial  staff.  If  you  have  a  track 
record  of  managing  and  developing 
editorial  talent,  working  with  designers 
to  produce  high;^uality  4-color  publica¬ 
tions,  and  writing  strong  copy,  let  us 
hear  from  you.  Expertise  in  health  field 
a  plus.  We  offer  a  challenging  position 
with  growth  potential,  creative  and 
congenial  work  environment,  scenic 
location.  Send  resume,  samples,  letter 
with  salary  range  to:  Group  Editor,  Box 
603,  Charlottesville,  VA  22902. 
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HELP  WANTED 


EDITORIAL 


EDITOR  -  Opportunity  for  aggressive, 
talented,  energetic  journalist  to  lead 
16-person  staff  at  12,000  circ.  Sun-Fri 
daily  in  Zone  5  university  town. 
Successful  candidate  must  be  able  to 
nuture  young,  aggressive  reporters, 
have  excellent  community  news  judge¬ 
ment,  be  committed  to  the  highest  jour¬ 
nalistic  standards,  and  possess  strong 
management  skills.  Send  letter  and 
resume  to  Box  4196,  Editor  & 
Publisher. 


EDITOR 

Shore  Line  Newspapers,  A  Capital 
Cities/ABC.  Inc.,  company  seeks  an 
experienced  editor  worthy  of  our  flag¬ 
ship  newspaper.  If  you  are  the  person  to 
bring  our  twice-weekly  newspaper  to 
new  heights  of  excellence  please  send 
resume  and  work  samples  to: 

Shore  Line  Newspapers,  PO  Box  349, 
Guilford,  CT  06437. 


EDITOR 

Small,  privately-owned  daily  is  seeking 
individual  to  take  charge  of  10-person 
newsroom.  Editorial  and  lay-out  skills  a 
must.  Located  in  Zone  2.  Send  resume, 
work  samples  and  salary  requirements 
to  Box  4176,  Editor  &  Publisher. 


EDITOR 

Versatile  community  journalist  needed 
to  take  charge  of  special  sections  and  to 
fill  in  for  vacationing  editors  at  award¬ 
winning  weekly  newspaper  group  north 
of  Boston.  Offers  exposure  to  a  variety 
of  papers  and  communities,  with  oppor¬ 
tunity  to  write  as  well  as  assign  stories. 
Experience  in  headline  writing,  page 
design  and  photo  editing  helpful.  Send 
resume,  clips  to  Selma  Williams, 
Editor-in-Chief,  North  Shore  Weeklies, 
Box  192,  Ipswich,  MA  01938. 


EXECUTIVE  EDITOR 

A  proven  leader  for  staffers  who  care 
deeply  about  our  readers  and  do  their 
best  for  them.  Our  newspaper  shows  it; 
high  market  penetration  and  national 
recongnition.  A  32,000  daily  serving  an 
attractive  community.  Send  resume 
with  letter  describing  your  interest  and 
qualifications  to  Sue  Trautwein, 
Messenger-Inquirer,  PO  Box  1480, 
Owensboro,  KY  42302. 


EXPANDING  STAFF 
Fast  growing  Zone  5  daily  has  these 
openings: 

REPOlfrERS  -  Aggressive  and  accurate. 
COPY  EDITORS  -  Fast,  accurate  and 
creative. 

GRAPHIC  ARTIST  -  -Color,  page  design 
and  Macintosh  skills. 

SYSTEMS  EDITOR  -  Atex  format  writing 
skills. 

Great  town.  Top  pay.  Excellent  benefits 
for  the  right  talent.  Must  send  resume 
and  clips  to  Box  4207,  Editor  & 
Publisher. 

Confidentiality  insured.  We  will  contact 
only  you,  not  your  employer. 


EXECUTIVE  NEWS  EDITOR 

A  growing  33,000  daily  in  competitive 
market  (Zone  3)  seeks  executive  editor 
to  direct  all  phases  of  the  news  opera¬ 
tion.  The  ideal  candidate  should  have  a 
solid  managerial  and  journalistic  back¬ 
ground  with  strong  people  skills. 

This  is  an  excellent  opportunity  for  an 
editor  or  middle  manager  with  a  larger 
paper  that  desires  the  opportunity  to 
direct  his/her  own  news  department. 
Send  resume  and  salary  history  with 
cover  letter.  Box  4190,  Editor  & 
Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


HELP  WANTED 


_ EDITORIAL _ 

FEATURES  WRITER 
Growing  weekly  news  group  near  San 
Diego  (^unty  seeks  entry  level  reporter 
with  strong  college  experience.  Send 
cover  letter,  clips,  unedited  copy  and 
resume  to  Community  News  Network, 
Inc.,  40945  County  Center  Dr.,  Suite 
A,  Temecula,  CA  92390. 


FEATURE  WRITER 

Afternoon  daily  on  the  Vermont  -  New 
Hampshire  border  has  an  immediate 
opening  for  an  experienced  and  versa¬ 
tile  feature  writer  whose  work  shows 
depth  and  clarity.  We’re  looking  for 
someone  who  is  comfortable  with  both 
the  arts  and  sciences,  a  reporter  who 
can  handle  both  issues  and  profile. 
Send  resume  and  clips  to  Jim  Fox, 
Editor,  Valley  News,  PO  Box  877,  White 
River  Junction,  VT  05001. 


GOVERNMENT  REPORTER 
Knight-Ridder  PM  needs  an  exper¬ 
ienced  government  reporter  who  is  an 
aggressive  daily  news  writer,  quick  on 
deadline,  and  skilled  at  writing  in-depth 
trend  and  impact  stories  with  strong 
people  angles.  Transportation  issues 
are  part  of  the  beat.  Send  resume  and 
clips  to  Charles  St.  Cyr,  Metro  Editor, 
The  News-Sentinel,  PO  Box  102,  Fort 
Wayne,  IN  46801.  An  Equal  Opportuni¬ 
ty  Employer. 


If  you  can  do  it  all  ~  write  first  rate  news 
copy,  features,  and  headlines,  and  have 
mastered  layout,  pasteup,  and  photo¬ 
graphy,  then  apply  for  pqsition  on  our 
small  staff,  award-winning  weekly  in 
northeastern  PA.  $250/week  plus  bene¬ 
fits  to  start.  Previous  newspaper  experi¬ 
ence  a  must.  Send  resume,  clippings 
to:  Rosemary  Heth,  47  Lincoln  Ave., 
C^rbondale,  PA  18407. 


Immediate  opening  for  experienced 
feature  editor.  Take  charge  of  feature 
sections  at  70,000  PM  daily,  in  Zone  5 
metro  area.  Highly  competitive  market. 
New  state  of  the  art  facilities  Need  idea 
person  not  afraid  of  hard  work.  Be  part 
of  highly  professional  management 
team.  Good  pay  and  benefits.  Resume, 
samples,  references  to  Box  4179, 
Editor  &  Publisher. 


LAYOUT,  COPY  EDITOR 
Dynamic,  creative  desk  person  needed. 
Strong  copy  editor  with  excellent  Engl¬ 
ish  skills.  Layout  expert  with  Macintosh 
strength  for  U-desk  operation  on 
67,000  daily,  80,000  Sunday  product. 
Affirmative  action/equal  opportunity 
employer.  Excellent  pay,  benefits. 
Contact  Lane  Wick,  News  Editor,  The 
Kalamazoo  Gazette,  401  South 
Burdick,  Kalamazoo,  Ml  49003. 

LIBRARY  CHIEF  sought  by  growing, 
45,000-circulation  suburban  tabloid. 
In  charge  of  filing  news  clips  and  photo¬ 
graphs  and  possible  conversion  to  elec¬ 
tronic  library  system.  Supervises  two 
full-timers  and  one  part-timer,  who 
assist  with  filing,  typing,  and  other  cler¬ 
ical  work.  Salary  negotiable.  Apply  to 
Chris  Powell,  Managing  Editor,  Journal 
Inquirer,  306  Progress  Drive,  Manches¬ 
ter,  CT  06040. 


LIFESTYLES/Education  reporter  for 
small  daily  on  the  California  Central 
Coast.  Contact  Ben  Reddick,  Publisher, 
The  Daily  Press,  Box  427,  Paso  Robles, 
CA  93447. 


LIFESTYLE  EDITOR:  Growing  Zone  2 
suburban  weekly  seeks  experienced 
editor  to  create  and  direct  new  lifestyle 
section  from  the  ground  up.  Daily  news¬ 
paper  editing  experience  valuable.  Copy 
editing,  layout  and  design  ability  a 
must.  Salary  and  benefits  commensu¬ 
rate  with  experience.  Send  resume  and 
sample  of  pages  edited  and/or  designed 
to  Mary  Lindeman,  Homestead  Publish¬ 
ing  Company,  10  S.  Hays  Street,  Bel 
Air,  Maryland  21014.  A  Times  Mirror 
Company. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
For  Southwestern  award-winning 
community  daily.  Growing  13,000 
circulation.  Must  have  proven  abilities 
in  newspaper  design,  directing  and 
motivating  people.  Man  or  woman 
committed  to  community  journalism. 
Must  be  graphics-minded  and  welcome 
newest  technology.  Great  future  for 
person  who  helps  make  our  good  and 
growing  paper  better.  Please  send 
samples  or  work,  salary  desired, 
resume.  All  replies  confidential. 
Compensation  commensurate  with 
experience  and  ability.  Box  4166, 
Editor  &  Publisher. 


MANAGING  EDITOR 
for  twice  weekly  paginated  paper  in 
western  Monmouth  County,  NJ.  Excel¬ 
lent  news,  management  and  language 
skills  required.  Flexible  hours,  excellent 
benefits.  Send  resume  to  Judy  Klein 
Executive  Editor,  Greater  Media  News¬ 
papers,  1  Register  Plaza,  Shrewsbury, 
NJ  07702. 

EOE 


MANAGING  EDITOR 
For  Arizona  semi-weekly.  Desk  top 
Macintosh  system.  Mountain  area. 
Send  resume,  samples  and  references 
to  Diana  Kramer,  Editor  &  Publisher, 
White  Mountain  Independent,  Box 
1570,  Show  Low,  AZ  85901. _ 

Mid-size  Midwest  daiy  needs  a  host  of 
talented  journalists  for  Sunday  start-up. 
We’re  looking  for  reporters,  feature 
writers,  copy  editors  and  a  features 
editor.  Good  pay  and  benefits;  attrac¬ 
tive  area.  Send  cover  letter,  resume  and 
samples  of  your  work  to  Box  4205, 
Editor  &  Publisher. 


NEWS  EDITOR 

The  Times-News,  a  22,000  7-day 
morning  daily  serving  8  southern  ID 
counties,  is  looking  for  a  news  editor  to 
lead  its  5-person  universal  desk.  The 
Times-News  is  a  research  and  develop¬ 
ment  site  for  the  Howard  Publications 
Group  and  features  the  latest  in  desk 
top  pagination  as  well  as  electronic 
photo  and  graphics  imaging.  The  paper 
IS  currently  putting  the  finishing  touch¬ 
es  on  a  redesign  project  and  is  rapidly 
expanding  its  use  of  color.  The  right 
candidate  will  have  an  extensive  famil¬ 
iarity  with  mangement,  pagination, 
graphics  and  color;  a  love  of  the 
language  and  type,  as  well  as  appropri¬ 
ate  education  and  solid  skills  in  teach¬ 
ing  and  coaching.  The  Times-News  is 
located  in  Twin  Falls,  a  clean,  safe 
Western  community  of  27,000,  close  to 
abundant  outdoor  and  recreational 
opportunities. 

Send  cover  letter,  resume,  work 
samples  and  references  to  Stephen 
Hartgen,  Managing  Editor,  The  Times- 
News,  PO  Box  548,  Twin  Falls,  ID 
83303. 


NEWS/LAYOUT  EDITOR 
Between  The  Black  Hills  and  The  Big 
Horn  Mountains,  Wyoming’s  best  daily 
is  looking  for  an  enthusiastic  news 
editor  to  manage  day  to  day  desk  opera¬ 
tions  on  a  newly  redesigned  newspaper. 
Copy  editing,  contempory  design  exper¬ 
ience  necessary.  Can  you  help  with 
fresh  ideas  and  energy?  Send  resume 
and  examples  of  your  layouts  by  Oct. 
30,  to  Editor  Ron  Franscell,  Gillette 
News-Record,  PO  Box  3006,  Gillette, 
WY  82717  or  (307)  682-9306. 


OUR  MAN  IN  DC 

McClatchy  News  Service  seeks  skilled 
writer/reporter  to  be  eyes/ears  for  two 
papers  in  "the  other  Washington". 
Cover  the  Capital  from  a  Tacoma/Tri- 
Cities  prospective  from  nuclear  power  to 
Indian  Treaty  rights,  from  hard  news  to 
commentary.  Must  be  hard-working, 
self-starter.  Resume  and  clips  to  Norm 
Bell,  ME,  The  Morning  News  Tribune, 
PO  Box  11000,  Tacoma,  WA  98411. 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 

Experienced  wordsmith  with  an  eye  for 
layout  and  the  ability  to  handle  people 
needed  to  run  news  desk  for  an  aggres¬ 
sive  19,000  AM  daily  in  centralNew 
Jersey.  We’re  a  good  paper  looking  to 
get  better  and  looking  for  people  to  help 
us  do  that.  Send  cover  letter,  resume, 
samples  of  your  work  and  salary  require¬ 
ments  to  Bill  Blocher,  Managing  Editor, 
Ocean  County  Observer,  8  Robbins  St., 
Toms  River,  NJ  08754.  Northeast  appl¬ 
icants  preferred. 


NEWS  EDITOR  -  Expert  in  terse  writing, 
striking  layouts  wanted  for  key  role  on 
16-member  staff  of  prize  winning  - 
independent  California  daily.  Ideal 
area,  extra  benefits.  Box  4203,  Editor  & 
Publisher. 


NEWS  EDITOR  is  retiring.  Applicants 
should  enjoy  a  small-town  lifestyle, 
objective  journalism,  working  with 
graphic  design  and  layout.  Send  details 
to  Ben  Reddick,  Publisher,  The  Daily 
Press,  Box  427,  Paso  Robles,  CA 
93447. 


PHOTO  EDITOR 

AM,  PM,  Sunday  operation  in  Portland, 
ME,  circulation:  85,000  daily, 
140,000  Sunday,  are  searching  for  a 
talented  photo  editor  to  direct  a  staff  of 
10  photographers  and  technicians. 
Candidates  must  have  a  minimum  of 
four  years  of  full-time,  staff  experience, 
including  supervision,  on  a  daily  news¬ 
paper,  a  college  degree  and  experience 
working  with  color. 

Qualified  applicants  should  submit  a 
letter  of  interest  and  complete  resume 
to:  The  Portland  Newspapers,  Attn: 
Personnel  Department,  PO  Box  1460, 
Portland,  Maine  04104. 

EOE 


PHOTO  EDITOR 

The  Rockford  Register  Star,  a  75,000 
Gannett  daily  near  Chicago,  is  seeking 
experienced  photo  journalist  to  manage 
6-person  start.  Responsibilities  include 
assigning,  budgeting,  editing  local  and 
wire  photos  and  occasional  shooting. 
Send  resume  and  samples  of  your  work 
to  Rick  Jensen,  Managing  Editor,  Rock¬ 
ford  Register  Star,  99  East  State  St., 
Rockford,  IL  61104. 


PHOTO  EDITOR:  Growing  Zone  2 
suburban  weekly  seeks  photographer  to 
oversee  black  and  white  and  color  dark¬ 
room,  as  well  as  overall  photo  content  of 
newspaper.  Experience  in  black  and 
white  and  color  news  photography  and 
comensurate  darkroom  experience 
required.  Salary  and  benefits  contin¬ 
gent  upon  experience.  Send  resume 
and  sample  of  black  and  white  and  color 
work  to  Mary  Lindeman,  Homestead 
Publishing  Company,  10  S.  Hays 
Street,  Bel  Air,  Maryland  21014.  A 
Times  Mirror  Company. 


REPORTER  who  can  cut  through  politi¬ 
cal,  governmental  and  legal  jar^  to 
deliver  a  concise  account  of  people, 
places  and  events  within  a  two^ounty 
east<entral  Florida  area  -  one  of  the 
fastest  growing  in  the  nation.  If  you’re 
experienced,  hungry  for  bylines,  can 
generate  award  winning  copy  under 
pressure,  we  have  a  spot  waiting  for  you 
at  our  100,000  daily  independent 
newspaper,  (iail  Mike  Czeczot,  Daytona 
Beach  News-Journal  (904)  252-1511, 
or  write  him  PO  Box  2831,  Daytona 
Beach,  FL  32115-2831. 


REPORTER/PHOTOGRAPHER: 
Respected  weekly  newspaper  in  central 
NH  resort  town  has  openings  for  an 
eager  community  journalist.  Will 
consider  entry  level  candidates  with  BS 
in  journalism.  Send  resume  &  clips: 
Meredith  News,  PO  Box  729,  Meredith, 
NH  03253. 

65 
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HELP  WANTED 

_ EDITORIAL _ 

REPORTER 

We  are  looking  for  a  talented  reporter 
with  at  least  three  years  experience. 
Must  be  able  to  cover  a  wide  range  of 
subjects  from  business  and  consumer 
issues  to  local  government.  An  ability  to 
find  the  human  angle  in  the  news  is 
critical.  Please  send  clips,  references 
and  salary  history  to  Mr.  Dermot  Cole, 
Assistant  Managing  Editor,  Fairbanks 
Daily  News-Miner,  PO  Box  70710,  Fair- 
banks,  AK  99707. _ 

REPORTER 

Aggressive  reporter  can  take  advantage 
Ota  great  news  town  at  The  Odessa 
American,  a  Pulitzer  Prize-winnning 
West  Texas  daily  with  a  reputation  for 
supplying  the  states'  metro's  with 
polished  writers.  Send  resume  and  clips 
to:  Assistant  Managing  Editor,  Keith 
Briscoe,  The  Odessa  American,  PO  Box 
2952,  Odessa,  TX  79760. _ 

REPORTER/NEWS  EDITOR 
Award-winning  semi-weekly  near  Texas 
Gulf  Coast  is  looking  for  experienced 
newsperson  for  general  assignments 
and  features.  Opportunity  to  move  up  to 
news  editor  position  within  6-8  months. 
Community  of  14,000,  an  hour  from 
Houston.  Good  working  conditions.  No 
smokers.  Send  resume,  clips,  recent 
work  reference(s)  to  Chris  Barbee, 
Leader-News,  PO  Box  1180,  El  Campo, 
TX  77437. _ 

REPORTER 

Experienced  political/government 
reporter  needed  for  four-member  state 
capital  bureau  of  Alabamas'  largest 
daily.  Duties  include  coverage  of  legis¬ 
lature,  political  campaigns  and  state 
agencies.  Good  writing  skills  required 
and  experience  in  depth  reporting  a 
plus.  Send  letter,  resume  and  clips  to 
Glenn  Stephens,  State  Editor,  The 
Birmingham  News,  PO  Box  2553, 
Birmingham,  AL  35202. 

Small  Knight-Ridder  daily  in  central  PA 
college  town  looking  for  bright,  energe¬ 
tic  reporter  with  good  language  skills. 
Send  resume,  clips  to  Robert  H. 
Ashley,  Executive  Editor,  The  Center 
Daily  Times,  PO  Box  89,  State  College, 
PA  16804. _ 

SOCIETY  WRITER 

Full-time  writer  wanted  to  provide  styl¬ 
ish,  witW  socieW/gossip  coverage  for 
Toledo  Blade.  Top  minimum  weekly 
salary  of  $813.40  tor  experienced  soci¬ 
ety  writer.  Send  resume  to  Jo  K.  Yarbor¬ 
ough,  541  Superior  St.,  Toledo,  OH 


SPORTS  DESK  CHIEF 

The  Providence  Journal-Bulletin  is  look¬ 
ing  for  an  experienced  sports  copy 
editor  who  is  ready  to  run  a  sports  desk 
ranging  in  size  from  3  to  10  people,  four 
nights  a  week. 

The  paper  has  a  tradition  of  strong  local 
coverage  with  energetic  pro  staffing. 
This  editor  should  be  able  to  work  wdl 
with  dedicated  writers  and  still  get  a 
formidable  package  of  news  and  scores 
into  print  on  deadline.  We  value  grace 
under  pressure,  organizational  ability, 
good  news  judgement  and  an  expansive 
view  of  what  constitutes  sports  news  in 
the  1990's. 

We  offer  an  outstanding  wage  and  bene¬ 
fit  package  including  health  and  dental 
insurance,  tuition  reimbursement  and 
401(k)  supplemental  retirement  plan. 

Send  a  resume  and  cover  letter  outlin¬ 
ing  your  qualifications  and  salary 
requirements  to: 

Donald  Zimmerman 
Assistant  Director 
Personnel  and  Labor  Relations 
75  Fountain  Street 
Providence,  Rhode  Island  02902. 
Equal  Opportunity  Employer 


HELP  WANTED 

_ EDITORIAL _ 

SPORTS  EDITOR 

Small  NW  Ohio  city  with  two  colleges 
seeking  sports  editor.  11,000  circufa- 
tion  paper,  Sunday  through  Friday,  and 
winner  of  1 1  awards  this  year.  Sunday 
sports  section  provides  showcase  for 
v/riting  and  layout  abilities.  Complete 
benefits  package.  Salary  in  $20's.  Send 
resume  and  cover  letter  sharing  your 
qualifications  and  ideas  on  sports 
reporting  to  John  Kauffman,  Editor,  The 
Advertiser-Tribune,  F*0  Box  778,  Tiffin, 
OH  44883. _ 

SPORTS  DESK 

Like  more  progressive  layout,  calling 
the  shots,  plenty  of  competition?  We're 
a  70,000  D/S  looking  for  someone  to 
help  work  the  slot.  One  of  few  two-paper 
cities  left  in  U.S.  Send  resume,  tear 
sheets  to  The  Trentonian,  c/o  Athan 
Atsales,  Sports  Editor,  600  Perry  St., 
Trenton,  NJ  08602, 

STAFF  WRITERS 

Immediate  opening  for  staff  writers  with 
a  flair  to  tell  a  story  in  simple,  short 
terms.  Be  part  of  a  progressive  news 
team  in  Zone  5,  70,000  PM  daily,  in 
metro  area.  All  new  facilities.  Resume, 
references,  samples  to  Box  4178, 
Editor  &  Publisher. 

The  Hawk  Eye  needs  a  talented,  all 
around  person  for  the  second  position 
on  the  news  desk.  The  post  requires 
sharp  writing,  editing  and  layout  skills 
and  an  ability  to  oversee  and  work  close¬ 
ly  with  reporters.  As  a  team  member, 
the  successful  applicant  will  be 
expected  to  contribute  ideas  that 
improve  coverage,  writing  and  design. 
We  are  a  20,0i!)0,  Mon.  -  Fri.  PM  and 
Sunday  AM  daily  on  the  shores  of  the 
Mississippi  River  in  southeastern  Iowa. 
If  you  are  interested  in  an  outstanding 
opportunity  on  one  of  Iowa's  best  news¬ 
papers,  send  a  resume,  cover  letter, 
references  and  clips  to  Charles  Gates, 
Managing  Editor,  The  Hawk  Eye,  PO 
Box  10,  Burlington,  I A  52601. 

The  Pulitzer-Prize  winning  Charlotte 
Observer  has  openings  for  an  assistant 
national  editor,  copy  editors  and  layout 
editors.  We  want  applicants  with  initia¬ 
tive,  at  least  2  years  of  professional 
experience,  top  references,  and  lots  of 
desire.  We  value  accuracy,  assertive 
editing,  and  creative  heaclline  writing 
and  page  design.  Send  letter  of  interest 
and  resume  to  Ken  Friedlein,  Executive 
National  Editor,  PO  Box  32188,  Char¬ 
lotte,  NC  28232.  No  telephone  calls, 
please.  EOE/M/F. 

The  Rome  News-Tribune,  a  23,000-cir¬ 
culation  PM  in  the  Georgia  mountains, 
needs  an  intelligent,  creative,  depend¬ 
able  and  energetic  supplements  editor. 
Primary  job  responsibilities  include 
producing  weekly  business-related 
tabloid  and  some  other  special 
sections.  Position  demands  a  self¬ 
starter  who  can  produce  quality,  week 
after  week,  with  very  little  supervision. 
The  Rome  News-Tribune  is  part  of  a 
family-owned  group  of  progressive 
newspapers  in  northwest  Georgia. 

Call  Editor  John  L.  Perry  or  Associate 
Editor  Andy  Bowen  at  (404)  291-6397. 

The  Washington  Times  is  seeking  an 
aggressive,  enterprising  business  repor¬ 
ter  to  cover  retail  in  the  nation's  capital. 
Must  demonstrate  excellent  reporting 
and  writing  skills  in  both  breaking  news 
and  features.  Retail  experience 
preferred.  Thorough  understanding  of 
business  and  three  years'  daily  report¬ 
ing  experience  required.  Send  resume 
and  clips  to  Margie  Malandro,  Business 
Editor,  The  Washington  Times,  3600 
New  York  Ave.  NE,  Washington,  DC 
20002. _ 

REPORTER  for  Arizona  community 
daily  newspaper.  Experienced 
preferred.  Box  4186,  Editor  & 
Publisher. 


HELP  WANTED 

_ EDITORIAL _ 

The  Watertown  Daily  Times  needs  an 
experienced,  aggressive  editor/reporter 
to  supervise  seven  reporters  and  two 
photographers  in  its  St.  Lawrence  Coun¬ 
ty,  NY,  bureaus.  This  is  a  new  manage¬ 
ment  position  reporting  directly  to 
assistant  managing  editors  in  our  main 
office.  We  need  a  strong  manager  with 
solid  news  judgment  and  the  ability  to 
motivate  and  train  reporters.  Send  cover 
letter,  resume,  writing  samples  and 
references  to: 

Charlie  Decker 
Assistant  Managing  Editor 
Watertown  Daily  Times 
260  Washington  St. 

Watertown,  NY  13601 
Application  deadline  is  November  3, 

1989.  ,  ,  I - 

Faced  with  crisis,  the  man 
of  character  falls  back  on 
himself. 

CHARLES  DE  GAULLE 

WE  WANT 
THE  BEST 
DAILY  NEWSPAPER 
OPERATIONS 

The  Sacramento  Union  Publishing  Co., 
Inc.,  will  commence  publication  of  The 
SACRAMENTO  UNION  -  the  oldest 
daily  newspaper  in  the  west  ~  on  or 
about  Dec.  1,  1989.  The  Sacramento 
Union  is  published  in  California's  capi¬ 
tal  city,  an  area  of  affordable  housing 
and  quality  lifestyles.  Our  goals  are  to 
produce  a  superior  newspaper  and  build 
a  prominent  daily  publication  in  Califor¬ 
nia.  Our  first  step  is  building  a  new, 
dynamic  team. 

We  are  accepting  applications  in  all 
areas  of  newspaper  operations  includ¬ 
ing  editorial,  advertising,  circulation, 
administration  and  production  ~  at  all 
management  and  personnel  levels. 

If  you  desire  a  challenging  working  envi¬ 
ronment  where  new  ideas  and 
approaches  are  welcome  and  if  you  are 
ready  to  begin  each  day  with  a  strong 
sense  of  dedication  and  commitment, 
this  may  be  the  job  for  you. 

Please  send  resume  and  salary  require¬ 
ments  to: 

THE  SACRAMENTO  UNION  PUBLISH¬ 
ING  CO.,  INC.,  PO  BOX  19069, 
SACRAMENTO,  CA  95819-0069. 

EOE. _ 

WRITER-EDITOR  (PRINTED  MEDIA) 
NATIONAL  MUSEUM  OF  NATURAL 
HISTORY 

SMITHSONIAN  INSTITUTION 
The  National  Museum  of  Natural 
History  seeks  a  highly  qualified  candi¬ 
date  to  serve  as  Managing  Editor  for  a 
Science  Bulletin  to  be  developed  and 
published  by  the  Museum.  Applicants 
should  show  evidence  of  well-developed 
science  writing  skills  and  extensive 
experience  in  presenting  advanced 
subject-matter  theories  and  concepts  to 
a  varied  audience.  Background  know¬ 
ledge  in  science  required;  knowledge 
and  experience  in  desk-top  publishing 
highly  desirable.  Duties  will  include 
developing  and  issuing  the  Bulletin, 
soliciting  and  editing  material  prepared 
by  scientific  staff,  defining  an  editorial 
policy,  and  supervising  one  or  more 
assistants.  Salary  range:  GM-13 
($41,121  -  53,460,  depending  on 
qualifications). 

To  apply:  send  Form  SF-171  (Personal 
Qualifications  Statement)  together  with 
examples  of  publications  to  Smithso¬ 
nian  Institution,  to  be  received  by 
November  30,  1989,  in  the  Office  of 
Personnel  Administration,  Branch  1 
(MPA-9-1213),  PO  Box  23762, 
Washington,  DC  20026-3762. 

The  Smithsonian  Institution  is  an  Equal 
Opportunity  Employer. 

EDITOR  & 


HELP  WANTED 

_ EDITORIAL _ 

Seeking  hard  working  full-time  reporter 
who  can  do  it  all  -  write,  edit,  take 
photographs,  cover  all  beats,  do  layout. 
Growing  weekly.  The  Worthington 
News,  666  High  St.  (Rear),  PO  Box  30, 
Worthington,  OH  43085. _ 

The  San  Antonio  Light  is  seeking  an 
assistant  city  editor.  Previous  experi¬ 
ence  as  a  reporter  required.  College 
degree  required.  Send  resumes  to: 

Cary  Cardwell,  City  Editor 
San  Antonio  Light 
PO  Box  161 

_ San  Antonio,  TX  78291 _ 

WANTED:  NEWS  REPORTER 
43,000  AM  daily  wants  two  years  exper¬ 
ience.  Recent  graduates  will  be  consid¬ 
ered.  Send  resume  and  clips  to:  Keith 
Taylor,  Managing  Editor,  Longview 
News  Journal,  POBox  1792,  Longview, 
TX  75601. _ 

_ MARKETING _ 

MARKETING  DIRECTOR 
Southern  California's  largest  indepen¬ 
dently  owned  daily.  The  Press- 
Enterprise  (150,000  AM),  is  looking  for 
a  Marketing  Director  to  develop  an 
aggressive  (^an  and  manage  a  depart¬ 
ment  handling  agency  relations,  promo¬ 
tions,  research,  sales  materials, 
community  relations  and  NIE.  Reports 
to  Publisher. 

Candidates  must  demonstrate  manage¬ 
ment  as  well  as  creative  skills  and  a 
history  of  producing  accurate,  original, 
high  quality  marketing  materials  on 
deadline.  Five  years  experience 
desirable. 

Salary  negotiable.  Excellent  benefits: 
401(k),  health,  dental,  vision  and  life 
insurance,  and  a  car. 

Send  cover  letter,  resume  with  salary 
history  and  references,  and  work 
samples  to  Nick  Vance,  Employee  Rela¬ 
tions  Director,  The  Press-Enterprise, 
Box  792,  Riverside,  CA  92502.  No 
phone  calls. 

_ MAILROOM _ 

DIRECTOR  OF 
MAILING/CIRCULATION 
We  are  a  major  New  York  shopper 
publisher  that  is  seeking  a  proven 
professional  to  direct  the  explosive 
growth  of  our  mailing,  inserting  and 
door-to-door  delivery  system.  If  you 
thrive  on  responsibility  and  can  evalu¬ 
ate  and  implement  changes  to  systems 
and  equipment  this  is  a  good  career 
opportunity.  We  offer  excellent  earnings 
and  a  comprehensive  company  paid 
benefits  package.  Mail  resume,  with 
salary  history  to: 

Marks  Roiland  Communications,  Inc. 
26  Jericho  Turnpike 
Jericho,  NY  11753 

_ Attn:  Personnel _ 

PRODUCTIONITECH 

ASSISTANT  PRODUCTION  MANAGER 

Growing  chain  of  fully  paid  weekly 
newspapers  in  suburban  Cleveland  is 
seeking  a  Strong  number  2  person  in  an 
all  electronic  production  environment. 
Currently  paginating  ads  including 
graphics,  with  some  electronic  page 
make  up  of  editorial.  This  is  a  pre-press 
operation. 

Excellent  opportunity  to  work  with 
state-of-the-art  equipment  for  a  person 
with  good  management  skills,  strong 
pre-press  production  background  with 
problem  solving  ability. 

Applicants  should  send  resume  to: 
Dwight  Schulz,  Operations  Manager 
Sun  Newspapers 
5510  Cloverleaf  Parkway 
Cleveland,  OH  44125 
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HELP  WANTED 


PRODUCTIONITECH 


ASSISTANT  PRESSROOM  FOREMAN 
Progressive  Ohio  based  printing  firm 
seeks  assistant  foreman  to  oversee 
night  shift  pressroom  operations.  Must 
possess  good  leadership  skills  and 
techincal  knowledge  of  offset  printing 
operations,  Harris  experience  a  plus. 
Excellent  opportunity.  Send  resume 
and  salary  history/requirements  to  Box 
4189,  Editor  &  Publisher. 


CONSULTANT 

Pacific  Northwest  newspaper  needs 
consulting  help  to  set  up  and  organize  a 
mailroom  and  press  operation.  Should 
intimately  understand  both  the  actual 
production  and  all  business  functions  of 
a  large,  2-shift  printing  plant.  Your 
track  record  is  important.  Send  resume 
to  Larry  Duthie,  Kitsap  Group,  7689 
Day  Rd,  Bainbridge  Island,  WA  98110. 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 


PLANT  SUPERVISOR 
If  you  are  an  organized  leader  able  to 
oversee  the  pressroom,  mailroom  and 
composing  in  a  progressive  central 
plant  now  producing  a  dozen  weeklies 
and  numerous  outside  jobs  on  7-units, 
send  us  your  cover  letter  and  resume. 
This  job  requires  strong  management 
skills,  an  understanding  of  budgeting 
and  pricing.  Sales  skills  a  plus.  Box 
4188,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTIONITECH 


PRESSROOM  SUPERVISOR 

The  Day,  Southeastern  Connecticut’s 
largest  newspaper,  has  an  excellent 
opportunity  for  a  Pressroom  Supervisor/ 
Foreman. 

The  ideal  candidate  will  have  a  back¬ 
ground  in  offset  and  process  color,  as 
well  as  strong  leadership  and  supervis¬ 
ory  skills.  A  commitment  to  training  and 
preventative  maintenace  is  essential. 

Please  send  resume  and  salary  require¬ 
ments  tO: 

The  D^  Publishing  Company 
47  Eugene  O'Neill  Drive 
New  London,  CT  06320-1231 
Attn:  Mary-Jane  McGinnis, 

Dept.  EP/0701 

An  Equal  Opportunity  Employer 
M/F/H/V 


PRODUCTION  PERSONNEL  -  See  our 
ad  under  “Editorial.”  The  Sacramento 
Union  Publishing  Company. 


The  income  tax  has  made 
more  liars  out  of  the 
American  people  than  golf 
has.  Even  when  you  make  a 
tax  form  out  on  the  level, 
you  don’t  know  when  it’s 
through  if  you  are  a  crook 
or  a  martyr. 

Will  Rogers 


PUBUC  RELATIONS 


PR  JOBS.  Twice-monthly  listing  tracks 
current  (^lif.  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


HELP  WANTED 


REGIONAL  SALES  MANAGER 

GMA  -  Inserting  Systems  Company 

GMA,  the  leading  supplier  of  Inserting  sys¬ 
tems  to  the  newspaper  industry,  has  immedi¬ 
ate  openings  for  Regional  Sales  Managers. 
Due  to  the  tremendous  demand  for  GMA’s 
product  line,  including  the  SLS-KXK)  High 
Speed  Inserter  and  NEWS-GRIP  Single 
Gripper  Conveyor,  outstanding  opportuni¬ 
ties  exist  for  individuals  with  newspaper  in¬ 
dustry  experience  and  sales  background. 
Excellent  salary,  commission  plan  and  be¬ 
nefits.  For  further  information  please  for¬ 
ward  your  resume  to: 

GMA  Inc. 

11  Main  Street 
PO  Box  55 

Southboro,  MA  01772 
ATTN:  Human  Resources  Manager 
or  contact  Richard  Connor  at  (508)  481-8562. 
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RE: 


RESEARCH  ANALYST 
The  Mercury  News,  a  Knight-Ridder 
newspaper,  has  an  immediate  opening 
for  a  research  analyst  in  its  marketing 
services  department.  Responsibilities 
include  conducting  and  analyzing 
survey  research  for  all  departments  of 
the  company  and  analysis  of  secondary 
research. 

A  bachelor's  degree  and  a  newspaper 
background  are  required  along  with  3  - 
4  years  experience  in  conducting  survey 
research.  Strong  analytical  and  writing 
skills  are  necessary  as  is  experience 
with  SPSS  and  SPSS-X  in  mainframe 
and  PC  environments.  A  master’s 
degree  is  desired. 

For  confidential  consideration  please 
send  your  resume  and  salary  history  to: 

George  G.  Owen 
Marketing  Services  Director 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


Corporate/Publisher/General  Manager 
Do  you  need  the  management  to 
succeed  in  the  90’s?...  Need  a  proven 
leader  who  can  make  the  bottom  line  in 
a  competitive  market?...  I  offer:  hands- 
on  results  in  all  phases  of  profitable 
daily,  weekly,  Sunday  and  non-paid 
publications,  in  both  metro  and  subur¬ 
ban  markets,  plus  proven  human 
resource  and  community  relations  skills 
in  both  union  and  non-union  environ¬ 
ments...  I  am  a  consistent  leader  in 
responding  to  all  new  phases  of  advance 
industry  technology,  and  am  exper¬ 
ienced  in  aggressive  response  with  new 
product  lines  as  the  marketplace 
dictates.  Well-known  in  industry; 
proven  track  record;  excellent  refer¬ 
ences.  Respond  now  for  your  assured 
success  in  the  90’s.  Family  owners/ 
corporate  owners/investment 
opportunities/executive  search  firms  are 
encouraged  to  inquire  in  complete 
confidence  to  Box  4194,  Editor  & 
Publisher. 


General  Manager/Advertising  Director. 
Results  oriented,  strong  on  major 
accounts,  staff/team  building.  Daily, 
weekly,  TMC  experience.  Strong  on 
special  sections,  start  ups. 

Box  4204,  Editor  &  Publisher. 


PUBLISHER  with  respect  of  communi¬ 
ty,  employees,  and  peers  desires  posi¬ 
tion  where  talents  can  be  used  to  rise  in 
the  organization.  Advertising/Marketing 
background  creates  history  of  annual 
revenue  growth.  Excellent  human 
resource  utilization  controls  labor  costs. 
Mark  Van  Patten  (812)  753-5998. 


ADVERTISING 


ADVERTISING  DIRECTOR 

Due  to  pending  JOA,  Advertising  Direc¬ 
tor  for  a  mid-sized  daily  with  a  major 
TMC  is  available.  Experience  in  both 
dailies  and  weeklies.  Gannett/Knight- 
Ridder  trained.  Has  extensive  experi¬ 
ence  in  competitive  markets.  BA 
Degree. 

This  individual  is  available  for  interview 
and  placement  at  NO  cost.  The  fee  has 
been  paid  by  his  present  employer.  If 
interested  in  obtaining  more  informa¬ 
tion,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


POSITIONS  WANTED 


CIRCULATION 


District  manager  and  small  daily  circu¬ 
lation  manager  experience  with  5  daily 
newspapers  in  Kansas,  North  Dakota, 
Oklahoma,  seek  new  job. 

Gene  Springer  (701)  572-3119 


DATA  PROCESSING 


DATA  PROCESSING  PROFESSIONAL 

Seeking  career  opportunity.  Recently 
returned  from  consulting  contract  in 
Ireland  and  desire  stable,  long-term 
employment.  Qualifications  include  17 
years  in  Data  Processing,  12  years  of 
newspaper  experience  and  8  years  in 
management.  Also,  extensive  experi¬ 
ence  with  S!l  systems,  Collier-Jackson 
software,  and  all  areas  of  accounting 
and  financial  systems. 

For  more  information  or  complete 
resume,  call  (512)  643-9078. 


Men  cannot  labor  on 
always.  They  must  have 
recreation. 

ORVILLE  DEWEY 


EDITORIAL 


AGGRESSIVE,  award-winning  and 
versatile  politics  writer  with  large  Zone 
9  daily  seeks  to  cover  and  analyze  the 
big  picture,  weave  in  local  concerns 
from  a  daily’s  home  base  or  Washing¬ 
ton.  Zones  1-3  preferred.  Write  Box 
4200,  Editor  &  Publisher. 


AWARD-WINNING  REPORTER  with 
substantial  editing  experience  for  large 
daily  seeks  city  editor  post;  wants  to  be 
part  of  the  solution  for  growing,  impro¬ 
ving  small  Of  mid-sized  daily.  Excellent 
people  skills,  leadership  ability.  Prefer 
Zones  1-3.  Write  Box  4185,  Editor  & 
Publisher. 


CRITIC  in  classical  music  or  film, 
drama,  visual  arts,  dance.  Clips  from 
top  national  dailies  and  a  book.  Unusu¬ 
al  depth  in  each  area. 

Call  (919)  286-7378. 


Experienced  journalist  seeks  editorial 
position.  Alternate  career  path  sought 
after  9  years  with  Fortune  500  compu¬ 
ter  company.  I  have  MA  in  economics, 
traveled  abroad,  and  radio  experience. 
Box  4159,  Editor  &  Publisher. 


Free  market  editorialist  seeks  job. 
Government  which  governs  best, 
governs  least.  Experienced  journalist, 
politician,  bureaucrat,  and  business. 
Graduate  degree  earned  and  under  40. 
Box  4187,  Editor  &  Publisher. 


GRADUATE  STUDENT  will  review 
books  on  national  matters  for  free;  call 
Jim  Christie  (415)  339-9383. 


SPORTSWRITER  with  photography 
experience  wants  to  cover  high  school 
and/or  college  sports  for  a  weekly  or 
morning  daily,  preferably  Zones  5  or  2. 
Clips  available.  Box  4197,  Editor  & 
Publisher. 


Zone  3  freelancer  available  to  cover 
stories  in  Washington,  DC,  Maryland, 
Virginia,  North  Carolina  and  South 
Carolina  for  Canadian-based  media.  Six 
years  daily  newspaper,  magazine  and 
television  freelance  and  staff  experi¬ 
ence  in  Canada.  J.W.  Barker,  1012 
Park  Avenue,  Durham,  NC  27701 
(919)  682-1690. 


SHOP  TALK  AT  THIRTY 

The  cult  of  Narcissus 


By  Doug  Marlette 

Jim  and  Tammy  changed  my  life. 

For  15  years,  I  drew  editorial  car¬ 
toons  for  the  Bakkers’  hometown 
newspaper,  the  Charlotte  (N.C.) 
Observer. 

I  was  making  fun  of  Jim  and  Tammy 
before  it  was  cool. 

In  1987,  when  Jim  confessed  to 
messing  around  with  church  secre¬ 
tary  Jessica  Hahn  and  resigned  in  dis¬ 
grace,  the  whole  lurid  Pearl  ygate  saga 
unraveled  in  the  media  in  all  its  seamy 
detail,  a  kind  of  emotional  pornogra¬ 
phy  that  transfixed  us  all. 

I  won  a  Pulitzer  Prize  the  following 
year  in  part  for  my  coverage  of  that 
story.  So  did  the  Observer.  A  mes¬ 
merized  nation  and  world  discovered 
what  we  had  been  covering  in  Char- 


(Marlette  is  editorial  cartoonist  for 
Newsday  and  New  York  Newsday.  The 
above  first  appeared  in  those  newspa¬ 
pers  Sept.  17,  as  adapted  from  com¬ 
mentary  on  National  Public  Radio. 
Reprinted  with  permission.) 


LOOKING  FOR 
A  FEW  GOOD 
JOURNAUSTS . . . 


JOBS  FOR  JOURNAUS1S 

A  new  journalism  referral 
service 

•  Nationwide  recruitment 

•  Sophisticated  screening 
that  meets  your  criteria 

•  Fast  turn-around  time 

•  Diverse  appiicant  pooi 

For  further  information: 

Ullette  Knowiton 

Society  of  Professional  Journalists 
Jobs  tor  Journalists 
53  W.  Jackson  Blvd.  #731 
Chicago  .Illinois  60604 
(312)  922-7424 

Another  new  service  of  the 
SOOETY  OF  PROFESSIONAL  JOURNAUSTS 


lotte  for  more  than  a  decade  —  the 
water  slides,  crystal  palaces,  Tammy 
Faye’s  “shopping  demons,”  the  mal¬ 
feasance  and  mismanagement,  the 
carnival  of  tacky  excess  that  was 
PTL. 

As  a  cartoonist,  I  had  been  truly 
blessed. 

1  draw  a  tv  preacher,  the  Rev.  Will 
B.  Dunn,  in  my  comic  strip, 
“Kudzu.”  He  fleeces  his  flock, 
ministers  to  the  fabulously  well-to- 
do,  talks  to  900-foot  Triggers,  com¬ 
mandeers  hurricanes  and  once  lost  his 
ministry  in  a  scandal  called  Mascara- 
scam.  I’m  not  saying  I  patterned  Will 
B.  Dunn  after  Jim  Bakker.  I  believe 
Jim  Bakker  patterned  his  life  after 
Will  B.  Dunn. 

Although  over  the  years  the  car¬ 
toons  the  Bakkers  inspired  were 
sometimes  labeled  the  work  of  a  card- 
carrying  secular  humanist,  I  learned 
much  about  my  craft  in  Sunday  school. 

We  Southern  Baptists  spent  a  lot  of 
time  in  church  —  Sunday  school, 
morning  worship,  training  union,  eve¬ 
ning  worship,  Wednesday  night 
prayer  meeting.  Sunbeams,  Royal 
Ambassadors,  Thursday  night  visita¬ 
tion,  Friday  night  volleyball,  not  to 
mention  the  perennial  revival  meet¬ 
ings.  I  even  sang  in  the  youth  choir 
and  to  this  day  know  all  of  the  lyrics  to 
“Amazing  Grace”  by  heart. 


/  was  making  fun  of 
Jim  and  Tammy  before  it 
was  coo/. 


So,  as  a  product  of  the  Born-again 
Bible  Belt,  I  knew  where  Jim  and 
Tammy  were  coming  from. 

I  drew  many  PTL  cartoons  over  the 
years,  but  not  as  many  as  I  could 
have.  Like  [New  York  City  Mayor] 
Ed  Koch,  every  day  the  Bakkers 
dared  you  to  draw  them.  For  a  car¬ 
toonist,  I  think  1  showed  considerable 
restraint,  usually  waiting  until  Jim 
and  Tammy  had  pushed  themselves 
onto  the  front  page  and  above  the  fold 
before  opening  fire. 

Vivid  and  garish  characters  present 
a  unique  problem  for  the  professional 
cartoonist:  They  are  already  car¬ 
toons.  How  do  you  cartoon  a  car¬ 
toon?  How  do  you  caricature  a  carica¬ 
ture,  distort  a  distortion?  How  do  you 
top  reality? 

It  was  a  challenge. 


I  once  drew  a  Jordan  River  baptis¬ 
mal  scene  with  Bakker  wearing  a  rub¬ 
ber  ducky  inner-tube  careening  off  a 
water  slide  over  a  startled  Jesus  and 
John  the  Baptist. 

When  free-sex  guru  Bhagwan 
Rajneesh  was  arrested  in  Charlotte,  I 
drew  a  head-on  collision  on  a  Char¬ 
lotte  street  between  Bakker  and  him. 
Both  were  driving  Rolls-Royces.  PTL 
executives  were  particularly  outraged 
by  that  one. 

My  job  is  to  communicate  ideas  and 
pictures  and  symbols,  the  more  emo¬ 
tionally  potent  the  better,  but,  as  the 
Ayatollah  Ruhollah  Khomeini  and 
Sen.  Jesse  Helms  have  reminded  us, 
art  made  from  religious  symbols  is 
risky  business. 

In  those  early  days,  any  PTL  car¬ 
toon  would  provoke  strong  negative 
reaction  from  the  Bakkers’  ardent 
admirers.  Encouraged  on  the  air  by 
Jim  and  Tammy,  who  would  hold  up 
the  cartoons  on  camera,  denouncing 
us  as  “tools  of  Satan,”  their  followers 
protested  with  phone  calls,  letters  and 
subscription  cancellations.  The  death 
threats  came  later. 

When  callers  claimed  I  was  a  “tool 
of  Satan,”  I  told  them  that  was  impos¬ 
sible.  Our  personnel  department  gave 
tests  that  screened  for  that  sort  of 
thing.  Knight-Ridder  newspapers  had 
a  policy  against  hiring  tools  of  Satan. 

When  Bakker  resigned  and  was 
replaced  by  Jerry  Falwell,  I  drew  a 
cartoon  of  Falwell  as  a  snake  in  the 
PTL  paradise  saying,  “Jim  and 
Tammy  were  driven  from  the  garden, 
but  they  left  me  in  charge!”  At  the 
time,  Falwell  was  being  hailed  in  the 
media  as  a  white  knight  arriving  in  the 
nick  of  time  to  rescue  the  ministry  of 
his  fallen  brethren. 

That  cartoon  drove  the  beleaguered 
PTLers  even  crazier.  The  Rev. 
Richard  Dortch,  now  defrocked  and 
facing  a  prison  sentence,  held  up  the 
cartoon  on  the  air,  saying,  “The  real 
target  is  not  Jim  and  Tammy  Bakker. 
It  isn’t  Richard  Dortch.  It  isn’t  Jerry 
Falwell.  It’s  God’s  work.” 

The  audience  wept  and  sang. 

Falwell  and  his  minions  com¬ 
plained  loudly  to  the  publisher,  edi¬ 
tors,  reporters  and  me  about  that  car¬ 
toon,  demanding  apologies.  I 
explained  to  angry  callers  and  irri¬ 
tated  editors  that  there  is  ample  pre¬ 
cedent  in  the  New  Testament  for 
referring  to  religious  professionals  as 
snakes.  Jesus  called  the  Pharisees, 
(Continued  on  page  57) 
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Scripps  League’s 
answer... 

Long  after  the  TV  crews  have  gone  home, 
SLNI’s  David  Yowell  remains  in  Charleston. 

Dave  is  a  Scripps  League  volunteer,  helping 
the  people  of  Charleston  rebuild. 

After  all,  news  is  people. 

SLNI  s  Dave  Yowell  is  among  the  thousands  of  Scripps  League,  a  community  of  newspapers 

volunteers  helping  the  people  of  the  Charleston  rr  o 

area. 


“They  seem  inclined  to 
give  footage  to  fallen 
plaster  in  the  mayor's 
office.  Yet  there  was  a 
16-year  old  girl  who 
drowned  in  her 
automobile.” 

-David  Yowell 


September  23,  1 989,  Hurricane  Hugo’s  aftermath  in  Charleston,  South  Carolina. 

(photo  courtesy  of  AP) 


Scripps  League  Newspapers 


Represented  nationally  by  Newspaper  Advertising  Service  Co.,  Papert  Companies,  and  ScrippSat  World  Wide. 


Ernie  Pyle  was  one  of  the  best.  During  the  Second  World  War,  he 
told  America  the  story  of  the  battlefield  through  the  eyes  of  the  men  and 
women  who  were  there. 


Today,  we're  fortunate  to  know  a  new  generation  of  talented  story¬ 
tellers.  Two  of  them,  Mark  Patinkin  and  Rheta  Grimsiey  Johnson,  write 
for  us  three  times  a  week.  Their  columns  range  from  funny  to  poignant  to 
simply  serious.  But  they're  always  quick  and  compelling  reading. 

That's  true  of  all  two  dozen  of  our  columnists.  Call  Irwin  Breslauer  at 
(212)  580-8559,  and  get  the  story  for  yourself.  It'll  have  a  happy  ending. 

SCRIPPS  HOWARD 
ill  NEWS  SERVICE 


